Editor  &  Publisher 


^1  ^  Tribune  readers  buy 
*1  tbe  most  refrigerators 

It’s  easier  to  sell  more  refrigerators  in 
ifII  i  ^  Metropolitan  Chicago  when  you  concen- 

IkP  ‘  I  trate  on  the  families  who  buy  them. 

:  I  The  families  who  buy  the  most  are  those 

Vr  ::  who  read  the  Tribune.  In  Chicago  and 

^  i  suburbs,  65%  of  the  refrigerator  buyers 

Sunday  Tribune;  55%  read  the 
Daily  Tribune. 

Whether  you  sell  refrigerators  or  root 
beer,  rose  bushes  or  rum,  the  Tribune  can 
\\  help  you  sell  more  in  the  nation’s  second 

largest  market.  No  other  medium  is  so  well 
I  *  v.  equipped  as  to  the  size  and  quality  of  its 

f  audience. 

More  readers. . .more  advertising .. .more  results— 

Kieilfibune  Gels'Bn  in  Cfiica^l 


WALTER  SCOTT  &  CO. 


fXt(unv[  S  SUES  OfflCE  $01  fIflH  AVENUE  NEW  TC»V  17  NEW  VOF* 
:  ..s  rs  WOOD  NtVVSPAPER  MACHINERY  CORPORATION . .  i 


WINS  EDITOR  &  PUBLISHER 
COLOR  AWARDI 


ANOTHER  NEWSPAPER  PRINTED  ON 


SCOTT  Equipment 


HONORED  FOR  EXCELLENCE 
IN  COLOR  REPRODUCTION 


SCOTT  is  proud  of  the  fact  that  its  16  press 
units  with  color  equipment  print  the  Post* 
Intelligencer.  Recognition  for  outstanding 
color  printing,  mechanical  skill  and  crafts¬ 
manship  are  shared  hy  this  progressive 
newspaper’s  crews,  operating  as  a  well- 
organized  team. 

SCOTT  press  units,  color  couples  and 


color  cylinders  are  designed  to  produce 
fine  quality  color  printing  .  .  .  the  kind  of 
reproduction  that  advertisers  appreciate 
because  it  presents  their  messages  and 
products  to  best  advantage. 

Let  a  Scott  engineer  show  you  how  we 
can  install  comparable  facilities  for  color 
printing  in  your  plant. 


If  you're  fishing  for  business  in  Central  Indiana’s 
$4  billion,  45-county  market— advertise  your 
product  or  service  in  the  Star  and  the  News. 


This  powerful  sales  team  will  give 
you  the  heaviest  "catch"  of  readers 
and  buyers— bring  in  more  sales 
returns  per  advertising  dollar. 


with  the  STAR 
and  the  NEWS 


Morning  A  Sunday 


Evening 


KELLY-SMITH  COMPANY  NATIONAL  REPRESENTATIVES 


NATION-WIDE 


MOST  DAILIES 


TODAY  ARE  MICROFILMED  BY 


On  the  outside  trying  to  listen  in?  It's  easy  to  break 
thru  the  silence  barrier  with  a  subscription  to  Editor 
&  Publisher.  Informative,  inspirational,  E  &  P  covers 
the  industry  you  should  understand  —  thoroughly! 

Name  . 

Address . 

City . Zone .  .  .  State . 

Company  . 

Mail  check  to 


Editor  &  Publisher 


^6.50  a  year,  U.  S.  and  Canada — all  other  countries,  $10.00 


1 
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EDITOR  &  PUBLISHER  CALENDAR 


JANUARY— 1961 

15- 18 — Newspaper  Advertising  Executives  Association,  Edgew'^ter  Bssdi 
Hotel,  Chicago. 

17-19 — New  England  Association  of  Circulation  Managers,  Statler-Hiltoi 
Hotel,  Boston. 

19-21 — Idaho  Press  Association,  Hotel  Boise,  Boise. 

19- 21 — Wyoming  AP  Association,  Cheyenne. 

20- 21 — ^Texas  Press  Association,  Granada  Hotel,  San  Antonio,  Texas. 
20-21— New  Mexico  Press  Association,  Alvarado  Hotel,  Albuquerque,  N.  M. 

20- 21— Wyoming  Press  Auociation,  62nd  annual,  Cheyenne. 

21- 23 — ^Texas  APME,  Hotel  Worth,  Fort  Worth. 

22- 24— Great  Lakes  Mechanical  Conference,  Hotel  Gibson,  Cincinnati, 

22- 25 — Southern  Classified  Advertising  Managers  Association,  Leiingtos 
Ky. 

23 —  UPl  Massachusetts  Newspaper  Editors,  Somerset  Hotel,  Boston. 

23- Feb.  3 — American  Press  Institute,  new  methods  senrsinar,  Columbia  Uni¬ 
versity,  New  York. 

24—  Now  England  Daily  Newspaper  Association,  Sheraton-Plaia  Hotal, 
Boston. 

26 — Connecticut  UPl  Newspapers  Association,  Waverly  Inn,  Cheshire. 
26-28 — National  Association  of  Newspaper  Purchasing  Executives,  Robert 
E.  Lee  Hotel.  Winston-Salem,  N.  C. 

26- 28 — Tennessee  Press  Association,  Hotel  Hermitage,  Nashville. 

27—  Virginia  Associated  Press,  Hotel  Roanoke,  Roanoke,  Va. 

27-28 — Virginia  Press  Association,  Hotel  Roanoke,  Roanoke,  Va. 

29-31— Now  York  State  Society  of  Newspaper  Editors,  Binghamton,  N.  Y. 
31-Feb.  I — Advertising  Federation  of  America  conference.  Statler-Hilto# 

Hotel,  Washington. 

FEBRUARY 

2 —  Newspaper  Comics  Council,  Hotel  Park  Lane,  New  York  City. 

3 —  Pennsylvania  Newspaper  Makeup  Clinic.  Harrisburger  Hotel,  Harris¬ 
burg,  Pa. 

2- 5 — California  Newspaper  Publishers  Association,  Jack  Tar  Hotel,  Ssn 

Francisco. 

5- 7 — Texas  Daily  Newspaper  Association,  Sheraton-Dallas,  Dallas. 

6-  New  York  Associated  Dailies,  Sheraton  Hotel,  Rochester. 

7- 8 — New  York  State  Publishers  Association,  Sheraton  Hotel,  Rochestsr. 

9- 11 — Ohio  Newspaper  Association,  Deshler  Hilton  Hotel,  Columbus. 

10 —  California  Newspaper  Advertising  Executives  Association,  Laoparg 
Cafe,  San  Francisco. 

12- 13 — Midwest  Newspaper  Advertising  Executives  Association,  Hote 
President,  Kansas  City,  Mo. 

13- 24— American  Press  Institute,  Advertising  Executive*  seminar,  Columbii 
University,  N.  Y. 

16- 18 — Maryland  Press  Association  and  Chesapeake  Association  of  th» 
Associated  Press,  Hotel  Emerson,  Baltimore. 

16-18 — Minnesota  Newspaper  Association,  Hotel  Radlsson,  Minneapolis. 

16- 18 — PNPA-IAMA  Display  Advertising  Conference,  Penn  Harris  Hotsl. 
Harrisburg,  Pa. 

17- 18 — Now  York  Press  Association,  Hotel  Syracuse,  Syracuse,  N.  Y. 
17-18 — Oregon  Press  Conference,  School  of  Jourrsalism,  Eugene. 

17- 19 — Colorado  Press  Association,  Brown  Palace  Hotel,  Denver. 

18- 19 — Mississippi  Valley  Classified  Advertising  Managers  Association. 
Hotel  LaSalle,  Chicago. 

23- 26— Canadian  Managing  Editors'  Conference.  Sheraton-Brock  Hot#. 
Niagara  Falls,  Ontario. 

24- 25 — Newspaper  Advertising  Executives  Association  of  the  Carolinai 
Hotel  Francis  Marion.  Charleston,  S.  C. 

26- 28 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

27- 28 — New  England  Newspaper  Advertising  Executives  Association,  Park* 
House.  Boston. 

MARCH 

3- 4 — Texas  A  &  M-Texas  Press  Association  Mechanical  Conference,  Stud*# 

Memorial  Center,  College  Station,  Texas. 

4- 6— Northwest  Mechanical  conference.  Hotel  St.  Paul,  St.  Paul,  Minn. 

5- 7 — SNPA  Mechanical  Conference  (Western  Division),  Hotel  Adolphi* 

Dallas,  Tex. 

5- 8 — Science  Writers  seminar  (New  York  University),  Gould  House,  Ards'er 

on-Hudson. 

6- 17— American  Press  Institute,  Managing  Editors  and  News  Editor*  seminr 

Columbia  University,  New  York. 
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LOWEST 

OPEN 

MIILINE 
RATE  in 
AMERICA! 


It  costs  less  to  make  sales  in  Kansas  City.  The  big  Kansas 
City  market  (metropolitan  area  population  1,050,700)  is 
covered  completely  by  The  Kansas  City  Star  at  the  lowest 
open  milline  rate  of  all  U.  S.  dailies. 

If  today’s  profit-squeeze  has  made  you  rate-conscious 
.  .  .  if  you’re  intent  on  getting  maximum  mileage  from 
your  advertising  dollars  .  .  .  take  a  long  look  at  this  ad¬ 
vertising  buy  in  a  94%  home-delivered  newspaper  consist¬ 
ently  T  anked  among  the  nation’s  ten  best  dailies. 


■Mlllin® 
Open  Rate 
Comparison 


The  Kansas  City  Star  (M  &  E) .  $1.79 

New  York  News  (M)  .  2.03 

Philadelphia  Bulletin  (E)  .  2.08 

Cincinnati  Post  &  Times-Star  (E) .  2.09 

Milwaukee  Journal  (E)  2.12 

Louisville  Courier-Journal  &  Times  (M  &  E) .  2.26 

Los  Angeles  Times  (M)  .  2.33 

Philadelphia  Inquirer  (M)  .  2.39 

Columbus  Dispatch  &  Citizen-Journal  (M  &  E) .  2.42 

Cleveland  Press  &  News  (E)  .  2.44 

Atlanta  Journal  &  Constitution  (M  &  E) .  2.47 

St.  Louis  Post-Dispatch  (E)  .  2.48 

Chicago  Tribune  (M)  . *  2.49 

Detroit  News  (E)  .  2.50 

Cleveland  Plain  Dealer  (M)  .  2.52 

Minneapolis  Star-Tribune  (M  &  E)  .  2.54 

Denver  Post  (E)  .  2.57 

Dallas  News  (M)  .  2.59 

Baltimore  Sun  (M  &  E) .  2.65 

St.  Louis  Globe  Democrat  (M)  . .  2.67 

New  Orleans  Times-Picayune  &  States  (M  &  E) .  2.68 

Detroit  Free  Press  (M)  .  2.69 

Los  Angeles  Examiner  (M)  .  2.75 

Cincinnati  Enquirer  (M)  .  2.88 

Des  Moines  Register  &  Tribune  (M  &  E) .  2.88 

Seattle  Times  (E)  .  2.91 

Chicago  News  (E)  .  2.94 

Omaha  World-Herald  (M  &  E)  .  2.95 

Houston  Post  (M)  .  2.97 

Seattle  Post-Intelligencer  (M)  .  2.97 

Indianapolis  Star  &  News  (M  &  E)  .  2.99 

Boston  Herald-Traveler  (M  &  E)  .  3.04 

Oklahoma  City  Oklahoman-Times  (M  &  E)  .  3.04 

Pittsburgh  Press  (E) . 3.12 

Houston  Chronicle  (E)  .  3.21 

New  York  Times  (M)  .  3.28 

Boston  Globe  (M  &  E)  .  . .  3.32 

St.  Paul  Dispatch  &  Pioneer  Press  (M  &  E)  .  3.44 

Washington  (D.  C.)  Star  (E)  .  3.45 

San  Francisco  Examiner  (M)  .  3.52 

Wichita  Eagle  Beacon  (M  &  E) .  3.65 

San  Francisco  Chronicle  (M)  .  3.68 

New  York  Herald  Tribune  (M)  4.74 

Pittsburgh  Post-Gazette  &  Son  Telegraph  (E)  .  6.39 


(Source:  Standard  Rata  t  Data  Service,  Dec.,  ItM) 


THE  KANSAS  CITY  STAR 


Morning  and  Evening  672,433  Copies  .  . .  94%  Home-delivered 


is  for  "tacking"  a  cap  "T"  on 
Teletype.  Our  blessings 
to  you  for  remembering 
it  is  a  registered 
trademark  of . . . 


O  R  R  O  R  ATI  O  N  •  suBnaiAur  o»  Western  Electric  Company  in. 
Department  54-A,  5555  Touhy  Avenue,  Skokie,  Illinois 

Now  available 

FULL  COLOR 

Black  and  3— black  and  2— full  page  units  only 
Tues.  Eve.-Wed.  Morn,  or  Thurs.  Eve.-Fri.  Morn. 

Black  and  1  color  available  Mon.  thru 
Fri.  (minimum  size  1000  lines) 

The  Baltimore  Sunpapers 

National  Representatives : 

Cresmer  &  Woodward,  Inc _ New  York,  San  Francisco,  Los  Angeles 

Scolaro,  Meeker  &  Scott— Chicago,  Detroit 


Which 


Headliner 
—  is  right 
.  -  for 
i  you 


Courses  in 

Writing  &  Editing 

For  further  professional 
preparation 

Evening  co-ediicational  classes  l>«gin 
Feb.  8. 

Writing:  Structure  and  Style,  Fic¬ 
tion,  Non-Fiction,  Science  Writ¬ 
ing,  Poetry,  Writing  for  Business 
Uses 

Editing:  Book  &  Magazine  Edit¬ 
ing  &  Publishing 
Apply  prior  to  Jan.  20 
For  complete  Bulletin  write  or 
phone:  Office  of  the  Dean,  School 
of  General  Studies,  Columbia 
University,  New  York  27,  N.  Y., 
Riverside  9-2800. 

COLUMBIA  UNIVERSITY 
SCHOOL  OF 
GENERAL  STUDIES 
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Good  1961  resolution  for  publishers  and  editors,  it  seems 
to  one  avid  newspaper  reader,  would  be  to  take  a  cold 
and  calculating  look  at  the  work  of  any  writers  who  have  be- 
come  infected  with  the  virus  of  poweritis-of-the-press  to  the 
extent  they  color,  interpret,  intercept,  editorialize,  twist  and 
slant  “news"  until  the  subject  is  distorter!  into  oblivion  and  the 
writer’s  peculiar  prejudices  emerge  supreme  in  all  their  minute¬ 
ness  and  metliocrity. 

Although  it  is  a  little  dated  now,  an  example  is  brought  to 
mind  in  that  monumental  and  splendid  new  hook.  “Who  Killed 
Society?”  (Hariier),  by  Cleveland  Amory,  who  recently  liegan 
a  new  weekly  comment  column  for  the  Sun-Times — Dail\  News 
Syndicate,  Chicago.  It  was  the  dreadful  press  treatment  given 
Grace  Kelly  at  the  time  of  her  marriage  to  Prince  Rainier.  I’ve 
never  been  able  to  forget  my  professional  shame  aboard  the 
liner  Constitution  when  Miss  Kelly  sailed.  Although  she  was 
frank  and  cooperative  in  every  way,  some  female  reporters 
cross-examined  her  as  they  would  a  common  criminal,  strongly 
insinuating  that  her  Prince  Charming  had  abandoned  her  Irefore 
he  had  even  marrierl  her.  To  make  it  worse,  jrhotographers  broke 
into  the  interview  room  from  which  they  had  been  barred  (she 
posed  at  length  for  the  photographers  on  rieck  and  elsewhere 
as  previously  graciously  agreed)  and  dr(»ve  her  into  a  corner  in 
a  small  riot.  Of  the  whole  werlding  coverage.  Mr.  Amorv  savs: 

“Just  why  Miss  Kelly — who  has  since  her  wedding  managed 
to  give  the  lie  to  such  treatment  and  has.  indeed,  become 
probably  tbe  only  genuine  ornament  in  America’s  wlnde  ‘In¬ 
ternational  Set’  abroad — should  have  Ireen  singled  out  for  such 
a  morass  of  meanness  is  difficult  to  understand. 

“To  this  writer,  on  board  the  Constitution.  Miss  Kelly  said; 
‘I  don’t  blame  the  press.  I  got  tired  reading  about  myself  too. 
But  I  do  blame  some  of  the  columnists.  There's  one  whom  I 
won’t  mention  by  name  who  has  never,  in  all  the  times  she 
has  been  writing  about  me,  ever  written  a  true  word.  I  really 
don’t  know  why,  either.  I’ve  never  said  two  words  to  her  in 
i  my  life.’  ” 

Let  editors  insist  on  their  writers  producing  information  and 
entertainment  in  1961 — not  vicious  vindicativeness. 

7961  Mittto  for  ISetvsmen 

In  wrilinK  news  it  is  expedient 

Tliut  truth  should  be  the  chief  ingredient. 

T»iin  Peasti 

— The  Ogden  (Utah)  Standard-Examiner  headlined:  “JFK 
Is  Jake  With  Ja — ,  Uh,  Kennedy.”  .  .  .  And  here’s  a  head  from 
the  Charleston  (W.  Va.)  Daily  Mail:  “Birth  Certificates  To 
Eliminate  Race.”  .  .  .  Kyle  Palmer,  who  retired  as  political 
I  editor  of  the  Los  Angeles  Times  after  40  years  of  service. 

;  was  given  an  engraved  silver  cup  by  President  Norman 
Chandler.  .  .  .  Pat  Carling,  new  marine  editor,  Cleveland 
Plain  Dealer,  was  initiated  into  his  work  by  taking  over  the 
helm  of  a  German  freighter  as  she  was  coming  into  port.  .  .  - 
Associate  Editor  Claude  M.  Gray,  Walla  Walla  (Wash.)  Union- 
Bulletin,  who  also  writes  a  gardening  column  for  his  paper. 

I  was  the  first  newspaperman  honored  as  grand  marshal  of  the 
Veterans  Day  Parade  in  his  city. 

— Edgar  T.  (Scoop)  Gleeson,  San  Franciwo  newNpapcruMii 
before  his  retirement,  and  his  wife  received  the  Papal  Blessini 
from  Pope  John  XXIII  marking  their  golden  wedding  anniversary. 

^Three  North  .Alabama  small  dailies  tried  a  cooperative  cam¬ 
paign  to  reduce  automobile  accidents  and  it  got  such  good  results 
that  a  similar  campaign  for  the  whole  state  has  been  appro\eJ 
by  the  Alabama  Associated  Press  .Association.  Barrett  Shelton  Jr. 
publisher  of  the  Decatur  Daily,  was  named  chairman  of  a  com¬ 
mittee  to  work  up  details. 

—After  a  column  of  5-pt  stock  quotations  in  the  Dallas  (Tex.) 
Morning  News  was  this  slug:  End  of  take  14  .  .  .  thank  goodness 
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'f^^Tfor 20 Yeofs?^  Othof  Cloims  Notwithstanding! 


IN  1960  THE 


LONG  ISLAND  PRESS 


WITH 


LINES  OF  RETAIL 


LONG  ISLAND  PRESS 
2,034,995  lines 

STATEN  ISLAND  ADVANCE* 
1,372,368  lines 

N.  Y.  News 
1,274,633  lines 

N.  Y.  Journal-American 
1,144,808  lines 

LONG  ISLAND  STAR-JOURNAL* 
1,089,143  lines 

N.  Y.  Post 
661,050  lines 


GROCERY 


ADVERTISING 


For  the  20th  Conse€utiYe  Year 

TOPPED  ALL  OTHER 
NEW  YORK 


World-Telegram  &  Son 
617,155  lines 

N.  Y.  Mirror 
541,500  lines 

N.  Y.  Times 
40,108  lines 

N.  Y.  Herald-Tribune 
35,978  lines 


No  more  guess  work  ...  no  cliff  hanging  . . .  final  tabulations 
are  completed  for  1960  and  despite  all  claims  of  other 
newspapers  to  the  contrary,  the  one  and  only  linage 
measuring  authority  in  the  nation,  "MEDIA  RECORDS," 
shows  indisputably  that  the  LONG  ISLAND  PRESS,  with 
over  %  million  lines  ahead  of  the  next  newspaper,  TOPS 
'EM  ALL!  Let  us  tell  you  more. 


*Publith«r's 


Source:  Retoil  Food  Linogo  1960  Medio  Records 


NATIONAL  ADVERTISING  OFFICE  •  NEWHOUSE  NEWSPAPERS  •  LONG  ISLAND  CITY  1,  N.  Y. 


editorial 


Licensing  Ad  Agencies 

A  West  Coast  advertising  agency  executive  has  proposed  state  or 
federal  licensing  of  all  agencies  and  says  he  will  place  such  a 
recommendation  before  the  California  legislature  this  year  or  next. 

We  l)elieve  this  projx>sal  is  fraught  with  danger  for  the  entire  ad¬ 
vertising  industry'  and  should  be  sidetracked  lx?fore  some  politicians 
see  in  it  a  new  source  of  tax  revenue. 

Our  objection  to  it,  however,  is  not  based  on  the  cost  of  the 
proposed  license  but  because  of  the  dangers  inherent  in  any  licensing 
system. 

The  power  to  grant  a  license  caiTies  with  it  the  jX)wer  to  deny  a 
license.  If  any  branch  of  government  assumes  the  authority  to  grant 
or  deny  a  license  to  do  business,  it  also  has  the  power  to  assess  a  tax 
on  that  business  for  the  privilege  granted.  Here  is  the  foot  in  the 
door,  the  camel’s  nose  under  the  tent,  leading  to  a  special  tax  on 
advertising.  So  far,  attempts  to  iin|X)se  such  a  tax  directly  have  met 
with  defeat. 

Let’s  go  a  step  further.  Governmental  authority  to  grant  a  license 
naturally  retjuires  that  certain  conditions  must  be  met  in  order  to 
qualify.  Granted  that  almost  everyone  in  the  advertising  business  is 
interested  in  maintaining  the  highest  standards,  what  control  will 
there  be  over  the  requirements  established  by  government  in  the 
years  to  come?  Wdiat  assurance  is  there  that  government  will  not  use 
this  ojjening  to  attack,  control  and  even  prohibit  advertising?  We 
already  have  a  jx*rfect  case  in  point  where  some  state  governments 
restrict  and  control  advertising  of  funeral  directors,  optometrists, 
dentists,  etc.,  almost  to  the  jwint  of  prohibition. 

Is  it  going  too  far  to  imagine  that  once  governmental  licensing 
establishes  rigid  recjuirements  for  advertising  that  the  next  step 
might  l)e  a  call  for  pre-publication  review  and  approval?  We  don’t 
think  so.  Or  that  sucli  official  censorship  of  advertising  copy  might 
be  followed  by  attempts  at  censorship  of  other  material? 

The  author  of  this  proposal  suggests  that  the  advertising  business 
should  be  a  profession  and  that  licensing  will  recognize  this.  There 
isn’t  any  connection  between  being  a  professional  and  caiT\'ing  a 
license.  Doctors  and  lawyers  are  professionals  and  are  licensed,  to  be 
sure.  But  garbage  collectors  are  licenseti  in  many  places  as  are  plumbers 
and  electricians.  Are  their’s  professions? 

Licensing  of  any  business  by  government  can  lead  to  control.  The 
advertising  business  would  be  a  juitw  plum  for  the  advocates  of  such 
control. 


Advertising  Pricing 

iTH  SO  many  newspapers  adjusting  their  advertising  rates  for 
”  various  reasons — either  circulation,  costs,  or  discounts — it  is  par¬ 
ticularly  important  for  them  all  to  have  a  gocxl  grasp  of  proper 
pricing  methods. 

John  B.  Olson,  general  manager  of  tlie  St.  Petersburg  Times,  re¬ 
minds  us  that  the  Institute  of  Newspajjer  Controllers  and  Finance 
Officers  has  dealt  with  this  problem  in  its  manual  “Cost  .\nalysis  Pro¬ 
cedures  for  Newspaper  Publishers.”  It  was  prepared  several  years  ago 
but  is  just  as  pertinent  tcxlay. 

Mr.  Olson  says  quite  correctly  that  “too  many  newspapers,  merely 
attempting  to  follow  the  leader,  may  find  themselves  actually  ending 
up  with  less  net  than  before.” 


Bring  forth  therefore  fruits  meet  for 
repentance.— Matthew,  III;  H. 
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cartoon  idea  of  the  week 


WHAT  WOULD  SHE  DO  WITHOUT  HIM! 
Jankins,  New  York  Journal  American 


Short  Sah 


ed 


A  resolution  to  validate  the  $12  mil¬ 
lion  school  bonds  was  voted  recently  by 
the  Hillsborough  County  free-loaders. 

Tampa  (Fla.)  Tribune 
«  *  * 


Several  hundred  women  have  learned 
houseweeping  techniques  in  the  home. 

Modesto  (Calif.)  Bee 

«  «  ¥ 


So  our  first  rule  is  to  control  these 
factors.  About  fur  times  in  five  this 
utirks. 

Snrfolk  Virgitiian-Pilot 

*  *  ♦ 


“I  don’t  know  of  anything  that  we 
didn’t  could  have  done  do,”  he  said.  j 

Ctuirlcston  (VV.  Va.)  Gazette  1 

•  ♦  *  j 

Construction  operations  are  scheduled 
to  start  Monday,  the  fireproof,  double-  \ 
sided  o\vner  announced. 

Norfolk  (Nebr.)  Daily  News 
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A  LOOK  AT  INDIA 

-My  most  revealing  look  at  India  came 
through  the  eyes  of  the  22  men  who  at¬ 
tended  the  first  Seminar  for  Asian  IMitors, 
held  in  New  Delhi  for  two  weeks  under 
auspices  of  the  International  Press  Insti¬ 
tute. 

Editors  speak  a  universal  language. 
Their  litany  of  complaints  .seldom  varies 
from  the  basic  routine  of  too  little  (space, 
equipment,  budget)  and  too  much  (to 
cover)  plus  the  fact  that  the  help  never  is 
quite  what  it  should  be. 

Technically  speaking,  India  is  one  of 
the  few  nations  in  the  world  which  has  a 
free  press.  Actually,  there  are  some  serious 
handicaps  which  prevent  it  from  being 
the  force  it  might  be  in  helping  the  world’s 
second  largest  nation  to  complete  the 
peaceful  revolution  which  began  with  In¬ 
dian  independence  shortly  after  World 
War  2. 

Newsprint  is  rationed  under  a  compli¬ 
cated  formula.  News  services  are  funneled 
through  a  “press  Trust”.  Replacement  of 
ancient  equipment  in  inhibited  by  the  lack 
of  exchanges.  Government  advertising  (for 
civil  service  and  contracts)  is  a  subtle  club 
l)ecause  it  goes  only  to  newspapers  which 
meet  certain  “standards”. 

*  *  * 

Other  built-in  headaches  are  just  this 
side  of  being  incurable.  Consider  a  few 
of  them: 

1.  Only  one  in  five  Indians  can  read  any 
of  the  14  or  15  languages  (including  Eng¬ 
lish)  which  are  in  common  use.  Of  the 
22  newspapers  represented  at  this  seminar, 
only  10  are  printed  in  English. 

2.  Total  newspaper  circulation  is  about 
4V4  million.  No  newspaper  in  India  has 
as  many  subscribers  as  the  Rochester 
Times-Union.  Several  cities  have  four  or 
five  dailies,  each  so  much  alike  as  to  make 
you  wonder  how  they  exist. 

3.  The  shortage  of  newsprint  makes  any 
issue  over  10-12  pages  rare.  Some  of  these 
must  use  Indian  newsprint,  which  even  the 
most  fervent  Indian  patriot  admits  is  al¬ 
most  worthless. 

4.  Newspaper  techniques  of  reporting, 
writing,  and  presentation  are  frozen  in 
late  19th  Century  British  ruts.  Although 
the  Indians  are  lively  people,  who  laugh 
easily,  their  newspapers  are  deadly  dull — 
a  reflect ’on  of  the  seriousness  of  the  edi¬ 
tors  without  the  leavening  influence  of 
their  very  human  qualities. 

*  ♦  * 

Illustrations  are  few,  and  bad.  There 
are  almost  no  comics  or  panels — not  even 
many  editorial  cartoons.  Feature  writing 
and  investigative  reporting  are  almost  un¬ 
known.  Advertising  appears  on  Page  1  and 
on  the  editorial  page.  There  is  no  Bruce 
Mann  or  Sylvia  Porter  to  explain  fluctua¬ 
tions  in  the  price  of  jute.  Editorials  are 
long  and  ponderous.  Huge  chunks  of  sod¬ 
den  fiscal  prose  labeled  “remarks  of  the 
president  of  So-and-So  Ltd.  at  the  recent 
annual  meeting”  are  printed  deadpan, 
thinly  disguised  as  news. 

Except  for  a  few  pitches  on  behalf  of 
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“Lifebuoy  Soap”  and  the  movies,  adver¬ 
tising  is  totally  lacking  in  consumer  ap¬ 
peal.  The  government  invites  proposals  for 
replacing  certain  vital  equipment  in  the 
men’s  room  at  the  Hyderbad  railroad  sta¬ 
tion.  Large  space  announces  the  avail¬ 
ability  of  highly  specialized,  recondite  in¬ 
dustrial  machinery,  for  which  there  must 
be  few  customers  among  these  readers. 

As  always,  the  classified  pages  are  more 
rewarding.  Under  “Acknowledgement” 
newly  weds  save  themselves  both  postage 
and  writers’  cramp  by  thanking  all  the 
people  who  sent  presents.  There’s  a  fascin¬ 
ating  department,  called  “Matrimonial” 
where  hearts  and  flowers  go  by  the  board 
and  there’s  no  beating  around  the  bush. 
Samples: 

“Wanted:  A  tall,  slim,  pretty,  cultured, 
graduate,  young  girl  from  highly  respect¬ 
able  family  for  a  handsome  youth,  26. 
Captain.  Pay  750  rupees  per  month  [about 
$150].  Girl  and  family  main  considera¬ 
tions.  View  matrimony.  Box  2760.” 

Sometimes  it’s  the  lady  who  is  on  the 
prowl : 

“Attractive,  cultured,  well-to-do  Parsi 
lady  seeks  matrimonial  correspondence 
from  educated,  handsome  Parsi  gentleman, 
.39-46,  drawing  good  salary.” 

News  coverage  is*on  the  solid  side.  Most 
striking  difference  is  the  space  given  to 
the  United  Nations.  This  is  a  “club”  in 
which  the  Indians  are  important  members. 
Indian  newspapers  paid  little  attention  to 
our  presidential  campaign,  but  they  de¬ 
voted  columns  and  columns  to  the  actual 
election.  Their  approach  was  pro-Kennedy. 
Otherwise,  in  a  week,  we  were  able  to  read 
only  about  the  New  Orleans  integration 
riots,  the  death  of  Clark  Gable,  and  Mari¬ 
lyn  Monroe’s  impending  divorce. 

With  only  462.000  motor  vehicles  in 
all  of  India  (equivalent  to  a  Rochester 
with  just  294  cars  and  trucks)  there  are 
few  traffic  accidents  or  speeding  arrests  to 
report.  But  India  has  its  own  special  news: 

— A  casual  two-paragraph  “filler”  notes 
without  visible  agitation  that  man-eating 
leopards  have  done  away  with  300  people 
in  two  years  in  the  Bhagalpur  district — 
about  the  same  score  as  is  run  up  on  the 
roads  every  holiday. 

— A  rogue  elephant  kills  two  women  and 
injures  nine  others  in  Nedunkantam. 

— You’ve  heard  that  life  is  cheap  in  the 
Orient.  I  can’t  prove  that,  but  sometimes 
it  seems  devoid  of  dignity.  A  New  Delhi 
newspaper  reported  that  an  “unidentified” 
workman  was  killed  in  a  fall  off  a  scaffold 
on  Connaught  Circle  (ritziest  business  dis¬ 
trict  in  town).  Accustomed  to  reading 
about  “Joseph  H.  Doakes,  26,  of  such-and- 
such  address,  father  of  six”,  I  protested 
that  this  was  sloppy  reporting;  that  the 
victim  must  have  been  on  someone’s  pay¬ 
roll. 

“Of  course.”  I  was  told.  “He  probably 
was  No.  29.” 

Vincent  S.  Jones 

Executive  Editor, 

Gannett  Newspapers, 

Rochester,  N.  Y. 
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The  New  York  Times 
continues  to  sell 
New  York  with  the  most 

Again  in  1960-for  the  42n(i  consecutive  year— 
The  New  York  Times  published  more  advertising 
than  any  other  New  York  newspaper : 

...61, 900, 000  lines.  More  than  a  third  of  all  news¬ 
paper  advertising  in  New  York.  Some  54^r  more 
than  the  .second  newspaper. 

This  is  leadership  in  depth.  For  The  Times  is  first 
in  most  major  advertising  categories,  including 
national,  classified,  automotive,  depai'tment  store 
and  financial. 

The  New  York  Times  is  growing  with  a  growing 
market.  Circulation  is  at  an  all-time  high : 

In  the  last  quarter  of  1960,  weekday  average  was 
748,000  (up  62,000  over  the  .same  period,  1959; 
up  210,000  over  1950).  Sunday  circulation  for  the 
quarter  averaged  1,417,000  (up  64,000  over  1959, 
up  265,000  over  1950). 


Prospects  for  1961  point  to  even  more  gains.  Es¬ 
pecially  for  advertisers  who  use  The  New  York 
Times  to  sell  the  world’s  first  market. 


Every  Saturday  Since  1884 
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U.S.  Sues  to  Break  Up 
Comic  Printing  ‘Monopoly’ 


Greater  Buffalo  Press  Named 
For  Dealing  with  Hearst*  NEA 


As  one  of  the  final  acts  of 
his  administration.  Attorney 
General  William  P.  Rogers 
brought  a  civil  suit  this  week 
to  break  up  an  alleged  monopoly 
in  the  business  of  printing 
newspaper  comic  sections. 

Mr.  Rogers  and  Robert  P. 
Bicks,  his  assistant  in  charge  of 
the  Antitrust  Division,  signed 
the  complaint  which  named  the 
following  as  defendants: 

Greater  Buffalo  Press,  Inc. 

The  Hearst  Corporation  (King 
Features  Division). 

Newspaper  Enteniri.se  Asso¬ 
ciation,  a  subsidiary  of  E.  W. 
Scripps  Co. 

International  Color  Printing 
Co. 

Southwest  Color  Printing 
Corp. 

DLxie  Color  Printing  Corp. 

And  as  a  co-conspirator: 

Eastern  Color  Printing  Co. 

In  Interest  of  Justice 

The  action  was  filed  on  the 
recommendation  of  a  Federal 
Grand  Jury  at  Buffalo  which  had 
been  considering  evidence  of 
Sherman  Act  and  Clayton  Act 
violations  since  June.  The  jury 
declined  to  return  a  criminal  in¬ 
dictment  against  any  of  the 
parties  named. 

In  its  report,  the  jury  stated: 
[“The  interests  of  justice  would 
be  best  served  by  the  immediate 
filing  of  an  action  for  civil  re¬ 
lief  to  prevent  and  restrain  vio¬ 
lations  of  law  disclosed  by  the 
evidence.” 

The  suit  is  designed  to  re- 
•tore  competitive  bidding  on 
contracts  for  printing  color 
comic  sections  and  to  dissipate 
a  monopoly  position  achieved  by 
Greater  Buffalo  Press.  One 
remedy  sought  by  the  Govern¬ 
ment  will  be  a  requirement  that 
Greater  Buffalo  divest  itself  of 
controlling  interest  in  Interna¬ 
tional  Color  Printing  which  it 
•paired  five  years  ago  and  also 
pve  up  two  new  printing  plants 
in  the  South. 
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Charging  that  Greater  Buffalo 
has  attained  a  dominant  position 
in  the  industry  as  the  result  of 
compacts  against  competitive 
bidding,  under-the-table  pay¬ 
ments,  and  discount  arrange¬ 
ments  with  newspaper  i)ublish- 
ers,  the  Government’s  complaint 
specified  that  alleged  “combina¬ 
tion  and  conspiracy”,  since  19.'i4, 
was  effectuated  by  the  following 
acts: 

Sp<‘cifir  Allegations 

Early  in  IS.Sd,  representatives 
of  Greater  Buffalo  and  King 
Features  Syndicate  met  in  New 
York  and  agreed  that: 

1.  Greater  Buffalo  and  King 
would  divide  between  themselves 
the  business  of  supplying  color 
comic  supplement  printing  serv¬ 
ices  to  the  Gannett  newspapers 
at  Utica  and  Binghamton. 

2.  Greater  Buffalo  would  pay 
King  $50  per  week  to  refrain 
from  offering  to  the  Waterloo 
(low'a)  Courier  prices  below 
those  of  Greater  Buffalo  for 
comic  printing,  as  long  as 
Greater  Buffalo  would  sendee 
this  account. 

In  November,  1955,  repre¬ 
sentatives  of  King  and  Eastern 
Color  met  in  New  York  and 
agreed,  among  other  things, 
that  they  would  not  solicit  each 
other’s  established  newspaper 
accounts.  This  arrangement  has 
been  continued. 

Also  in  November,  1955,  rep¬ 
resentatives  of  King,  NEA  and 
Greater  Buffalo,  at  a  meeting  in 
Hotel  Beverly,  New  York  City, 
agreed  that  King  and  NEA 
would  not  solicit  each  other’s 
accounts  and  knowledge  of  this 
agreement  would  be  confined  to 
their  respective  sales  organiza¬ 
tions 

Non-C.ompelitive  Bids 

Pursuant  to  this  agreement,  it 
was  charged,  NEA  submitted  a 
bid  to  the  Jackson  (Miss.)  State 
Times  which  was  artificially  high 
and  non-competitive;  refused  to 
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submit  a  price  quotation  to  an 
agent  for  the  General  Newspa- 
l)er3  group  in  Atlanta;  refused 
to  submit  a  price  quotation  to 
the  publisher  of  the  Tupelo 
(Miss.)  Journal. 

According  to  the  Government, 
the  printing  of  color  comic  sec¬ 
tions  for  newspapers  which  do 
not  have  their  own  press  facili¬ 
ties  is  a  $28,000,000  a  year  busi¬ 
ness  and  Greater  Buffalo  does 
$9,000,000  a  year.  King  $10,000,- 
000  and  NEA  $1,500,000. 

King,  according  to  the  com¬ 
plaint,  maintains  contracts  with 
International,  which  operates 
printing  plants  at  Wilkes-Barre, 
Pa.  and  subject  to  certain  con¬ 
ditions,  International  is  obli¬ 
gated  to  print  supplements  ex¬ 
clusively  for  King,  which,  in 
turn,  has  arrangements  with 
Greater  Buffalo  for  furnishing 
newsprint  and  printed  supple¬ 
ments. 

NEA  also  contracts  with 
Greater  Buffalo  for  production. 

Increased  Share  of  Market 

Greater  Buffalo,  the  Govern¬ 
ment  alleges,  increased  its  share 
of  the  market  from  42%  to  80% 
by  purchasing  the  outstanding 
stock  of  International  and 
Hearst  assisted  Greater  Buffalo 
in  making  this  acquisition.  Sub¬ 
sequently,  in  1956,  Greater  Buf¬ 
falo  commenced  the  erection  of 
printing  plants  at  Lufkin,  Texas, 
and  Sylacauga,  Alabama,  both 
near  newsprint  mills. 

As  a  violation  of  the  Clayton 
Act,  it  is  charged  that  Hearst 
and  NEA  sell  comic  features  to 
newspapers  at  discounts,  rebates 
or  reduced  prices  on  the  condi¬ 
tion  that  the  supplements  are 
not  printed  by  any  competitors. 

The  offenses  charged,  the 
complaint  says,  have  resulted  in 
the  following: 

1.  Newspapers  have  been 
denied  the  advantages  of  com¬ 
petitive  bidding  for  the  printing 
of  comic  sections. 

2.  Newspapers  not  desiring  the 
color  printing  services  offered  by 
the  defendants  have  been  com¬ 
pelled  to  pay  arbitrary  prices 
for  comic  features. 

3.  Price  competition  among 


defendants  and  the  co-conspira¬ 
tor  Eastern  for  the  sale  of 
printing  has  been  eliminated. 

4.  Greater  Buffalo  has  ob¬ 
tained  a  monopoly  of  the  print¬ 
ing  of  color  comic  sections. 

5.  Competition  in  the  printing 
and  sale  of  comic  sections  has 
l)een  suppressed  and  interstate 
trade  unreasonably  restrained. 

6.  Printers  offering  comic 
services  to  newspapers  have 
been  restrained  from  selling  to 
newspaper  customers  of  the  de¬ 
fendants 

Relief  Proposed 

The  Attorney  General  asked 
the  court  of  jurisdiction  to 
schedule  a  hearing  on  questions 
of  relief  and  consider  specific 
plans  to  be  proposed  by  the 
Government  whereunder  Greater 
Buffalo,  King  and  NEA  would 
be  required  to  sever  relation¬ 
ships  with  one  another,  and  with 
International,  Southwest  and 
Dixie. 

One  immediate  proposal  was 
that  International  l)e  barred 
from  selling  any  of  its  stock  or 
assets  to  other  defendants  or  co¬ 
conspirator,  when  Greater  Buf¬ 
falo  divests  itself  of  ownership. 

The  Government  also  asks 
that  the  court  order  Greater 
Buffalo  to  dispose  of  its  inter¬ 
ests  in  the  plants  at  Lufkin  and 
Sylacauga. 

’Technical  Violations* 

Frank  G.  Raichle,  attorney 
for  Greater  Buffalo,  said  the 
filing  of  the  civil  suit  confirmed 
the  fact  that  the  Grand  Jury 
found  no  basis  for  an  indict¬ 
ment  of  anyone. 

“If  there  have  been  technical 
violations  of  the  antitrust  laws 
of  a  civil  character,”  he  said, 
“we  are  sure  they  can  be  cor¬ 
rected.  We  are  aware  of  no  vio¬ 
lation  of  law,  criminal  or  civil.” 

Herbert  W.  Walker,  president 
of  NEA,  commented  as  follows: 

“After  a  preliminary  exami¬ 
nation  of  the  complaint,  it  is  ap¬ 
parent  that  many  of  the  allega¬ 
tions  are  matters  not  within  the 
knowledge  of  NEA.  It  is  equal¬ 
ly  apparent  that  many  of  the 
conclusions  drawn  by  the  Gov¬ 
ernment  differ  from  those  which 
we  feel  could  properly  be  drawn 
from  the  facts  as  we  know 
them.” 

William  B.  Pape,  president  of 
Eastern,  said  his  firm  was  not 
involved  in  any  monopoly  and 
he  was  “surprised  to  hear  we 
have  conspir^  with  anybody.” 

(Continued  on  page  63) 
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Active  in  .\>iPA  Affairs 


Mr.  Maier,  61,  is  a  native  of 
Mellen,  Wis.  and  a  graduate  of 
the  University  of  Wisconsin. 
After  working  as  advertising 
manager  of  the  Capital  Times  in 
Madison,  he  came  to  the  Journal 
in  1924  as  an  advertising  sales¬ 
man.  He  became  retail  adver¬ 
tising  manager  two  years  later 


Maier,  Hoben  Head 
Milwaukee  Journal 


Milwaukee,  Wis. 

Irwin  Maier,  publisher,  has 
been  elected  president  of  the 
Journal  Company,  and  Lindsay 
Hoben  has  been  appointed  editor 
of  the  Milwaukee  Journal. 

Harry  J.  Grant,  chairman  of 
the  board,  announced  the 
changes  following  the  retire¬ 
ment  of  J.  D.  Ferguson  as  presi¬ 
dent  and  editor. 

Mr.  Maier  was  formerly  ex¬ 
ecutive  vice-president  and  pub¬ 
lisher.  Mr.  Hoben  has  been 
editorial  editor  and  a  vicepresi¬ 
dent. 

Other  changes  include  the 
election  of  Donald  B.  Abert  as 
executive  vicepresident  and  gen¬ 
eral  manager,  and  the  appoint¬ 
ment  of  Paul  Ringler  as  editor¬ 
ial  editor.  Mr.  Abert  has  been 
vicepresident  and  general  man¬ 
ager.  Mr.  Ringler  has  been 
assistant  editorial  editor. 

New  Vicepresidenls 


and  advertising  manager  in 
1930.  He  was  appointed  sales 
manager  in  1937,  business  man¬ 
ager  in  1939  and  vicepresident 
and  publisher  in  1943.  He  was 
named  to  the  new  post  of  ex¬ 
ecutive  vicepresident  in  1955. 

In  1951  and  1952,  he  was 
chairman  of  the  Bureau  of  Ad¬ 
vertising  (ANPA).  He  is  a 
vicepresident  and  director  of  the 
American  Newspaper  Publishers 
Association  and  a  former  presi¬ 
dent  of  the  Newspaper  Adver¬ 
tising  Executiv’es  Association. 

Mr.  Hoben,  58,  is  a  Milwaukee 
native  and  a  graduate  of  Carle- 
ton  College,  Northfield,  Minn. 
He  joined  the  Journal  as  a  re¬ 
porter  in  1928. 

He  is  a  member  of  the  execu¬ 
tive  board  of  the  National  Con¬ 
ference  of  Editorial  Writers  and 
a  member  of  the  American  Com¬ 
mittee  of  the  International  Press 
Institute. 

Mr.  Abert,  53,  is  a  Milwaukee 
Harold  E.  Danels,  advertising  native  and  a  graduate  of  the 


manager,  and  Robert  H.  Dumke, 
production  manager,  were 
elected  vicepresidents.  Arville 
O.  Schaleben,  managing  editor, 
becomes  a  director.  Thomas  J. 
McCollow,  assistant  treasurer 
and  office  manager,  was  elected 
a  director  and  appointed  treas¬ 
urer  to  succeed  Peter  King,  who 
is  retiring  after  34  years  with 
the  Journal. 

After  nearly  46  years  in  the 
newspaper  business,  the  last  38 
of  them  with  the  Journal,  Mr. 
Ferguson  submitted  his  resigna¬ 
tion  to  the  board  of  directors 
Jan.  9.  He  will  be  71  on  May  7. 

His  career  with  the  Journal, 
which  is  now  largely  employee- 
owned,  began  in  1923,  when  he 
came  here  as  an  editorial  writer 
and  reporter.  In  the  latter  role, 
he  covered  national  political  con¬ 
ventions  for  the  paper,  and  con¬ 
tinued  to  do  so  even  after  he 
became  president  and  editor  in 
1943. 

Mr.  Ferguson,  the  son  of  a 
railroad  train  dispatcher,  was 
graduated  from  the  University 
of  Missouri  in  1915.  The  School 
of  Journalism  awarded  him  a 
medal  for  distinguished  service 
in  journ'alism. 


University  of  Wisconsin.  He 
joined  the  Journal’s  promotion 
and  copy  service  department  in 
1928. 

He  was  appointed  to  the  new¬ 
ly  created  position  of  general 
manager  on  Oct.  2,  1959. 

Mr.  Ringler,  53,  worked 
briefly  for  the  Capital  Times 
before  coming  to  the  Journal  in 
1927  as  a  reporter. 

Mr.  Dumke,  47,  joined  the 
Journal  photographic  depart¬ 
ment  in  1936  after  studying 
electrical  engineering.  He  be¬ 
came  head  of  the  photography 
department  in  1944.  In  1953  he 
was  appointed  production  re¬ 
search  co-ordinator  and  on  Oct. 
5,  1959,  he  became  production 
manager  after  the  death  of 
Joseph  E.  McMullen. 


RETIRED  —  J.  Donald  Ferguson 
closed  out  his  newspaper  career 
Jan.  9  as  president  and  editor  of 
the  Milwaukee  Journal. 

Mr.  Daniels,  58,  was  Iwrn  in 
New  York  City.  He  was  gradu¬ 
ated  from  the  University  of 
Wisconsin  in  1924  and  worked 
for  two  years  on  the  Capital 
Times  as  an  advertising  sales¬ 
man.  He  joined  the  Journal  in 
1926. 

Mr.  Schaleben,  53,  was  born 
on  a  Minnesota  farm.  He  came 
to  the  Journal  as  a  reporter  in 
1929,  the  year  he  was  graduated 
from  the  Univ'ersity  of  Minne¬ 
sota. 

Mr.  McCollow,  35,  was  born  in 
Hartford,  Wis.  He  came  to  the 
Journal  in  1951  as  assistant  of¬ 
fice  manager  after  being  associ¬ 
ated  with  a  public  accounting 
firm. 


IN  CHARGE — Milwaukee  Journal 
executives:  Left  to  right — front, 
D.  B.  Abert,  executive  vicepresi¬ 
dent;  Irwin  Maier,  president-pub¬ 
lisher;  Paul  Ringler,  editorial  edi¬ 
tor;  Lindsay  Hoben,  editor;  stand¬ 
ing,  Harold  Daniels,  ad  manager; 
Robert  Dumke,  production  man¬ 
ager;  Thomas  McCollow,  treas¬ 
urer;  and  Arville  Schaleben,  man¬ 
aging  editor. 


L.A.  Times’ 
Linage  Tops 
80  Million 

Total  advertising  carried  by 
the  Los  Angeles  (Calif.)  Tinut 
in  1960  hit  80,211,934  lines. 
Emile  A.  Hartford,  advertising 
manager,  said  the  figure  repit- 
sented  Media  Records’  accumu¬ 
lative  figure  for  11  months,  plus 
the  Times’  own  measurement  o( 
linage  for  December. 

Some  in  Zones 

Of  the  total,  14,858,530  lines 
were  in  zone  editions.  The  in¬ 
crease  in  linage  over  1959’s  total 
of  78,690,743  was  accounted  for 
by  additional  zone  linage,  Mr. 
Hartford  .said. 

Frank  W.  Lester,  classified 
advertising  manager,  reported 
more  than  26,000,000  lines  of 
classified  in  1960.  “This  is  the 
largest  volume  of  classified  ever 
carried  by  an  American  news¬ 
paper  in  a  single  year,”  Mr. 
Lester  said.  There  were  3,277,- 
964  individual  ads  in  full-mn. 

More  than  24,000,000  lines 
represented  full-run  advertising 
and  the  remainder  was  pub¬ 
lished  in  the  Times’  four  zone 
editions. 

Other  Papers’  Figures 

Other  1960  linage  totals  re-^ 
ported  to  E&P  this  week  were 
AVtt’  York  Times,  61,921,811: 
Milwaukee  Journal,  60,348,195 
Miami  (Fla.)  Herald,  59,862, 
444;  Minneapolis  Star  &  Trib¬ 
une,  58,060,111;  Chicago  Trib¬ 
une,  52,750,000;  Cleveland  Pkm 
Dealer,  51,433,184 ;  Kansas  City 
Star,  49,606,039 ;  Washingtn 
Post,  45,372,332;  New  Orlem 
Times  -  Picayune,  44,028,388; 
Washington  Star,  43,123,072; 
and  the  Cincinnati  Enquint, 
42,461,527. 
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$52,500,000  Ads  in  1960 
Tops  AU  SUNDAY  Records 


National,  Network  &  Card 
Double  What  It  Was  in  ’54 

lly  Philip  N.  Schuyler 


SUNDAY,  the  locally-edited 
newspaper  maf^azine,  surpassed 
previous  records  with  a  total 
advertising  volume  of  $52,500,- 
OOO  in  1960,  according  to  figures 
released  this  week  by  Charles 
T.  Kline,  president  of  Metro¬ 
politan  Sunday  Newspapers,  Inc. 

The  figure,  as  furnished  by 
the  individual  publishers,  com¬ 
pared  with  $50,000,000  in  1959 
and  $25,000,000  in  1951.  It  was 
10  years  ago  when  Metro’s  basic 
list  went  to  19  cities.  It  is  now 
28.  Previously  advertisers  could 
buy  any  10  papers  in  the  group. 

The  1960  ad  volume  repre¬ 
sented  $15,700,000  in  retail,  $36,- 
800,000  in  general  and  automo¬ 
tive  linage.  The  total  national 
network  and  card  volume  was 
also  up  again  in  1960  and  double 
what  it  was  six  years  ago,  Mr. 

Kline  noted. 

Increased  Commissions 

Starting  last  September,  the 
board  of  directors  of  Metro,  the 
newspaper  cooperative  organized 
in  1932,  recognized  the  group’s 
bonus  contributions,  and  agreed 
to  increase  commissions.  Armed 
with  this  expected  additional 
revenue,  Metro,  both  for  SUN¬ 
DAY  and  for  its  Comics  supple¬ 
ments  has  stepped  up  its  selling 
efforts  for  1961.  Mr.  Kline  re¬ 
ported  to  stockholders  that 
orders  on  hand  for  this  year  for 
both  media  already  total  more 
than  $5,000,000. 

“This  represents  gains  com¬ 
pared  to  Wsiness  on  hand  a 
year  ago  this  time,”  Mr.  Kline 
said. 

In  a  report  to  stockholders, 

Mr.  Kline  reported  “1960  has 
been  an  exciting  and  rewarding 
year  for  Metro.” 

“I  sincerely  believe  we  have 
made  more  progress  in  more 
areas  than  in  any  previous  year 
in  our  history,”  he  wrote. 

Progress  Itemized 

Noted  by  the  president  were: 

1 — Success  with  “pattern  sell¬ 
ing,”  Metro’s  answer  to  the 
general  magazines’  regional  and 
zone  split-run  selling,  whereby 
unique  combinations  of  papers 
are  set  up  to  meet  special  mar¬ 
ket  plans  of  advertisers.  Stephens 
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2 — Ten  publishers  will  qualify 
as  new  stockholders  in  the  co¬ 
operative  in  1961.  They  are:  the 
Atlanta  Journal-Constitution, 
Dallas  Times-Herald,  Jackson¬ 
ville  Times-Union,  Miami  News, 
Pittsburgh  Post-Gazette,  Rich¬ 
mond  Times-Dispatch,  Riverside 
(Calif.)  Press  Enterprise,  San 
Bernardino  (Calif.)  Sun  Tele¬ 
gram,  Tampa  (Fla.)  Tribune 
and  Washington  Post, 

•3 — The  Dallas  Times-Herald 
began  a  SUNDAY  magazine 
Oct.  5;  the  Pittsburgh  Post- 
Gazette,  Nov.  1;  and  the  Wash¬ 
ington  Post  is  scheduled  to  start 
Feb.  5.  Then  Metro  will  have 
38  papers  in  28  cities  with 
SUNDAY. 

4 — Culmination  of  the  Metro 
Comics  Southeast  expansion 
Nov.  1,  brought  into  the  basic 
comics  package  the  Atlanta 
Journal-tilonstitution,  Richmond 
Times-Dispatch,  Tampa  Trib¬ 
une,  Jacksonville  Times-Union 
and  Miami  News.  This  resulted 
in  1,250,000  additional  circula¬ 
tion,  an  increase  from  25  to  30 
basic  papers. 

New  Accounts 

In  the  same  report  to  stock¬ 
holders,  Steve  Bowen,  adver¬ 
tising  director,  said  network  and 
card  sales  were  up  in  1960,  and 
commented  that  this  is  “a  good 
record  in  a  year  when  national 
advertising  in  newspapers  con¬ 
tinued  its  decline  and  when 
supplements  generally  were  off 
from  a  year  ago. 

“We  had  a  good  volume  in 
1960  from  a  number  of  new 
accounts,  including  American 


Express,  American  Home  Prod¬ 
ucts,  Gerber  Products,  H.  J. 
Heinz,  Helena  Rubenstein, 
Parker  Pen,  Institute  of  Life 
Insurance,  National  Biscuit, 
Heineken’s  Beer,  Sara  Lee 
Kitchens,  among  others,”  he 
reported. 

In  the  comics’  sales  report, 
Carl  Schmidt,  advertising  direc¬ 
tor,  stated  that  Metro  had  a 
20%  gain  in  bookings  going  into 
1961.  He  cautioned,  however, 
that  this  should  not  be  inter¬ 
preted  as  a  projected  trend  for 
the  year. 

Reporting  specifically  on  the 
regional  sales  or  “pattern  sell¬ 
ing”  program,  Everett  R.  Stone, 
secretary-treasurer,  said  that 
l)etween  September  and  mid- 
November  the  combined  Metro 
sales  staff  contacted  more  than 
100  different  regional  accounts. 

“From  the  collective  experi¬ 
ence  and  knowledge  acquired 
this  far,  it  is  evident  that  sub¬ 
stantial  business  can  ultimately 
be  realized  from  this  fertile 
field,”  Mr.  Stone  wrote. 

“The  majority  of  prospects 
contacted  have  limited  product 
distribution,  usually  only  in  six 
or  seven  states.  Also  it  is  sur¬ 
prising  how  many  of  these 
manufacturers  have  spotty  prod¬ 
uct  distribution.  For  example, 
one  account  has  complete  distri¬ 
bution  in  New  England  and  then 
jumps  across  the  country  to 
Southern  California. 

“It  also  has  been  surprising 
to  find  the  number  of  these  ad¬ 
vertisers  which  were  assumed  to 
be  regional  have  enough  distri¬ 
bution  to  use  Metro’s  entire 
group.  Several  group  orders 
have  already  been  developed 
from  the  regional  prospect  list. 
Regional  selling  affords  Metro  a 
greater  opportunity  to  expose 
the  comics  and  magazine  sales 
stories  to  more  agencies  and 
clients. 

“In  a  number  of  instances 


experienced  agency  media  people 
have  questioned  the  wisdom  of 
national  magazines  splitting 
their  circulations  into  various 
zones.  However,  they  do  feel  that 
newspapers  are  an  effective  and 
efficient  medium  for  a  regional 
advertising  program.” 

Major  Promotion  Effort 

Fred  Reinhart,  director  of 
promotion  and  sales  coordina¬ 
tion,  told  stockholders  that  the 
major  promotion  effort  in  1961 
would  be  for  SUNDAY.  It  will 
follow  up  the  campaign  placed 
for  the  Comics  last  year  through 
the  Wexton  Company. 

SUNDAY’S  total  circulation 
of  28  papers  in  28  cities  is 
15,336,757.  For  35  papers  in  the 
28  cities  it  is  18,385,505.  With 
selectives,  the  group  offers  38 
papers,  adding  the  Chicago 
News  (Saturday),  the  Newark 
(N.  J.)  News,  and  the  Spring- 
field  (Mass.)  Republican.  Then 
the  total  circulation  becomes 
19,433,807.  Ad  rates  for  the  28- 
paper  basic  list  is  $53,000  for  a 
full  page  or  $3.46  cost-per- 
thousand;  3/5  page  $35,920,  or 
$2.34  CPM ;  and  %  page  $31,659 
or  $2.06  CPM. 

Thirty  papers  in  30  cities  in 
the  comics  network  have  a  total 
circulatibn  of  14,430,701,  while 
34  papers  in  the  30  cities  bring 
this  up  to  16,442,947.  There  are 
five  selective  papers — Chicago 
News,  Newark  News,  Peoria 
(Ill.)  Journal-Star,  Rochester 
(N.  Y.)  Democrat  &  Chronicle 
and  Springfield  (Mass.)  Repub¬ 
lican  that  have  a  combined  cir¬ 
culation  of  1,328,107. 

Ovation  for  McKittrick 

At  the  stockholders’  meeting, 
Philip  B.  Stephens,  New  York 
News,  and  chairman  of  the 
l)oard  of  directors,  announced 
with  regret  the  resignation  of 
C.  E.  McKittrick  of  the  Chicago 
(Continued  on  page  67) 

BUOYANT  on  businets:  Left  to 
right — Philip  B.  Stephens,  chair¬ 
man  of  Metro  Group;  Charles  T. 
Kline,  president;  Steve  Bowen,  ad 
director  for  magazines;  Carl 
Schmidt,  ad  director  for  comics; 
and  C.  E.  McKittrick,  board  mem¬ 
ber  from  Chicago  Tribune. 


Kline 


Bowen 


Schmidt 


McKittrick 
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O’Donnell  were  at  a  luncheon 
with  Mr.  Sylvester  and  Eli  Al)el 
of  the  Detroit  News,  both  re¬ 
porters  emphasized  that  it  was 
most  important  for  the  e.xecu- 
tive  branch  of  government  to 
use  the  communications  media 
to  keep  the  public  informed.  Mr. 

O’Brien  and  Mr.  O’Donnell  per¬ 
suaded  Mr.  Sylvester  and  Mr. 

Abel  to  visit  Robert  Kennedy 
and  tell  these  views  to  him. 

Keluclant  to  Quit  Paper 

“Eli  was  offered  the  post  in 
Defen.se  and  decided  against  it,” 

Mr.  Sylvester  .said,  “I  didn’t 
want  anything  to  do  with  it 
either.  I  realized  that  accept¬ 
ance  meant  cutting  off  newspa¬ 
per  ties  completely.  I  had  re¬ 
sisted  that  for  years.  Newspa- 
pering  has  l)een  my  life  work. 

I  have  turned  down  other  offers 
to  .stay  with  the  Newark  News.” 

Mr.  Sylvester  told  how  he 
fir.st  met  Mr.  McNamara,  how 
the  firm  offer  was  made  and  he 
accepted : 

Recently  while  he  was  in  New 

York  covering  Mr.  Kennedy,  “I  know  that  Pierre  is  for 

Mr.  McNamara  telephoned  from  it,”  Mr.  Sylvester  said. 
Washington.  “We  know  there  will  be  occa- 

“I’ll  fly  to  New  York  and  meet  sions  when  it  will  be  vital  to 
you  at  the  airport,”  Mr.  Me-  keep  our  mouths  shut.  But 
Namara  said.  “I  like  to  work  on  there’s  no  sense  letting  the  for 
airplanes.”  eign  iK)int  of  view  reach  our 

At  7:15  P.M.  Jan.  5,  Mr.  Syl-  people  first  through  our  newr 
v'ester  met  Mr.  McNamara  at  papers,”  he  added. 

Idlewild.  They  .sat  inside  the  Mr.  Sylvester  said  Richard  B. 

Defense  Department  plane  dis-  Scudder,  publisher,  and  William 
cussing  the  iwssible  assignment.  R.  Clark,  editor,  of  the  Newark 

^ -  - ,  - - - . -  “Whoever  accepts  the  job  News  urged  him  to  take  the  job. 

surprise.  He  had  no  close  rela-  the  old  story  of  the  denial  must  insist  on  two  basic  prin-  At  the  Pentagon,  Mr.  Sjd- 

tions  with  Senator  Kennedy,  rarely  ^^catching  up  with  the  ciples,”  Mr.  Sylvester  said,  vester  will  succeed  Murray  Sny- 
His  family  is  “black  Republi-  rumor.”  “First,  he  should  not  have  the  der,  formerly  of  the  New  York 

can,”  although  he  personally  has  When  Mr.  O’Brien  and  Mr.  job  unless  Mr.  McNamara  felt  (Continued  on  page  60) 
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One  “New  Frontier”  of  the  l>een  neutral  and  hasn’t  voted 
Kennedy  Administration  should  since  he  has  l)een  in  Washing- 
please  advocates  of  the  public’s  ton. 

right-to-know.  Mr.  Sylvester  recalled  dis- 

It  involves  trying  to  see  to  it  cussing  his  “pet  theory'”  with 
that  American  newspapermen  Lawrence  O’Brien  and  Kenneth 
get  news  through  U.  S.  Govern-  O’Donnell,  the  practical  politi- 
ment  .sources  instead  of  by  “for-  cians  whom  Mr.  Kennedy  has 
eign  leaks”  as  so  often  has  named  as  White  House  person- 
happened,  according  to  Arthur  nel  aides.  He  develoiied  it  first 
Sylve.ster,  who  was  apj)ointed  when  he  was  covering  the  for- 
this  week  A.ssistant  Secretary  of  mation  of  the  United  Nations  in 
Defense  for  Public  Affairs.  San  Francisco.  There,  he  found, 
Becau.se  he  hoped  he  might  be  newspapers  of  this  country  were 
able  to  do  something  about  not  always  getting  the  news  ex¬ 
carrying  out  President-elect  pressed  from  the  U.  S.  view- 
Kennedy’s  platform  pledge  of  point.  Instead,  from  diplomatic- 
free  access  to  the  news,  Mr.  ally  placed  “leaks”  they  were  in 
Sylve.ster  told  E&P  he  was  will-  many  cases  getting  foreign  gov- 
ing  to  break  his  37-year-long  eminent  views  of  the  new’s. 
ties  with  the  Newark  (N.  J.)  “The  most  recent  incident  was 
Evening  News.  As  chief  of  the  the  disappointing  trip  to  West 
Washington  bureau  of  that  Germany  of  C.  Douglas  Dillon, 
newspaper  he  was  making  more  then  Assistant  Secretary  of 
than  the  $20,000  a  year  he  will  State,  with  Secretary  of  the 
receive  in  government  ser\'ice.  Treasury  Robert  B.  Anderson,” 
He  is  59  years  old.  Mr.  Sylvester  said.  “The  first 

It  was,  Mr.  Sylvester  ex-  "^^s  the  American  public  got 
plained,  a  “pet  theory”  he  has  German  rejection  of  the 

held  for  years  that  led  to  his  U.  S.  request  for  greater  finan- 
willingness  to  accept  the  ap-  assistance  was  from  Ger- 

pointment  by  Robert  S.  McNa-  man  sources, 
mara,  former  Ford  Company  **So  what  happened?  Much 


Arthur  Sylvester 


Hagerty  Shooting  for  Stars 
In  His  Newscasting  Prograi 


Picking  up  the  challenge  of  Secretary  to  President  Eisen-  them  both  here  and  abroad”  to 
the  “satellite  era”  in  the  dis-  hower  for  eight  years,  Mr.  Hag-  join  the  ABC  news  staff.  Wash- 
.semination  of  new's,  James  C.  erty  said  this  week:  ington  will  be  the  initial  ground 

Hagerty  takes  charge  of  the  “Let’s  say  it’s  during  an  elec-  for  action  in  this  respect,  be- 
American  Broadcasting  Com-  tion  campaign  and  we  want  to  cause,  as  Jim  put  it,  “Washing- 
pany’s  public  affairs  program-  present  an  expert  view  of  the  ton’s  going  to  be  the  center  oi 
ming  Jan.  23  with  a  down-to-  political  situation  in  Oregon,  we  the  news  for  the  world,  begin- 
earth  approach.  He  says  he  would  invite  the  most  skilled  po-  ning  Jan.  20.”  He  added,  hasti- 
hopes  to  lure  talented  reporters  litical  reporter  of  the  area  to  ly:  “You  know  what  I  mean  — 
before  the  microphones  and  appear  on  radio  or  television,  or  with  a  change  of  Administrt- 
cameras  in  a  closer  liaison  be-  both,  and  give  the  public  the  tion,  Washington  will  be  the  top 
tween  newspapers  and  broad-  story  as  he  sees  it.”  dateline.” 

cast  stations.  The  first  business  in  hand,  In  hiring  him  at  a  .salary  he 

As  an  example  of  what  he  has  Mr.  Hagerty  added,  will  be  to  named  himself  (and  the  re¬ 
in  mind  when  he  begins  his  new  entice  “some  dam  good  men  and  ported  $100,000  a  year  is  not 
job,  after  having  been  Press  women  —  and  I  know’  a  lot  of  (Continued  on  page  66) 
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The  President  and  The  Press 

Eisenhower  Wound  Up  8  Years  elom'?n;!’was'’u2d'bJ“hiI 

•»wt»a1  1  A  TkM  termine  when  to  hold 

With  14  Meetings  During  60  conference. 


By  Richard  Frieilman 

A  CBS  News  reporter 
headed  the  list  of  74  newsmen 
who  were  recognized  by  Presi¬ 
dent  Eisenhower  during  his  14 
press  conferences  in  1960. 

Disarmament  far  outdistanced 
any  other  topic  in  questions  put 
to  the  President  in  this  same 
period. 

The  14  meetings  were  far 
fewer  than  the  average  number 
of  regular  press  conferences 
held  in  each  of  the  other  seven 
years  in  the  Eisenhower  admin¬ 
istration.  Up  to  this  week  Presi¬ 
dent  Eisenhower  had  met  with 
newsmen  in  Washington  191 
times. 

These  are  some  of  the  find¬ 
ings  culled  from  the  1960  White 
House  press  conference  tran¬ 
scripts  as  printed  by  the  New 
York  Times. 

Robert  S.  Pierpont,  CBS,  was 
called  on  11  times  by  the  Presi¬ 
dent  during  the  14  sessions.  (No 
reporter  was  recognized  more 
than  once  at  any  one  meeting). 
Felix  Belair  Jr.,  New  York 
Times  (10),  Chalmers  M.  Rob¬ 
erts,  Washington  Post  (9),  Ray 
L.  Scherer,  NBC  News  (9),  and 
Merriman  Smith,  UPI  (9),  fol¬ 
lowed  close  behind. 

Five  different  Associated 
Press  reporters  had  opportuni¬ 
ties  to  ask  30  questions.  Five 
United  Press  International  re¬ 
porters  were  recognized  for  19 
questions. 

Between  200-250  reporters 
were  present  at  each  half-hour 
session,  with  an  average  of  19.8 
per  session  called  upon.  The 
number  of  reporters  questioning 
the  President  in  any  one  meet¬ 
ing  never  fell  below  17  (Feb.  3) 
and  never  rose  above  24  (March 
16  and  May  11). 

The  only  Russian  reporter  to 
ask  the  President  a  question  was 
Mikhail  R.  Sagetlyan,  of  Tass 
Telegraph  Agency.  He  quizzed 
Mr.  Eisenhower  Sept.  7  on  what 
steps  for  peace  the  President 
planned  to  introduce  before  the 
United  Nations. 

Followed  the  News 

Cuba  followed  disarmament 
as  the  most  widely-asked  topic 
(18),  with  the  Presidential  cam¬ 
paign  (17),  and  Vice  President 
Richard  M.  Nixon  (17). 

Questions  on  the  coming  Sum¬ 
mit  meeting,  Nixon,  and  Cuba 
dominated  the  early  press  ses¬ 
sions  but  on  May  11,  the  U-2 
incident  injected  itself  into  the 
meetings. 


The  President  made  some 
opening  remarks  about  the  U-2 
reconnaissance  flights  ov'er  Rus¬ 
sia,  then  added  he  would  have 
nothing  more  to  say  on  the  sub¬ 
ject.  Despite  the  warning,  re¬ 
porters  managed  to  shape  four 
questions  on  the  subject,  includ¬ 
ing  one  on  U.  S.  espionage. 

Later  press  conferences  were 
dominated  by  questions  on  poli¬ 
tics,  the  two  political  conven¬ 
tions,  the  Presidential  race,  and 
the  post-convention  session  of 
Congress. 

The  President  averaged  25 
press  conferences  each  year  for 
the  first  seven  years  in  office. 

The  President’s  trips  to  South 
America,  Europe  and  Asia  ac¬ 
counted  in  large  measure  for  the 
reduction  in  number  of  meetings 
with  newsmen  this  year. 

The  conference  scheduled  for 
the  week  of  May  31  was  called 
off,  and  the  one  scheduled  for 
June  28  was  moved  back  to  July 
6,  the  first  in  eight  weeks. 

‘A  Bit  of  Whim’ 

At  this  meeting  Laurence  H. 
Burd,  Chicago  Tribune,  asked 
the  President  what  policy  con¬ 


sideration,  apart  from  the  time 
element,  was  used  by  him  to  de¬ 
termine  when  to  hold  a  press 
conference. 

Mr.  Eisenhower  said  he  sup¬ 
posed  there  was  “some  little  bit 
of  whim  that  comes  in  once  in 
awhile.” 

He  added:  “But  the  fact  is 
now,  one  week  I  made  a  speech, 
on  Monday.  I  said  about  all  on 
the  subject  then  that  seemed  to 
be  engaging  the  headlines  that 
I  could  think  of,  and  there 
seemed  to  be  very  little  reason 
for  a  press  conference.” 

The  President  told  the  news¬ 
men  that  “whenever  the  day 
seems  to  be  free  I  can  do  it 
well,  frankly,  I  enjoy  many  of 
them,  you  know,  and  so  it  is  not 
any  running  out  on  the  thing. 
It’s  just  as  I  say,  how  it  hap¬ 
pens  to  strike  me,  I  guess.” 

In  August,  following  his  New¬ 
port,  R.  I.,  vacation,  the  Presi¬ 
dent  held  conferences  three 
times  in  three  weeks. 

A  scheduled  conference  for 
Dec.  12  was  called  off.  Press 
Secretary  James  C.  Hagerty  an¬ 
nounced  at  that  time  that  he 
anticipated  the  President  would 
hold  one  more  session  before 
leaving  office  Jan.  20. 

Press  Questions 

A  number  of  questions  con¬ 
cerning  the  press  came  up  at  the 
1960  conferences. 


Dates  with  Pret^s 

Days  on  which  President  Eisenhower 
conducted  news  conferences  in  Wash¬ 
ington  in  I960: 

January  13 
January  26 
February  3 
February  1 1 
February  17 
March  16 
March  30 
April  27 
May  1 1 
July  6 
August  10 
August  17 
August  25 
September  7 


The  most  illuminating  from 
a  newspaper  standpoint  oc¬ 
curred  on  May  11.  Pat  Munroe, 
Chicago's  American  (he  is  also 
E&P  Washington  correspondent) 
asked  how  the  President  felt 
about  an  unfriendly  newspaper 
cartoon  or  column  about  him. 
Also,  what  the  Chief  Executive’s 
regular  habits  were  in  keeping 
up  with  what  the  press  was 
saying  about  him. 

The  President  replied:  “Well, 
I  don’t  know  whether  you  can 
call  it  a  habit  for  the  simple 
reason  that  it  takes  a  lot  of  time 
if  I  was  going  to  keep  track  of 
what  all  you  people  say.  I  take 
the,  what  I  call  the  important 
sections  of  the  Sunday  papers 
that  review'  world  events,  go 
over  the  things,  and  those  are 
the  things  I  study  carefully. 

(Continued  on  page  64) 


Number  of  Questions  Asked  on  Various  Topics 


DISARMAMENT  (including  nuclear 
testing  and  atomic  weapons)  .  .  26 
CUBA  (including  Castro  and  the 

sugar  quota)  .  18 

THE  PRESIDENTIAL  CAMPAIGN  17 

RICHARD  M.  NIXON  .  17 

DEFENSE  (including  military 
spending  and  remarks  of  gener¬ 
als  critical  of  the  Eisenhower 

Administration)  .  13 

CIVIL  RIGHTS  (including  the  sit- 

in  demonstrations)  .  10 

GERMANY  .  10 

THE  SUMMIT  (both  before  and 

after)  .  9 

U-2  INCIDENT  (including  U.S. 

spying  and  Gary  Powers)  ....  8 

CONGRESS  (mainly  the  post-con¬ 
vention  special  session)  .  8 

FARM  PROBLEM  (including  Ezra 

Taft  Benson)  .  7 

PRESIDENT'S  PEACE  TRIPS  (both 

before  and  after)  .  6 

THE  PRESS  .  6 

KHRUSHCHEV  .  6 

NELSON  ROCKEFELLER  .  5 

AFRICA  .  5 

ECONOMIC  OUTLOOK  OF  THE 
U.  S.  5 

MEDICAL  CARE  FOR  THE  AGED  5 

THE  MISSILES  RACE  .  4 

THE  RELIGIOUS  ISSUE .  4 

LATIN  AMERICA  .  4 

THE  UNITED  NATIONS .  4 

THE  PRESIDENT'S  RETIREMENT 
PLANS  .  3 


SPACE  EXPLORATION  .  3 

POLITICS  .  3 

INTERNATIONAL  PRESTIGE  .  .  3 

FEDERAL  LEGISLATION  (includ¬ 
ing  teachers'  salaries)  .  4 

KOREA  (particularly  their  elec¬ 
tions)  .  3 

ISRAEL  .  3 

THE  TWO  NATIONAL  SECURITY 

AGENCY  DEFECTORS  .  2 

LAOS  .  2 

THE  STEEL  SEULEMENT  .  2 

TV  QUIZ  SCANDALS  .  2 

NATIONAL  GOALS  .  2 

FOREIGN  AID  .  2 

DEPRESSED  AREAS  .  2 

TRUMAN  .  2 

TRANSITION  TO  A  NEW  AD¬ 
MINISTRATION  .  2 

PRESIDENT  EISENHOWER'S  AGE  2 
EAST-WEST  NEGOTIATIONS  I 

POTSDAM  PAPERS  .  I 

PRESIDENT  EISENHOWER'S 

CABINET  .  I 

INDIA-PAKISTAN  .  I 

PRESIDENT  EISENHOWER'S 

COMMISSIONS .  I 

THE  TV  DEBATES  .  I 

BASEBALL  WORLD  SERIES .  I 

RADIATION  SAFETY  STAND¬ 
ARDS  .  I 

ASWAN  DAM  .  I 

ANTHONY  EDEN'S  REMARKS 
ON  U.  S.  POLICY  IN  INDO¬ 
CHINA  .  I 


POSSIBLE  USE  OF  CHEMICAL 

WARFARE  BY  U.  S . 

PRESIDENT  EISENHOWER'S 

BUDGET . 

PANAMA  CANAL . 

THE  SOCIAL  SECURITY  ACT 
PROBLEMS  OF  THE  INCOMING 

PRESIDENT  . 

THE  AIR  FORCE  RESERVE  MAN¬ 
UAL  AND  ALLEGED  COMMU¬ 
NISM  IN  THE  CHURCH 
-PROPOSED  CONSTITUTIONAL 

AMENDMENTS  . 

THE  PRESIDENT'S  DIARY  . 

RAILROADS  . 

ALGERIA . 

LABOR -MANAGEMENT  RELA¬ 
TIONS  . 

FEDERAL  POWER  COMMISSION 

APPOINTMENTS  . 

QUEMOY  AND  MATSU  . 

REORGANIZATION  OF  TOP- 

LEVEL  GOVERNMENT  . 

EISENHOWER'S  PLACE  IN  HIS¬ 
TORY  . 

THE  TREASURY  SURPLUS . 

RED  CHINA  . 

THE  AIR  FORCE  . 

COMMUNISM  IN  AMERICA  ... 

SOUTH  AFRICA  . 

PUERTO  RICAN  POLITICS . 

PAUL  BUTLER . 

PHYSICAL  PROWESS  OF  THE 

AMERICAN  CITIZEN  . 

WESTERN  ALLIES  . 
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2,690  to  88  Vote 
Links  2  PR  Groups 


By  a  combined  vote  of  2,690 
to  88,  members  of  the  Public 
Relations  Society  of  America 
and  the  American  Public  Rela¬ 
tions  Association  have  agreed  to 
consolidate. 

As  reported  this  week  ballots 
cast  by  PRSA  members  stood 
1,964  in  favor,  50  against.  The 
APRA  vote  was  606  yes,  28  no, 
irith  24  ineligible. 

Admiral  Harold  B.  Miller,  di¬ 
rector  of  public  relations  of  Pan 
.American  World  Airways,  whose 
term  as  president  of  PRSA  ex¬ 
pires  in  November,  will  head  the 
merged  group  when  consolida¬ 
tion  becomes  official  in  July.  H. 
Walton  Cloke,  public  relations 
coordinator  of  Kaiser  Industries 
Corp.,  Wiishington,  I).  C.,  presi¬ 
dent  of  APRA,  will  then  become 
a  member  of  the  Iward  of  PRSA, 
the  name  retained. 

Ten  duplicate  chapters  in 
cities  and  areas  will  get  to¬ 
gether  immediately.  They  are 
in  Chicago,  Connecticut,  Ha¬ 
waii,  New  York  City,  Philadel¬ 
phia,  St.  Louis,  Washington,  Los 
Angeles,  Cleveland  and  Miami. 

PRSA  was  formed  in  1948 
as  a  result  of  the  merger  of  the 
American  Council  on  Public  Re¬ 
lations  and  the  National  Asso¬ 
ciation  of  Public  Relations 
Council.  It  has  3,400  members 
and  has  national  offices  at  375 
Park  Avenue,  New  York,  w’hich 
will  be  taken  over  by  the  con¬ 
solidated  group.  Its  executive 
director,  Donald  Lynch,  will 
continue  in  that  capacity. 

APRA  is  17  years  old,  has 
1,000  members  and  maintains 
headquarters  in  Washington. 

The  first  joint  meeting  will 
be  held  Nov.  13-15  at  Houston, 
Tex. 

Awards  of  both  groups  will 
be  continued. 

Lligibility  Standards 

Under  terms  of  the  agree¬ 
ment  now  ratified,  all  members 
in  good  standing  automatically 
become  active  members  of  the 
combined  group.  There  will  be  a 
reversion,  however,  to  two  clas¬ 
sifications  —  active  and  asso¬ 
ciate  memberships  —  and  the 
present  eligibility  standards  of 
PRSA  will  prevail.  Active  mem¬ 
bers  must  have  been  engaged  in 
PR  work  in  an  executive  capa¬ 
city  for  at  least  five  years;  as¬ 
sociates  must  have  been  engaged 
in  PR  work  at  least  one  year. 

The  two  presidents  in  a  joint 
statement  commented  on  the 
rapid  growth  of  PR  and  the 
problem  of  “proper  assimilation 
of  new  people  into  the  field  and 
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adequate  provision  for  their 
training  and  education.” 

“Our  new  and  strengthened 
society  will  direct  a  more  con¬ 
centrated  effort  in  this  impor¬ 
tant  phase,”  the  statement  con¬ 
cluded. 

Members  of  two  committees 
responsible  for  negotiating  the 
preliminary  agreement  on  which 
the  vote  was  taken  were: 

PRSA  —  Carroll  R.  West, 
Title  Insurance  &  Trust  Co.,  Los 
Angeles;  W.  Howard  Chase, 
Howard  Chase  Associates,  New 
York;  Kenneth  W.  Haggensen, 
Allis-Chalmers  Mfg.  Co.,  Mil¬ 
waukee;  Admiral  Miller,  Pan 
American  World  Airways;  Paul 
L.  Selby,  National  Consumer 
Finance  Association,  Washing¬ 
ton;  Kenneth  Youel,  General 
Motors  Corp.;  and  Walter  W. 
Belson,  American  Trucking  As¬ 
sociation,  Washington. 

APRA  —  Mr.  Cloke;  Ken¬ 
neth  E.  Kefauver,  Philco  Corp.; 
Stanley  G.  House,  House  &  Ger- 
stin,  Inc.,  Washington;  James 
L.  Macwithey,  Bristol  -  Myers 
Co.;  Richard  H.  Hooper,  Paoli, 
Pa.;  and  Arthur  Reef,  Barnet 
&  Reef  Associates,  New  York. 
• 

Phila.  Daily  News 
Guild  Signs  Pact 

Philadelphia 

A  28 14 -month  contract,  retro¬ 
active  to  May  1,  1960,  has  been 
signed  between  the  Philadelphia 
Daily  News  and  the  Newspaper 
Guild  of  Greater  Philadelphia. 
The  contract  will  affect  about 
165  employees  of  the  News. 

Identical  in  most  respects 
with  the  contract  recently  sigpied 
with  the  Philadelphia  Inquirer, 
wage  increases  will  run  from  a 
total  of  $6  in  the  $65  to  $74.99 
bracket  to  $8.50  in  the  $140  and 
over  bracket. 

In  addition  to  other  benefits, 
50c  per  employee  will  be  added 
to  the  pension  fund  in  1961  and 
1962.  Employees  are  now  eligible 
for  four  weeks  vacation  after 
17  years  instead  of  20  years  as 
in  the  past. 

• 

Executive  Assistant 

Boston 

Dale  M.  Johns,  Northeastern 
Division  manager  of  United 
Press  International,  has  ap¬ 
pointed  C.  Robert  Woodsum  as 
his  executive  assistant,  with 
headquarters  here.  Mr.  Wood- 
sum  was  a  World  War  II  pho¬ 
tographer  for  Acme  Newspic- 
tures,  then  served  in  domestic 
bureaus  before  switching  to  the 
business  side  in  1952. 


Change  in  Agency 
Fee  Is  Rumored 

Montreal 

La  Presse,  the  big  French- 
language  daily  here,  will  an¬ 
nounce  a  major  change  in  its 
advertising  agency  relations 
soon,  an  informed  source  said 
this  week,  but  J.  P.  Hogue,  gen¬ 
eral  sales  director,  declined  to 
comment  on  the  report. 

Billing  (Changes 

Some  large  Canadian  papers 
have  been  departing  from  the 
traditional  15  and  2  discount  to 
agencies — 15%  on  billing  and 
2%  on  cash  pajunent.  They  have 
adopted  a  new  arrangement  of 
15%  on  hilling  and  2%  deferred 
cash  discount  on  fulfillment  of 
the  contract.  If  an  advertiser 
falls  short  of  the  contract  linage 
the  agency  loses  the  entire  2% 
allowance. 

Now,  it  is  understood.  La 
Presse  is  about  to  notify  agen¬ 
cies  it  will  pay  a  straight  17% 
on  billing  upon  remittance  of 
payment.  The  plan  would  apply 
only  to  business  placed  by  agen¬ 
cies  which  are  enfranchised  for 
guaranteed  credit  by  the  Can¬ 
adian  Daily  Newspaper  Assoc. 


140  Papers  Get 
Borden  Schetlules 

The  Borden  Foods  Company, 
in  support  of  its  tie-in  with 
General  Foods  Corp.  in  a  na¬ 
tional  promotion  (via  Young  & 
Rubicam,  Inc.)  of  a  “Busy  Day 
Pudding  Cheesecake”  recipe,  has 
scheduled  ads  in  140  newspapers 
across  the  U.S.  next  month. 

Full-page,  full-color  ads  will 
run  in  This  Week  of  Feb.  19 
and  in  Parade  of  Feb.  26.  Ads 
will  appear  in  140  newspapers 
during  the  weeks  of  Feb.  20  and 
27. 

A  Lenten  promotion  of  Bor¬ 
den’s  cheeses  will  be  heavily 
supported  with  grocery  trade 
and  consumer  newspaper  and 
magazine  advertising  through 
April.  One  hundred  and  forty 
newspapers  will  also  carry  this 
special  schedule. 


Bograd  Joins 
Board  of 
K.C.  Star 


Kansas  City,  Mo. 

Abe  Bograd,  newly  named 
business  manager  of  the  Kansas 
City  Star,  has  been  elected  to 
the  board  of  directors  of  the 
Kansas  City  Star  Company. 

Directors  named  Richard  B. 
Fowler,  editor,  first  vicepresi¬ 
dent;  Emil  A.  Sees,  advertising 
director,  second  vicepresident; 
and  Walter  Johannes,  chief  audi¬ 
tor,  treasurer. 

Roy  A.  Roberts  remains  as 
president  and  general  manager 
and  Raymond  A.  Barrows  as  sec¬ 
retary.  Arthur  C.  Wahlstedt  re¬ 
tired  as  vicepresident  and  di¬ 
rector  last  December. 

Frank  McKinney,  in  addition 
to  his  present  duties  as  director 
of  production,  has  been  made 
vicepresident  of  the  Flambeau 
Paper  Co.,  and  the  Flambeau 
Power  Co.  Leonard  Kuehl,  man¬ 
ager  of  the  newspaper’s  mill 
production,  was  named  president 
of  the  two  Flambeau  subsidi¬ 
aries. 

Committee  on  Researeh 

In  annoimcing  the  changes, 
Mr.  Roberts  said  a  committee 
on  research  and  planning  would 
be  named  to  develop  a  long- 
range  program  of  continuous 
improvement  of  the  Star. 

Mr.  Johannes,  the  new  treas¬ 
urer,  will  act  as  fiscal  officer  for 
the  company,  with  supervision  of 
payroll  and  costs.  Oscar  G. 
Erickson  was  promoted  to  chief 
auditor. 

Mr.  Sees  continues  as  adver¬ 
tising  director  in  charge  of  all 
adv'ertising  operations.  He  was 
elected  president  of  the  Kansas 
City  Star  Building  and  Invest¬ 
ment  Co.,  a  subsidiary  which 
handies  the  employes’  stock  pur¬ 
chases.  John  W.  Colt,  executive 
editor,  was  elected  vicepresident 
of  the  subsidiary. 

Mr.  Bograd,  the  new  board 
member,  ^gan  selling  the  Star 
while  still  in  grade  school  and 
later  obtained  a  Star  paper 
route  with  500  subscribers  while 
in  high  school.  He  joined  the 
Star  when  he  left  school  and  his 
first  job  was  to  record  inventory 
of  newsprint. 

Miss  Thelma  Hubbard  con¬ 
tinues  as  assistant  secretary  of 
the  Kansas  City  Star  Co.  She 
was  named  secretary  of  the 
building  and  investment  com¬ 
pany  with  full  direction  of  em¬ 
ployees’  stock  purchases.  Near¬ 
ly  350  participate  in  the  pro¬ 
gram  in  which  the  Star  is  whol¬ 
ly  owned  by  employees. 
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Prof  Urges  Store 
Ads  with  an  Image 


Institutional  advertising  in 
newspapers  got  an  indirect  plug 
this  week  from  Malcolm  P.  Mc¬ 
Nair,  Lincoln  Filene  professor 
of  retailing  at  the  Har\'ard 
Graduate  School  of  Business 
Administration. 

Speaking  before  the  manage¬ 
ment  session  of  the  National 
Retail  Merchants  Association':; 
50th  anniversary  convention  in 
New  York,  Prof.  McNair  said 
that  unless  the  management  of 
traditional  department  stores 
can  make  their  operations 
“clearly  an  ‘institution’  in  the 
community  with  a  definite  image 
of  its  own,”  instead  of  trying  to 
sell  goods  primarily  on  a  price 
appeal  basis,  they  might  as  well 
give  up. 

“It  is  my  conviction  that  in 
the  general  area  of  ‘department 
store  type’  merchandise  the  fu¬ 
ture  of  the  strictly  price-appeal 
type  of  business  lies  with  the 
supermarket,  self-service,  dis¬ 
count  type  of  operation,”  Prof. 
McNair  said.  “This  competition 
problem  is  one  that  will  be  with 
us  much  longer  than  the  busi¬ 
ness  recession  of  1960-61.” 

He  said  business  recovery  in 
the  second  half  of  1961  could 
put  department  store  profits  this 
year  “well  ahead  of  1960’s  poor 
performance.” 

“In  1960  the  impact  of  the 
recession  came  principally  in  the 
profitable  fall  season,  whereas 
in  1961  the  impact  of  the  re¬ 
cession  will  fall  in  the  less  prof¬ 
itable  spring  season,”  Prof.  Mc¬ 
Nair  said. 

He  suggested  that  the  retail¬ 
ers  watch  for  mergers  between 
supermarket  chains  and  dis¬ 
count  department  stores. 

Bureau  Presentation 

A  highlight  of  the  convention 
was  a  three-part  presentation 
by  the  Bureau  of  Advertising, 
ANPA.  Charles  T.  Lipscomb 
Jr.,  president,  presented  a  re¬ 
view  of  retailing  and  retail  ad¬ 
vertising  from  the  earliest  days 
of  the  newspaper  business  in 
the  U.  S.  through  the  first  half 
of  the  present  century.  Dr.  Leo 
Bogart,  vicepresident  for  mar¬ 
keting,  planning  and  research, 
presented  findings  of  a  research 
survey  on  consumer  shopping 
habits  and  attitudes.  Mark  Arn¬ 
old,  retail  and  classified  man¬ 
ager,  showed  examples  of  out¬ 
standing  retail  advertising  in 
various  parts  of  the  country. 

Mr.  Lipscomb  said  local  ad¬ 
vertisers  invest  almost  two  and 
three-quarter  billion  dollars  in 


daily  newspapers  annually  — 
more  than  in  all  other  media 
combined.  Dr.  Bogart’s  study, 
based  on  2,225  inter\dews  in  six 
major  markets,  disclosed,  among 
other  things,  that  a  substantial 
minority  of  shoppers  actively 
consult  advertising,  predomi¬ 
nantly  newspaper  adv’ertising, 
prior  to  buying  large-ticket 
items. 

Other  major  findings  in  Dr. 
Bogart’s  preliminary  report: 

1)  Most  women,  and  a  good 
many  men,  enjoy  shopping. 

2)  They  don’t  necessarily  do 
their  shopping  where  they  most 
enjoy  it. 

3)  Both  men  and  women  get 
the  same  kinds  of  pleasure  out 
of  shopping,  but  in  different  de¬ 
grees. 

4)  In  spite  of  continuing 
growth  of  new  suburbs,  about 
half  the  people  who  live  in  them 
still  shop  downtown  for  large 
items  of  clothing. 

5)  Although  price  shoppers 
today  account  for  about  a  third 
of  the  market,  the  time-honored 
retailing  virtues  of  ser\dce  and 
convenience  remain  the  most  im¬ 
portant  things  that  people  look 
for  when  they  shop. 

6)  Few  large-ticket  items  are 
bought  on  impulse,  though  many 
are  bought  without  a  great  deal 
of  shopping  around  in  different 
stores. 

Retail  Ad  Successes 

Among  the  examples  of  recent 
retail  ad  successes  displayed  by 
Mr.  Arnold  were  the  following: 
An  ad  on  a  six-day  wardrobe 
by  Riley’s  in  San  Luis  Obispo, 
Calif.,  which  sold  out  the  com¬ 
plete  stock  in  two  days;  a  Sun¬ 
day  ad  by  Loveman,  Joseph  & 
Loeb,  Birmingham,  Ala.,  which 
sold  $12,000  worth  of  dresses 
on  the  following  Tuesday, 
against  the  handicap  of  the 
store  being  closed  on  Monday 
due  to  the  death  of  the  store’s 
president  after  the  ad  w'as 
placed;  a  small-space  ad  by 
Piedmont  Shoe  Co.,  Greenville, 
S.  C.,  which  sold  out  the  en¬ 
tire  stock  in  less  than  a  day  and 
required  a  reshipment  at  the 
end  of  the  day  to  fill  back 
orders. 

Mr.  Lipscomb  presented  to 
Alfred  C.  Thompson  of  Miller 
&  Rhoads,  Richmond,  Va.,  and 
NRMA  president,  a  plaque 
carrying  a  reproduction  in  a 
bronze  plate  of  the  NRMA’s 
50th  anniversary  emblem.  The 
plaque,  presented  in  behalf  of 
the  nation’s  daily  newspapers. 


SALUTE  —  Alfred  C.  Thompson, 
president  of  National  Retail  Mer¬ 
chants  Association,  accepts  from 
Charles  T.  Lipscomb  Jr.  of  the 
Bureau  of  Advertising  a  plaque 
denoting  newspapers'  salute  to 
retailers  on  50th  anniversary  of 
NRMA. 

honoretl  retailers  as  the  “pur¬ 
chasing  agents  for  the  con¬ 
sumer.” 

PR  for  Stores 

At  a  workshop  session,  Pierre 
Martineau,  director  of  research 
and  marketing,  Chicago  Trib¬ 
une,  urged  retailers  not  to  un¬ 
derplay  their  bread-and-butter 
advertising.  “Set  the  pace  wdth 
that  advertising  and  try  to  cap¬ 
ture  the  picture  for  your  cus¬ 
tomers,”  he  said.  Other  types 
of  advertising,  which  he  called 
“motivation  ads,”  were  beamed 
to  changing  people’s  life  styles 
and  habits. 

Mr.  Martineau  .said  that  re¬ 
tailers  had  little  to  differentiate 
themselves  except  the  image 
they  could  convey  to  customers. 

Barton  W.  Morris  Jr.,  execu¬ 
tive  director.  Times- World 
Corp.,  Roanoke,  Va.,  asserted 
many  retailers  are  missing  the 
boat  in  their  public  relations 
efforts.  He  said  retailers  did  not 
get  to  know  the  editors  and  the 
business  news  reporters;  fail  to 
give  full  extent  of  the  news,  and 
often  send  in  copy  with  the  ad 
manager  or  an  advertising  so¬ 
licitor. 

He  suggested  that  retailers 
consider  the  newsworthiness  of 
the  release  and  try  to  be  avail¬ 
able  even  if  a  story  came  up 
which  they  would  rather  not  see 
in  print. 

“Editors  are  suckers  for  gim¬ 
micks  and  novelty  will  make 
news,”  Mr.  Morris  said. 

• 

Life  on  the  Desert 

Los  ANGEL£S 
The  Los  Angeles  Mirror  on 
Feb.  14  will  publish  a  Desert 
Panorama  section  in  tabloid 
form.  It  will  feature  new  devel¬ 
opments  in  Southern  California 
real  estate  and  housing,  night 
life,  golfing,  boating  and  all  out¬ 
door  sports  associated  with 
desert  living. 


Media  Exec 
Hails  Trend 
In  Rate  Cards 

Advertisers  and  agencies 
“should  be  delighted"  at  the 
trend  among  newspapc  rs  to  w- 
vamp  rate  and  discount  struc¬ 
tures,  Leonard  Hyde,  media 
supervisor  of  Leo  Burnett  Com. 
pany,  Detroit,  said  thi.s  week. 

‘“rhis  is  evidence  of  a  grow¬ 
ing  realism  on  the  part  of  news¬ 
papers  in  approaching  not  only 
their  own  selling  problems,  but 
the  marketing  problems  of  ad¬ 
vertisers,”  Mr.  Hyde  told  E4P 
“It  is  likely  that  considerable 
initial  confusion  will  result  from 
the  variety  of  discount  struc¬ 
tures  and  package  plans  being 
offered.  Nevertheless,  I  think  wc 
should  applaud  the  newspapeis 
and  their  representatives  for  the 
start  that  has  been  made.  Givet 
time,  I  am  sure  that  the  difficul¬ 
ties  will  be  smoothed  out,  and 
the  inconsistencies  minimized. 

“Insofar  as  possible,  effort 
should  be  directed  toward  stand¬ 
ardization  of  rate  structures  and 
card  format  among  newspap«s 
which  have  the  same  general 
type  of  plan.” 

“I  am  also  mindful  of  the 
temptation  some  newspapers  will 
face — that  of  raising  open  rates 
to  compensate  for  the  new  dis-^ 
counts,  and  I  hope  that  none 
will  succumb  to  this.” 

• 

Tabloid  Mailers 
Urged  on  Retailer 

Today’s  new'spaper  “has  to  be 
supplemented  with  the  race 
dramatically  flexible  new  adver¬ 
tising  media  available  to  n- 
toilers  —  the  tabloid  mailer, 
according  to  Irv’ing  R.  Pliskii. 
president,  Richard’s  Advt  rtisir.: 
Agency,  Colonia,  N.  J. 

“Since  the  tabloid  mailer  is 
one  half  of  the  standard  new- 
paper  sheet,  it  looks  like  th- 
magazine  section  of  your  Sur. 
day  new'spaper,  and  it’s  a  drear 
for  ad  people  to  handle,”  Mr 
Pliskin  said  at  a  session  of  th 
National  Retail  Merchants 
sociation  convention  this  weei^ 
“In  the  daily  paper,”  he  sair 
“you  compete  with  every  othr 
advertiser  and  all  the  tumu: 
that’s  in  the  house  when  t.hr 
paper  arrives.  You  can’t  be  as^ 
sured  of  the  moment  of  und 
vided  attention  in  the  news 
paper.” 

The  agency  executive  adinittc. 
that  today’s  new’spaper  is  '' 
vital  part”  of  any  advertisir.; 
program. 
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SECTION 

Edited  by  Robert  B.  McIntyre 


‘Circle  5’  Harnesses  Dailies’  Selling  Power 

By  Rolx'rt  B.  McIntyre 
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“Circle  5,”  a  new  promotional  market,  then  the  $100,000  cost 
game  played  by  matching  sym-  of  the  program  is  shared  hy  the 
bols  or  numbers  with  symbols  participating  advertisers.”  He 
or  numbers  that  appear  in  a  added  that  total  value  of  prizes 
food  chain's  newspaper  ads,  and  varies  according  to  the  size  of 
which  is  said  to  “move  prospec-  the  market, 
live  customers  from  the  adver-  “Circle  5  gives  newspapers  a 
tising  pages  of  the  daily  news-  new  weapon  to  gain  new  circu- 
paper  right  into  the  stores,”  was  lation,  as  well  as  a  proven  pro- 
officially  made  available  to  news-  gram  to  give  their  advertisers 
papers  this  w’eek  by  Circle  5  new  benefits,”  Mr.  Moore  said. 

Contests,  Inc.,  a  division  of  “It  gives  advertisers  a  new 
Bradfute  Corp.,  New  York,  ad-  magnet  with  which  to  pull  cus- 
vertising  promotion  .specialists,  tomers  into  their  stores  for  12 
Man  behind  the  new  promo-  weeks,  and  the  promotion  is 
tional  medium  is  Fred  L.  Brad-  always  large  enough  to  capture 
fute,  perhaps  best  known  to  the  imagination  of  any  size 
newspaper  executives  as  the  market.” 
former  general  manager  of  ■  e  w,  , 

Nancy  Sasser’s  Buy  Lines  which  Circle  5  Works 

from  1947  to  1954  expanded  Circle  5  Contest  is  similar  to  advertising  alone,  he  could  only 
from  67  to  120  newspapers  and  Bingo.  For  each  unit  of  par-  hope  to  get  from  a  third  to  a 
10  major  magazines.  Today  he  ticipation  (a  unit  is  a  number  fourth  of  this  number  of 
is  head  of  Bradfute  Corp.  and  or  symbol)  the  participating  readers,”  Mr.  Bradfute  said, 
also  president  of  newly-formed  store  receives  200  Circle  5 

Circle  5  Contests,  Inc.  game  cards  each  week  for  12  Top  Prizes 

Working  with  Mr.  Bradfute  weeks.  The  storekeeper  gives  xhe  total  value  of  prizes  is 
at  Circle  5  is  another  well-  one  of  these  cards  to  each  cus-  the  full  amount  paid  by  adver- 
taown  newspaper  figure  —  tomer  on  request  only  each  time  tisers  for  the  Circle  5  promo- 
Robert  L.  Moore,  foimerly  vice-  he  or  she  visits  his  store.  The  tion,  and  prizes  usually  range 
president  and  general  sales  nrmn-  storekeeper  also  gives  cards  to  from  color  TV  sets,  to  watches. 

customers  attracted  to  the  «The  main  purpose  of  our  Cir- 
ing,  ^PA,  who  joined  Circle  5  store  by  the  newspaper  adver-  cle  5  program,”  Mr.  Moore  ex¬ 
last  October  as  executive  vice-  tising  of  the  Circle  5  game.  piaine^  “is  to  enable  newspa- 
president.  Stores  and  their  sales  mes-  pgrs  to  show  their  advertisers 

12  Weekly  Paces  sages  are  promoted  in  a  special  their  appreciation  of  their  con- 

Circle  5  page  which  runs  weekly  tinned  business  by  getting  be- 
According  to  Mr.  Bradfute,  in  the  local  newspaper  (see  hind  and  promoting  the  Circle  5 
Circle  5  was  released  on  a  test  cut).  Headers  play  the  cards  program  and  increasing  their 
basis  for  newspapers  last  Octo-  they  get  at  the  advertiser’s  store  sales  volume  by  increasing  their 
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Typical  'Circle  5'  Ad 


AD-lines 

By  Robert  B.  McIntyre 


GOLDEN  DOZEN  1—1961 


Interesting  thinking  favoring 
frequency  over  volume  discounts 
is  advanced  by  J.  Rufus  Doig, 
president.  O’Mara  &  Omnsbee, 
Inc. 

His  premise:  Other  media  offer 
some  volume  discounts,  but  do 
their  most  effective  selling  on 
basis  of  frequency  discounts. 


Mr.  Doig  feels  newspapers 
adopting  frequency  discounts 
should  have  uniformity  in  size  of 
units,  but  he  leaves  question  of 
amount  of  discount  up  to  each 
newspaper  publisher. 

“Some  papers,”  he  says,  “have 
relatively  high  milline  rates  and 
should  have  bigger  discounts. 
Discount  on  largest  contract 
should  be  around  17%  above  rate 
available  to  retail  advertiser  using 
the  same  amount  of  space.” 

Mr.  Doig  admits  Louisville 
C-I-D  frequency  structure  is 
logical,  but  he  disagrees  with  it 
in  one  way.  He  feels  that  recjuir- 
ing  an  insertion  for  each  of  12 
out  of  13  weeks,  24  out  of  26, 
etc.,  is  too  rigid. 

“We  prefer  the  word  ‘within’, 
so  that  if  advertiser  wants  to  run 
three  ads  in  first  week,  two  in 
second  and  then  one  a  week  for 
seven  weeks,  he’s  adequately  ful¬ 
filling  the  requirement  of  12  in¬ 
sertions  within  13  weeks,”  Mr. 
Doig  explains.  He  cited  the  cur¬ 
rent  Shell  Oil  newspaper  cam¬ 
paign  as  a  case  in  point. 


However,  Mr.  Doig  feels  that 
C-I-D  alone  fails  to  provide 
enough  flexibility,  and  according¬ 
ly  recommends  to  O  &  0-repre- 
sented  papers  adoption  of  C-I-D 
along  with  a  Plan  B  which  offers 
space  units  of  300,  600,  1000, 
1500  lines  and  full  pages  for  10, 
20,  30,  40  and  50  insertions  in 
a  year.  Discounts  range  from  3% 
(actual  percentage  to  be  fixed  by 
publisher)  for  10  insertions  of 
300  lines  up  to  18%  for  50  full 
pages. 

If  contracts  are  placed  in  ad¬ 
vance,  space  will  be  billed  at 
contract  rate.  Otherwise,  space 
will  be  billed  at  open  rate  with 
rebate  credited  as  earned. 

Mr.  Doig  said  O  &  0  believes 
in  a  rate  structure  which  it  can 
go  out  and  sell.  “We  believe  this 
can  be  done  far  more  effectively 
in  terms  of  consistent  advertising 
— or  frequency.” 


Next  week  we’ll  present  Mr. 
Doig’s  thoughts  on  relating  fre¬ 
quency  and/or  volume  discounts 
to  ROP  color. 


’60’s  Still  Soaring 
For  Stuart  Watson 


By  Philip  N.  Schuyler 

A  top-agency  executive  who 
retains  confidence  in  the  “Soar¬ 
ing  Sixties”  is  Stuart  Watson, 
president  of  McCann-Marschalk, 
Inc. 

“I  am  very  optimistic  about  a 
continuing  rapid  growth  of  the 
economy,”  Mr.  Watson  said  this 
week.  He  offered  these  reasons 
for  his  optimism: 

1)  Although  1960  did  not 
measure  up  to  all  expectations, 
many  important  growth  goals 
were  attained.  In  the  case  of 
McCann-Marschalk  itself,  for 
example,  its  billings  target  of 
$34,000,000  by  the  start  of  1961 
“was  just  alx)ut  achieved,”  ac¬ 
cording  to  Mr.  Watson.  This 
represented  a  $4,000,000  gain 
over  the  previous  year. 

2)  It  is  encouraging  for  the 
advertising  industry,  in  general, 
that  an  increasing  number  of 
top  corporate  managements  are 
recognizing  the  importance  of 
heavy  investments  in  market¬ 
ing  communications,  to  insure 
greater  business  growth.  This 
realization  is  spreading  to  other 
countries,  where  U.  S.  adver¬ 
tising  agencies  are  engaging 
successfully  in  business  ven¬ 
tures. 

3)  The  tremendous  invest¬ 
ments  that  forward-looking 
American  managements  are 
making  in  research  and  develop¬ 
ment  is  leading  to  a  flood  of  new 
products  to  stimulate  the  econ¬ 
omy  and  encourage  growth. 
Some  of  these  new  items  are  the 
first  fruits  from  research  monies 
invested  three  years  ago. 

Separate  Agency 

McCann-Marschalk,  a  separ¬ 
ate  agency,  wholly-owned  by 
McCann-Erickson,  Inc.,  is  bene¬ 
fiting  from  the  growing  sales  of 
its  clients.  Included  on  its  client 
roster  are  such  business  leaders 
as  the  Flintkote  Company,  Hart¬ 
ford  Fire  Insurance  Group,  In¬ 
ternational  Nickel,  Standard  Oil 
Company  (Ohio)  and  National 
Airlines. 

“We  also  expect  to  have  sev¬ 
eral  major  new  business  acqui¬ 
sitions  in  the  next  few  months,” 
said  Mr.  Watson. 

McCann-Marschalk  started 
1961  on  a  note  of  new  business 
by  being  named  for  the  Upjohn 
Company  to  handle  a  million- 
dollar  consumer  campaign  for 
its  Unicap  vitamins.  To  acquire 
this  account,  McCann-Marschalk 


had  to  win  over  four  other  agen¬ 
cies,  one  of  which  was  the  giant 
Benton  &  Bowles. 

McCann-Marschalk  has  offices 
in  New  York,  Cleveland,  Miami, 
Boston,  Atlanta,  Ga.  and  Colum¬ 
bus,  Ohio. 

The  other  aspect  that  is  most 
pleasing  to  the  Illinois-bom, 
soft-spoken  executive  is  the  fact 
that  “70%  of  our  clients  have 
indicated  that  their  advertising 
appropriations  for  1961  will  be 
higher  than  last  year.” 

“Growth  in  the  agency  busi¬ 
ness  is  more  important  than  in 
other  industries,”  Mr.  Watson 
explained.  “Sometimes  people 
think  that  this  drive  is  just  a 
manifestation  of  dissatisfaction 
with  the  status  quo.  Actually, 
growth  is  vital  for  morale  pur¬ 
poses.  Ours  is  a  business  of 
people,  and  nothing  gives  them 
a  grreater  psychological  lift  than 
the  realization  that  they  are 
participating  in  the  gn'owth  of  a 
vibrant  company.” 

“We  are  growing,  and  our 
morale  has  never  been  higher 
than  it  is  today.  I  estimate  that 
we  are  equipped  to  digest  at 
least  a  10%  increase  in  new 
business  each  year.” 


vicepresident 

marketing. 


Stuart  Watton 

charge  of 


Executive  Team 

Since  becoming  head  man  of 
McCann-Marschalk,  Mr.  Watson 
has  put  together  an  outstanding 
young  and  bright  executive  team 
to  serve  the  company’s  45  clients. 
The  creative  department  is 
headed  by  executive  vicepresi¬ 
dent  Ralph  Koser,  for  many 
years  a  key  creative  man  at 
McCann-Erickson. 

Mr.  Koser  has  with  him  the 
husband  and  wife  team  of  Bill 
and  Marcella  Free,  who  have 
recently  been  responsible  for  the 
new  and  exciting  campaigns  de¬ 
veloped  for  Sabena  Airlines,  as 
well  as  for  the  new  drink.  Sprite. 
Another  creative  star  is  Dick 
Fry,  known  for  his  work  on  the 
accounts  of  International  Nickel 
and  the  Hartford  Fire  Insurance 
Company  Group.  Another  fine 
talent  is  Dana  Blackmar,  who 
works  on  Genesee  Beer  and  the 
Coca-Cola  Bottling  Company  of 
New  York.  Among  those  on  the 
art  side,  are  Arthur  Hawkins 
and  Mary  Mitchner. 

Practically  all  of  Mr.  Wat¬ 
son’s  top  account  executives  are 
in  their  thirties.  These  include: 
Robert  Cole,  senior  vicepresident 
and  manager  of  the  Cleveland 
office;  George  Bremser,  vice- 
president  and  manager  of  the 
Miami  office;  Charles  Richard¬ 
son,  vicepresident  and  manager 
of  the  Atlanta  office,  and  Wayne 
Jervis,  who  works  on  the  Coke 
business  in  Atlanta. 

The  top  account  men  with  Mr. 
Watson  in  New  York  include 
Lester  Williams,  Charles  Mittle- 
stadt.  Bill  Sansing  and  Harry 
Thompson. 

The  administrative  side  of  the 
company  is  in  the  capable  and 
experienced  hands  of  Gen.  Har¬ 
lan  C.  Parks,  (U.S.A.-Ret.). 
Until  leaving  the  Armed  Forces 
last  year,  Gen.  Parks  was  in 
charge  of  the  world-wide  opera- 
(Continued  on  -page  20) 
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Excited  Over  ‘Fanta’ 

McCann-Marschalk  has  made 
some  of  its  most  striking  gains 
with  “companies  having  real 
growth  opportunities,”  Mr.  Wat¬ 
son  said.  He  is  quite  excited,  for 
example,  about  the  work  his 
company  is  doing  for  the  Fanta 
Beverage  Company,  a  division  of 
Coca-Cola,  which  is  handling  the 
soft-drink  company’s  diversifi¬ 
cation  program. 

During  1960,  Fanta  moved 
into  two  test  markets  for  its 
new  product.  Sprite.  The  lemon- 
flavored  product  is  in  markets 
in  Lansing,  Mich.,  and  Sun- 
dusky,  Ohio,  and  early  results 
indicate  that  the  marketing  pro¬ 
gram  will  be  greatly  expanded. 

Mr.  Watson  is  a  44-year-old 
marketing  expert,  who  was  a 
leading  corporate  marketing  ex¬ 
ecutive  before  joining  McCann- 
Erickson  in  1956.  He  held  a  top 
advertising  post  with  Standard 
Oil  (Indiana),  and  was  adver¬ 
tising  and  marketing  director, 
from  1952  to  1956,  of  S.  C.  John¬ 
son  &  Son.  At  the  large  house¬ 
hold  products  company,  Mr. 
Watson’s  responsibilities  corre¬ 
spond  to  today’s  concept  of 
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FIRST  in  Cleveland 
in  all  DRUG 
ADVERTISING^^ 


O  America  in  total  Advertising 

Cleveland  Plain  Dealer 
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RETAIL  SALES  IN  CLEVELAND  AND  ADJACENT  COUNTIES 


Total  Retail  Sales  $2,347,689  $1,977,224  $4,324,913  ^  HERE  IS  THE 

Retail  Food  581,935  498,319  1,080,254  "  COMPACT  MARKET 

Retail  Drug  92,487  59,441  151,928  WITH  RETAIL  SALES 

Automotive  357,776  368,264  726,040  LARGER  THAN  ANY 

Gas  Stations  144,966  161,669  306,635  :  ONE  OF  35 

Furniture,  Hsid.  Appliances  121,723 _ 86,025 _ 207,748  ENTIRE  STATES 

(Source,  Sale$  Management  Survey  of  Buying  Power,  May  10,  I960)  ^  riTTul 

Akron,  Canton  and  Youngstown  Counties  are  not  included  in  above  sales  ----t-*-  -L 

Repretented  by  Creemer  &  Woodward,  Inc..  New  York,  Chicago,  Detroit.  Atlanta.  San  Francisco,  Los  Angeles.  Member  of  Metro  Sunday  Comics  and  Magazine  Network. 
Faslern  Resort,  Travel  Representative;  The  Kennedy  Co.,  420  Lexington  Aife.,  N.  Y.  •  9801  Collins  Ave.,  Miami  Beach  54,  Fla.  'Source;  Media  Records 
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CLEVELAND 

COMMODITY  CUYAHOGA  COUNTY 

(000) 

26  ADJACENT 
COUNTIES 
(000) 

TOTAL 

(000) 

Total  Retail  Sales 

$2,347,689 

$1,977,224 

$4,324,913 

Retail  Food 

581,935 

498,319 

1,080,254 

Retail  Drug 

92,487 

59,441 

151,928 

Automotive 

357,776 

368,264 

726,040 

Gas  Stations 

144,966 

161,669 

306,635 

Furniture,  HsId.  Appliances 

121,723 

86,025 

207,748 

1 


‘Circle  5’ 


(Continued  from  page  17) 


advertisers  for  12  weeks;  sets 


official  symbols  are  used);  12)  more  about  getting  the  mer-  the  research  department;  Earl 
handles  all  correspondence  with  chandise  out  of  the  stores,  Tyree  is  in  charge  of  sales 
contestants;  and  13)  works  with  rather  than  just  selling  the  mer-  developnient  and  promotion,  and 
newspapers  to  help  sell  the  re-  chandise  to  the  stores.  Steve  Richards  is  public  rela- 

tailers  on  the  program.  “Big  chain  organizations  and  tions  director.  Media  ictivitiei 

When  Mr.  Bradfute  talks  small  stores  build  their  stores  are  directed  by  John  Mt'skiL 


un  the  naee  ads  for  12  weeks  about  retailers  and  newspapers  in  the  location  they  think  best.  Mr.  Watson’s  years  of  experi- 

r  6  .  .  .  1 _ • _ _ 1 _ 1  .  _  _ _ .lI _  _ _  oe  fivef  q  /•liAnf  >m/l  _ _ 


for  their  advertisers;  furnishes  being^  asked  to  participate  in  a  They  stock  the  store,  train  ence  as  first  a  client  ind  now 
_ _ x: _ _ _  “nrnvAn  nrnmntinTi  ’’  hp’a  nnt  nr;r>o  rnprchandise  and  an  agency  man  have  given  him 


reprints  to  cooperating  stores;  “proven  promotion,”  he’s  not  clerks,  price  merchandise  and  an  agency  man  have  given  him 
furnishes  signs  to  the  adver-  kidding.  Already  Circle  5  has  then  do  things  to  get  people  an  opportunity  to  view  obje^ 
tisers;  runs  winners’  names  been  successfully  used  by  more  into  the  store.  tjvely  some  of  the  change, 

daily  in  news  columns;  uses  ^ban  175  chains  in  the  U.S.  and  “Getting  people  into  the  taking  place  m  the  agenq 
news  space  to  promote  the  pro-  Canada  including,  A&P,  Safe-  stores  is  what  Bradfute  Corp.’s  business, 
gram;  delivers  cards  weekly  to  way,  Loblaw,  Grand  Union,  business  is  built  on,”  Mr,  Brad-  Views  on  Fee  System 

advertisers’  collects  from  ad-  First  National  Stores,  Jewel  fute  continued,  ‘“rhe  difference 

vertisers’  and  oavs  on  a  con-  Tea,  American  Stores,  just  to  between  profit  and  loss  in  a  Asked  about  the  matter  of 


Views  on  Fee  System 


vertisers;  and  pays  on  a  con-  Amenc 

tract  basis  to  Circle  5  Contests,  aame  a  few. 
Inc.  “Proof  of  i 


Asked  about  the  matter  of 
name  a  few.  large  chain  organization  is  en-  fees,  Mr.  Watson  replied: 

“Proof  of  the  success  of  these  tirely  in  volume.  The  stores  run  “The  15%  method  of  compen- 
promotions  is  that  every  one  of  ads,  but  unfortunately  a  lot  of  sation  will  continue  as  the 
these  stores  has  repeated  for  people  read  someone  else’s  ad.  corner-stone  of  the  business,  but 
one  or  more  programs,”  Mr.  Our  theory  is  that  our  Circle  5  there  is  a  growing  trend  toward 
Bradfute  said.  game  makes  people  read  the  fee  payments,  as  well.  Almost 

.  .  .  rk  chain  store’s  ads  and  brings  all  of  our  clients  pay  some 

FariicipaUng  Dailies  people  into  the  stores  for  a  pe-  fees  for  additional  service, 


How  Paper  Promotes 


“We’ve  tried  to  work  out  a  programs, 

suggested  program  of  promo-  ■ 


tion  that  a  participating  paper 
can  follow  in  supporting  Circle 
5,”  Mr.  Bradfute  said. 


Participating  Dailies 


fees  for  additional  service, 


As  further  evidence  of  Circle  riod  of  12  weeks  through  the  rendered. 


“We  ask  the  newspaper  to  5’s  merit,  Mr.  Bradfute  named  duration  of  the  game.” 
distribute  tbe  first  card  to  all  the  following  newspapers  that  Family  Business 

subscribers  and  to  include  it  in  have  successfully  used  the  pro- 


all  newsstand  copies.  Sufficient  STam:  Chicago  Tribune;  New 

_ _  _  _  ^  _ I.  Ti.7 . .  _  fr _ 1.1 


iration  of  the  game.”  “Through  the  use  of  cort- 

.  .  accounting  methods  and  com- 

Family  Busmess  machines,  we  have  much 

Bradfute  Corp.  is  a  family  more  information  available  thcM 


additional  cards  will  be  sunnlied  Forfe  News;  Boston  Herald  affair.  Mr.  Bradfute’s  two  sons  days  about  what  it  costs  to  sem 


to  enable  papers  to  reach  all  Traveler;  Detroit  Times;  Pon-  —  Howard  and  Jack  —  and  a  clients  well.  The  margin  of  proft 


non-subscribers  in  their  area,  tioc  Press;  Flint  Journal;  St.  daughter  Phyllis,  all  work  for  in  most  cases  is  low.  In  some 


must  go  to  the  participating  I'/'oit  News;  Los  Angeles  Mir-  Phyllis  (Mrs.  Knowles)  holds  Mr.  Watson  noted  that  among 

^  ^  _ _ J  Xl-  _  tr _  _  /T*  y-VV  1  ^1__  y»___x  TTV X 4-Vky>  y*1«  AVkfc*  O  T,  n  -  o 


store.”  ror;  and  the  Vancouver  (B.  C.)  down  the  fort  in  Eastchester,  the  clients  of  McCann-Marschalk  SP 

Mr.  Bradfute  continued:  “The  N.Y.,  where  she  runs  the  con-  were  several  regional  advertisen 

newspapers  also  run  a  full-page  Bradfute  has  been  in  and  test-judging  side  of  Bradfute  that  were  concentrating  thw 

every  week  for  12  weeks  de-  around  grocery  operations  since  Corp.,  along  with  lining  up  major  advertising  efforts  in 

voted  to  promoting  the  Circle  5  I*®  operating  a  groc-  prizes  and  awarding  them  to  newspapers.  ,  ,  „  „ 

game  and  the  sales  messages  of  store  when  he  was  17  and  winners.  “On  the  other  hand,  Mr.  i 

participating  retailers.  Playing  ^  later  he  owned  two  stores  In  the  six  years  that  Brad-  W aston  asserted,  one  oi  ov  i 
numbers  are  contained  in  each  Columbus  —  one  of  them  the  fute  Corp.  has  been  in  the  busi-  large  natioiial  advertisers  will  I 
sales  message  advertised  on  this  self-service  operations  in  ness,  Mr.  Bradfute  estimates  make  television  his  priman  | 

special  page.  Thus,  in  order  to  ^^®  billions  of  his  games  have  medium  in  1961.  The  reason  is  j 

match  the  Circle  5  cards  with  For  six  years  he  was  with  been  played  by  store  customers  that  the  company’s  sales  em^  ' 

these  numbers,  the  player  has  Ward  Baking  Company  in  which  throughout  the  U,  S.,  Canada  ate  from  broader  geograpm  ^ 

to  read  each  ad  and  check  the  ^™®  ^®  i«oved  from  salesman  to  and  Europe.  He  said  that  each  areas  than  are  reached  throng  =  lati 

30  numbers.  sales  manager,  and  from  1925  year  from  150  to  200  million  cities  and  markets  covered  by 

“Obviously,”  he  added,  “we  ^  he  was  manager  of  game  cards  are  issued  to  par-  newspaper  circulations.”  j 

ask  the  newspaper  to  give  the  Purity  Bakeries  (now  American  ticipating  stores.  Mr.  Watson  is  not  the  type  of  j 

program  all  the  promotion  and  Bakeries).  He  left  Purity  to  But  apparently  Mr.  Bradfute  chief  executive  who  runs  a  com- :  SP 
publicity  it  can  to  make  the  Heinz  Company  where  isn’t  content.  Now  he’s  setting  pany  from  his  desk.  He  only !  la 

game  a  success  for  all  con-  *'®  J^uiained  for  20  years,  wind-  up  operations  for  New  Zealand  spends  about  three  days  end  ■ 

cemed.”  iug  up  in  Pittsburgh  in  charge  and  Australia.  week  in  the  company’s  head-  i 

of  all  Heinz  merchandising.  quarters  at  460  Park  Avenue,  ■ 

What  Circle  5  Does  Then  he  tied  up  with  Nancy  which  is  a  dozen  blocks  removed 

Asked  just  how  much  effort  Sasser’s  Buy  Lines,  leaving  in  GoldCil  DoZCtl  McCann-Erickson  head-  “ 

Circle  5  Contests,  Inc.,  puts  be-  t®  ^®”"  Product  Pic-  ,  quarters.  "u 

hind  the  promotion,  Mr.  Brad-  Advertising  Company  (Continued  from  jmge  \S)  Account  Plannina  “ 

fute  cited  the  following  13-point  y®^.^  expanded  -  »  am 

company  program:  1)  Furnishes  ^  corporations  throughout  tions  of  the  Army- Air  Force  One  reason  for  the  extensini  ma 
promotional  plans  to  newspa-  Canada  and  England.  Post  Exchange  (PX)  system.  travel  by  Mr.  Watson  is  thee  W< 

pers;  2)  furnishes  layouts  to  'r®^3.y,  these  corporations  have  As  one  of  the  two  agencies  thorough  account  planning  pro-^  att, 

newspapers;  3)  furnishes  news-  b®®'^  consolidated  —  Bradfute  owned  by  McCann-Erickson  —  cedure  McCann-Marshalk  ap-  gjj, 

papers  with  cards  for  circula-  Corp.  in  the  U.  S.,  Bradfute  &  McCann-Erickson  Advertising  plies  for  all  accounts.  To  insuB  gQ^ 

tion  plus  20%;  4)  furnishes  to  Associates,  Ltd.,  in  Canada,  and  (U.S.A.)  is  the  other — McCann-  that  top  agency  managements 

each  advertiser  200  cards  per  Bradfute  &  Associates,  Ltd.,  in  Marschalk  operates  as  a  com-  represented  when  plans  for  , 

unit  purchased  each  week  with-  England,  the  latter  two  being  pletely  separate  company,  with  clients  are  first  being  foma- 1  ' 

out  charge;  5)  total  amount  ®''’’^®^  ^y  the  parent  company  its  own  offices,  staff  and  special-  lated,  the  procedure  requires  tbe  |  wn 

paid  by  advertisers  offered  in  Bradfute  Corp.  ists.  It  has  self-contained  participation  of  at  least  one  of  |  Ad 

prizes;  6)  judges  all  cards  sent  u  m  u  j-  •  departments  in  all  areas  of  the  agency’s  top  executives,  f  sui 

in;  7)  sends  prizes  to  wiLS^;  Merchandising  ^^^keting,  which  enable  it  to  One  result  is  that  Mr.  Watwf 

8)  furnishes  daily  list  of  prize  “As  you  can  see,  most  of  my  provide  such  services  without  may  be  working  on  a  cliennr  W 

winners  to  newspapers;  9)  an-  time  has  been  spent  in  mer-  calling  on  the  parent  organiza-  marketing  in  the  Cleveland  ofte  i 

swers  all  mail  from  contestants;  chandising,”  Mr.  Bradfute  said.  tion.  on  one  day,  and  be  doing 

10)  guarantees  the  mathemati-  “Years  ago  as  a  salesman  for  For  instance.  Dr.  Virginia  same  thing  the  next  day  Wf 

cal  formula  used  in  the  game;  Heinz,  I  found  that  the  best  way  Miles,  an  outstanding  researcher  another  client  in  the  Atlanta ( 

11)  guarantees  legality  (when  to  sell  merchandise  was  to  think  and  graduate  psychologist,  heads  office.  ^ 

20  EDITOR  ac  PUBLISHER  for  January  14,  I9«f 


One  reason  for  the  extensittl  ma 
travel  by  Mr.  Watson  is  the  e  W< 


SPACE  AGE  REPORT 


WORLD'S  WEEK 


ASSIGNMENT  WEST  COAST 


OFFBEAT  DIARY  POINT  OF  VIEW 


KEEPING  POSTED 


LIBBY  ON  WORLD  AFFAIRS 


LATIN  AMERICAN  PACKAGE  HOLLYWOOD  NEWS 


WOMEN’S  FEATURES 


ON  THE  SPOT  WITH  OUT- OF-TH E-ORDINARY  FEATURES 

SPECIAL  ASSIGNMENTS:  Firsthand  anul>ses  of  major  developments  throughout  the  world,  clarifying  and  humanizing  the  headlines. 
LATIN-AMERICAN  PACKAGE:  Continuous,  day-to-day  coverage  of  Latin  America  by  our  own  correspondents.  The  package  includes 
(five  times  weekly)  Pan-American  Report  and  (once  weekly)  Know  Your  Hemisphere,  Hemisphere  Report,  Through  Lightest  .Mexico, 
Mexican  News  Roundup,  and  Spanish  Language  Report.  SPACE  AGE  REPORT:  Lively,  non-technical  survey  of  the  world  of  space- 
missiles-defense  written  by  Rembert  James,  one  of  the  nation’s  top  military  reporters.  Once  weekly,  averaging  450  words.  OFFBEAT 
DIARY:  A  once-weekly  account  of  the  experiences  of  CNS  correspondents  abroad— exciting,  amusing,  absorbing.  FINANCIAL  COVER¬ 
AGE:  Weekly  business  column  by  Carl  Ritter,  editor-analyst  who  aims  always  for  the  inside  story.  In  addition,  a  once-weekly  roundup 
of  financial  and  business  news  from  all  major  sources— plus  occasional  special  features.  HOLLYWOOD  NEWS:  Three  times  a  week,  fresh 
and  unusual  reports  from  the  entertainment  capital.  POINT  OF  VIEW:  A  witty  and  perceptive  radio-television  column  by  Donald  Free¬ 
man,  one  of  the  most  respected  young  talents  in  the  field.  Three  times  weekly.  WESTERN  FEATURES:  A  series  which  explores  the 
Western  United  States,  from  ever-present  past  to  explosive  future.  Recreation,  travel,  industry,  politics,  people  .  .  .  with  special 
attention  to  the  Southwest  and  California.  WOMEN’S  FEATURES:  Weekly  question-and-answer  fashion  column  by  Helen  Abel  .  .  . 
exclusive  interviews  ,  .  .  cooking  and  household  features  .  .  ,  news  for  both  homemaker  and  career  woman.  WORLD’S  WEEK:  A  weekly, 
600-word  roundup  of  significant  news  from  all  over  the  globe.  KEEPING  POSTED:  V^eteran  Philatelist  Frank  Graham  writes  a  once- 
weekly  column  for  stamp  collectors,  tyro  and  expert.  RECORD  ROUNDUP:  Bob  Budler’s  weekly  review  of  recorded  music,  covering 
releases  from  all  the  major  companies.  ASSIGNMENT  WEST  COAST:  A  once-weekly  feature  by  Neil  .Morgan,  noted  columnist-author 
who  roams  the  West.  LIBBY  ON  WORLD  AFFAIRS:  A  weekly  series  on  topics  of  national  and  international  significance,  written  by  V’ice 
Admiral  Ruthven  E.  Libby,  USN,  Ret.  THORN  McBRIDE:  A  new  and  enthralling  comic  strip  which  invades  the  world  beneath  the 
surface  of  the  sea.  Timely,  authentic,  suspenseful. 

lOIN  THE  98  NEWSPAPERS  WHICH  NOW  SUBSCRIBE  TO  ONE  OR  MORE  OF  THE  CNS  FEATURES! 

THE  ^  Cofiltif  NEWS  SERVICE 

For  complete  information,  write— or  phone  or  wire  col¬ 
lect— Rembert  James,  Editor,  The  Copley  News  Service, 

940  Third  Ave.,  San  Diego  12,  Calif.  BElmont  4-7111 


RETAIL  SURVEY 


Bureau  To  Step-Up 
Efforts  with  Stores 


Even  though  retailers  use  an 
estimated  five  billion  lines  of 
newspaper  advertising  annual¬ 
ly,  they  could  still  place  more 
to  their  own  great  profit,  accord¬ 
ing  to  Lou  Tannenbaum,  newly- 
appointed  vicepresident  of  de¬ 
partment  store  and  chain  store 
marketing  of  the  Bureau  of  Ad¬ 
vertising,  ANPA  (E&P,  Jan.  7, 
page  22). 

“Just  give  us  time”,  Mr.  Tan¬ 
nenbaum  said  this  week.  By 
“us”  he  meant  newspaper  men 
and  retail  merchants  working 
together.  To  stimulate  a  con¬ 
tinuation  of  this  already  estab¬ 
lished  “togetherness”  will  be  a 
prime  function  of  Mr.  Tannen- 
baum’s  new  assignment.  Work 
with  department  stores  will  be 
emphasized  at  fir.st,  Charles  T. 
Lipscomb,  Jr.,  Bureau  president 
said.  .4nd  even  though  he 
doesn’t  begin  work  at  the  Bur¬ 
eau  until  February,  Mr.  Tan¬ 
nenbaum  was  already  hobnob- 
ing  with  his  many  department 
store  advertising  friends  this 
week  at  the  50th  annual  meet- 
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Over  million  people  in 
the  Quad-City  market.  Ar¬ 
gus  and  Dispatch  serve  the 
bigger  Illinois  side,  where  56% 
of  Quad-Citians  live. 
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ing  in  New  York  of  the  National 
Retail  Merchants  Association. 
On  Jan.  15  he  will  be  attending 
the  meeting  of  the  Newspaper 
Advertising  Executives  Associ¬ 
ation  in  Chicago  (Jan.  15-18). 

Many  Opportunities 

“NewsjTaper  advertising  can 
move  more  goods  off  retail 
shelves  than  the  enormous 
amount  they  are  selling  right 
now,”  Mr.  Tannenbaum  said. 
“There  are  certain  classifica¬ 
tions  of  merchandise  that  are 
not  l)eing  as  fully  promoted  as 
they  should  be.  There  are  many 
opportunities  for  reaching  the 
public  through  newspaper  ads 
that  retailers  are  failing  to  use. 
Vast  areas  of  exploitation  re¬ 
main  to  be  explored.” 

Mr.  Tannenbaum  expects  to 
spend  considerable  time  on  the 
road  when  he  officially  l)ecomes 
a  Bureau  executive.  Wherever 
he  goes  he  will  find  friends,  both 
on  newspapers  and  in  advertis¬ 
ing  departments  of  retail  stores. 

For  16  years  he  was  adver¬ 
tising  manager  of  Macy’s  New 
York,  that  literally  ground  out 
Macy  “graduates”  to  take  over 
important  retail  ad  jobs  in  all 
liarts  of  the  country.  He  re¬ 
mains  today  a  member  emeritus 
of  the  NRMA’s  promotion 
board,  and  an  honorary  member 
of  Eta  Mu  Phi,  national  retail¬ 
ing  fraternity.  After  Macy’s 
there  was  5%  years  experience 
in  the  top  ad  job  at  Gimbels. 

Since  leaving  Gimbels  in  1959, 
Mr.  Tannenbaum  has  been  ser\’- 
ing  as  a  retail  advertising  con¬ 
sultant  for  the  New  York  Post. 
It  has  been  a  part  of  his  job  to 
work  out  presentations  to  help 
newspaper  salesmen  sell  addi¬ 
tional  retail  linage. 

Found  Salesmen  Helpful 

“When  I  was  on  the  other  side 
of  the  fence,  I  found  newspaper 
salesmen  generally  very  help¬ 
ful,”  Mr.  'Tannenbaum  recalled. 
“Now,  of  course,  newspaper  men 
are  not  presuming  to  tell  the  re¬ 
tail  advertising  experts  how  to 
do  their  jobs.  But  anyone  ap¬ 
preciates  receiving  good  ideas 
on  how  to  do  something  more 
efficiently  than  they  may  be  do¬ 
ing  it  at  the  time.  In  other 
words,  on  both  sides,  there’s  al¬ 
ways  room  for  improvement.  I 
believe  that  my  retail  experience 
should  help  me  to  be  of  assist¬ 
ance  to  newspaper  retailing  sell¬ 
ing  staffs  and  other  retailers  in 
the  growth  of  more  effective  use 


log  and  was  highly  successful 
From  it  developed  the  extensive 
use  of  advertising  supplements 
\  distributed  with  newspapers.  In 

1934  he  was  the  first,  again  for 
'  Macy’s,  to  use  color  rotogravure 
newspapers,  and  then  subse- 
quently  the  first  New  York  store 
to  use  ROP  color  in  the  Post 
and  the  Journal- American. 

When  the  Bureau  first  .started 
its  summer  promotion  program 
I^BBBI  in  1954,  Mr.  Tannenbaum  per- 

suaded  Bernard  Gimbel  to  head 
up  the  New  York  Summer  Festi- 

Mr.  Tannenbaum  was  l)om  in 
Vienna,  Austria  in  1996.  His 
parents  brought  him  to  this 
■m  country  when  he  was  two  years 

Lou  Tannenbaum 

,  „  Was  Office  Bov 

of  newspaper  space. 

Mr.  Tannenbaum  is  convinced  Lou  Tannenbaum’s  first  job 
that  nothing  can  beat  newspa-  was  as  office  boy  to  William  J. 
pers  in  the  “omnibus”  type  ad-  Wells,  then  Macy’s  general  ma.v 
vertising  used  by  department  ager.  He  was  14  at  the  time, 
stores  to  sell  merchandise.  and  rather  bewildered. 

“What  department  stores  are  “What  will  I  do?”  he  asked 
doing  is  to  furnish  news  that  jyj^.  Wells 
people -woinen  particularly-  ^ 

want  to  read  m  their  newspa-  response, 

pers,  he  said.  You  have  to  be  ,  ,  -  . 

able  to  see  it  in  type,  to  study  must  have  done  just  that 

it,  to  tear  it  out  and  carry  it  because  no  less  than  the  presi- 
with  you  when  you  go  shopping.  store,  Jesse  Straus 

Human  beings  find  it  hard  to  began  to  take  an  interest  in  the 
recall  things  they  see  and  hear  young  boy.  It  was  Mr.  Straus 
fleetingly.”  urged  Lou  to  go  to  school 

at  night.  He  took  evening 
TV  No  Threat  courses  at  New  York  Univer- 

TV  j.  11  AT  -i.  A.  u  sity  in  retailing  and  at  Colum- 
Despite  al  the  effort  put  be-  advertising  and  journal-  ' 

hind  the  selling  of  TV  to  de-  marks,  at  the  presi- 

partment  stores,  Mr.  Tann^-  dent’s  request,  were  sent  to  Mr. 
baum  IS  positive  that  this  med-  s^raus 
ium  constitutes  no  threat  to 

new’spapers  as  far  as  retail  ad-  fu  1922,  when  Lou  was  16, 
vertising  is  concerned.  Macy  s  ran  a  contest  to  select 

“TV  has  its  place  as  a  sup-  uu  employe  to  fill  a  job  open  in 
plemental  medium  to  newspa-  advertising  department.  Con- 
pers  for  retail  advertising,”  Mr.  testants  were  asked  to  write  an 
Tannenbaum  said.  “In  certain  ossay  on  what  they  thought  of 
areas  it  is  more  useful  than  Macy  advertising  and  why  they 
others.”  wanted  to  help  write  it.  Lon 

During  the  1953  newspaper  won  and  was  given  the  job  — 
strike  in  New  York,  Mr.  Tan-  proof  reader, 
enbaum  used  TV  extensively,  he  Kenneth  Collins  was  publicity 
recalled.  director  at  the  time.  He  per- 

“We  checked  results  careful-  suaded  Lou  to  stay  in  the  ad- 
ly,”  he  said.  “We  found  we  vertising  department.  From, 
had  to  spend  far  more  money  in  proof  reader  he  moved  up  in  four 
TV  to  get  the  same  results  we  years  to  production  manager, 
got  in  newspapers.”  Seven  years  later  he  was  made 

For  Macy’s,  Mr.  Tannenbaum  assistant  advertising  manager 
used  both  spots  and  hour-long  under  William  H.  Howard,  no* 
TV  programs.  He  said  the  ex-  a  vicepresident  of  J.  Walter 
perience  convinced  him  that  the  Thompson  Company.  He  held 
medium  could  not  effectively  be  this  job  as  assistant  from  1933 
used  for  the  omnibus  kind  of  to  1938  when  he  succeeded  John 
advertising  w’hich,  used  in  news-  Williams  as  advertising  man- 
papers,  brings  the  best  results,  ager. 

„  tr.  .  A  At  Macy’s,  Mr.  Tannenbaum 

any  irs  s  ^  ^  with  handling 

Mr.  Tannenbaum,  through  the  the  advertising  launching  the 
years,  has  been  responsible  for  store’s  suburban  branches.  When 
many  “firsts”  in  department  Macy’s  bought  a  store  in  San 
store  newspaper  advertising.  In  Francisco,  Mr.  Tannenbaum  was 
1953  for  Macy’s  he  placed  a  64-  sent  from  New  York  to  the 
page  supplement  ad  in  the  New  Pacific  Coast  city  to  assist  in 
York  Times.  It  replaced  a  cata-  the  initial  sales  promotion. 
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WELCOME 


The  Bangor  Daily  News  prides  itself  on 
presenting  the  most  complete  and 
up-to-the-minute  news  coverage  possible. 

We  proudly  welcome  this  forward-looking 
newspaper  to  UPI  newswires. 


United  Vly 
press  ^  ^ 

][  ntemational 


The  company  that  thinks  ahead . . .  does  the  best  job  today 


Great  Northern  now  stands  ready  to  serve  you  from 
regional  headquarters  in  five  leading  cities: 


342  Madison  Avenue,  Now  York,  MUrray  Hill  2-5984 
230  North  Michigan  Avenue,  Chicago,  Financial  6-1993 
20  Providence  Street,  Boston,  HAncock  6-7960 
2420  Carew  Tower,  Cincinnati,  GArfield  1-3080 
1700  K  Street,  N.W.,  Washington,  STerling  3-4677 


COMPANY  OK  im  SO 


Giant  Step”  in  Communication 

Five  regional  headquarters 
now  put  Great  Northern  within 
"stepping  distance”  of  your  office 


Good  things  are  going  on 
at  Great  Northern,  American 
company  “on  the  go.”  In  forest 
and  mill,  new  and  better  means 
to  make  good  newsprint  are 
being  matched  by  the  latest 
office  methods,  many  of  them 
electronically  operated,  to  ex¬ 
pand  the  tradition  of  Good 
Service  to  the  American  news¬ 
paper  .  .  .  American  industry 
“on  the  go.” 

In  any  age  one  of  the  best 
“good  things”  any  company 
can  offer  its  customers  is  good 
men  sincerely  working  in  their 
interest.  Today  the  Great 
Northern  man  has  five  regional 


headquarters  to  step  out  of  . . . 
in  order  to  step  into  your  plant 
or  office.  His  report  on  what 
Great  Northern  is  doing  in 
partnership  with  the  neWspaper 
industry,  will  interest  you.  As 
always,  his  counsel  on  the 
storage  and  hemdling  of  news¬ 
print  is  soundly  based  uix)n 
company  experience  gained  in 
many  pressrooms  for  over  half 
a  century. 

Call  him  .  .  ,  any  time. 
Today,  at  Great  Northern, 
“near  as  your  phone”  means 
it  more  than  ever  when  it 
comes  to  keeping  in  touch 
with  our  customers. 


GREAT  NORTHERN 

PAPER  COMPANY 

Leoding  domestic  supplier  of  Good  Newsprint 
to  American  newspapers  for  61  years 


Buick  Ads  Achieve 
Impact,  Frequency 


Buick  has  been  a  major  news¬ 
paper  advertiser  for  57  years, 
since  shortly  after  the  founding 
of  the  original  Buick  Motor 
Comi>any  in  1903.  During  many 
of  these  years  Buick  not  only 
has  been  the  biggest  automotive 
advertiser  in  newspapers  but 
also  has  been  among  the  biggest 
single-brand  newspaper  adver¬ 
tisers  in  the  country. 

There  never  has  been  a  year 
in  which  a  major  part  of  Buick’s 
advertising  budget  was  not 
allotted  to  newspapers. 

New  Technique 

Nor  has  Buick’s  policy  of 
heavy  use  of  newspaper  adver¬ 
tising  been  changed  for  the  cur¬ 
rent  campaign  for  the  ’61  mod¬ 
els.  The  method  of  using  news¬ 
paper  linage,  however,  has  been 
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changed  until  it  approaches  a 
new  technique  in  national  ad¬ 
vertising. 

If  anything,  more  emphasis 
has  been  put  on  newspaper  ad¬ 
vertising  for  the  difficult  job 
of  introducing  two  new  products 
to  the  American  public  simul¬ 
taneously — the  ’61  standard-size 
Buicks,  Electra,  Invicta  and  Le- 
Sabre,  and  the  brand-new’  car 
on  the  market,  the  newly  created 
and  new-size  Buick  Special. 

Certainly  the  problems  of  ad¬ 
vertising,  marketing  and  mer¬ 
chandising  have  changed  since 
David  Buick  started  assembling 
his  carriages  with  two-cylinder, 
12-horsepower  engines. 

But  newspapers  and  Buick 
have  never  ceased  to  be  close 
partners  in  carrying  Buick’s  suc¬ 
cessful  sales  messages  to  the 
public  in  all  parts  of  the  nation. 

The  newspapers’  role  has  been 
a  large  one  in  introducing  all 
of  Buick’s  firsts,  from  the  first 
22-horsepower  Valve-in-Head 
engines,  through  Dynaflow  drive 
and  all  of  its  refinements,  and 
the  popular  Riviera  hard-top,  to 
today’s  325-horsepower  Wildcat 
engine  in  the  largest  standard¬ 
sized  Buicks  and  the  155-horse¬ 
power  first  made  -  in  -  America 


aluminum  V-8  Fireball  engine  in 
the  new-size  Buick  Special. 

So,  too,  since  1911,  news¬ 
papers  more  than  all  other 
media  combined  have  spread  the 
undying  slogan,  “When  Better 
Automobiles  Are  Built,  Buick 
Will  Build  Them,”  until  it  is 
known  everywhere  in  America. 

Richard  B.  Cogswell,  Buick’s 
director  of  merchandising,  aside 
from  the  precise  dollar  values 
which  are  a  competitive  secret 
in  a  hotly  competitive  industry, 
gives  big  dimensions  for  Buick’s 
use  of  newspapers  in  the  ’61- 
model  campaign: 

“To  say  it  most  simply,  Buick 
is  in  newspapers  today  covering 
every  single  area  where  there’s 
a  Buick  dealer,  and  there  are 
considerably  more  than  3,000 
dealers. 

1,388  Dailies  Used 

“Our  records  show  that  we 
are  buying  space  from  3,899 
new’spapers  right  now.  Of  those, 
1,588  are  daily  newspapers  and 
the  remainder,  2,311,  weekly 
newspapers. 

“You  will  see  in  the  way  space 
is  bought  and  the  copy  scheduled 
in  this  broad  use  of  newspaper 
linage  that  for  Buick  we  are 
accomplishing  tw’o  things  of 
fundamental  importance  in  a 
sound,  year-round  advertising 
program. 

“First,  we  are  achieving  im¬ 
pact  with  large  space  and,  sec¬ 
ond,  we  are  assured  of  frequency 
with  smaller  space  themed  to 
the  same  sales  messages. 

“This  scheduling  is  done  for 
what  amounts  to  two  series  of 
advertisements,  one  for  the 
'  .standard-size  Buicks  and  one  for 
the  new-size  Buick  Special. 

“This  requires,  too,  a  sub- 
‘  mixture  in  newspapers  to  pin¬ 
point  the  appeal  in  each  market 
to  the  income  group  we  are 
reaching  in  the  available  media. 

'  “This,  of  course,  is  Buick’s 
own  advertising,  the  factory’s 
’  advertising,  and  does  not  take 
^  into  consideration  the  linage 
,  placed  by  individual  Buick  deal- 
'  ers  and  by  groups  of  Buick 
[  dealers.  That  would  add  an  im¬ 
pressive  number  of  additional 
^  newspapers.” 

I  Gerald  M.  Millar,  Buick’s  ad- 
I  vertising  manager,  makes  the 
j  point  that  Buick  ’61  advertising 
0  is  not  a  national  campaign  in 
ri  the  traditional  sense: 


under  the  umbrella  of  a  national 
campaign. 

“In  the  advance  planning  for 
the  ’61-model  advertising,  analy¬ 
tic  study  of  Buick’s  national 
market  developed  sharply  that 
30%  of  all  Buick  sales  were 
made  in  the  smaller  markets. 

“But  70%  of  all  Buick  sales 
were  made  through  dealers  in 
the  biggest  83  markets  for 
medium-priced  cars. 

“Certainly  it  was  clear  that 
Buick’s  potential  for  increased 
sales  rested  in  those  areas  and 
could  be  isolated  area  by  area. 

“To  say  it  differently,  it  was 
apparent  that  for  Buick  to  im¬ 
prove  its  relative  position 
against  its  competition  national¬ 
ly,  there  were  ^  prime,  concen¬ 
trated  markets  already  buying 
seven  out  of  each  10  Buicks 
sold. 

“Here  is  where  newspapers 
were  of  emphatic  value  to  pro¬ 
vide  pliability  for  Buick’s  adver¬ 
tising  program.  Market  by  mar¬ 
ket,  they  permit  the  schooling 
of  the  exact  copy  and  the  exact 
volume  on  the  exact  day  to  keep 
atuned  to  the  sales  trends. 

“'This  of  itself  suggests  that 
it  is  an  increased  local  effort. 
'The  newspapers  are  there,  al¬ 
ways  have  been,  and  in  this  new 
approach  by  Buick  they  have  be¬ 
come  the  keystones  of  83  local 
campaigns. 

Detailed  Market  Analysis 

“Each  of  these  83  markets 
was  studied  separately  and  sub¬ 
jected  to  detailed  market  analy¬ 
sis.  There  was  an  evaluation  of 
each  medium’s  performance  in 
its  own  market,  an  evaluation 
of  all  competitive  motor  car  ad¬ 
vertising  in  each  market,  and  a 
careful  study  of  the  comparative 
rates  of  all  media.  These  then 
were  related  to  Buick’s  sales 
,  performance  in  that  exact  mar- 
,  ket. 

“You  can  see  that  planning 
like  this  required  follow-through 
planning  of  what  amounts  to  a 
;  separate  campaign  in  each  mar- 
.  ket,  with  patient  attention  given 
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to  achieving  the  most  efficient 
media  mix  for  the  highest  in 
sales  results. 

“It’s  easy  to  understand  how 
the  appeal  of  newspaper  linage 
was  greater  than  ever  to  Buick 
this  year.” 

Mr.  Cogswell  elaborated  fur¬ 
ther  on  why  newspapers  are 
Buick’s  key  medium: 

“You’ve  heard  flexibility  and 
the  local  aspect  of  the  news¬ 
paper  mentioned  many  times. 
Certainly  right  now  Buick’s  pro¬ 
viding  a  convincing  example  of 
the  flexibility  with  which  the 
largest  of  national  advertisers 
can  use  newspaper  linage. 

National  Copy  Pinpointed 

“Buick  today  is  pointing  u| 
the  newspaper’s  localness  dra¬ 
matically  by  localizing  its  ap¬ 
proach  to  each  one  of  these  im¬ 
portant,  major  markets.  This 
localization  employs  the  national 
advertising  copy  pinpointed 
right  down  to  the  needs  and 
sales  quotas  of  the  local  mar¬ 
ket.” 

And  how  is  Buick  doing  these 
days?  Let  Mr.  Cogswell  con¬ 
tinue: 

“Just  recently  Mr.  Rollert 
( Edward  D.  Rollert,  Buick’s  gen¬ 
eral  manager  and  a  vicepresi¬ 
dent  of  General  Motors)  re¬ 
ported  for  the  60-day  period 
ending  Nov.  30  the  biggest  Octo- 
(Continued  on  page  26) 


CORRECTION 

The  advertisement  for  Copley  Productions,  published  on  page 
4  of  the  Nov.  5,  1960  issue  of  EDITOR  &  PUBLISHER  an¬ 
nounced  the  following  16mm  color  sound  films,  available  with¬ 
out  charge  as  a  public  service  of  the  Copley  Newspapers  to 
educators  and  to  the  newspaper  profession  .  .  . 


FROM  TYPE  TO  PAPER 


TRIBUNE  DEADLINE 


CLASSIFIED: 

AMERICA'S  MARKET  PLACE 
THE  COPLEY  PRESS 
THE  MOST  IMPORTANT 
CORNER  IN  THE  USA 
BORREGO  SPRINGS 


‘Like  83  Campaigns' 

“It  is  more  like  83  separate 
local  campaigns,  themed  the 
same  and  carefully  co-ordinated 


Inadvertently,  the  advertisement  neglected  to  say  where  to  write 
to  obtain  these  films.  The  copy  should  have  continued  to  say . . . 
Requests  should  be  directed  to 

Copley  Productions,  7776  Ivanhoe,  LaJolla,  California 
or  to  any  of  the  Copley  Newspapers 
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Ad  Agency 
Licensing 
Plan  Urged 

Oakland,  Calif. 

State  or  Federal  licen.sin{?  of 
advertising  agencies  is  urged  by 
Ad  Fried,  head  of  Ad  Fried  and 
Associates,  Oakland  advertising 
agency. 

Such  a  proposal  will  be  placed 
before  the  California  legislature 
this  year  or  next,  he  forecast  in 
a  statement  renewing  an  appeal 
he  first  voiced  two  years  ago. 

Multiple  advantages  for  licen¬ 
sing  include  the  complete  up¬ 
grading  which  will  provide  a 
new  and  better  era  for  adver¬ 
tising,  the  agency  executive  de¬ 
clared. 

Disadvantages  under  the  pres¬ 
ent  “dog-eat-dog”  agency  situa¬ 
tion  include  the  financing  of 
accounts,  Mr.  Fried  said.  The 
advertising  agency  should  not 
be  a  business,  as  it  is  more 
suited  to  being  a  profession  and 
licensing  will  recognize  this,  he 
stated. 

The  groundwork  for  ultimate 
licensing  is  being  laid  by  a 
group  of  Western  States  Adver¬ 
tising  Agencies  Association 
members  under  the  leadership 
of  Norman  Tolle,  The  Tolle  Co., 
San  Diego,  Calif. 

The  Tolle  Committee  is  con¬ 
sidering  the  establishment  of 
certification  requirements,  a  code 
of  ethics,  and  a  procedure  for 
disciplinary  action,  Mr.  Fried 
said. 

The  form  of  certification 
would  provide  for  a  “C.A.P.” 
title,  standing  for  Certified 
Advertising  Practitioneer.  Mr. 
Fried  personally  prefers  “Certi¬ 
fied  Advertising  Professional”  or 
“Certified  Advertising  Expert” 


MORE 


NEWSPAPERS  USE 


METRO 


NEWSPAPER  SERVICE 

THAN  ALL  OTHER 
SIMILAR  SERVICES 


BECAUSE 


.  .  .  Metro  does  MORE 
to  help  newspapers 
sell  MORE  advertising. 


JUirTnA  so  Madison  Ave. 
IfIC  I  ItU  New  York,  N.  Y 


as  the  distinguishing  term. 

As  a  profession,  the  agency 
will  continue  to  provide  creative 
and  marketing  services.  The 
actual  financing  of  accounts  will 
be  from  the  clients.  In  event  of 
non-payments,  it  will  be  up  to 
the  media  to  collect,  Mr.  Fried 
said. 

A  doctor  does  not  guarantee 
payment  to  the  hospital  and  an 
attorney  does  not  guarantee  to 
l)ay  the  judgment  if  his  client 
loses,  the  executive  said  in  advo¬ 
cating  professional  status  for 
the  ad  agency  man. 

“It  is  time  to  break  media’s 
yoke  on  advertising  agencies,” 
Mr.  Fried  declared  in  protesting 
that  agencies  are  not  space  and 
time  brokers. 


Best  Appliance 
Prospects  Shown 

Chicago 

Who  are  the  best  customers 
for  major  appliances? 

To  find  out  the  answer  to  this 
question,  the  Chicago  Tribune 
research  department  recently 
completed  a  sur\'ey  of  purchase 
patterns  among  2,956  Chicago 
households. 

One  highlight  of  the  study 
was  that  families  headed  by 
adults  between  35  and  54  years 
of  age  are  better  appliance 
customers  than  households 
headed  by  younger  or  older 
persons.  The  35-54  age  group, 
which  represents  less  than  half 
(49.5  per  cent)  of  the  house¬ 
holds  in  the  Chicago  market,  ac¬ 
counted  for  68.2  per  cent  of  dish¬ 
washer  purchases;  61.1  per  cent 
of  room  air  conditioners;  58.8 
per  cent  of  radios;  55  per  cent 
of  kitchen  ranges,  food  freezers, 
and  vacuum  cleaners;  53  per 
cent  of  refrigerators,  washers 
and  dryers;  and  48.2  per  cent  of 
purchases  of  television  sets. 

AUSTRALIA^ 

I  Expanding  Wealth  i 
Offers  Opportunities  \ 

Investigate  the  developments 
that  are  taking  place  —  in¬ 
creased  population.  Industrial 
development,  high  standard  | 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Australia. 

To  koop  in  touch  with  marketinq. 
advertising,  publishing  and  graphic 
arts  in  Australia  read 


NEWSPAPtRNEWS 


FmbUth^  fortnightly 

Annaal  Subscription  to  U.  S. 

15  St.,  Sydney,  Auitroho 


Freeman  Shoe  Co. 

Names  JWT  Agency 

Beloit,  Wis. 

The  Freeman  Shoe  Company 
has  announced  appointment  of 
the  J.  Walter  Thompson  Com¬ 
pany  as  its  advertising  agency, 
according  to  Harold  F.  Pfister, 
Jr.,  director  of  marketing. 

“In  line  with  the  Freeman 
company’s  desire  to  use  the  new¬ 
est,  most  modem  methods  of 
sales  and  distribution  through¬ 
out  America,”  Mr.  Pfister  .said, 
“we  have  formed  a  new  associa¬ 
tion  with  J.  Walter  Thompson, 
which  has  many  and  widespread 
facilities  in  advertising,  research 
and  marketing.” 

The  company’s  output  is  sold 
in  leased  departments  in  both 
men’s  apparel  and  leading  de¬ 
partment  stores,  as  well  as  in 
independent  men’s  shoe  stores. 


E&P  Citation 

(Continued  from  page  25) 


ber-November  sales  total  since 
1955. 

“Mr.  Rollert  also  announced 
that  Buick  retail  deliveries  since 
March  20  have  increased  by 
12.6%  over  the  corresponding 
period  in  1959,  and  that  Buick 
deliveries  for  the  first  11  months 
of  1960  were  up  8.3%  over  1959. 

“Fact  is,  Buick  is  one  of  the 
few  medium-priced  car  manu¬ 
facturers  to  show  an  increase  in 
sales  in  that  period.” 

Edward  C.  Kennard,  Buick’s 
general  sales  manager,  explained 
that  March  20,  1960,  was  the 
date  when  an  upturn  in  Buick 
sales  began  and  that  there  have 
been  only  brief  lags  in  a  steady 
and  continuous  upward  pace  al¬ 
ways  ahead  of  the  comparable 
periods  of  1959.  He  continued: 

“Buick’s  emphasis  on  news¬ 
paper  linage  meets  with  broad 
approval  from  the  men  in  whose 
success  the  sales  department  is 
most  interested — the  Buick  deal¬ 
ers  across  the  country. 

“They  are  the  ones  on  the 
front-line  of  sales,  the  ones  who 
first  feel  the  productive  results 
of  good  advertising  well  placed. 
Certainly  they  like  Buick’s 
strong  policies  toward  news¬ 
paper  advertising,  as  all  news¬ 
paper  publishers  know  from  per¬ 
sonal  experience  that  they  do.” 

McCann-Erickson  Advertising 
(U.  S.  A.)  is  Buick’s  agency. 
The  key  men  on  the  Buick  ac¬ 
count  are  Thomas  J.  (Tim) 
King,  vicepresident  and  manage¬ 
ment  ser\’ice  director;  E.  Mc¬ 
Cord  Mulock  Jr.,  vicepresident 
and  account  director;  Charles  P. 
Flynn  and  John  C.  Vivian,  ac¬ 
count  executives;  and  Kelso  M. 
Taeger,  vicepresident  and  media 
director. 

EDITOR  &  PU 


Sliding  Scale 
Offers  Savings 

A  sliding  scale  of  general  ad¬ 
vertising  rates,  offering  reduced 
rates  of  up  to  17c  per  line  daily 
and  12c  per  line  Sunday,  based 
on  volume,  has  been  put  into 
effect  by  the  Philadelphia  Eve¬ 
ning  and  Sunday  Bulletin. 

Reduced  rates  for  full  pages 
are  also  offered,  ranging  from  6c 
per  line  daily  and  5c  per  line 
Sunday  up  to  a  maximum  of  23c 
daily  and  18c  Sunday  for  50  full 
pages  used  in  a  year.  Volume 
rates  range  from  500  to  100,000 
lines  per  year. 

Both  plans  apply  to  a  base 
rate  of  $1.65  a  line  daily  and 
$1.50  per  line  Sunday  for  the 
Bulletin.  The  new  rate  structure 
went  into  effect  Jan.  1,  but  any 
general  advertiser  desiring  to 
do  so  may  continue  to  operate 
under  the  old  rates  until  March 
1. 

Charles  W.  Detweiler,  vnce- 
president  and  advertising  direc¬ 
tor  of  the  Bulletin,  said  the 
Bulletin  believes  the  new  rate 
structure  will  offer  general  rate 
advertisers  maximum  flexibility, 
in  line  with  present-day  con¬ 
cepts  of  such  rates. 

Multiple  products  and  corpor¬ 
ate  sch^ules  may  be  combined 
to  earn  the  new  rates,  Mr.  Det¬ 
weiler  said,  and  contracts  will  be 
required.  Advertisers  in  the 
larger  brackets  will  be  able  to 
earn  lower  millines  than  pre¬ 
viously  available. 

2  Indiana  Papers 
Offer  Afi  Discounts 

The  Lafayette  (Ind.)  Journal 
and  Courier  and  the  Marion 
(Ind.)  Chronicle-Tribune  have 
announced  a  new  rate  structure 
for  advertisers  in  the  national 
field  effective  Jan.  1,  offering 
discounts.  The  dailies  are  mem¬ 
bers  of  Federated  Publications. 

The  new  program  involves  dis¬ 
counts  on  lx)th  frequency  of  in¬ 
sertions  and  bulk  space  sched¬ 
ules.  Frequency  discounts  range 
from  3%  to  30%  and  are  offered 
for  users  of  50  lines  to  a  full 
page  on  the  13,  26,  39,  or  52  time 
basis  within  one  year’s  time. 

Discounts  of  5%  and  10% 
are  given  for  the  5,000  and  25,- 
000  bulk  contract  respectively. 

Add  C-I-D 

The  Burlington  (Vt.)  Free 
PresH,  effective  March  1,  will 
inaugurate  both  bulk  linage  con¬ 
tract  discounts,  as  well  as  the 
Continuity-Impact-Discount 
(C-I-D)  Plan. 
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holds  in  Heraldland.  1,724,000  people 
.  .  .  $3,307  million  effective  buying 
power  .  .  .  $2,652  million  retail  sales, 
a  market  greater  than  any  of  26 
entire  states. 


Yes  .  .  .  HERALDLAND!  3  out  of  5 
families  —  312,000  households  —  have 
net  buying  incomes  of  over  $4,000.  And 
if  you're  looking  for  incomes  of  $10,000 
and  over,  there  are  58,000  such  house¬ 


eljf  iKiami  Herald 


HERALDLAND  —  the  South's  No.  1  market  —  is  sold 
by  the  South's  biggest  and  most  influential  newspaper 


I 


PUBLIC  RELATIONS 

‘Buy  American’  Idea 
Put  Over  For  Wool 

It  used  to  be  that  women’s  designated  as  the  first  official 
page  editors  would  write  about  50-star  American  flag  by  Presi- 
British  woolens,  Scottish  dent  Eisenhower.  The  flag  was 
woolens,  Italian  woolens,  but  if  subsequently  enshrined  in  Fed- 
it  was  American  it  would  just  be  eral  Hall. 

woolens.  “Tour  of  major  cities  by  Miss 

Robert  S.  Taplinger  and  As-  Wool  of  America  who  appeared 
sociates.  New  York  PR  firm,  has  in  fashion  shows  in  leading  de¬ 


departments  within  the  factory,  medical  news  writer,  CU  reland 
Eight  pictures  ran  with  the  (Ohio)  News  —  to  direi  tor  of 
articles,  showing  a  total  of  16  public  relations  for  Hii,'hland 
people.  View  Hospital,  Cleveland. 

Mr.  Woolley,  who  has  been  a  •  *  ♦ 

weekly  newspaper  editor  and  Gary  W.  Ferguson  —  writ- 
photographer  on  a  daily,  wrote  ing  staff,  St.  Louis  (Mo.)  Po«t- 
the  series.  Dispatch  Sunday  roto  magazine 

In  November  it  was  offered  to  _  to  Fleishman-Hillard  Inc.,  St. 
all  the  newspapers  in  towns  Louis  public  relations  firm, 
where  International  has  plants. 

When  the  requests  were  counted,  • 

18  newspapers  (almost  23%  of 
International’s  81  plants) 
wanted  the  stories. 

One  request  even  came  from 
the  editor  of  a  hand-set  weekly. 


Medical  News  Contest 
Deadline  Is  Feb.  6 

The  Albert  and  Mary  Lasker 


Three  series  have  been  com-  Foundation  announces  the  12th 
had  a  great  deal  to  do  toward  partment  stores  to  feature  (Sweet  Sorines  Mar  annual  Albert  Lasker  Awards 

making  headway  in  changing  American  woolens  and  worsteds.  .j  '  girksville  Mo )  two  outstanding  medical  news 
this  situation,  working  for  and  “American  wool  fashion  pre-  almost  complet^  (in  Her-  ’’oporting  in  newspapers,  maga- 

mann  and  Mexico,  Mo.),  and  the  broadcasting  during 

rest  are  schedul^  for  comple-  o.’  .  , 

tion  by  early  spring.  Stories,  articles  and  programs 

When  the  project  is  completed,  ^•‘‘ug  1^60  which 

Mr.  Woolley  will  have  traveled  dealt  wth  the  major  killing  or 
5,000  miles,  written  almost  f  diseases  and  public 

words  and  taken  200  problems  in  these  same 

areas  are  eligible  for  submission 


with  Woolens  and  Worsteds  of  sentation  for  250  of  the  nation’s 
America,  Inc.,  a  membership  top  fashion  editors  and  radio¬ 
group  Mr.  Taplinger  helped  to  TV  commentators  during  Fash- 
organize.  ion  Press  Week  at  Freedomland, 

“At  last  the  idea  that  im-  New  York, 
ported  woolens  are  always  neces-  “A  tie-in  with  General  Motors, 
sarily  the  best  has  been  blasted,  under  which  latest  fashions  in 
and  fine  American  woolens  are  American  wool  for  men,  women 
being  written  about  in  news  and  children  were  filmed  against 
pages  and  advertised  in  news-  the  background  of  American 
papers  and  magazines  and  over  automobiles  at  the  Motorama. 
TV  and  radio,’’  Mr.  Taplinger  The  film  has  been  distributed  to 
said.  475  women  TV  commentators.’’ 

The  association’s  new  presi-  ♦  *  * 


50,000 

pictures. 


PERSONAL  NOTES 


Reading,  Pa. 
Leonard  P.  Harris,  a  Georgia 
and  Pennsylvania  newspaper- 


to  the  Albert  and  Mary  Lasker 
Foundation,  Chrysler  Building, 
New  York  17,  New  York.  The 
deadline  for  entries  will  be 
Feb.  6. 

Each  award  includes  an  hon- 


r" 


CUSTOM-MADE  COPY 


man  for  12  years  tefore  he  en-  orarium  of  $2,500,  an  engraved 
tered  industrial  public  relations  citation  and  a  silver  statuette 


Cle\t:land 
Lumbermen  were  urged  to 
maintain  the  industry’s  news¬ 
paper  advertising,  letting  sales 


dent,  George  Ott,  of  the  Boston 
Wool  Trade,  described  the  PR 

program  as  “first  class.”  He  What  newspaper  editor  three  years  ago,  has  been  named  of  the  Whig^" Victory  oFs^^ 

said  the  contract  for  $150,000  wouldn’t  prefer  a  custom-written  director  of  public  relations  for  thrace,  symbolizing  victory  over 

was  being  renewed  in  April.  story  over  a  canned  news  re-  the  Metropolitan  Edison  Com-  death  and  disease. 

“I  am  not  predicting  a  wave  of  lease?  pany,  a  Pennsylvania  electric 

patriotic  ‘Buy  American’  activ-  That  is  the  philosophy  behind  company  which  is  a  part  of  the  • 

ity,”  he  said.  “But  I  do  believe  the  latest  project  of  Inter-  General  Public  Utilities  Corp. 

that  the  public  is  in  a  mood  to  national  Shoe  Company’s  PR  Mr.  Harris,  34,  began  his  Lumbermen  Urged 

respond  to  skillfully  applied  PR  Department.  newspaper  career  with  the  Co-  '|’q  Keep  Advertising 

approaches  directed  toward  sup-  The  department  is  custom-  hnnhus  (Ga.)  Enquirer  in  1944,  *  ^ 

porting  our  own  American  busi-  writing  a  series  of  18  seven-part  after  graduating  from  the 
ness  economy  by  buying  Ameri-  articles  describing  shoemaking  Grady  School  of  Journalism  at 
can-made  products.”  (or  tanning)  for  that  many  the  University  of  Georgia. 

The  Taplinger  company  esti-  newspapers.  The  stories  are  ♦  *  • 

mated  that  during  1959-60,  11  written  about  the  shoemaking  Ghx)RGE  P.  MacKnight,  for-  ^^P^Dse  operate  on  its  most 

million  lines  of  copy  on  Ameri-  operation  in  the  newspaper’s  mer  Fort  Wayne  (Ind.)  Jour-  Profitable  level,  by  Arthur  Hood, 

can  woolens  appeared  in  con-  own  town  rather  than  about  nal-Gazette  reporter  and  fea-  Chicago,  chairman  of  the  Ameri- 

sumer  publications,  compared  shoemaking  in  general.  The  pic-  ture  writer  —  to  Clare  Udell,  Lumberman  magazine, 
with  850,000  lines  the  previous  tures  are  taken  in  the  local  Inc.,  Chicago  printing  and  de-  Speaking  before  the  Cleveland 

plant.  sign  consultants,  as  director  of  Lumber  Institute’s  annual  meet- 

The  association  and  its  PR  The  seed  for  the  idea  was  special  services,  a  newly  created  ing  here,  Mr.  Hood  said  that  in 
campaign  is  financed  by  an  as-  planted  when  the  editor  of  the  position.  He  was  formerly  edi-  Greater  Cleveland  the  home  im- 
sessment  of  members  that  now  Sweet  Springs  (Mo.)  Herald  torial  director  of  Merryfield-  provement  market  potential  is 

number  98.  The  assessment  is  suggested  it  would  be  nice  to  Wood  &  Associates,  Chicago  four  times  that  in  the  new  home 

based  on  the  sales  volume  of  have  a  story  about  shoemaking  public  relations  agency;  senior  market.  He  said  the  national 

products  as  defined  by  the  Wool  in  the  local  International  plant,  writer.  Standard  Oil  (3o.  (In-  average  of  improvements 

Labeling  Act.  Thus  a  comnany  He  was  particularly  interested  diana) ;  assistant  public  rela-  amounts  to  $550  a  house,  $37 

with  sales  up  to  $1,000,000  is  in  pictures  showing  local  people  tions  director,  Chicago  Motor  billion  in  all. 

assessed  $250  a  year,  progress-  at  work.  Club,  and  managing  director, 

ing  up  to  $1,000  for  $3,000,000  Stories  on  shoemaking  in  gen-  Porcelain  Enamel  Institute.  * 

to  $6,000,000  and  $10,000  for  eral  were  available — as  canned  *  ♦  ♦ 

$50,000,000  and  over.  releases— but  the  pictures  were  leta  Wood,  society  editor  of 

In  an  activities  report,  Mr.  all  of  people  at  other  plants  and  the  English-language  Havana 

Taplinger  noted  the  following  making  other  types  of  shoes  than  (Cuba)  Post,  which  was  closed 

highlights  of  the  1959-60  PR  are  made  at  Sweet  Springs.  i^gt  September  —  to  public  rela- 

campaign:  Public  Relations  Director  R.  tions  director  of  Notre  Dame  paper  rotogravure  advertising 

“Proclamation  of  September  Bruce  Deam  became  enthusiastic  College,  girls’  school  in  Cleve-  supplement  to  describe  its  serv- 
as  American  Wool  Month  by  about  the  idea  and  assigned  the  land.  She  will  also  write  a  series  ices  to  customers  and  prospects. 

President  Eisenhower  and  42  Department’s  field  representa-  of  articles'  for  the  Cleveland  -^n  eight-page  roto  supplement 

tive,  Donald  K.  Woolley,  to  do  Press  on  “Return  to  Havana.”  circulated  as  part  of  the  North 

the  stories  and  take  the  pictures.  Mrs.  Wood  lived  in  Cuba  for  we.st  neighborhood  news  editions 

The  series  “Modern  Shoe-  some  years  and  recently  went  of  the  Jan.  1  Chicago  Sundan 

making  at  Sweet  Springs”  was  back  to  the  island  for  a  visit.  Tribune,  introduced  readers  to 


Bank  Uses  Roto 

The  Jefferson  State  Bank, 
Chicago,  became  the  first  bank 
in  this  area  to  utilize  a  news- 


governors. 

“Presentation  of  a  wool  map 
of  the  U.  S.  to  Vice  President 
Nixon. 


“Raising  of  a  wool  flag  of  broken  down  into  seven  parts — 
America  over  Fort  McHenry,  to  follow  the  seven  shoemaking 


officers  and  .‘■taff  of  the  five- 
Severing  P.  Severing,  former  year-old  institution. 
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RECOGNITION  AND  RESPONSE 
No.  1  in  a  Series 


WE  WERE  WRONG  ABOUT  CASTRO”. . .  another  dramatic  example  of  how 


The 

American  Weekly 
starts  people  talking 


"I  WISH  THAT  EVERY  CITIZEN  OF  THE  UNITED  STATES  C 

says  Ambassador  Arthur  Gardner,  Ambassador  to  Cuba  from  1953  to  1957. 


“El  Diario  de  Nueva  York,”  and  long  a  Latin -American 
specialist,  is  uniquely  qualified  for  this  and  similar  stories, 
such  as  “The  Great  C'astro  Robliery,”  undertaken  express¬ 
ly  for  The  American  Weekly. 

The  American  Weekly  gets  action  because  it  speaks  in 
terms  people  understand  about  things  that  concern  them 
most.  It  is  the  pipeline  to  the  heart  of  America— concen¬ 
trating  85' o  of  its  circulation  in  the  rich,  decision-making, 
“A”  Markets  and  contiguous  areas. 


“We  Were  Wrong  About  Castro”  appeared  in  the  June 
12,  1960  issue  of  The  American  Weekly.  Ambassador 
Gardner  was  not  the  only  authority  on  the  Cuban  situation 
to  express  strong,  deeply  felt  approval  of  American  Weekly’s 
hard-hitting  story  immediately  after  its  appearance. 

In  addition,  the  Senate  Investigating  Committee,  hear¬ 
ing  of  The  American  Weekly  story  before  its  appearance, 
requested  advance  copies  containing  the  hitherto  un¬ 
published  information.  Author  Stanley  Ross,  as  Editor  of 


OVER  1,472,000  READER  RESPONSES  IN  ONE  YEAR" 


Junior  Achievement 


^iiiiiiiiiiiiiU!iiiiiiiiiii.i;iiiiU  ^  editorial 

B  By  Roy  H.  Copperud 


WORKSHOP 


W eekly  Ad-News  Page 


Elkhart,  Ind. 

The  Elkhart  Truth  is  well 
along  on  a  Junior  Achievement 
project  that  should  be  of  inter¬ 
est  to  circulation  managers  — 
the  publishing  of  a  JA  page  in 
the  regular  Saturday  edition  of 
the  Truth. 

“While  other  newspapers 
have  advised  JA  publications, 
most  of  them  have  been  mimeo¬ 
graph  sheets  which  carried  ad¬ 
vertising  mainly  from  other  JA 
companies  in  the  same  city,” 
said  X.  M.  Swartzell,  Truth  pro¬ 
motion  manager.  “Ours,  I  be¬ 
lieve,  is  the  fir.st  JA  publication 
to  bo  a  part  of  a  regular  new.s- 
paper. 

Two-Fold  Objective 

“We  believe  this  project  is 
fine  from  the  standpoint  of  in¬ 
teresting  more  youths  in  the 
newspaper  as  a  career.  It  also 
gives  them  a  good  chance  to 
talk  up  the  newspaper  among 
their  acquaintances,  young  and 
older,  and  explain,  from  fir.st- 
hand  experience,  the  problems 
and  policies  associated  with  pub¬ 
lishing  a  newspaper.” 

As  in  all  Junior  Achievement 
operations,  the  Achievers  do  all 
the  organizational  and  produc¬ 
tion  work  up  to  the  composing- 
stereotyping  and  press  room 
operations,  with  a  minimum  of 
"bossing”  by  advisors  from  the 
sponsoring  firm.  As  in  other  JA 
Companies,  the  youths  elect 
their  own  corporate  officers,  all 
JA  company  members  serving 
as  a  board  of  directors.  The 
president  of  the  Truth-spon¬ 
sored  corporation  is  the  publish¬ 
er  of  the  “paper,”  and  the 
treasurer  is  the  business  man¬ 
ager. 

The  JA  publisher,  in  turn, 
“hired”  a  news  editor  and  ad¬ 
vertising  manager  from  among 
the  JA  members.  Others  were 
given  “primary  assignments,” 
but  all  are  expected  to  contri¬ 
bute  as  much  as  they  can  re¬ 
gardless  of  prime  assignments. 
The  Achievers  work  only  on 
their  own  weekly  page. 

Sell  Ads  and  Subs 

JA  workers  are  paid  an  hour¬ 
ly  wage  by  the  JA  company,  al¬ 
though  the  company  is  about  to 
set  up  a  salary  schedule  for 
certain  employes,  plus  a  com¬ 
mission  arrangement  for  non- 
salaried  people,  who  sell  ads 
and  subscriptions. 

One  entire  page  of  white 
space  is  sold  to  the  JA  com¬ 
pany  by  the  Truth  each  week. 
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The  JA  company  is  charged  one 
half  of  the  earned  rate,  based  on 
the  newspaper’s  regular  retail 
ad  schedule  for  bulk  discount. 
The  five  per  cent  discount  ex¬ 
tended  to  regular  Truth  adver¬ 
tisers  applies  to  the  JA  com¬ 
pany,  if  ,IA  qualifies  by  paying 
within  10  days  after  monthly 
billing. 

-All  JA  ads  are  sold  by 
•Achievers  to  individual  accounts 
at  the  Truth’s  open  rate,  with 
no  cash  discounts.  The  Achievers 
are  limited  to  selling  60  per 
cent  of  their  page;  the  balance 
of  the  page  must  be  made  up  of 
JA  written  and  edited  stories. 

The  JA  profit  comes  from  its 
net  on  advertising  space,  plus 
some  profit  from  Truth  sub¬ 
scriptions  and  reader  insurance 
policies  sold.  The  Truth’s  cir¬ 
culation  department  “buys”  sub¬ 
scriptions  and  insurance  cus¬ 
tomers  which  Achievers  are  able 
to  sign  up.  JA  collects  50  cents 
per  subscription  and  50  cents 
per  insurance  policy. 

Achievers  have  a  completely 
open  field  in  which  to  operate 
for  obtaining  both  news  and 
advertising  copy. 

• 

NEA  Study  Mission 
Arranged  for  Far  East 

Washington 

The  National  Editorial  Asso¬ 
ciation  has  announced  plans  for 
the  1961  Study  Mission  to  the 
Far  East.  This  29-day  tour,  will 
leave  Seattle,  Wash.,  Aug.  20 
and  cover  Japan,  Formosa,  Hong 
Kong,  Vietnam,  Singapore, 
Thailand,  the  Philippines,  with 
the  final  stop  in  Honolulu. 

Publishers  will  interview  top 
level  government  and  business 
officials  and  observe  conditions 
in  the  seven  countries  and  10 
cities  covered  on  the  Mission. 

In  announcing  the  Study  Mis¬ 
sion,  NEA  President  Paul  C. 
Smith  noted  that  the  National 
Editorial  Association,  trade  as¬ 
sociation  of  6,000  daily  and 
weekly  newspapers,  has  been 
conducting  educational  tours 
since  its  founding  in  1885  and 
these  tours  expanded  into  for¬ 
eign  countries  following  the  end 
of  World  War  II. 

528-Page  Edition 

Longview,  Tex. 

The  Longview  News  Journal 
published  a  528-page  edition  Jan. 
1.  It  was  devoted  to  the  indus¬ 
trial  development  in  an  18- 
county  area. 


I  Hyphens  and  Prefixes — / 

j  Unnecessary  use  of  hyphens  with  prefixes  and,  to  a 
§  lesser  extent,  suffixes,  is  conspicuous  in  newswriting. 

S  Prefixes,  particularly,  are  nearly  all  set  solid  (avte- 
_  date,  bipartisan,  disjoin,  nonunion,  prearrange,  semisolid, 

J  substandard,  superhighway,  idtraviolet).  These  are  mere- 
(  ly  a  sample;  it  is  easier  to  list  the  common  prefixes  that 
g  are  hyphenated:  all-,  ex-,  no-,  self-,  vice-,  wide-.  Suffixes 
I  are  much  less  numerous,  and  more  evenly  divided  as  to 
]  hyphenation. 

3  'The  basic  exceptions  affecting  prefixes  otherwise  .set 
J  solid  are  that  the  hyphen  is  often  used  (a)  to  prevent 
5  doubling  a  vowel  (re-entry)  and  (b)  to  separate  a 
S  capitalized  element  (anti-American,  pan-Pacific).  Note, 

1  however,  that  transatlantic  and  transpacific  are  correct 
g  forms.  A  hyphen  is  used  with  otherwise  solid  suffixes 
J  to  prevent  tripling  a  consonant:  bill-like. 

3  With  this  introduction,  let  us  launch  into  the  troubled 
1  sea  of  pestiferous  particles,  steering  an  alphabetical 
1  course : 

J  a-.  Solid:  amoral,  achromatic,  atonal,  etc. 

J  all-.  Hyphenated:  all-round,  all-out,  all-seeing,  etc. 

B  -all.  Hyphenated:  do-all,  see-all. 

B  ante-.  Solid:  antedate,  anteroom,  antemarital,  etc.  But 
1  ante-Norman  (followed  by  a  capital). 

B  anti-.  Solid:  antilabor,  antiwar,  antitrust,  etc.  But  anti- 
1  American  (followed  by  a  capital)  and  anti-intellectual 
m  (followed  by  i). 

B  bi-.  Solid:  biweekly,  biannual,  biaxial,  bicameral,  bilat- 
B  eral,  bipartisan,  etc. 

a  by-.  Solid:  bylaw,  bypass,  bypath,  byword,  etc.  Excep- 
m  tion :  by-line. 

=  circum-.  Solid:  circumnavigate,  circumambient,  circum- 
B  scribe,  etc. 

B  CO-.  Usually  solid:  coauthor,  coeducation,  coequal,  copro- 
B  ducer,  corespondent,  etc.  There  is  no  reason  to  hy- 
B  phenate  co-  in  the  sense  of  associate:  cosigner.  Coop- 
B  crate,  coordinate  are  sometimes  hyphenated,  but  the 

1  tendency  is  to  set  them  solid. 

B  counter-.  Solid:  counteraction,  counterproposal,  counter- 
1  revolution,  etc. 

B  -designate.  Hyphenated:  chairman-designate,  etc. 

B  dis-.  Solid:  disassociate,  disembowel,  dissymmetry,  etc. 

M  down-.  Solid:  downgrade,  doumhaul,  doumstream,  down- 
B  trend,  etc. 

B  -down.  Solid:  breakdown,  comedown,  rundown,  count- 
B  down,  etc. 

3  -elect.  Hyphenated:  president-elect,  etc. 

3  electro-.  Solid:  electrodynamics,  electroplate,  electromag- 
1  net,  etc. 

3  ex-.  In  the  sense  former,  as  a  true  prefix,  hyphenated: 

B  ex-convict,  ex-president,  ex-queen,  etc.  Otherwise,  most 

B  words  beginning  with  ex  in  the  sense  out  of  are  solid: 

B  excommunicate,  expropriate,  exterritorial,  etc. 

B  extra-.  Solid:  extralegal,  extramarital,  extramural,  etc. 

B  But  extra-alimentary  (followed  by  a). 

B  -fold.  Solid:  twofold,  fourfold,  etc. 

B  fore-.  Usually  solid:  forebrain,  foredeck,  foredoom,  fore- 
3  going,  etc.  But  fore-gut,  fore-tooth,  fore-topsail. 

3  -goer.  Solid:  concertgoer,  playgoer,  theatergoer,  etc. 

J  hydro-.  Solid:  hydrocarbon,  hydroelectric,  hydrophobia, 

B  etc. 

B  hyper-.  Solid:  hyperacid,  hypercritical,  hyperthyroid,  etc. 

1  hypo-.  Solid:  hypodermic,  hypogastric,  hypothyroid,  etc. 

J  in-.  Solid:  inaccessible,  inalienable,  inboard,  etc. 
a  infra-.  Solid:  infrahuman,  inframundane,  infrared,  etc. 

I  inter-.  Solid:  interflow,  inter  join,  intermingle,  interwind, 

B  etc. 

1  intra-.  Solid:  intracollegiate,  intramural,  intrastate,  etc. 

=  -less.  Solid:  Childless,  conscienceless,  tailless,  waterless, 

I  etc. 

I  -like.  Solid:  childlike,  lamblike,  lifelike,  tigerlike,  etc. 

B  But  bill-like  (after  ll). 

iMHunaoni^^  161  . . . . 
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Which  seat  did 
the  SKILLionaire 
sit  in? 

On  concert  night  in  Rochester, 
N.  Y.,  it’s  almost  impossible  to 
spot  a  vacant  seat  among  the  3,352 
in  the  city’s  famed  Eastman  Thea¬ 
tre.  You’ll  find  a  SKILLionaire  in 
almost  every  chair. 

The  SKILLionaire  is  a  modern, 
enlightened  patron  of  the  arts. 

Talk  with  him  sometime.  He 
discusses  atonality,  and  Schoen¬ 


berg.  and  Berg,  and  Stravinsky, 
with  the  same  familiarity  that  he 
discusses  cars  and  fashions. 

Music  is  part  of  his  Good  Life. 
Through  his  Civic  Music  Associa¬ 
tion,  he  sponsors  dozens  of  excel¬ 
lent  concerts  every  year,  just  to 
be  sure  good  music  is  available. 

Uncommon  person,  this  SKILL¬ 
ionaire.  He  makes  this  an  uncom¬ 
mon  market. 

During  his  working  hours,  the 
SKILLionaire  is  the  expert  worker 
in  Rochester’s  precision  indus¬ 
tries.  He  carries  home  a  pay  check 
considerably  larger  than  the  na¬ 
tional  average.  His  household  has 
an  average  annual  spendable  in¬ 
come  of  S7,172. 

During  his  increasing  leisure 
hours,  he  constantly  searches  for 


new  ways  to  enjoy  the  Good  Life. 
He  has  the  money  to  spend,  and 
he  likes  to  spend  it. 

For  guidance  in  his  search,  he 
turns  to  his  newspapers.  Nearly 
every  family  in  metropolitan 
Rochester  reads  one  or  both  of 
our  newspapers  every  day.  We’re 
on  pretty  close  terms  with  these 
big  spenders.  For  market  details, 
write  our  National  Advertising 
Manager  at  Rochester,  N.  Y. 

ROCHESTER  TIMES-UNION 
and  DEMOCRAT  and  CHRONI¬ 
CLE  . . .  Members:  Gannett  Group 
of  Newspapers.  Represented  by 
Gannett  Advertising  Sales,  Inc., 
New  York,  Philadelphia,  Chicago, 
Hartford,  Syracuse,  Detroit,  San 
Francisco. 


The  Weekly  Editor 


THE  MARKET'S  HOT 

A.  Watson  Fritz  Sells 
Arizona  Silver  Belt 

Miami,  Ariz. 

The  Arizona  Silver  Belt,  a 
weekly  newspaper  published 
here,  was  sold  Jan.  1  by  Mr.  and 
Mrs.  A.  Watson  Fritz,  to  the 
publishers  of  the  Arizona  Record 
in  Globe,  twin  city  with  Miami. 

The  Copper  Belt  Printing  and 
Publishing  company,  publishers 
of  the  Record  now  has  a  chain  of 
four  publications  with  the  aqui- 
sition  of  the  Silver  Belt.  Other 
weeklies  are  the  Globe  Shopper 
and  the  Copper  Basin  News  at 
Hayden,  Ariz. 

Publisher  of  the  chain  of 
papers  is  John  D.  Seater,  Jr., 
well  knowm  and  active  in  the 
Arizona  Newspaper  Association. 
He  is  president  of  the  Weekly 
Newspapers  of  Arizona,  an 
agency  designed  to  interest  ad¬ 
vertisers  in  mass  coverage  of 
the  state  through  the  use  of  all 
its  weekly  papers. 

Founded  in  Globe  in  1878,  the 
Silver  Belt  served  the  county 
seat  until  the  early  1900s  when 
it  was  purchased  by  the  late 
Cleve  Van  Dyke,  Mrs.  Fritz’ 
father,  and  moved  to  Miami.  It 
operated  as  both  a  weekly  and  a 
daily  throughout  the  years.  It 
has  remained  in  the  Van  Dyke 
and  Fritz  families  for  over  half 
a  century.  No  other  weekly 
newspaper  now  being  published 
in  Arizona  dates  back  prior  to 
1878. 

The  sale  was  made  through 
the  offices  of  Dean  Sellers,  news¬ 
paper  broker.  Mesa,  Ariz. 

m  *  * 

Editor  Buys  Interest 
In  Long  Island  Paper 

SOUTHOLD,  N.  Y. 

Publisher  Frederick  C.  Haw¬ 
kins  has  announced  the  sale  of 
one  of  Long  Island’s  oldest 
weeklies,  the  Long  Island  Trav¬ 
eler  and  Matticuck  Watchman. 

Purchasers  of  the  paper  and 
an  accompanying  job  printing 
business  are  Walter  B.  Gagen, 
its  editor  and  C.  Whitney  Booth, 
formerly  of  Virginia. 

The  Watchman  was  founded 
135  years  ago,  and  the  Traveler 
90  years  ago.  Mr.  Hawkins 
brought  them  under  a  single 
ownership  in  1940.  The  circula¬ 
tion  of  the  combined  weekly  is 
about  3,000. 

Mr.  Gagen,  a  native  of  South- 
old,  has  been  associated  with  the 
Traveler  for  25  years,  and  has 


been  editor  of  the  combined 
paper  for  12  years. 

Mr.  Booth  grew  up  in  Southold 
but  attended  the  University  of 
Virginia.  He  was  a  member  of 
the  Bath  County  Planning  Com¬ 
mission  in  Virginia. 


Former  Principal 
Now  a  Publisher 

Bedford,  Iowa 

James  S.  Taylor,  former  prin¬ 
cipal  of  Bedford  High  School 
until  he  joined  the  weekly  Bed¬ 
ford  Times-Press  last  year,  has 
purchased  the  newspaper,  ac¬ 
cording  to  A.  W.  Hamblin,  pub¬ 
lisher. 

Mr.  Taylor  had  been  man¬ 
aging  editor  of  the  Times-Press 
since  Aug.  1.  Before  that  he  was 
teacher  in  Bedford  more  than 
20  years. 

*  «  « 

Two  Weeklies  Merge 
In  New  Hampshire 

Hillsborough,  N.  H. 

Dick  Howard,  president  of  the 
Messenger  Publishing  and  Print¬ 
ing  Company  Inc.,  and  publisher 
of  the  Hillsborough  Messenger 
here,  has  purchased  the  defunct 
Warner  Kearsarge  Independent. 

The  two  newspapers  will  be 
combined  into  one  weekly 
serving  the  entire  Contoocook 
Valley  and  Kearsarge  areas,  and 
will  now  be  known  as  the  Hills¬ 
borough  Messenger  <&  Kearsarge 
Independent. 

Seller  was  Zane  B.  Thurston, 
president  and  former  publisher 
of  the  Warner  newspaper. 

*  *  « 

Michigan  Weekly  Sold 
To  Ex-daily  President 

Trenton,  Mich. 

The  Trenton  Times  Press,  Inc., 
publisher  of  the  weekly  Trenton 
Times  and  operator  of  a  com¬ 
mercial  printing  business,  has 
been  purchased  by  James  M. 
Fox,  recently  resigned  president 
and  general  manager  of  the 
Perth  Amboy  (N.  J.)  Evening 
News. 

Retiring  owner-publisher  is 
Wes  Kreger.  The  sale  was  nego¬ 
tiated  by  The  Dial  Agency, 
Kalamazoo. 

*  *  * 

Berger  Buys  Weekly 
In  Langhorne,  Pa. 

Langhorne,  Pa. 

The  weekly  Langhorne  Dela¬ 
ware  Valley  Advance  has  been 


sold  to  Frederick  G.  Berger. 
John  R.  Watkins  was  former 
owner-publisher. 

Mr.  Berger  has  12  years  in 
the  community  newspaper  field 
and  until  recently  was  co-owner 
of  the  Beacon  Newspapers  in 
Philadelphia. 

Now  in  its  84th  year  of  publi¬ 
cation,  the  DVA  is  one  of  the 
larger  weekly  newspapers  in 
Pennsylvania  and  has  won 
numerous  awards  and  commen¬ 
dations  for  public  service  and 
editorial  and  typographical  ex¬ 
cellence. 

«  *  * 

Waid  Sells  Paper 
To  Howard  Barman 

Belen,  N.  M. 

Sale  of  the  tri-weekly  Belen 
News-Bulletin  has  been  an¬ 
nounced  by  Carter  Waid,  pub¬ 
lisher  since  1947. 

Mr.  Waid  sold  his  majority 
stock  in  the  Belen  Publishing 
Co.,  Inc.  to  Howard  Barman  of 
Amite,  La.,  for  an  undisclosed 
sum. 

Mr.  Barman  recently  sold 
weekly  newspapers  in  Amite  and 
Kentwood,  La. 

Plans  are  to  continue  the  same 
staff  and  to  resume  printing  of 
the  newspaper  in  Belen.  For  the 
past  several  months  it  has  been 
printed  in  Albuquerque. 

«  *  « 

Two  Papers  Bought 
In  Ml.  Morris,  N.Y. 

Mt.  Morris,  N.  Y. 

Two  weekly  newspapers  in 
this  Livingston  County  village, 
the  Mt.  Morris  Enterprise  and 
the  Mt.  Morris  Picket  Line  Post, 
have  been  purchased  by  Sanders 
Newspapers  of  Geneseo. 

Mrs.  Freeda  Haywood  Com¬ 
fort,  owner  and  publisher  of  the 
Enterprise,  said  both  her  news¬ 
paper  and  printing  plant  had 
been  sold. 

Bruce  and  Jerry  Rolison, 
owners  of  the  Picket  Line  Post, 
which  recently  suspended  publi¬ 
cation,  will  continue  to  publish 
the  Mt.  Morris  Shopper,  a  free- 
circulation  advertising  publica¬ 
tion. 

• 

Kenneth  Poindexter 
Buys  Ouachita  Citizen 

Camden,  Ark. 

Kenneth  W.  Poindexter  has 
purchased  the  Ouachita  Citizen 
here  from  David  H.  Pryor,  who 
has  assumed  a  seat  in  the 
Arkansas  House  of  Representa¬ 
tives. 

The  newspaper  was  founded 
in  1957  by  Mr.  Pryor,  who  was 
both  its  editor  and  publisher.  Mr. 
Poindexter,  who  will  also  act  in 
this  dual  capacity,  has  been  as¬ 
sociated  with  the  paper  since  its 
establishment.  He  has  also  been 
a  Camden  reporter  for  the  Little 


Rock  Arkansas  Democrat  the 
Pine  Bluff  Commercial  and  the 
Fordyce  News- Advocate. 

«  *  « 

Tlie  Donald  Waughs 
Buy  Out  Partners 

Salem,  S.  D. 

Mr.  and  Mrs.  Jerry  Tii>pens, 
co-owners  and  co-publishers  of 
the  weekly  Salem  Special  the 
past  13  months,  have  announced 
sale  of  their  share  to  their  part¬ 
ners,  Mr.  and  Mrs.  Donald 
Waugh.  The  Tippens  have  pur¬ 
chased  the  Lake  Andes  (S.  D.) 
Wave. 

*  *  * 

Papers  Consolidate 

Florence,  Ore. 

The  purchase  of  the  Siuslav 
Oar  here  for  consolidation  with 
their  Florence  News  is  an¬ 
nounced  by  Mr.  and  Mrs.  Dave 
Holman.  It  was  the  seventh 
weekly  newspaper  sale  effected 
by  Harris  Ellsworth,  Roseburg, 
Orel,  broker. 

The  Oar  was  sold  by  the  three 
sons  of  the  late  H.  D.  Morgan, 
who  established  the  weekly  30 
years  ago.  The  Holmans  entered 
the  Florence  field  in  1958  by 
purchasing  the  News. 

«  *  « 

Buys  Second  Weekly 

Vandergrift,  Pa. 

Howard  W.  Grimes,  publisher 
of  the  Vandergrift  News  Citizen, 
has  purchased  the  Appollo  News 
Record,  a  weekly  newspaper 
founded  in  1895.  Seller  was  S.  S. 
Baldridge,  who  had  published  the 
paper  for  30  years. 


THURSDATA 


EDITORIAL  WRITER’S 
PRIZE  —  The  Golden  Quill 
Award,  a  new  honor  which  may 
be  won  by  “any  weekly  news¬ 
paper  editor  anywhere,”  will  be 
presented  at  Southern  Illinois 
University  next  July  by  the  In¬ 
ternational  Conference  of  Week¬ 
ly  Newspaper  Editors.  The 
award  will  be  given  on  the  basis 
of  style,  clarity  and  force  of  ex¬ 
pression  rather  than  great  is¬ 
sues.  The  SIU  journalism  de¬ 
partment  will  administer  the 
contest  under  the  supervision  of 
Dr.  Howard  R.  Long,  depart¬ 
ment  chairman,  and  secretary 
of  the  International  Conference. 
Any  editorial  or  editorial  col¬ 
umn  appearing  in  a  weekly 
newspaper  since  July  1,  1960, 
can  be  presented  for  considera¬ 
tion,  There  is  no  limit  to  the 
number  of  editorials  from  the 
same  newspaper.  Entries  must 
be  received  at  Southern  Illinois 
University  no  later  than  May  1, 
1961. 
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This  is  the 

Burgess  No-Pac  Mat* 

. . .  the  one-piece  mat  they’re 
talking  about! 


* 


Y)u’ve  probably  already  heard  about  the  amazing  BURGESS 
NO-PAC  Mat — the  one-piece  mat  that’s  saving  time,  cutting  costs 
and  improving  reproduction  for  papers  across  the  country  . . .  from 
the  largest  to  the  smallest  dailies. 

Yes,  the  BURGESS  NO-PAC  Mat  is  loaded  with  advantages.  It’s 
easier  to  handle  all  around  . . .  gives  you  better  depth,  richer  solids, 
sharper  type,  clearer  halftones. 

See  for  yourself-IN  YOUR  OWN  PLANT-what  the  BURGESS 
NO-PAC  Mat  can  do!  One  of  our  representatives  will  be  glad  to 
show  you  why  it  pays  to  switch  to  BURGESS  NO-PAC  Mats. 
Write,  wire  or  phone  to  arrange  for  a  demonstration  in  your  own 
plant  under  actual  operating  conditions. 

L _ 


BURGESS 

CELLULOSE  COMPANY 

FREEPORT,  ILLINOIS 

Canadian  Rapraaantativa ;  R.  M.  Lousan  A  Co.  Ltd., 
Kennady  Road,  Agincourt,  Ontario 


Spectacular  Promotion 
Starts  Off  TV  Magazine 


Cincinnati 

The  Cincinnati  Enquirer  is 
including  in  its  Sunday  editions 
a  new  72-page  pocket-size  TV 
Magazine. 

Being  published  after  sev'eral 
months  of  preliminary  editorial, 
production  and  organizational 
groundwork,  the  introduction  of 
the  new  TV  Magazine  involved 
one  of  the  largest  and  most 
widespread  promotions  ever  ac¬ 
corded  any  product  introduced 
in  the  Cincinnati  market.  Pub¬ 
lisher  Roger  H.  Ferger  reported. 

The  new  magazine  was  added 
Jan.  8,  a  week  after  the  Ameri¬ 
can  Weekly  had  been  eliminated 
from  the  Sunday  package,  due  to 
the  Hearst  supplement’s  new 
policy  of  withdrawing  from 
back-to-back  distribution  with 
This  Week. 

The  Enquirer  purchased  radio 
time  on  12  stations  in  seven 
markets,  for  1210  radio  an¬ 
nouncements,  contracted  for  the 
display  of  240  outside  spectacu¬ 
lar  four-color  bus  cards  covering 
19  counties  in  Ohio,  Indiana  and 
Kentucky,  bought  time  for  more 
than  300  television  announce¬ 


ments  on  Cincinnati’s  three  sta¬ 
tions,  has  taken  space  for  175 
four-color,  24-sheet  outdoor  bill- 
Iwards  in  the  tri-state  area  and 
purchased  space  in  40  daily  and 
weekly  papers  in  the  19-county 
circulation  area  for  more  than 
300  separate  advertisements. 

The  Enquirer  will  distribute 
350,000  sample  copies  of  the  new 
TV  Magazine — 200,000  before 
Jan.  8,  and  50,000  on  each  of 
the  next  three  weeks.  About 
75%  of  all  non-subscribing 
homes  in  19  counties  of  three 
states  will  receive  at  least  two 
Pre-Vue  Sample  copies  of  the 
new  Magazine. 

Advance  orders  from  sub¬ 
scribers  brought  total  Sunday 
circulation  to  more  than  300,000 
a  week,  an  all-time  high  for  any 
Cincinnati  newspaper,  Mr. 
Ferger  stated. 

Similar,  in  many  respects,  to 
the  successful  television  maga¬ 
zine  published  by  the  Detroit 
News  for  more  than  a  year,  the 
Enquirer’s  TV  Magazine  is 
being  printed  in  Detroit  on  the 
same  offset  presses. 

Together  with  seven  other 


metropolitan  newspapers  that 
are  already  publishing  weekly 
television  magazines  of  this  size, 
the  entry  of  the  Enquirer  in  this 
field  gives  a  total  circulation  to 
this  new  medium  of  approxi¬ 
mately  3.5  million  copies  a  week, 
Mr.  Ferger  reported. 

A  new’  staff  section  of  five 
employees  has  been  set  up  with¬ 
in  the  Editorial  Department  of 
the  Enquirer  to  handle  the  TV 
Magazine. 

Luke  Feck,  who  has  been  as¬ 
sociated  with  the  Enquirer  since 
1956,  is  the  TV  editor.  Charles 
Hubbs,  an  Enquirer  employee 
since  1959  and  former  man¬ 
aging  (“ditor  of  the  Lcwistown 
(Montana)  Daily  News,  has 
been  name<l  as  Magazine  Editor 
to  oversee  the  entire  editorial 
operation  of  the  magazine. 

Advertising  in  the  magazine 
has  been  limited  to  no  more  than 
40  percent  of  the  entire  content, 
w’ith  advertising  costs  being  set 
at  special  magazine  rates. 


Welch  to  H-M 

Roy  Welch,  formerly  circula¬ 
tion  manager  of  Homell  (N.  Y.) 
Evening  Tribune,  has  been  ap¬ 
pointed  field  representative  of 
the  Hickey-Mitchell  Company 
for  the  Northeastern  section  of 
the  United  States. 


Plant  Addition 
3 -Year  Project 

MiNNKAPOUg 

A  three-year  program  to  en¬ 
large  and  modernize  the  Minne¬ 
apolis  Star  and  Trihum’s  plant 
and  production  facilities  has 
been  announced  by  John  Cowles, 
president  of  the  papers. 

A  large  addition  to  the  pres¬ 
ent  pressroom  will  be  started 
in  the  immediate  future  and 
additional  space  will  be  provided 
for  other  production  and  distri¬ 
bution  departments. 

Nine  new  Mark  I  Goss  press 
units,  seven  half-decks  and  two 
Goss  Imperial  folders  have  been 
ordered.  Other  equipment  will 
Include  a  tension  lockup  system, 
new  Flexitrol  press  drive  equip¬ 
ment  for  part  of  the  room,  com¬ 
pletion  of  the  conversion  to  a 
fully  automatic  reel  and  paster 
system  and  installation  of  a 
“direct  to  the  press”  ROP  color 
ink  tank  system. 

A  substantial  amount  of  new 
equipment  for  the  sterotj'pe  de¬ 
partment  w’ill  also  be  ordered. 

When  the  program  is  com¬ 
pleted,  the  Star  and  Tribune  will 
have  six  eight-unit  presses,  five 
of  which  will  be  identical,  and 
will  contain  entirely  new  or  r^ 
modeled  units. 


Top  10  List 
In  Circulation 
Has  Changes 

Chicago 

The  Los  Angeles  (Calif.) 
Times  moved  back  to  the  Top 
10  list  of  dailies  (morning  and 
evening)  for  ABC  newspapers, 
replacing  the  Detroit  (Mich.) 
Free  Press,  for  the  period  end¬ 
ing  Sept.  30,  1960.  A  year  ago 
the  Free  Press  nudged  out  the 
Times  for  10th  position. 

The  New  York  News  again 
heads  the  list  as  the  top  daily, 
and  first  among  morning  and 
Sunday  newspapers  in  the  U.  S. 

Among  morning  papers,  the 
New  York  Times  moved  from 
fifth  to  fourth  place  and  the 
Los  Angeles  Examiner  nosed 
out  the  Boston  Record  for  tenth 
place. 

In  the  evening  field,  the  De¬ 
troit  (Mich.)  News  took  fourth 
place  from  the  New  York  World 
Telegram  and  Sun.  The  Cleve¬ 
land  (Ohio)  Press  and  News 
is  a  “new  face,”  standing 
eighth,  ahead  of  the  Detroit 
(Mich.)  Times,  former  Hearst 
paper  purchased  by  the  Detroit 
News  last  November  and 
merged  with  the  News. 


In  an  interim  .statement  to 
ABC,  the  Detroit  News  reported 
I).\ILY  a  daily  paid  of  737,415  between 

1  New  York  News  (M)  2.021.396  ^ov.  -7  and  Dec.  31  and  a  Sun- 

2.  ChiL^  Tribune  (M)  .  S69.958  day  of  933,339.  The  daily  figure 

3.  New  York  Mirror  (M)  .  would  make  the  News  No.  1  in 

6.  New  York  Times  (M)  .  644.175  the  evening. 

6.  Philadelphia  Inquirer  (M)  .  618.912  Among  Sunday  papers,  the 

7.  New  York  Journal-American  (E)  .  618.802  intn 

8.  Chicaifo  Sun-Times  (M)  .  066.219  New  1  ork  Pimes  moved  into 

9.  ChicaKO  Daily  News  (E)  .  ;>39.448  second  place. 

10.  Los  Angeles  Times  (M)  .  532.078  Although  not  included  in  the 

“Top  10”  compilations,  the  con- 
MORNING  solidated  ABC  figure  for  the 

..qr  Wall  Street  Journal's  four  re 

2.  Chirago'rribune  1 i i ^  ^  ^  ^  i  ’  8691958  gional  editions  totals  652,039, 

3.  New  York  Mirror .  ranking  that  paper  among  the 

6.  Philadelphia  Inquirer  .  618,912  lpad6rs  in  the  weekday  field. 

6.  Chicago  Sun-Times  .  566.219  • 

7.  Los  Angeles  Times  .  532.078  .  isi 

8.  Detroit  Free  Press  .  .501.115  hentlliel  Stailtls  AlOUC 

9.  Washington  Post  .  403,010 

10.  Los  Angeles  Examiner .  384,760  ROCHESTER.  Ind.  | 

From  now  on  it’s  the 

EVEMNG  Rochester  Sentinel,  established 

1858.  For  36  years  the  paper 

kK’vSk  i!«S  ''a*  wme  a  hyph^ 

3.  Chicago  Daily  News  .  .539,448  News-Sentinel,  following  it! 

6:  N:‘~Yo?k  wo-rid  Teiw;^'  and  suA' 4^:818 

6.  Chicago’s  American  .  443.586  which  had  lieen  in  existence  little 

7.  St.  Ix)uis  Post-Dispatch . 385.639  nvay  a  veai* 

8.  Cleveland  Press  and  News  .  381.987  ‘‘  y*^***^’ 

9.  Detroit  Times  .  374.769  ® 

10.  Milwaukee  Journal  .  370.989  NailieS  W-H 

Y  San  Francisco 

sui'nuAi  (Alaska)  Sentintl 

1.  New  York  News .  3,221,861  has  named  West-Holliday  Co.  as 

1:  nIw  Y^Tk  M^r”? :  Lmjs*  newspaper  advertising  repre 

4.  Chicago  Tribune .  1,186.625  sentative.  The  action  gives  W-M 

6.  Philadelphia  Inquirer  .  1,014,829  repre.sentation  in  every  daily 

7.  New  York  Journal-American  .  812,836  newspaper  market  in  Alaska, 

8.  Philadelphia  Bulletin  .  SSi’Io*!  according  to  Nelson  Roberta, 

9.  Los  Angeles  Examiner .  678,280 

10,  Minneapolis  Tribune .  665.769  president. 


EVENING 


1.  Philadelphia  Bulletin  . 

2.  New  York  Journal-American  . 

3.  Chicago  Daily  News . 

4.  Detroit  News . 

6.  New  York  World  Telegram  and  Sun 

6.  Chicago’s  American  . 

7.  St.  Louis  Post-Dispatch . 

8.  Cleveland  Press  and  News . 

9.  Detroit  Times  . 

10.  Milwaukee  Journal  . 


SUNDAY 


.  1  196  663  newspaper  advertising  repit- 

...  .  ..  ...  ..  ..  i!i86.’626  sentative.  The  action  gives  W-H 

.  repre-sentation  in  every  daily 

.............  8121836  newspaper  market  in  Alaska, 

.  SSJ’Io!!  according  to  Nelson  Roberta, 

.  666.769  president. 
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New  erowth,  new  progress,  new  stability  for 

NATIONAL  STEEL 

The  great  expansion  program  begun  three  years  This  program  is  the  kind  of  thing,  throughout 
ago  by  National  Steel  will  reach  completion  in  our  economy,  which  provides  the  solid  founda- 
1961.  Costing  in  excess  of  $300  million,  it  is  a  tion  for  continuing  American  pro.sperity.  It  is 
signal  of  continuing  progress.  It  is  the  result  of  tangible  evidence  that  private  citizens  are 
our  never-ending  .search  for  the  new  and  the  willing  to  back  their  firm  confidence  in  the 
better  in  facilities,  processes,  and  products,  future  with  huge  amounts  of  private  money. 

Important  benefits  will  flow  in  many  directions  from  this  expansion. 

To  our  employees  it  means  better,  more  secure,  more  stable  jobs. 

To  our  customers  -'\i  means  volume  steel  supply  for  peak  demand  jaeriods. 

In  any  periotl  it  means  .steel  of  the  highest,  most  uniform  quality  yet  made. 

To  our  company — it  means  higher  efficiency,  lower  costs,  greater  stability 
throughout  our  operations  .  .  .  factors  which  provide  us  with  a  stronger 
comj)etitive  position  in  the  market  place. 

To  you  as  a  consumer  of  steeT-‘\t  means  better  products  because  of  better 
steel.  It  means  greater  value  for  your  dollar  in  the  steel  products  you  buy. 

As  our  new  facilities  become  operative  in  1961,  each  will  add  its  distinct 
and  important  contribution  to  the  firm  foundation  for  future  growth, 
progress  and  stability  at  National  Steel. 


Six  major  steps  to  further  progress 


At  Great  Lakes  Steel  At  Midivest  Steel  At  Weirion  Steel 

in  Detroit,  the  computer-controlled  Mill  near  Chicago,  the  most  modern  and  in  Weirton,  W.  Va.,  new  and  improved 

of  the  Future  fastest,  most  powerful  efficient  steel  finishing  plant  in  existence  facilities  will  increase  the  production 

SO"  hot-strip  mill  in  the  world — will  pro-  will  provide  the  finest  tin  plate,  galvan-  and  improve  the  quality  of  Weirton’s  tin 

vide  more  and  better  auto  body  sheets.  ized  sheets,  hot  and  cold  rolled  sheets.  plate,  galvanized  and  cold  rolled  sheets. 


Our  new  Research  Center 
will  be  National  Steel’s  headquarters 
for  expanded,  continuing  exploration  of 
new  and  better  raw  materials,  facilities, 
manufacturing  processes  and  products. 


New  Basic  Oxygen  Furnaces 
at  Great  Lakes  Steel,  construction  will 
start  in  1961  on  two  basic  oxygen  fur¬ 
naces — the  largest  ever  built — which  will 
add  new  capacity  and  greater  efficiency. 


At  Stranr-Steel 

in  Terre  Haute,  new  facilities  will  boost 
output  of  popular  color-coated  steel 
panels  for  Stran-Steel’s  new  line  of 
contemporary  pre-engineered  buildings. 


Grant  Bldg.,  Pittsburgh,  Pa.  •  Major  Units:  Great  Lakes  Steel  Corporation  •  Weirton  Steel  Company  •  Midwest  Steel  Corporation 
The  Hanna  Furnace  Corporation  •  Enamelstrip  Corporation  •  Stran-Steel  Corporation  •  National  Steel  Products  Company 


To  the  Newspaper  Industry . . . 

the  NEW  FRONTIER  HAS  ARRIVED  in 

NEWSPAPER  GENERAL  RATES 

We  congratulate  the  industry  on 

GREAT  PROGRESS 

being  made  toward 

INCENTIVE  RATE  STRUCTURES . 


53  U.S.  daily  newspapers  with  UNIFORM  incentive  rate  structures 


4 


How  does  an  agency  prepare  a  newspaper  cost  estimate  for  a  client  when  there  are  so  I 

many  varying  hulk  and  frequency  discounts?  Let’s  not  kill  the  incentive  of  dm 


Published  in  the  interests  ofi 


BUT....  .  there  is  a  vital  need  for  UNIFORMITY 

Let’s  not  stop  halfway,  when  with  a  little  more 
cooperation,  tremendous  progress  can  he  accomplished 

because . . . 

GREAT  HARM  WILL  RESULT  IF  ALL  THESE  INCENTIVES  ARE  DIFFERENT 


V  MOLONEY,  REGAN  &  SCHMITT 

I  REPRESENTING  NEWSPAPERS  EXCLUSIVELY  SINCE  1900 


New  York 


WILLIAM  J.  SCHMITT 
Executive  Vice  President 

Chicago  •  Detroit  •  Philadelphia  • 


HERBERT  W.  MOLONEY.  President 

HERBERT  W.  MOLONEY.  Jr. 
Vice  President  &  General  Manager 


Boston  •  St.  Louis  • 


INGRAHAM  READ 
Senior  Vice  President 


San  Francisco 


New  Jersey  •  Los  Angeles 


Dallas  •  Miami 


FAIRCHILD 

news 


Miss  Janet  Skrivselli.  wlut  has  lieen 
acting  manager  of  the  Milwaukee 
bureau  of  Faircliilil  Fuhlieations 
since  Oct.  1.  has  lieen  named  bureau 
chief.  Miss  .‘'krivselh,  a  graduate  of  j 
the  I’niversity  of  Wisconsin  .School 
of  journalism,  joined  Fairchild  as 
a  news  corres|tondcnt  in  (’.reen  Hay, 
W  is.,  in 


Ermina  .Stimson,  fashion  editor  of  ' 
WOMEN'S  W'EAR  DAILY,  will' 

leave  for  W'ashington  on  Jan.  17  to 
cover  the  Presidential  Inauguration  i 
ceremonies.  .Miss  Stimson  will  work  | 
with  members  of  Fairchild’s  Wash¬ 
ington  news  bureau  in  covering  vari-  I 
ous  pre-Inaugural  receptions,  wind- ! 
ing  up  on  Jan.  20  with  the  Inaugu¬ 
ration  itself,  the  parade  and  In-  i 
augural  Ball  in  the  evening.  j 


Richard  Williams  has  been  added 
to  the  Fairchild  news  staff  in  St.  I 
Paul.  Minn.,  to  represent  ELEC-  ] 
TRONIC  NEWS.  METALWORK-! 
ING  NEWS,  and  the  new  drug 
store  weekly  that  will  be  launched 
by  Fairchild  later  this  year.  He  will  | 
work  in  cooperation  with  .Mrs.  Irene 
Brand,  who  represents  all  the  other 
Fairchild  publication.  A.  P.  Mitkus, 
of  Thompson,  Conn.,  has  also  joined 
the  correspondents’  ranks,  covering 
the  Norwich  area. 


The  International  Congress  &  Ex¬ 
position  of  Automotive  Engineering, 
held  Jan.  9-13  in  Cobo  Hall,  Detroit, 
was  covered  by  Charles  W.  Gunter, 
editor  of  METALWORKING  NEWS. 
.Also  in  attendance  from  MET.AL- 
WORKING  NEWS  were  Stuart  T. 
Hanger,  Fairchild  bureau  chief  in 
Detroit,  and  Marc  Raizman,  of  the 
Detroit  news  staff. 


D.AILY  NEWS  RECORD’S  40th 
Annual  Textile  Progress  Report  is 
scheduled  to  be  published  Jan.  26. 
Based  on  the  theme,  “New  F'rontiers 
for  Textiles,”  this  yearly  industry 
service  provides  a  comprehensive 
analysis  of  major  developments  in 
all  areas  of  the  textile  industry, 
plus  an  authoritative  appraisal  of 
the  opportunities  for  future  ex¬ 
pansion. 


FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 

Doily  N.wt  RKord,  Wemtn'i  W.or  Doily, 
Horn.  Fumithing,  Doily,  Supoimork.l  N.W,, 
Mm',  Wmit,  Footw.or  N.wi,  DiracteriM, 
M.talwerking  N«wi,  ElKtronic  Nawt,  Seeks. 


Roy  Pinkerton 


Roy  Pinkerton 
Retires  as  Editor 


NEW  POSTS — Ventura  Star-Free  Press  editor,  Julius  Sius,  seated,  con¬ 
fers  with,  left  to  right:  Joe  Paul  Jr.  managing  editor;  Carl  Greenfield, 
news  editor;  and  Marvin  Sosna,  city  editor. 


VentX'RA,  Calif. 

Roy  Pinkerton  has  retiretl  as 
editor  of  the  Ventum  Ctiunty 
Star-Free  Preas  after  3')  years 
with  the  newspaper. 

Mr.  Pinkerton,  founder,  presi¬ 
dent  and  editor  of  the  Star-Free 
Press,  has  turned  all  editorial 
responsibilities  over  to  Julius 
Gius,  who  moves  up  from  asso- 
i  ciate  editor.  Last  summer,  Mr. 

Gius  succeedtnl  Mr.  Pinkerton  as 
I  editorial  director  of  the  John  P. 

;  Scripps  newspapers, 
j  Mr.  Pinkerton  retains  the  title 
I  of  president  of  the  John  P. 

I  Scripps  Newspapers. 

Other  staff  changes  are: 

Joe  Paul  Jr. — from  county 
I  editor  and  columnist  to  man¬ 
aging  editor. 

Carl  Greenfield — from  city  edi- 
!  tor  to  news  editor. 

Marvin  Sosna — from  assistant 
■  city  editor  to  city  editor. 

• 

Bob  Bl.4CKBURN,  television 
critic  of  the  Ottawa  (Ont.)  Citi- 
I  ren — to  the  Toronto  Daily  Star 
as  daily  television  columnist. 

«  *  * 

Thomas  Melody,  United 
I  Press  International  Bureau, 
I  Cleveland — to  sports  desk,  Akron 
(Ohio)  Beacon  Journal. 


EZdward  j.  Chrostowski,  edi¬ 
tor,  Darien  (Conn.)  Review — to 
editor.  New  Canaan  (Conn.) 
Advertiser.  Richard  J.  Robert¬ 
son,  Darien  Review  publisher — 
assumes  editorship  of  the  Re¬ 
view. 

*  *  . 

Isabelle  McCaig — from  man¬ 
ager  of  the  Toronto  bureau  of 
British  United  Press  to  man¬ 
ager  of  the  Montpelier  (Vt.) 
bureau  of  United  Press  Inter¬ 
national,  replacing  Barry 
Locke,  now  executive  secretary 
to  Gov.  F.  Ray  Keyser  Jr. 

»  ♦  » 

Robert  I.  Queen,  former  night 
copy  headline  editor.  Journal  of 
Commerce,  New  York — to  man¬ 
aging  editor,  Radio-Television 
Daily,  New  York. 

*  *  * 

Art  Hill  —  to  news  editor, 
Brookings  (S.  D.)  Register, 

succeeding  Dan  W.  Johnson, 
now  doing  graduate  work  toward 
a  Masters’  degree  in  journalism 
at  South  Dakota  State  College. 


May  Allston  Pyatt,  who  has 
served  as  reporter,  .society  edi¬ 
tor  and  editorial  assistant, 
Cluirleston  (S.  C.)  Netes  & 
Courier  —  retired. 

•  *  * 

Dick  Young,  Charlotte 
(N.  C.)  News  city  hall  reporter 
since  1921  —  retired. 

«  «  ♦ 

Ed  Hughes  —  from  Atlanta 
(Ga.)  Journal  city  hall  beat  to 
editorial  department.  ROBERT  H. 
McKee  —  retired,  but  will  con¬ 
tinue  as  a  regular  editorial  page 
columnist. 

♦  *  ♦ 

William  A.  Curley,  Milwau¬ 
kee  (Wis.)  Sentinel  reporter  — 
to  newly-created  post  of  infor¬ 
mation  secretary  to  the  Common 
Council  at  a  starting  salary  of 
$7,920,  annually. 

*  *  « 

John  J.  Quigley,  political 
editor,  Lynn  (Mass.)  Sunday 
Post  —  to  executive  director  of 
the  Lynn  Industrial  Develop¬ 
ment  Commission. 


!  John  Quinn,  New  Haven, 
Conn.,  correspondent,  Bridge¬ 
port  (Conn.)  Sunday  Herald — 

,  to  state  editor,  succeeding  col- 
I  umnist  Harry  Neigher,  now 
county  editor.  Lem  McCollum, 
former  Hartford,  Conn.,  and 
New  Haven  bureau  chief  — 
named  city  editor,  succeeding 
Eric  P.  Sandahl,  resigne<l  to 
enter  public  relations  field. 

*  *  « 

Michael  Sudarsky  —  elected 
a  director,  Hartford  (Conn.) 
Courant,  succeeding  his  father, 
'  John  Sudarsky,  who  died  Dec. 
,  19. 


Rumniel  Heads  NW 
Press  Association 

Minneapolis 
The  board  of  directors  of  the 
Northwest  Daily  Press  Associa¬ 
tion  announces  the  appointment 
of  Richard  F.  Rummel  as  execu¬ 
tive  secretary.  Mr.  Rummel  has 
been  with  the  Association  as 
sales  promotion  manager  since 
August  1959. 

Prior  to  this,  Mr.  Rummel 
served  as  media  manager  for 
the  Theo.  Hamm  Brewing  Co. 
He  succeeds  George  C.  Scott. 


Mrs.  James  R.  Lomax,  as¬ 
sistant  woman’s  editor,  Burling¬ 
ton  (N.  C.)  Times-News  —  to 
editor,  succeeding  Essie  Nor¬ 
wood,  resigpied.  Gail  Bowers 
—  to  assistant  woman’s  editor. 
• 

In  ^Outstanding  10' 

Tulsa,  Okla. 

John  H.  (Jack)  Nelson,  31- 
year-old  Pulitzer  prize  reporter 
for  the  Atlanta  (Ga.)  Constitu¬ 
tion,  has  been  named  one  of  the 
10  Outstanding  Young  Men  of 
1960  by  the  U.  S.  Junior  Cham¬ 
ber  of  Commerce. 
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PUBLISHER  ^  Francis  H.  Cislini,  FATHER-SON— Pictured  at  a  corn- 

above,  assistant  publisher  for  the  pany  retirement  party  recently  are 
past  year,  is  the  new  publisher  of  Edward  L.  Gaylord,  executive  vice- 

the  Salinas  (Calif.)  Californian  in  president,  and  E.  K.  Gaylord,  presi- 

the  Speidel  Group.  He  succeeds  dent,  of  the  Oklahoma  Publishing 
Paul  H.  Caswell,  retired,  h^r.  Cis-  Co. 

lini  began  his  career  as  an  appren¬ 
tice  on  the  Salinas  Index.  CyNTHIA  DeNNY,  Meredith 

College  graduate  —  to  enter- 
Gilbert  Haugen,  formerly  tainment  and  church  news,  Ra- 
with  the  Lovington  (N.  M.)  leigh  (N.  C.)  Times.  Wayne 
Press  and  Lovington  (N.  M.)  Thompson — to  Times  sport.s 
Daily  Leader  —  to  .staff  corre-  staff, 
spondent  in  the  Lovington  area,  »  ♦  * 

Hobbs  (N.  M.)  Daily  News-Sun.  Howard  I.  Comstock,  former 

managing  editor,  Bridgeport 
Heywood  Siddons,  formerly  (Conn.)  Telegram  —  to  legisla- 
with  KOA-TV,  Denv’er,  Colo.,  tjvg  assistant  to  Connecticut 
production  staff  to  the  Denver  Congressman-elect  Horace  Sce- 
(Colo.)  Rocky  Mountain  News  ly-Browm  Jr. 
as  general  assignment  reporter.  ‘  *  *  ♦ 

„  „  *  *  \  Carlton  Hill,  editor.  New 

Brit  Engllnd,  former  Mon-  Canaan  (Conn.)  Advertiser 
tana  correspondent  for  the  As-  gjnce  1945,  and  author  of  “Af- 
sociated  Press  to  administra-  fairs  of  State,”  which  appears 
live  assistant  to  Sen.  Lee  Met-  in  six  Connecticut  newspapers 
calf  (D-Mont.).  He  has  worked  _  to  editor,  MUford  (Conn.) 
for  Sen.  Metealf  since  1953.  Citizen,  succeeding  J.  Edward 

DeCourcy,  now  editor-publisher, 
George  Ross  —  to  sports  edi-  Newport  (N.  H.)  Argus-Cham- 
tor,  Oakland  (Calif.)  Tribune,  pton.  Robert  F.  Ward  —  to  new 
succeeding  Alan  Ward,  now  on  post  of  executive  editor,  and 
general  assignment.  Jack  Ryan  Norman  E.  Wright  —  to  assist- 
-  from  science  editor  to  editor  ant  editor,  Milford  Citizen, 
of  the  editorial  page,  succeeding  • 

Hr.  Raymond  Lawrencr  now  wr  »  rj*. 
foreign  editor  (a  new  post).  Women  8  Editor 

•  To  Run  Promotions 

Curtis  Lyons  Made  St.  Louis 

Exeoiilive  Editor  appointment  of  Jane 

CiXecuilve  realtor  Clark  as  Women’s  Editor  of  the 

Petersburg,  Va.  Globe-Democrat  was  announced 
J.  Curtis  Lyons,  managing  by  Charles  Pierson,  executive 
editor  of  the  Petersburg  Prog-  editor.  She  has  been  a  Globe- 
ress-Index  for  36  years,  has  been  Democrat  feature  writer  for  the 
named  executive  editor.  He  has  past  four  months  and  formerly 
been  .succeeded  by  Kenton  R.  was  secretary  to  the  publisher. 
Noble,  managing  editor  of  the  Before  coming  to  the  Globe- 
Marlinsville  (Va.)  Bulletin  for  Democrat  in  1958,  she  was  an 
six  years.  advertising  copywriter.  As 

Mr.  Lyons  began  his  newspa-  Women’s  Editor,  Miss  Clark  will 
per  career  in  1917  with  the  Eve-  be  in  charge  of  the  Globe-Demo- 
ning  Progress,  as  a  reporter,  crat’s  semi-annual  fashion 
Mr.  Noble  worked  on  papers  shows,  the  annual  Women  of 
in  California,  Colorado,  Arizona  Achievement  luncheon  and  other 
and  North  Carolina  before  com-  events  and  features  of  the 


.\tlaiita  Columnist 
Wins  $1,()00  Award 

Mrs.  Margaret  Long,  column¬ 
ist  for  the  Atlanta  (Ga.)  Jour¬ 
nal,  has  won  the  1961  Fiorina 
Lasker  Civil  Liberties  Award 
which  is  administered  by  the 
New  York  Civil  Liberties  Un¬ 
ion.  The  prize  is  $1,000. 

Mrs.  Long  was  cited  for  her 
courageous  stand  on  civil  liber¬ 
ties,  particularly  her  frank  arti¬ 
cles  on  segregation  problems  in 
the  South,  for  which  she  has 
lieen  under  fire  by  the  White 
Citizens  Councils,  the  Ku  Klux 
Klan  and  other  pro-segregation¬ 
ist  forces. 

• 

W.  Harvey  Bai.m,  for  16  years 
art  director  of  the  .Albany 
(N.  Y.)  Knickerbocker  News, 
until  its  .sale  to  Capital  News¬ 
papers  Division  of  the  Hearst 
Corporation — to  advertising  di¬ 
rector  of  John  B.  Hauf  Inc., 
.Albany  furniture  dealer. 

«  «  « 

Stuart  Culpepper,  Univer¬ 
sity  of  Georgia  journalism  grad¬ 
uate — to  .Montgomery  (Ala.) 
.Advertiser  as  general  assign¬ 
ment  reporter. 

*  ♦  ♦ 

Patrick  J.  Owens,  reiwrter. 
Little  Rock  .Arkansas  Gazette — 
to  editor  of  the  editorial  page. 
Pine  Bluff  (Ark.)  Commercial. 

«  *  * 

Raymond  J.  Hart — from  re¬ 
tail  advertising  manager  to  ad¬ 
vertising  director,  the  Daily 
Journal,  Elizabeth  (N.  J.). 
Joseph  C.  Famulary — from  di¬ 
rector  of  the  county  advertising 
department  to  retail  advertising 
manager. 

«  *  « 

Wright  Van  Deusen,  former 
Albuquerque  (N.  M.)  Tribune 
reporter  —  to  technical  infor¬ 
mation  division  at  Sandia  Ckir- 
IKiration,  Albuquerque. 

*  *  « 

Ja.mes  Cox  —  to  Artesia 
(N.  M.)  Daily  Press  as  wire  edi¬ 
tor  and  general  news  reporter. 


Curtis  Lyons  Made 
Executive  Editor 


Wallace  Mac  Iver,  copy  edi¬ 
tor,  .Milwaukee  (Wis.)  Journal 
sports  desk  —  retired. 

♦  ♦  ♦ 

Peter  J.  Dowling  Jr.  and 
Elwin  j.  Sweeney  —  from 
cla.ssified  advertising  depart¬ 
ment  to  retail  staff,  Boston 
( Ma.ss.)  Record-.A  merican-Sun- 
day  Advertiser.  James  For¬ 
sythe  —  from  production  de¬ 
partment  to  classified.  Abner  A. 
Homburger,  retail  staff,  Detroit 
(Mich.)  Times  —  to  Record- 
American- Advertiser  retail  .staff. 
Leon  Lenick,  Boston  (Mass.) 
Traveler  —  to  Record-.\meri- 
can-Advertiser  classified  adver¬ 
tising  department.  Lester  S. 
Lyons  —  from  Metropolitan 
Life  Insurance  Company  to  Rec¬ 
ord- American- Advertiser  classi¬ 
fied  department. 

«  «  * 

Roy  Wilder,  formerly  with 
the  New  York  Post,  New  York 
World-Telegram,  and  New  York 
Herald-Tribune  —  to  assistant 
director.  North  Carolina  De¬ 
partment  of  Conservation  and 
Development. 

«  «  * 

Malcolm  Poindexter  Jr., 
Philadelphia  (Pa.)  Twice- A- 
Week  Tribune  —  to  police  re¬ 
porter?  Philadelphia  (Pa.)  Bul¬ 
letin. 

Jurist  Joins  Friends 
Honoring  Reporter 

New  Albany,  Ind. 

Gustav  E.  Weinmann,  a  news¬ 
man  here  for  43  years,  got  a 
Supreme  Court  send-off  when  he 
retired. 

Mr.  Weinmann,  a  Louisville 
Courier- Journal  reporter  here 
since  1944,  was  given  a  testi¬ 
monial  dinner  by  C-J  officials. 
Among  those  attending  was  re¬ 
tired  Supreme  Court  Justice 
Sherman  Minton,  a  friend  of 
Mr.  Weinmann  since  boyhood. 

Besides  his  C-J  work,  Mr. 
Weinmann  was  associated  with 
the  old  New  Albany  Ledger  and 
the  New  .Albany  Tribune. 


For  a  Change  of  Pare 

BORN  FREE 

14  Instalments 
42  Illustrations 

On*  of  tho  moxf  uousvol  storios  ovor  writtoo,  BORN  FREE  is  a  troo 
history  of  a  lioaoss  which  was  both  a  pot  and  wild  boost.  Elsa  was  soch 
a  paradox,  aod  tlw  story  of  hor  lifo  Is  told  by  tho  wifo  of  ao  African 
qonio  war^n  wl»  rahod  tho  cnb.  Tho  story  Is  a  If-lnstalmont  condon- 
sation  of  tho  host  soiling  book. 

Phono  or  wire  for  forms 

THE  REGISTER  AND  TRIBUNE  SYNDICATE 

Dos  Moinos  fBB  Madison  Avo.,  N.Y.C. 


ing  to  Virginia. 


women’s  news  department. 
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Joseph  W.  Shannon,  Macy- 
Westchester  N  e  w  s  p  a  |)  e  r  s 
(N.  Y.)  —  new  president  of  the 
Legislative  Correspondents  As¬ 
sociation,  Albany,  succeeding 
Doi'GEAs  S.  Daijcs,  New  York 
Times.  Chakles  N.  Quinn,  \ew 
York  Herald  Tribune  —  to  the 
LCA  Board  of  Directors. 

*  *  * 

John  Morris  —  to  otlice  de¬ 
tail  manager  in  the  classified 
division,  the  Record,  Hackensack 
(N.  J.)  Theodore  Schwibner 
and  Robert  Little  —  to  re¬ 
gional  advertising  managers. 
.4NGEIX)  Ferraro  —  to  acting 
assistant  retail  advertising  man¬ 
ager,  succeeding  Web.ster  E. 
Bortle,  retired. 

♦  *  « 

Margaret  Bauknight,  copy- 
reader  with  the  Columbia  (S.  C.) 
Record — to  assistant  to  tlie  man¬ 
aging  editor  of  the  Columbia 
State.  She  will  be  responsible 
for  special  projec-ts  involving  the 
production  of  feature  and  news 
material. 

*  «  « 

Leonard  E.  Kelsay,  editor, 
Glasgow  (Ky. )  Daily  Times — 
to  the  News  Division  of  the  State 
Department  of  Public  Informa¬ 
tion  at  Frankfort. 

*  «  « 

Sidney  Andorn,  former  col¬ 
umnist,  Cleveland  (Ohio)  News 
— to  Radio  Station  WGAR, 
Cleveland.  He  will  do  a  series  of 
editorial  commentaries. 

*  *  « 

Reginald  B.  Bowden,  form¬ 
erly  on  staffs  of  the  Bangor 
(Me.)  Daily  News,  Bangor 
(Me.)  Commercial  and  Old 
Town  (Me.)  Petiobscot  Times — 
to  press  secretary  to  Governor 
Reed,  succeeding  Charles  G.  H. 
Evans,  who  resumes  former  post 
with  Maine  Department  of  Econ¬ 
omic  Dev'elopment. 

*  *  * 

Sylvan  Klimger  —  from  as¬ 
sistant  editor  to  editor,  Phila¬ 
delphia  (Pa.)  Jewish  Exponent, 
succeeding  Bernard  Besigman, 
now  in  charge  of  the  new  Phila¬ 
delphia  Suiuiay  Bulletin  maga¬ 
zine.  Jeff  Kenn  —  from  city 
to  managing  editor,  and  Ray  A. 
Miller  —  to  advertising  man¬ 
ager,  Exponent. 

*  «  « 

Charles  R.  Hester — to  Raton 
(N.  M.)  Daily  Range  as  retail 
advertising  manager,  succeeding 
Charles  Wendt,  now  a  photog¬ 
rapher-reporter  for  La  Junta 
(Colo.)  Arkansas  Valley  Jour- 
tial. 

*  *  « 

Warren  H.  Koon,  for  the  past 
five  years  sports  editor  of  the 
Charleston  (S.  C.)  Evening  Post 
— promoted  to  executive  sports 
editor  of  both  the  Evening  Post 
and  the  morning  Charleston 
News  &  Courier. 


Obituary 


William  Stucky 
Stricken  at  44 

William  McDowell  Stucky, 
14,  as.sociate  director  of  the 
-American  Press  Institute  at 
Columbia  Univ’ersity,  di€>d  of  a 
heart  attack  in  his  sleep  Jan.  1 
at  his  home  at  Tenafly,  N.  J. 

He  had  conducted  nearly  20 
.seminars  ov'er  the  last  five  years 
as  part  of  the  institute’s  goal  to 
improve  the  American  press.  He 
also  had  conductefl  two  .seminars 
for  foreign  editors.  His  specialty 
was  news  writing — helping  ex- 
ecutiv’es  to  train  young  reporters 
to  write  in  under.standable  Eng¬ 
lish. 

Before  going  to  Columbia, 
Mr.  Stucky  worked  for  four 
years  on  the  Louisville  (Ky.) 
Courier-Journal  as  reporter,  as¬ 
sistant  city  editor  and  Sunday 
city  editor.  Previous  to  that,  he 
spent  .seven  years,  interrupted 
bv  Navy  service  during  World 
War  II,  on  Lexington  (Ky.) 
newspapers,  as  city  editor,  then 
executiv'e  editor. 

Mr.  Stucky  studied  European 
and  American  historv’  as  a  Nie- 
man  Fellow  at  Harv'ard  in 
1949-r)0.  He  attended  American 
Press  Institute  seminars  in  1947 
and  19ol. 

• 

Frank  M.  Keflfer,  85 

Van  Nuys,  Calif. 

Frank  M.  Kelfer,  founder  of 
the  Van  Nuys  News,  and  former 
president  of  the  California 
Newspaper  Publishers  Associa¬ 
tion.  died  Dec.  29.  He  was  85. 

Mr.  Keffer  started  the  News 
in  1911  and  .serv'ed  on  it  for  25 
years. 

• 

Burnett  Kee  Maxwell  Sr., 
fiO.  publisher  of  the  Paramount 
(Calif.)  Journal;  Dec.  31. 

*  *  * 

Vernon  B.  Garton,  88,  a  re- 
})orter  for  38  years  with  the 
Martinsburg  (W.  Va.)  Journal 
Ivefore  his  retirement  in  1947 ; 
Jan.  4. 

if  *  * 

Joseph  F.  Durrah,  70,  tele¬ 
graph  editor,  Troy  (N.  Y.) 

Times  for  39  years;  Jan.  4. 

*  «  « 

William  M.  Traer,  84,  former 
owner  of  the  Winter  Park  (Fla.) 
Herald  and  the  Melbourne 
(Fla.)  Times;  Jan.  4. 

«  *  * 

John  B.  (Bud)  Nash,  47, 
news  photographer,  Cleveland 
(Ohio)  Press,  for  more  than  20 
years;  Dec.  21. 


Edward  B.  Stevens,  52, 
.Mayor  of  P3ast  Hartford,  Conn., 
from  1945  to  1947,  former  pub¬ 
lisher  of  the  weekly  East  Hart¬ 
ford  Gazette,  and  secretary  of 
the  Middletown  Pre.ss  Publish¬ 
ing  Company;  Dec.  25.  At  his 
death  he  was  sales  manager  and 
head  of  the  real  estate  depart¬ 
ment  of  the  Wesley  C.  Carroll 
Insurance  Agency. 

*  «  * 

Henry  Clive,  79,  for  more 
than  35  years  on  the  art  staff  of 
.Atneriean  Weekly  Magazine,  and 
more  recently  in  semi-retire¬ 
ment;  Dec.  12. 

*  «  * 

Clinton  P.  Rowe,  71,  former 
editor,  Leominster  (Mass.) 
Daily  Enterprise,  and  former 
day  and  night  city  editor,  Wor¬ 
cester  (Mass.)  Telegram-Ga¬ 
zette;  Dec.  18. 

*  *  ♦ 

Andrew  Jackson  Hilton,  90, 
publisher,  Homer  (Ga.)  Bayiks 
County  Journal;  Dec.  25. 

*  •  * 

Thomas  Hale  Hawkins,  72, 
publisher  of  the  Lewisburg 
(Tenn.)  Tribune;  Dec.  22. 

♦  *  « 

E.mily  Stoker,  53,  religion 
editor,  San  Diego  (Calif.) 
Union;  Dec.  24. 

«  ♦ 

Pierre  Vigeant,  52,  editorial 
writer  and  former  parliamen¬ 
tary  correspondent  for  the  Mon¬ 
treal  (Que.)  Lc  Devoir;  Dec.  20. 
*  *  « 

John  S.  Barrows,  71,  former 
drama  critic,  humor  columnist, 
feature  writer  and  city  editor, 
Denver  (Colo.)  Times,  and  more 
recently  an  advertising  execu¬ 
tive;  Dec.  18. 

♦  *  ♦ 

John  J.  Lynch,  44,  a  news 
editor  with  the  Boston  (Mass.) 
Traveler;  Dec.  22. 

«  «  « 

John  J.  McCite,  49,  superin¬ 
tendent  of  the  delivery  depart¬ 
ment,  New  York  World-Tele¬ 
gram  &  Sun;  Dec.  24. 

*  *  * 

William  Morris  Hoi^ghton, 
78,  retired  editorial  writer.  New 
York  Herald  Tribune;  Dec.  27. 
*  *  * 

John  T.  Gibbs,  76,  former  city 
editor  and  managing  editor, 
Philadelphia  (Pa.)  Record,  later 
with  the  New  York  World,  and 
more  recently  a  government 
official;  Dec.  27. 

*  ♦  * 

George  Davis,  81,  a  writer 
for  the  Cleveland  (Ohio)  Press 
since  1902,  who  was  once  the 
paper’s  Washington  correspond¬ 
ent  and  drama  critic;  Dec.  30. 
*  *  * 

William  B.  Anderson,  an 
artist  with  the  Philadelphia 
(Pa.)  Inquirer  for  the  past  26 
years;  recently. 


J«>hii  V.  L.  Hogan 

John  Vincent  Lawless  Iloguij  ' 
inv’entor  of  radio  and  teb  visio»« 
devices  and  a  pioneer  in  fac-^ 
simile  newspaper  experi  nenti,-,. 
died  Dec.  29  at  the  age  of  71. 

In  1936  he  and  Ellioit  M.  ‘ 
Sanger  established  radio  station 
WQXR,  which  is  now  iw  neil 
by  the  New  York  Times.  I 
the  1940s  and  early  1950s  he^ 
devoted  most  of  attention  to  the  | 
development  of  facsimile  trans. 
mission. 

• 

John  L.  Dorgan,  formerly  a 
sports  writer  for  the  New  York 
Evening  Journal,  and  later  puh-  i 
licity  man  for  Fight  PromottHL; 
Tex  Rickard;  Dec.  27.  He  wu^ 
the  brother  of  the  late  Journal; 
sports  cartoonist,  Thomas  A 
(Tad)  Dorgan. 

*  *  « 

Katherine  Caesar,  65,  fea¬ 
tures  editor  of  the  Bell  Syndi¬ 
cate  ;  Dec.  28.  She  was  the- 
widow  of  Arthur  Chapmaapi 
whom  she  met  when  they  both 
worked  for  the  New  York  Her¬ 
ald  Tribune.  Among  the  sur¬ 
vivors  are  two  stepsons,  John^. 
Chapman,  drama  critic  of  the" 
New  York  Daily  News,  and 
Neil  T.  Chapman,  of  Newsday, 
Garden  City,  Long  Island. 
r  *  * 

Beth  Price  Morrow,  83,  re-t 
l)orter  and  society  editor  for  thei 
Montebello  (Calif.)  News  for 
34  years;  Dec.  24. 

*  *  « 

Karl  Easton,  64,  publisheH 
of  the  Lake  Worth  (Fla.)  Her¬ 
ald;  Dec.  25. 

*  *  *  t 

John  Harriman,  56,  financial", 
columnist  with  the  Boston 
(Mass.)  Globe  since  1948;  Jan. 

1. 

*  r  * 

.Arthur  Frederick,  77, 
tired  managing  editor.  North 
hampton  (Mass.)  Daily  Hamf 
shire  Gazette;  Jan.  1. 

«  «  « 

J.  E.VIMETT  Fuller,  76,  form« 
editor  of  the  Salt  Lake  Citf\ 
(Utah)  Telegram  and  Cast 
(Wyo.)  Tribune-Herald,  and 
more  recent’ y  publisher  of  the'" 
New  Mexico  Society  of  Profes¬ 
sional  Engineers;  Dec.  23. 

4t  *  * 

J.  iJiwis  Brown,  69,  fomer 
sports  writer,  Toronto  (Ont.) 
Globe  &  .Mail,  Toronto  Daily 
Star,  Montreal  (Que.)  Star, 
Neiv  York  Times  and  Sudbury 
(Ont.)  Star;  recently. 

*  *  * 

Richard  T.  Law'son,  45, 
founder  and  publisher  of  five 
Philadelphia  (Pa.)  weeklies,  the 
Mayfair  Times,  Castor  Times, 
Frankford  Times,  Northeast 
Times,  and  Suburban  Times; 
recently. 
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will  finance  the  new  homes  of  the  1960’s? 


To  meet  the  housing  needs  of  America’s  exploding  population, 
some  13,500,000  privately  financed  new  homes  will  be  needed  by 
America’s  families  during  the  Sixties.  Where  will  the  billions 
of  dollars  to  finance  these  homes  come  from? 

Currently,  Insured  Savings  and  Loan  Associations  are  making 
more  loans  for  the  construction  of  homes  than  any  other  type  of 
financial  institution.  During  the  1960’s  the  greatest  demand  for 
home  financing  will  fall  on  these  Associations. 

It  is  a  challenge  they  accept . . .  pledging  themselves  to  continue 
to  serve  you  in  the  future  as  they  have  in  the  past. 

INSURED  SAVINGS  AND  LOAN  ASSOCIATIONS 


OF  VOifR 
SAVINGS 


CIRCULATION 


Target  Ten  Thousand 
Stunt  Rings  the  Bell 


In  building  up  home  deliv¬ 
ery,  sampling  is  a  useful 
tool  for  the  circulator.  But 
.  .  .  today  bulky  papers  and 
high  newsprint  cost  make  it 
important  to  use  every 
sample  copy  to  best  advan¬ 
tage.  The  most  practical, 
most  effective  way  to  ac¬ 
complish  this  is  “.Sfimp/iMg 
on  Refiitpst.'^  Instead  of 
spreading  your  sample 
copies  high,  wide  and  hand¬ 
some,  send  your  prospects 
a  Reply-O-Letter  with  an 
easy-to-answer  return  card. 
Every  one  of  the  cards 
you'll  get  back  is  a  reql  kst 
for  your  paper  to  be  de¬ 
livered  to  the  prospect's 
home.  Waste  is  eliminated 
and  you  get  new  home  de¬ 
livery  subscribers  at  a  low 
acquisition  cost.  Find  out 
how  your  colleagues  use 
‘‘‘‘Selective  Samplinti" 
and  get  good  results. 
Write  to: 

REPLY-O-LETTER 

5  Central  Park  West 
New  York  23,  New  York 


Offices  in  principal  cities  in  the  United 
States,  Canada,  England  and  Australia. 


Gainesville,  Ga. 

The  Daily  Times  of  Gaines¬ 
ville  broke  the  “10,000  paid  cir¬ 
culation  barrier”  in  an  inten¬ 
sive  three-way,  month  long  pro¬ 
motion  labeled  “Target  Ten 
Thousand,”  and  is  still  engaged 
in  follow-up  exploitation  of  the 
;  event. 

On  Nov.  11,  with  ABC  paid 
at  9,750,  the  Daily  Times 
launched  a  combined  carrier,  in- 
plant  and  public  promotion  with 
a  target  date  of  Dec.  12.  On  that 
date.  Circulation  Manager  Carl- 
(  ton  Crisp  reported  10,309  paid. 

These  were  the  major  ele¬ 
ments  of  the  campaign: 

1.  Advance  in-paper  promo¬ 
tion  and  staff  enthusiasm  about 
“Target  Ten  Thousand.” 

2.  Carrier  competition,  includ- 
j  ing  a  tie-in  with  Family  Weekly 
I  on  a  trip  to  Brazil  for  the  win¬ 
ning  newspaper  boy; 

3.  A  series  of  contests,  headed 
by  an  offer  of  $10,000  pennies” 
as  a  “treasure  trove”  to  “Mr. 
and  Mrs.  Ten  Thousand”  (who 
turned  out  to  be  an  attractive 
20-year  old  “Miss  Ten  Thou- 
.sand”) ; 

4.  Intensive  promotion  of  the 
campaign  in  the  community; 

5.  Follow-through  to  gain 
maximum  reader  and  advertiser 
recognition  of  the  value  of  added 
circulation  to  them. 

Special  Insignia 

With  General  Manager  Louis 
R.  Fockele  and  Mr.  Crisp  work¬ 
ing  clo.sely  on  the  project,  which 
came  to  be  known  simply  as 
“TTT,”  the  campaign  began 
with  the  paper’s  45  employees 
thoroughly  charged  with  its  im¬ 
portance.  On  opening  day,  every¬ 
one  blossomed  forth  with  white, 
plastic  hati  right  out  of  the 
political  campaigns.  The  hats 
w'ere  banded  with  large  black 
on  yellow  “TTT”  insignia  and 
attracted  considerable  attention 
throughout  the  community.  A 
week  later,  large  red  feathers 
:  were  added  to  the  hats  to  re- 
I  spark  public  attention. 

Bumper  strips,  balloons  and 
in-paper  advertising  and  news 
promotion  followed.  Mr.  Crisp 
committed  all  circulation  re¬ 
ports,  including  daily  start  slips, 
to  the  deepest  security  and  no 
one  else  knew  from  day  to  day 
how  many  starts  were  being 
reported  or  how  rapidly  the 
target  was  being  approached. 

He  also  hid  away  the  10,000th 
start  and  no  one  else  knew  the 


winner  until  the  day  before 
“TTT”  closed  and  the  news  de¬ 
partment  went  out  to  shoot  a 
picture  of  the  winner.  Mean¬ 
while,  editorial  promotion 
pushed  four  smaller  prize  con¬ 
tests,  planned  to  close  at  dif¬ 
ferent  times.  One  asked  for 
guesses  as  to  the  date  and  time 
the  10,000  goal  would  be 
reached ;  another  called  for 
guesses  on  the  total  paid  cir¬ 
culation  at  the  instant  “TTT” 
ended;  third,  for  children  under 
14,  w'as  publication  of  a  jigsaw’ 
puzzle  which  wras  to  be  put  back 
together,  pasted  on  cardboard 
and  mailed  in ;  and  fourth,  a 
limerick  completion  contest  with 
a  10,000  twist. 

Public  Converswlion 

Response  to  the  contest  series 
was  only  fair,  but  it  ser\’ed  its 
purpose,  Mr.  Fockele  believes, 
by  generating  renewed  public 
interest  in  the  campaign  and 
conversation  among  readers. 

“In  addition  to  reaching  the 
10,000  plateau,  which  has  been 
our  goal  for  several  years,  we 
wanted  to  impress  on  the  public, 
especially  our  advertisers,  the 
meaning  to  them  of  the  paper’s 
growth  and  its  ability  to  reach 
more  people,”  he  said.  ‘“rTT 
also  gave  us  an  opportunity  to 
emphasize  the  importance  of 
paid  and  audited  circulation  and 
we  explained  what  those  things 
meant  in  our  promotional  mate¬ 
rial.” 

Times’  employees  themselves 
sold  some  80  subscriptions.  Man¬ 
agement  found  several  likely 
prospects  who  weren’t  taking 
the  paper,  dubbed  them  “pycan- 
thropus  non  subscribus”  and  as¬ 
signed  them  times  to  come  to 
the  paper  and  w’alk  around.  Any 
employee  who  talked  to  the  visi¬ 
tors  and  failed  to  make  a  sub¬ 
scription  pitch  w’as  awarded  a 
dunce  cap  to  wear.  The  person 
who  pursued  the  prospect  and, 
after  receiving  the  two  turn¬ 
downs  the  prospect  had  been 
instructed  to  issue,  made  a  sale, 
received  a  $5  bill. 

Billboard  Saturation 

Follow-up  promotion  included 
house  ads,  promotion  on  the  car¬ 
rier  trip  to  Brazil,  saturation 
billboards  in  the  largest  outdoor 
campaign  in  the  area’s  history 
for  one  month  and  radio  spots 
on  the  Times’  affiliate,  WGGA. 

Gainesville’s  1960  population 
is  16,388.  The  Times,  the  only 


daily  in  North  Georgia’s  moun¬ 
tainous,  18-county  Ninth  Con¬ 
gressional  district,  covers  nine 
of  those  counties  all  of  whidi 
have  county  seats  within  25 
miles  of  Gainesville.  In  1959_ 
the  Times  ran  500,000  motor 
route  miles.  It  is  a  five  afte^ 
noon  and  Sunday  morning  op¬ 
eration  with  a  ^  cent  weekly 
rate. 

The  Times  began  daily  pub¬ 
lication  under  the  direction  of 
Publisher  Charles  Smithgall  on 
Jan.  26,  1947  as  succe.-isor  to 
the  weekly  Gainesville  Eagk. 
Its  1947  circulation  was  2,000. 
In  1953,  the  Times  reached  the 
5,000  paid  figfure  and  10,000 
seemed  an  unattainable  dream. 
However,  ABC  annual  audit 
figures  have  risen  steadily  to 
6,847  in  1956;  7,417  in  1967; 
9,052  in  1958;  and  9,430  in  1959. 


2  MORE  AT  10  CENTS 

Three  western  Pennsylvania 
daily  newspapers  have  hiked 
their  prices.  The  Oil  City  Der¬ 
rick  and  the  Franklin  Newt 
Herald  jumped  street  prices 
from  7  to  10  cents.  The  home 
delivery  price  remains  un¬ 
changed.  The  Titusville  Herald, 
increased  the  price  for  home 
deliveries  from  42  to  45  cents 
a  week.  The  newsstand  price 
remains  at  7c. 


VENDING  MACHINE 

George  Hanson,  president  of 
Publishers  Vending  Services, 
Inc.,  has  announced  the  intro¬ 
duction  of  a  newspaper  vender, 
a  simple  mechanical  dispenser, 
which  was  designed  to  specifica¬ 
tions  provided  by  the  circula¬ 
tion  executives  of  the  seven 
daily  New  York  newspapers. 
The  machine  has  a  storage  ca¬ 
pacity  of  2700  newspaper  pages 
and  can  be  easily  adjusted  to 
handle  the  daily  variations  in 
thickness. 

The  machine  will  be  on  dis¬ 
play  in  the  New  York  office  of 
Publishers  Vending  Services, 
Inc.,  at  527  Madison  Avenue. 

• 

Circulation  Held 
Proper  Rate  Base 

Reno,  Nev. 
Circulation  rather  than  pro¬ 
duction  cost  increases  should  be 
the  basis  for  raising  newspaper 
advertising  rates,  according  to 
Tom  Wilson,  Wilson  Advertis¬ 
ing  Agency  here. 

Advertisers  can  appreciate 
proof  of  circulation  gains  as  the 
reason  for  a  rate  boost.  They 
are  not  sympathetic  to  the  pies 
of  higher  wage  scales  and  news¬ 
print  cost  increases,  Mr.  Wilson 
told  a  group  from  the  Califomis 
Newspaper  Advertising  Execu¬ 
tives  Association. 

EDITOR  ac  PUBLISHER  (or  January  14,  1961 
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In  her  role  of  homemaker,  the  American  house¬ 
wife  is  the  world’s  wisest  and  most  prudent 
shopper. 

Always  she  looks  for  the  best  buys  for  her 
home  budget  dollars.  And  so  she  is  a  regular 
reader  of  ads  in  her  hometown  paper  which  tell 
her  where  and  when  best  values  can  be  found. 
In  the  ads  she  notes  the  bargains,  like  the 
“Specials  Today”  in  foods  for  her  family. 


Many  stores  where  she  shops  for  values  also 
give  S&H  Green  Stamps.  In  their  small  but  happy 
way,  S&H  Green  Stamps  also  reward  her  thrifty 
nature  by  helping  her  obtain  the  little  luxuries 
she  loves  at  no  added  cost. 

Yes,  retailers  who  give  S&H  Green  Stamps 
meet  competition  in  the  market  place.  They 
must  —  because  they’re  selling  to  the  world’s 
smartest  shoppers. 


This  message  is  presented  for  your  information  by 
THE  SPERRY  AND  HUTCHINSON  COMPANY,  114  Fifth  Avenue,  New  York  11,  New  York 

S&H  pioneered  6i  years  ago  in  the  movement  to  give  trading  stamps  to  consumers  as  a  discount  for  paying  cash. 
S&H  Green  Stamps  are  currently  being  saved  by  millions  of  consumers. 
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14  LINES  PER  MINUTE 

15  GREAT ...  BUT 
WHAT  ELSE  CAN 
THE  MONARCH  DO 
FOR  ME?” 
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You  save  with  Monarch  on  capital  ex¬ 
penses  because  three  Monarchs  cost  less 
than  four  conventional  machines.  And 
way-ahead  Monarch  design  assures  you 
that  technical  obsolescence  won’t  affect 
the  nether  end  of  any  write-off  period. 

By  every  performance  standard,  the 
Intertype  Monarch  makes  the  most  of 
your  modernization  investment  in  tape- 
operated  linecasting  machines. 


A  MmuoN  EXTRA  LINES  per  year  is  one 
measure  of  Monarch  superiority.  But  its 
advantages  are  even  greater  in  terms  of 
your  total  profit  picture. 

You  save  on  production  cost  and  floor 
space  because  three  Monarchs  produce 
as  much  work  as  four  conventional  ma¬ 
chines.  Check  this  bonus  against  your 
present  costs,  and  you  will  find  a  wide 
margin  in  favor  of  Monarch. 


INTERTYPE  COMPANY  364  Furman  Street,  Brooklyn  1 ,  New  York 

A  Oivition  of  HARRIS-INTERTYPE  CORPORATION 


NEW  YORK  •  CHICAGO  •  SAN  FRANCISCO  •  LOS  ANGELES  •  DALLAS  •  ATLANTA  •  CLEVELAND  •  BOSTON 
In  Canada:  Toronto  Type  Foundry  Company  Limited,  Toronto,  Montreal,  Winnipeg,  Vancouver,  Halifax 


S«t  In  Intnrtypn  Royol  and  Futurot 
Intnrtypn  it  a  rd9ittnrnd  tradnmork 


ONCE  A  MONTH  E&P  REPORTS 
ON  TRENDS  AND  DEVELOPMENTS 


Plant  *  Equipment 


$3,000,000  order  is  signed  by  J.  D.  &or+«fowsky,  chairman  of  Hearst 
Consolidafed  Publicafions,  wifh  C.  S.  Reilly,  vicepresident  of  Goss 
Company,  at  left,  and  H.  G.  Kern,  general  manager  of  Hearst  News¬ 
papers,  at  right.  New  Headliner  units  are  for  the  Baltimore  News-Post 
and  American. 

conditioned  and  scientifically 
lighted. 

The  plans  provide  for  an  Ad¬ 
ministration  building  to  house 
the  business,  advertising  and 
related  departments. 

Hearst-owned  WBAL  will  oc¬ 
cupy  a  new  studio  and  office 
building  with  the  latest  equip¬ 
ment. 


Hearst  Starts 
Work  on  Plant 
bi  Baltimore 

Baltimore 

A  $7,750,000  construction  and 
expansion  program  for  the  Bal¬ 
timore  News-Post  and  American 
and  Station  WBAL  will  get  un¬ 
der  way  immediately,  it  was  an¬ 
nounced  by  officials  of  the 
Hearst  organization  this  week. 

A  $6,000,000  addition  to  the 
present  newspaper  plant  will 
give  the  News-Post  and  Ameri¬ 
can  a  capacity  of  60,000  papers 
an  hour  with  up  to  06  pages 
on  30  Goss  units,  6  double  fold¬ 
ers  and  accompanying  new 
equipment. 

The  Goss  Company  received 
a  $3,000,000  order  for  18  Mark 
1  units  and  four  folders,  plus 
color  decks  to  be  added  to  12 
Headliner  units  purchased  from 
the  Neiv  York  Daily  News. 

“The  new  plant  will  utilize 
our  present  real  property  and 
additional  land  we  have  acquired 
since  the  announcement  of  our 
plans  last  year,”  said  J.  D. 
Gortatowsky,  Chairman  of  the 
Board  of  Hearst  Consolidated 
Publications,  Inc. 

Six  buildings  are  being  de¬ 
molished  and  another  rebuilt  to 
form  an  intergrated  plant  with 
efficient  horizontal  and  vertical 
features,  along  with  modem 
conveyors,  a  powered  track  sys¬ 
tem  and  wrappers. 

Included  in  the  plans  are  a 
new  press  room,  engraving 
room,  composing  room  and  pho¬ 
tographic  laboratory,  all  air- 


Nelson  Names  Aide 

Detroit 

Robert  C.  Nelson,  mechanical 
superintendent  of  the  Detroit 
News,  has  appointed  Donald  O. 
Newman  as  assistant  production 
manager.  Mr.  Newman  comes 
from  the  Pontiac  (Mich.)  Press 
where  he  was  composing  room 
superintendent. 


Resin  Formula 
Renews  Grip  on 

Clamp  Surfaces 

Houston 

By  surfacing  worn  clamps  on 
lift  trucks  with  a  bonding  resin 
impregnated  with  grit,  the 
Houston  Post  has  eliminated 
frequent  and  costly  metalizing 
of  these  parts. 

The  clamp  trucks  are  used 
in  removing  1650-lb.  paper  roils 
from  railroad  boxcars  to  storage 
areas  near  the  presses.  The 
weight  of  the  rolls  and  the  con¬ 
tinuous  activity  of  the  trucks 
soon  wears  the  manufacturer’s 
non-slip  material  from  the 
clamp  surfaces. 

Prior  to  the  use  of  the  im¬ 
pregnated  resin,  the  Post  main¬ 
tenance  staff  dismantled  the 
clamps  and  sent  them  out  for 
metalizing  —  a  process  requir¬ 
ing  several  days  and  costing 
some  $35  per  set  of  clamps. 

After  a  successful  application 
of  the  resin  —  Dura-(5rip  —  to 
floors  of  the  Post  Stereotype  De¬ 
partment,  W.  H,  Muller,  pur¬ 
chasing  agent,  believed  the  prod¬ 
uct  would  prove  an  effective 
substitute  for  metalizing. 

His  hunch  was  justified:  after 
a  full  year  of  service  on  a  cou¬ 
ple  of  clamp  trucks,  the  coating 
of  Dura-Grip  shows  no  sign  of 
wear. 

“We’ve  saved  the  cost  of 


GREAT  SCOTT!  Four  generations  of  a  newspaper  family  get  the  new 
$530,000  Scott  press  into  motion  at  the  Woonsocket  (R.  I.)  Call.  Mrs. 
Florence  H.  Palmer,  wife  of  the  late  president  of  the  company,  pushes 
the  starter  button.  Watching  are  her  great-grandchildren,  Charles  W. 
Palmer,  4,  and  John  M.  Palmer,  2;  Andrew  P.  Palmer,  company  president; 
Drew  H.  Palmer  and  Merritt  P.  Palmer.  The  press  has  a  capacity  of  64 
pages.  Eight  pages  can  carry  color. 


JUST  AN  ACT  —  Fred  Gruhn 
wound  up  35  years  in  the  Chicago 
Daily  News  composing  room  in 
grand  (Liberace)  style — white  tie 
and  tails,  and  candelabrum,  too, 
as  he  "played"  his  retirement 
chords  on  the  keyboard. 

metalizing  the  clamps,  and 
we’ve  also  done  away  with  roll 
slippage,”  says  Mr.  Muller. 
“Though  there  was  no  real 
hazard  involved  if  a  roll  slipped 
from  the  clamps,  the  roll  was 
usually  damag^.” 

Dura-Grip  is  supplied  by  Mine 
Safety  Appliances  Company 
(Pittsburgh)  in  kit  form.  The 
kit  consists  of  the  resin  bond¬ 
ing  agent,  accelerator,  alumi¬ 
num  oxide  prrit,  and  applicator. 
Surfaces  to  be  coated  are 
cleaned  and  given  an  initial  ap¬ 
plication  of  resin,  after  which 
the  abrasive  is  sprinkled  on 
while  the  coating  is  still  wet. 
After  one  hour’s  drying  time, 
excess  grit  can  be  swept  off  and 
reclaimed. 

A  second  coating  of  the  bond¬ 
ing  mix  is  then  brushed  or  rolled 
on  over  the  grit.  The  accelera¬ 
tor  hastens  hardening  or  curing. 
Edges,  sides  and  comers  of  the 
grit  particles  protruding  above 
the  resin  form  the  slip-proof 
surface. 

• 

Composing  Room 
‘Super’  Appointed 

Des  Moines 
Warren  Stremming  has  been 
named  superintendent  of  the 
composing  room  of  the  Des 
Moines  Register  and  Tribune. 
He  succeeds  Carl  Lawrence  who 
has  gone  to  the  Hollywood 
(Calif.)  Citizen-News. 

Louis  A.  Walden,  is  now  night 
composing  room  foreman.  He 
has  been  an  employee  of  the 
Register  and  Tribune  for  26 
years.  Continuing  as  assistant 
night  foreman  is  Adolph  Cebu- 
har,  with  the  company  36  years. 
Norman  Miller  is  day  foreman 
and  Chester  Burke  is  assistant. 
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Visual  Effect 
Of  Excitement 
In  New  Plant 


from  the  offices.  The  downstairs 
corridor  has  one  full-lenffth  wall 
cove-lighted  and  hung  with  can¬ 
vases,  where  local  art  exhibits 
may  use  the  space  on  occasion. 

Planters  and  a  decorative  re¬ 
ception  area  further  adorn  the 
front-door  locale.  Editor  Charles 


Editor's  office  in  the  Galesburg  Register-Mail's  new  building  has  a 
street  view  and  full  view  of  the  newsroom  which  has  wall-to-wall  purple 
carpeting,  cinder  block  walls  and  acoustical  tile  ceiling. 

Electric  Eye  Go.  Portable  Machine 

Joins  with  Wheaton  Sets  for  Phototype 

Danville,  Ill.  London 

Formation  of  Hurletron,  Inc.,  A  British  printing  supply 


Galesburg,  Ill. 

Colorful  appearance  and  novel 
design  were  secondary  only  to 
utility  in  planning  the  Gales¬ 
burg  Register-Mail’s  new  pub¬ 
lication  plant. 

Such  items  as  a  two-story  all¬ 
glass  front,  an  exhibition  gal¬ 
lery,  and  purple  carpeting  on 
the  floor  of  the  news  room  set 
the  plant  apart. 

Spending  a  half-million  dol¬ 
lars  to  modernize  and  expand. 
Publisher  William  C.  Pritchard 
had  a  wing  built  adjoining  the 
old  building.  Its  72-foot  front¬ 
age  is  divided  equally  betw'een 
press  room  and  office  main  en¬ 
trance  with  business  down  and 
news-editorial  up.  Depth  of  132 
feet  backs  up  to  the  old  build¬ 
ing,  where  the  present  compos¬ 
ing  room  will  continue  in  serv¬ 
ice. 

The  Register-Mail’s  four-unit 
Goss  press,  bought  from  the  Salt 
Lake  City  (Utah)  Tribune  and 
Deseret  News,  is  viewable  by 
sidewalk  pedestrians  who  can 
see  all  of  the  three-story  height 
of  the  machinery  at  one  end. 
The  press  has  64-page  capacity, 
and  four-color  equipment. 

Architects  aimed  at  a  visual 
effect  of  activity  and  excitement. 
Ck)nsiderable  variety  of  mate¬ 
rials  in  floors,  walls  and  ceil¬ 
ings,  and  daring  use  of  color 
were  the  principal  means.  Such 
colors  as  mulberry,  orange,  blue 
and  green  are  employed  seem¬ 
ingly  at  random. 

The  press  room  is  two  stories 
high.  In  the  north  half  of  the 
building  this  height  is  divided, 
with  business  offices  down  and 
news-editorial  up.  On  each  floor 
a  corridor  extends  east-west  and 
separates  the  press  room  wall 


Morrow  has  a  glassed-in  office 
done  in  Danish  Modem  decor 
at  the  front  end  of  the  news-edi¬ 
torial  floor. 

New  Tying  Machine 
For  Amarillo  Papers 

A.marillo,  Tex. 

A  Model  101  BA  Wiretyer 
tying  machine,  equipped  with  a 
hinged  gate  and  a  photo  cell 
interlock,  has  been  installed  in 
the  Globe-News  Publishing  Com¬ 
pany  plant. 

Model  lOlBA  Wiretyer  is  an 
automatic  tying  machine  which 
can  apply  two  parallel  straps 
simultaneously  or  tie  one  strap 
at  a  time.  Capacity  is  22  to  27 
bundles  a  minute  in  both  single 
and  double-tie  operation. 


through  the  merger  of  Electric 
Eye  Equipment  Co.,  and 
Wheaton  Engineering  Corp.,  was 
announced  here  by  Thomas  N. 
McGowen,  chairman  of  the 
merged  company. 

Electric  Eye  is  a  maker  of 
precision  automatic  controls  for 
use  in  the  graphic  arts,  paper 
making,  motion  picture  and 
other  industries.  Wheaton  En¬ 
gineering,  to  be  operated  as  a 
division  of  Hurletron,  was 
formed  in  1945.  It  makes  time 
delay  elements  and  sensing  de¬ 
vices  in  the  missile,  aircraft  field. 

President  of  the  new  company 
is  Carl  M.  Noble,  president  of 
Electric  Eye  Company. 


NEAT  AND  NEW  are  the  words 
that  describe  the  bright  office  lay¬ 
out  in  the  new  home  ol  the  Staten 
Island  (N.  Y.)  Advance. 


house  (Holbro  Co.,  Ltd.)  is  get¬ 
ting  into  the  phototypesetting 
picture  with  a  portable  unit 
which  sets  headlines  and  other 
display  material.  It’s  the  Foto- 
Rex  Typesetter,  which  can  be 
operated  by  w-orkers  without 
experience  in  photocomposing 
methods.  It  does  not  require  a 
darkroom.  A  letter  (from  8  to 
72  point)  is  inserted,  exposed 
and  indicated  spacing  dialled; 
the  finished  copy  comes  out  in  a 
continuous  line,  to  be  cut  off, 
developed,  and  fixed  by  wiping 
off  excess  moisture. 

• 

7  Fotosetters 

Warwick  Typographers,  Inc., 
which  serv’es  customers  in  43 
states,  now  have  seven  Fotoset- 
ter  machines  in  operation  in  its 
plant  in  St.  Louis. 
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FROM  THE  OLD  Ozark  market  front  on  the  Salem  (Mo.)  News 
buildin9  .... 


4,  1961 


Split  Operations 
Precede  Building 
For  Growing  Daily 

Redding,  Calif. 
Successful  production  of  the 
Redding  Record-Searchlight 
throughout  18  months  of  split- 
plant  operation  is  reported  by 
Carey  Guichard,  business  inan- 
ag:er. 

Eventually  the  entire  pub¬ 
lishing  operation  will  be  com¬ 
bined  on  a  single  site.  Then  a 
complete  new  plant  will  be 
erected  adjoining  the  press  and 
circulation  building  more  than 
a  mile  from  the  present  business, 
advertising,  editorial  and  print¬ 
ing  offices. 

These  main  offices  are  under 
a  lease  which  has  five  more 
years  to  run.  Already  the  John 
P.  Scripps  Newspaper  has  ac¬ 
quired  a  full  block  of  land  sur¬ 
rounding  the  press  building. 

Meanwhile  expansion  has  been 
found  necessary  at  the  main 
plant.  Additional  offices  were 
taken  under  lease  this  year  and 
combined  with  the  newspaper 
activities. 

This  move  has  provided  new 
quarters  for  classified  and  some 
added  business  space.  Renov’a- 
tions  enabled  the  Record  to  pro- 
dde  a  street  door  entrance  to 
classified.  The  want  ad  pur¬ 
chaser  may  pay  his  bill  by 
crossing  an  aisle  to  the  business 
side. 

Paul  Bodenhamer,  editor,  said 
the  newspaper  may  soon  aban¬ 
don  its  unique  combination  copy 
and  news  writing  desk  with  its 
raised  center  slot.  Rim  seats  are 
now  equipped  with  phones  and 
typewriters  enabling  newsmen 

editor  8c  publisher 


to  alternate  in  obtaining  and 
writing  stories  and  in  editing 
copy.  News  growth  is  reaching 
a  point  where  copy  reading  and 
storj'  writing  activities  must  be 
separated,  the  editor  said. 

U  nder  present  operations,  pro¬ 
duction  extends  through  the 
page  mat  stage  at  the  main 
plant.  Rolled  mats  are  then 
placed  in  metal  containers  and 
carried  by  auto  or  taxi  to  the 
press  plant.  The  tight  containers 
prevent  moisture  change  during 
the  transfer. 

Printing  is  from  a  four-unit 
Hoe,  with  folder.  A  shell  is 
ready  for  a  fifth  unit  when 
needed. 

Press  room  features  include 
natural  lighting  from  aviation- 
type  roof  windows.  Radiant 
heating  is  used.  The  water  is 
fed  through  the  concrete  floor 
in  plastic  pipes. 

WEEKLY'S  HOME— Colonial-style 
structure  is  the  modern  home  of 
the  Ocean  City  (N.  J.)  Sentinel- 
Ledger,  prize-winning  weekly  which 
had  been  published  since  the  De¬ 
pression  days  of  1932  in  an  aban¬ 
doned  Red  Men's  Hall.  The  paper 
was  founded  by  a  printer  as  a 
"side  line"  in  1881.  Harlan  G. 
Murelle  of  Sayre,  Pa.  heads  the 
present  publishing  company,  with 
John  T.  Stethers  as  general 
manager. 


TO  THE  NEW  face,  which  makes  use  of  decorative  iron  patterns 
familiar  to  the  1900s.  The  new  front  was  designed  by  Robert  L.  Vickery 
Jr.,  son  of  the  News'  publisher.  The  Salem  News  is  published  Mondays 
and  the  Salem  Post  on  Thursdays. 


Creek  Directs  Sales 
In  Brightype  Division 

Robert  W.  Buckley,  general 
sales  manager  of  Ludlow  Typo- 
graph  Company,  Chicago,  has 
announced  the  appointment  of 
Charles  V.  Creek  as  sales  man¬ 
ager  of  the  Brightype  Division. 
Brightype  is  the  Ludlow  Com¬ 
pany’s  process  of  converting 
metal  type  forms,  line  cuts,  half¬ 
tones,  and  screen  veloxes,  in¬ 
dividually  or  in  any  combina¬ 
tion,  directly  onto  film  or  pho¬ 
tographic  paper. 

Mr.  Creek  brings  to  his  new 
position  a  background  of  over 
thirty  years  in  the  {graphic  arts 
field.  For  four  years  he  was 
publisher  of  the  Carthage  (Ind.) 
Citizen,  and  in  1932  he  pur¬ 
chased  the  Lynn  (Ind.)  Herald 
which  he  published  until  his  en¬ 
try  into  the  Navy  in  1943.  He 
returned  to  civilian  life  and  re¬ 
sumed  his  interest  in  the 
graphic  arts  industry. 

• 

Paris  Installation 

Among  the  U.  S.-made  equip¬ 
ment  recently  installed  in  the 
New  York  Times  Paris  plant 
are  five  Intertype  Model  C-2 
tape-operated  linecasting  ma¬ 


chines.  These  machines,  coupled 
with  Teletypesetter  equipment 
and  electronic  transmission,  now 
make  possible  almost  simultane¬ 
ous  typesetting  in  New  York 
and  Paris. 

• 

Add  2  Goss  Units 

Long  Beach,  Calif. 

The  Long  Beach  Independent, 
Press-Telegram  is  adding  two 
Headliner  Mark  I  units  and 
three  half  decks  to  Goss  press 
equipment.  The  present  press 
line  of  10  units  and  two  folders 
will  be  expanded  to  12  units, 
arranged  in  one  line,  contain¬ 
ing  2  six-unit  presses,  with  a 
combined  total  of  seven  half¬ 
decks. 

Severin  Retires 

Walter  F.  Severin,  assistant  to 
the  manager  of  Intertype  Com¬ 
pany’s  Midwestern  District,  re¬ 
tired  recently.  He  had  been  with 
the  company,  a  division  of 
Harris-Intertype  Corporation, 
for  42  years.  (Considered  a  “ma¬ 
chinist’s  machinist”  by  news¬ 
paper  mechanical  executives,  he 
directed  installation  and  service 
of  Intertype  machines  through¬ 
out  the  midwestem  area. 
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Commercial  Daily 
On  Cox-O-Type  Press 

Indianapolis 
The  recently  published  65th 
anniversary  edition  of  the 
Indianapolis  Commercial  was 
also  the  first  edition  printed  on  a 
new  Goss  Cox-O-Type  press. 

The  Commercial  is  a  daily 
newspaper  serving  the  business 
and  industrial  areas  around 
Indianapolis.  William  J.  Ash, 
editor  and  publisher,  noted  that 
the  paper  was  started  in  1865. 

The  new  press  was  officially 
started  by  presidents  of  three 
unions  having  contracts  with  the 
Commercial  plant. 


Albuquerque;,  N.  H. 

The  new  Heights  office*  of  tlte 
Albuquerque  Publishing  Con- 
pany  is  now  serving  advertisng 
and  circulation  customers. 

The  modernistic  building  at 
the  southwest  comer  of  Quincy 
,  M.)  Publishing  Company  and  Copper  NE  and  is  sur- 
ind  editorial  staffs  of  the  rounded  by  paved  parking  space. 

ights  area.  4,000  Square  Feel 

I  The  building,  which  has  4000 
square  feet  of  floor  space,  houses 
classified  advertising  salesmen 
and  display  advertising  sales¬ 
men  for  the  Heights.  It  also  con- 
\T  tains  editorial  offices  for  both 

I  III  the  Albuquerque  Journal,  an  in- 

^  dependently  owned  momini 

r-T-^  daily,  and  the  Albuquerqu 

III  Tribune,  a  Scripps-Howard  pn- 

The  Journal’s  military  and 
j  science  reporter.  Bob  Lawrence, 

I  is  now  operating  from  that 
j  office. 

f^lVT O  The  Heights  office  is  under 

L  J 1  il  ^  management  of  Forrest  Tur- 

pen,  advertising  salesman  who 
has  been  with  Albuquerque  Pub- 
I  lishing  Co.,  for  11  years. 
The  main  office  of  the  Pub¬ 
lishing  Co.,  remains  at  7th  and 
Silver  SW. 


Imperial  metals  and  service 
plans  are  like  a  skeleton  key — 
flexibly  designed  to  fit  econom¬ 
ically  and  efficiently  all  “hot 
metal”  operations,  including 
yours . . .  and  backed  by  nearly 
a  half  century  of  service  ex¬ 
perience  to  type  metal  users. 


Burlington,  N.C 
The  Burlington  Times-Ntful 
has  begun  a  $69,000  second  fleo-'j 
addition  to  its  plant.  The  add:  j 
tional  space  will  be  for  exps^-j 
sion  of  the  composing  room. 
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Guide  for  Cuffing 

The  critical  cutting  operations 
on  plates,  mountings,  type  and 
other  graphic  arts  materials 
come  under  close  scrutiny  in  a 
manual  prepared  by  North 
American  Pr^ucts  Corporation 
(Jasper,  Ind.),  and  entitled 
“How  To  Get  Best  Results  with 
Carbide-Tipped  Saws  in  the 
Graphic  Arts  Industries.” 


Oklahoma  City 
A  bulk  storage  system  for 
process  color  ink  has  been  put 
into  use  at  the  Oklahoma  City 
Oklahoman  and  Times  plant. 
The  throe  color  ink  tanks  re¬ 
ceived  their  first  ink  in  Decem¬ 
ber  when  a  specially-built  tank 
trude  from  the  Flint  Ink  Corpo¬ 
ration  unloaded  5,000  gallons. 

The  tanks,  which  were  de¬ 
signed  and  constructed  to  fit  un- 
space  adjacent  to  the  reel- 
room,  hold  a  90-day  supply  of 
color  ink.  Capacities  are  2,600 
gallons  of  yellow,  1,400  gallons 
of  blue  and  1,700  gallons  of  red. 

Pipelines  connect  the  tanks 
with  the  color  fountains  on  the 
comics  press,  to  the  ink  mixing 
room  and  to  outlets  alongside 
the  Hoe  Colormatic  press  which 
recently  went  into  operation. 

Dick  Hansen,  pressroom  su¬ 
perintendent,  said  the  economies 
of  bulk  ink  buying  will  make  it 
possible  to  use  process  color  ink 
as  cheaply  as  the  company  had 
j  been  using  comic  ink  before. 

Still  to  be  added  are  three 
gasoline-powered  pumps  and  a 
gasoline-ix)wered  steam  genera¬ 
tor.  The  steam  will  be  piped 
through  the  tanks  to  keep  the 
ink  at  95  degrees  Fahrenheit  so 
the  ink  can  easily  be  pumped. 
Thermometers  line  the  side  of 
the  trailer  so  the  ink  tempera¬ 
ture  can  be  seen  in  all  paris  of 
the  tanks. 


Appointment  of  Thomas  Mon- 
goven  as  superintendent  of  the 
Chicago  Tribune’s  composing 
room  has  been  announced  by  L. 
ind  plant  of  Imperial  Type  Metal  jyj^  Gossett,  production  manager, 
completed  at  a  cost  of  $750,000.  jjg  succeeds  Fred  Brohm,  who 
company,  recalled  that  ♦ne  first  9  ^ 

for. 

as  a  type  metal  factory  in  Chicago,  ^er  day  ad  foreman  for  the  pa- 
^leveland,  and  50  warehouses.  P^T. 
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The  Save-A-Mat  Deflector  developed 
by  Sol  Cantor  of  The  Composing 
Room,  New  York,  will  eliminate  one  of 
the  principal  hairline  causes.  Damage 
to  matrix  sidewalls  regularly^  occurs 
when  the  falling  matrix  strikes  the  side- 
wall  of  the  preceding  one  already  in  the 
assembling  elevator. 


ry  and 
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This  wear  occurs  in  varying  degrees, 
depending  on  the  type  face  and  thick¬ 
ness  of  the  matrices.  Large  matrices 
usually  have  ample  clearance  cuts  on 
the  toe  and  cause  practically  no  wear. 
Thinner  matrices,  which  do  not  have 
sufficient  stock  for  clearance  cuts,  cause 
this  damage,  gradually  wearing  away 
the  sidewalls  of  the  matrices  which 
they  strike. 
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Machinist  Retires 


Glbndal£,  Calif. 

Virgpl  Shidler,  composing 
room  machinist  for  Glendale 
Sews-Press,  has  retired  after 
more  than  18  years  service  with 
paper. 


By  guiding  the  toes  of  each  matrix  as 
it  is  assembled,  the  Save- A-  Mat  Deflec¬ 
tor  prevents  this  sharp  contact  between 
matrices  and  prevents  the  wearing 
down  of  sidewalls. 
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WHAT  ARE  YOU  DOING 
TO  PREVENT  HAIRLINES? 


The  Sace-A-Mat  is  available  as  an  inte¬ 
gral  part  of  the  Star  Save-A-Mat 
Assembling  Elevator.  Write  for  full 
details  today  and  start  reducing  high- 
cost  sidewall  damage. 


SOUTH  HACKENSACK.  N.  J. 

aaancH:  1327  broaoway.  Kansas  city,  mo  asuciis:  Chicago  • 
MINNCAPOIIS  •  LOS  ANGHES  •  DENVER  •  SO.  ACTON.  MASS.  • 
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GENERAL  STRAPPING  COMPANY 

100  PARK  AVENUE. 

NEW  YORK  17,  N.  Y. 
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IDEAL  ROLLER  & 

MANUFACTURING  COMPANY 


Denver 

Work  will  be  completed  this 
month  on  a  $1,250,000  expansion 
program  at  the  Denver  Post  to 
provide  added  color  display  and 
facilities  for  larger  daily  and 
Sunday  editions. 

The  project  includes  installa¬ 
tion  of  five  Goss  Headliner  press 
units  with  color  attachments 
and  construction  of  a  2-story 
building  on  the  former  site  of 
a  hotel. 

With  the  five  new  units,  the 
Post  will  have  a  printing  ca¬ 
pacity  of  96  pages  daily,  includ¬ 
ing  full  color  on  eight  pages, 
according  to  Editor  and  Pub¬ 
lisher  Palmer  Hoyt.  Previously, 
capacity  has  been  80  pages  daily 
with  eight  pages  of  full  color. 
The  new  press  units  will  also 
make  color  available  in  the  Post 
everj"  day  of  the  week.  Previ¬ 
ously  it  was  restricted  to  five 
days  a  week. 

The  construction  began  March 
16,  1960  with  the  demolition  of 
the  hotel.  The  newly  completed 
structure  will  extend  the  Post’s 


Asbury  Park,  N.  J. 
The  Asbury  Park  Press  has 
completed  two  more  phases  in  its 
plant  modernization  program. 
One  is  the  renovation  of  the 
newsroom;  the  other,  the  re¬ 
facing  with  brick-type  finish  of 
the  former  Salvation  Army 
building  to  the  west,  which  was 
acquired  by  the  Press  in  1956. 

The  newsroom  has  been  re¬ 
designed  to  include  a  corridor  to 
eliminate  unnecessary  traflSc 
through  the  editorial  office,  a 
new  wire  room,  proofreading 
room,  executive  office,  and  an 
editorial  conference  room. 

Gray  ceramic  tile  lines  all  the 
walls,  with  partitions  of  alumin¬ 
um-framed  glass.  The  suite  of 
offices  has  been  refurnished  also. 

The  usual  noise  and  clatter  of 
a  newsroom  has  been  reduced 
with  installation  of  a  lowered 
acoustical  ceiling.  New  rows  of 
fluorescent  lights  reduce  glare 
and  shadow.  New  green  vinyl 
tile  flooring  has  been  installed. 

In  keeping  with  the  policy  of 
the  founder  of  the  Press,  the 
late  J.  Lyle  Kinmonth,  only  fire¬ 
proof  materials  were  used  in  all 
improvements.  Wooden  desks 
have  been  replaced  with  the 
after  the  remodeling  job,  wooden  desks  and  chairs  have  been  replaced  latest  type  of  metal  desks  and 
by  formica-topped  desks  with  swivel,  foam-cushioned  chairs;  floor  is  chairs.  They  are  also  gray  and 
tiled  and  walls  are  of  ceramic  gray  tile.  have  formica  tops,  continuing 

the  color  scheme  of  the  walls. 

loading  dock,  mail  room  and  the  addition,  with  a  building-  „  „  «  atem 

newsprint  storage  facilities  to  wide  bridge  over  the  alleyway  ‘  ®  ^ 

a  full  city  block.  From  ground  connecting  with  the  present  An  automatic  heating  and  air 
level  up,  the  new  structure  is  plant.  conditioning  system  was  also 

styled  to  match  the  west  end  New  equipment  will  be  in-  installed.  New  type  telephones 
of  the  existing  building.  stalled  in  the  mail  room  and  have  been  installed  which  per- 

The  ground  floor  will  be  a  stereotype  department,  as  well  mit  a  reporter  to  use  either  a 
loading  dock  with  a  gap  pro-  as  in  the  pressroom.  Sections  of  head  or  hand  set  phone.  An 
vided  for  an  alley  entrance,  the  mechanical  departments  will  inter-departmental  call  syston 
Mail  room  facilities  will  be  ex-  also  be  remodeled  to  make  full  connects  the  newsroom  with  the 
panded  into  the  second  floor  of  use  of  the  expanded  facilities,  mechanical  department,  the 


BEFORE  the  Asbury  Park  (N.  J.)  Press  newsroom  was  revamped,  there 
was  a  cluttered  appearance,  as  seen  above. 


You  can  count  on  it.. 

MORE  READERS... 
MORE  REVENUE 

ScUa£j§i^ 


NEWSPAPER 

ROLLERS 


Thes*  soft  synthetic  roliers  work  instant 
magic. ..in  oppeorance,  in  pulling 
power... in  pride  your  community 
takes  in  its  newspaper. 

Type  comes  up  clear,  readable,  invit* 
ing.  Halftones  sparkle,  Ads  look  better, 
pull  better  .  .  .  and  are  easier  to  sell. 
Want  ads  come  clean  and  clear . . .  win 
new  readers,  bring  new  buyers. 

OX  brings  your  newspaper  up  to  high 
quality  standards.  And  cut  composing 
room  costs.  Whatever  the  weather, 
they  run  fast  and  cool!  Why  wait? 


^  wT  C  Designed  for  beffer 

ROLLER  GRINDER  newspaper  printing! 

•  Grinds  rubber  rollers  •  Polishes  smoothly 

•  Applies  powder  •  Practical  operation 

Hove  your  rollers  when  you  need  them! 


Cut  down  cost- 
step  up  qualify' 


Write 


Grinding  facilities 
at  all  four  plants. 


phone 

collect 


5000  CALVERT  RD. 


EDITOR  ac  PUBLISHER  for  January  14,  1961 


me  one  newspaper  in  me  rnuip-  ^.w,  building, 

pines  which  has  liad  the  most 

checkered  history.  It  was  story  structure  in  Manila’s  ’round  the  clock  operation  under 
founded  early  in  the  “liberation”  modem  Port  Area.  A  large  the  supervision  of  the  personnel 
period  when  Manila  was  still  in  warehouse-like  annex  provides  of  the  Evening  News, 
ruins,  by  Don  Ramon  Roces,  ample  room  for  the  printing  During  the  period  of  erecting 
president  of  the  Roces  Publica-  plant  including  offices  for  the  the  presses,  the  News  was 
tions,  a  century-old  publishing  plant  supervisor  and  functional,  printed  by  the  Manila  Chronicle, 
dynasty  in  the  Philippines  and  congenial  surroundings  for  all  a  morning  and  Sunday  publica- 
it  became  the  first  large  daily  employees.  tion. 

newspaper  after  World  War  II.  The  editorial,  advertising,  cir-  The  physical  assets  of  the 
A  strike  of  employees  forced  the  culation  and  business  offices  are  News  includes  a  warehouse 
original  publishers  to  sell  the  in  the  main  wing  of  the  struc-  where  all  the  newsprint  is  stock- 
l)aper  barely  three  years  after  ture  which  is  completely  air  con-  piled. 

it  was  established,  and  from  ditioned,  paneled  in  Philippine  The  Evening  News  was  pur- 
then  on,  the  Evening  News  was  hardwood  and  fitted  out  with  all  chased  last  February  by  the  Far 
a  paper  without  a  home  of  its  modern  time-saving  facilities  East  Publishing  Corporation 
own.  available  in  the  Philippines.  One  which  employed  Louis  H.  Farb 

The  first  office  building  of  the  of  the  important  improvements  of  Long  Branch,  N.  J,  as  a  con- 
reorganized  Evening  News  was  is  a  cafeteria  for  the  employees,  sultant  and  assistant  to  the 
a  wooden  structure  with  a  mez-  The  act  of  moving  itself  was  publisher. 

zanine  and  a  second  floor.  The  a  prodigious  undertaking  in  a  The  officials  responsible  for 
third  floor  was  an  apartment  24-hour  ’round  the  clock  opera-  the  operation  of  the  News  are 
occupied  by  the  owners  of  the  tion.  Every  piece  of  machinery,  Fernando  E.  V.  Sison,  publisher; 
building.  There  was  no  other  including  office  supplies,  was  Edgardp  L.  Tordesillas,  execu- 
space  available  to  install  a  moved  without  one  piece  lost  or  tive  director;  Felix  Bautista, 
printing  plant  for  the  paper,  damaged.  The  Goss  duplex  city  editor;  Vincente  Rivera,  as- 
The  News,  therefore,  was  forced  presses  were  dismantled  and  sistant  editor;  and  Juan  Tuvera, 
to  print  with  another  daily  news-  installed  again  within  two  weeks  editor  of  Saturday  Parade. 


Harold  C.  Berg 


General  Executive 
Staff  for  Chicago 


The  production  denartments  often  rose 
of  the  Chicago  Sun-Times  and  press  room, 
the  Chicago  Daily  News  have 
been  combined  in  the  401  N. 

Wabash  plant. 

Hy  Shannon,  vicepresident — 
production,  announced  the  fol¬ 
lowing  appointments:’ 

Jack  Brugg,  General  Press¬ 
room  Superintendent; 

Abner  Kirby,  General  Stereo¬ 
type  Superintendent; 

George  Tatman,  General  Com¬ 
posing  Room  Superintendent ; 

Jerry  Vantomme,  General 
Photo-Engraving  Superintend¬ 
ent; 

Harry  Wendt,  General  Mail 
Room  Superintendent. 

In  October,  William  J.  Taney 
became  production  manager  of 
the  tvro  newspapers;  Leo  F. 

Vogler,  mechanical  superintend¬ 
ent;  and  Anthony  T.  Morang, 
as.sistant  mechanical  superin¬ 
tendent. 


Mat  Pre-Dryer 

.  .  .  for  procitlon  pro-thrinking  and 
prt-drying  of  hi-shrink  and  packlau 
starao  mats. 

.  .  .  foaturos  axclusiva  naw  Mat-Trol 
Dial.  You  sat  dial  indicator  for  tha 
amount  of  pra-shrin  dasirad  and 
tha  Auto-Vac  automatically  procassas 
aach  mat  uniformly, 

Writa  for  litoratura  giving  datailad 
information  and  spacincations. 


safety  j  silencing  j  simplicity 

...yours  with  a  Hoe  Colormatic*  Press  because  the  overload 
release  clutch. ..1  eliminates  shearpin  hazards  and  replace¬ 
ment...  2  gives  you  quick  manual  clutch  control  to  silence  or 
re-engage  clutch  from  outside  press  frame,  using  one  simple 
wrench,  and...  3  automatically  disengages  unit  drive  if  over¬ 
load  occurs.  ‘Trademark 


CORPORATION 

23S  W.  Washington  Blvd. 
Whittiar,  California 


R  m  m  e  co  .iimc. 
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Plant  Addition 
Is  Opened  with 
Holiday  Spirit 

New  London,  Conn. 

Everybody  got  happily  into 
the  act  when  the  Dcuy  recently 
opened  the  first  section  of  its 
$250,000  plant  addition. 

One  of  the  most  appreciated 
gestures  was  the  gift  from  the 
Day  Chapel,  New  London  Typo¬ 
graphical  Union  No.  159.  The 
members  provided  two  fire  ex¬ 
tinguishers  which  were  accepted 
with  gratitude  by  General  Man¬ 
ager  Barnard  L.  Colby. 

And,  everybody  chipped  in  for 
Christmas  decorations. 

The  new  composing  room’s 
4,000  square  feet  of  floor  space 
nearly  doubles  the  size  of  the 
former  quarters.  But  this  is  only 
one  part  of  the  long  range  ex¬ 
pansion  plans  of  the  Day,  which 
serves  Southeastern  Connecticut. 

The  stereotyping  department 
already  has  been  relocated  in  the 
addition,  next  to  the  composing 
room. 

The  two-story  structure  was 
designed  to  take  into  account 
the  45  percent  circulation  gain 
the  Day  has  had  in  the  last  15 
years.  Net  paid  now  is  in  excess 
of  28,600. 

New  press  units  are  included 
in  the  program  and,  when  the 
addition  was  built,  space  was 
provided  for  them  as  well  as  for 
an  expanded  circulation  depart¬ 
ment.  This  space  now  is  used 
for  newsprint  storage. 

With  an  urban  redevelopment 


STEEL  AND  ALUMINUM 
STEREOTYPE  CHASES 


Tbe  Best  Known  CHASES 
In  The  Graphic  Arts  Industry. 

The  Best  You  Can  Buy! 

AMSCO  Stereotype  Chases  (Steel  and  Alu¬ 
minum)  have  been  the  First  Choice  in 
stereotype  departments  where  rigidity 
and  consistent  accuracy  means  economy 
of  maintenance. 

Consider  These  Features 
Every  AMSCO  Chase  is  square  and  true  * 
Steel  Chases  electrically  welded  for 
strength  •  Aluminum  Chases  designed  to 
provide  light  weight  when  necessary  • 
Hardened  Steel  inserts  in  both  steel  and 
aluminum  chases  reduce  wear  at  contact 
points  •  All  AMSCO  Stereotype  Chases 
patterned  from  Template  or  Blue  Print 

AMERICAN  STEEL  CHASE  CO. 

31-31  Forty  Eighth  Ave. 

Long  Island  City  1,  N.  Y. 

Over  300  leading  dealers,  coast-to-coast 
handle  AMSCO  products. 


$250,000  addition  to  the  downtown  plant  of  the  New  London  (Conn.) 
Day  provides  spacious  quarters  for  composing  room  and  stereotype 
shop  now;  room  for  new  press  units  to  be  installed. 


program  scheduled  for  nearby 
land  downtown,  the  newspaper’s 
main  building  hasn’t  been  neg¬ 
lected  either.  The  fourth  floor, 
which  formerly  housed  the  com¬ 
posing  room  and  stereotyping 
department,  will  be  converted 
into  a  newsroom  overlooking  the 
Thames  River. 

Assisting  Mr.  Colby  in  plan¬ 
ning  the  addition  and  making 
the  move — the  latter  a  week  end 
operation  causing  no  interrup¬ 
tion  in  publication  —  were 
Mechanical  and  Construction 
Superintendent  George  W.  Kent, 
with  the  Day  46  years,  and 
Thomas  Elliott  Jr.,  composing 
room  foreman. 

• 

New  Sales  Manager 

Announcement  has  been  made 
by  Isaac  Bendow,  president  of 
Star  Parts,  Inc.,  that  Quido  E. 
Herman,  president  of  Quido  E. 

luiw 
I  Record  Gothic 
Extra  Condensed 

This  newest  Record  Gothic  is  fine 
for  directories,  publications,  small 
ads,  rubber  stamps,  etc.  Made  in 
12, 14, 18, 24, 30, 36  and  48  point. 

Ludlow  Typograph  Co. 

2032  Clybourn  Avenue,  Chicago  1 4 


Herman  &  Co.,  Inc.,  of  Los  An¬ 
geles,  West  Coast  representative 
for  Star  Parts,  will  become  sales 
manager  for  the  company  April 
1.  He  succeeds  Emil  Bendow, 
recently  made  vicepresident  of 
the  corporation. 

• 

Press  Room  Using 
Additive  Program 

Chico,  Calif. 

Two  new  units  have  been 
added  to  the  Chico  Enterprise- 
Record  press  equipment  which  is 
being  expanded  under  a  planned 
program. 

The  additions  give  the  E-R  six 
Goss  Universal  units.  Eventually 
the  installation  will  be  expanded 
to  eight  units,  reports  A.  W. 
Bramwell,  editor  and  publisher. 

The  new  units  provide  new 
reproduction  quality  at  a  speed 
10  times  that  of  the  press  equip¬ 
ment  in  use  here  at  the  end  of 
World  War  II,  observed  Arch 
Nichols,  general  manager. 


Underwrap  Machines 
For  Baltimore  Sun 

Baltimore 

The  Baltimore  Sunpitpers 
have  ordered  six  Model  .\WF 
Combination  Underwrapper- 
Feeder  machines  from  the  \Vire- 
tyer  Corporation. 

Tests,  supervised  by  Donald 
Patterson,  assistant  to  the  presi¬ 
dent,  and  Douglas  Forrest,  mail- 
room  superintendent,  proved  the 
effectiveness  and  capacity  of  the 
Wiretyer  equipment. 

Combination  Model  AWF  ma¬ 
chines  apply  the  underwrap  to 
bundles  before  tying  and  serve 
as  in-line  feeders  to  fully  mech¬ 
anize  the  Sunpaper’s  existing 
Signode  tying  machines.  The 
units  feature  a  pneumatic 
squeezer-timer  which  straight¬ 
ens  the  sides  of  the  bundle, 
aligns  it  on  the  underw’rap  and 
paces  the  operation;  and  pusher 
arms  which  push  the  bundle  into 
position  in  the  tying  machine 
and  activate  the  switch  to  start 
the  tying  operation.  Demon¬ 
strated  capacity  of  the  .4WF 
equipment  was  above  the  pro¬ 
duction  speed  of  the  tying  ma¬ 
chine. 

• 

Plate  Conveyor 
System  Designed 

Oklahoma,  City 

Oklahoman  Publishing  Com¬ 
pany  has  ordered  a  stereotype 
plate  handling  system  from 
Wiretyer  Corporation,  East 
Paterson,  N.  J. 

The  fully  automatic  system, 
designed  under  the  supervision 
of  Vance  Gregory,  assistant  pro¬ 
duction  manager  of  OPUBCO, 
will  tie  into  both  ends  of  the 
existing  pressroom  conveyor  to 
connect  it  with  the  foundry 
which  has  been  relocated.  It  will 
carry  newly  cast  plates  from 
the  foundry  to  the  pressroom 
and  used  plates  from  the  press¬ 
room  to  the  remelting  pot.  The 
return  system  will  feature  a 
saddle-type  incline  stereotype 
plate  conveyor. 


PAI  I  Dependable,  Experienced 

UnLL  MACHINISTS  -  ERECTORS  •  MOYERS 
yii  I  Dedicated  exclusively  to 
nnLL  your  BUSINESS  -  newspapers, 
ED  1-0115  presses,  printing  plants 

^GEORGE  R.  HALL,  INC. 

21208  Beachwood  Dr.,  Clavaland  16,  Ohio 
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PHOTOGRAPHY 


From  Photographer 
To  City  Editor 

Hy  Boh  Warner 


NEWS  QUARTET  at  Aurora  (III.)  Beacon-News,  evaluates  news  and 
feature  photo  quality  in  relation  to  content  and  reproduction.  Left  to 
right  are:  Elmer  Michaels,  assistant  city  editor;  Don  Weis,  city  editor; 
Lewis  S.  Mricvicka,  managing  editor  and  Jerry  Manuki,  news  editor. 


The  road  from  staff  photog¬ 
rapher  to  city  editor  of  a  daily 
newspaper  is  a  rarely  travelled 
one.  But  such  a  journey  was 
completed  in  November  19(50  by 
Don  Weis,  city  editor  of  the 
Aurora  (Ill.)  Beacon-News  who 
is  an  ex-photographer  and  for¬ 
mer  president  of  the  Illinois 
Press  Photographers  Associa¬ 
tion. 

Mr.  Weis’  story  ser\’es  as  a 
good  case  history  of  how  one 
photographer  broke  through  the 
news  barrier  w'hich  so  separates 
words  from  pictures  that  work¬ 
ing  in  these  different  mediums 
can  be  likened  to  two  men  walk¬ 
ing  in  the  same  direction  using 
opposite  sides  of  the  street.  And 
modem  news  practice  demands 
that  these  men  cannot  and  must 
not  cross  from  one  side  of  the 
street  to  the  other. 

Many  photographers  believe 
that  in  the  future,  young,  col¬ 
lege-bred  photojoumalists  will 
have  such  a  broad  training  in 
the  liberal  arts  and  general 
news  work  that  they  will  easily 
be  able  to  move  in  and  out  of 
both  the  word  and  picture  ends 
of  the  business.  As  one  of  the 
forerunners,  however,  of  this 
type  of  photojoumalist  to  come, 
Mr.  Weis  came  to  his  editorial 
slot  by  a  different  path. 

Early  Years 

The  36  year  old  newsman  be¬ 
gan  his  career  after  graduating 
high  school  in  1942  when  he 
became  an  apprentice  engraver 
for  the  News,  working  with  his 
brother,  Paul.  A  few  months 
later  Paul  was  drafted  and  Mr. 
Weis  took  over  the  plant  as  a 
one  man  operation.  Soon  after¬ 
ward,  the  Army  also  claimed 
the  new  engraver,  who  served  a 
little  over  three  years  in  the 
Signal  and  Air  Corps  as  an 
electronics  technician.  He  re¬ 
turned  to  the  News  in  1946  and 
became  the  paper’s  first  full¬ 
time  photographer. 

While  covering  a  general  as¬ 
signment  beat,  Mr,  Weis  under¬ 
took  the  task  of  laboriously 
teaching  himself  how  to  write 
captions  until,  in  his  own  words, 
“I  could  turn  out  the  photo 
work  and  captions  for  a  296- 
page  centennial  edition  without 
repeating  a  thought,  theme  or 
idea.” 

When  he  mastered  this  job, 
he  then  started  to  write  stories 


to  accompany  his  own  feature 
photographs.  The  News  soon 
permitted  him  to  take  a  crack 
at  writing  news  stories  tied  to 
his  pictures  or  sidebar  stories 
on  major  news  events. 

Eventually,  Mr.  Weis  gained 
enough  facility  with  words  to 
turn  out  a  camera  column  called 
“Camera  News  and  Views” 
which  was  syndicated  by  the 
Copley  News  Service.  But  he 
still  continued  his  self-education 
efforts. 

“Every  time  there  was  a 
chance  to  write  anything,  from 


ON  THE  JOB  CLASS.  Beacon- 
News  chief  photographer,  Elmer 
Rishel,  conducts  one  of  his  regu¬ 
lar  classes  in  press  photography 
for  two  reporters  on  the  editorial 
staff.  Chuck  Ward  is  directly  be¬ 
hind  Mr.  Rishel  while  Lyle  Rolfe 
studies  mysteries  of  the  camera, 

obits  to  dog  fights,  to  fires  and 
cub  scout  meetings,  I  wrote  it,” 
Mr.  Weis  recalled. 

“I  typed  with  a  carbon  so  I 
could  check  the  printed  story  in 
the  paper  to  see  what  had  been 
edit^  out  or  added  to  my  copy. 
As  time  went  by,  the  changes 
became  fewer.  It  all  boils  down 
to  a  self-taught  class  in  jour¬ 
nalism,  lasting  up  to  the  pres¬ 
ent  time,  18%  years.” 

In  addition  to  spare-time  writ¬ 
ing,  Mr.  Weis  did  photo  layouts, 
picture  story  features  and  vari¬ 
ous  other  types  of  layout  work. 
In  January  last  year,  the  News 
moved  him  up  to  assistant  city 
editor  and  he  began  to  learn 
copy  reading,  rewrite  and  head 
writing. 

Two  months  later  he  became 


news  editor,  responsible  for  all 
the  country  correspondents’ 
copy,  the  Copley  Press  Wash¬ 
ington  bureau  teletype  copy,  all 
church  and  religious  news,  the 
Associated  Press  correspondent’s 
job  for  his  area  and  the  AP 
wire. 

Mr.  Weis’  news  background 
now  embraced  an  impressive 
number  of  areas  from  engrav¬ 
ing  and  photo  finishing  to  cam¬ 
era  and  editorial  news  work.  In 
November  his  home  journalism 
course  of  nearly  19  years  length 
paid  off  in  a  promotion  to  the 
city  editor’s  slot. 

Pics  Important 

As  an  ex-photographer,  city 
editor  Weis  naturally  feels  that 
pictures  are  an  important  part 
of  a  newspaper  operation  and  he 
is  in  a  position  to  put  some  of 
his  ideas  to  the  test. 

“1  think  that  our  staff  pho¬ 
tographers  are  equally  as  im¬ 
portant  as  our  best  writers,” 
Mr.  Weis  commented.  “In  many 
instances  they  are  one  and  the 
same.  One  thing  that  is  paying 
off;  every  one  of  our  reporters 
who  is  capable  of  learning  how, 
has  learned  how  to  use  a  cam¬ 
era. 

“This  is  showing  dividends  in 
two  ways:  First,  we  now  have 
more  chance  of  being  able  to  put 
our  finger  on  one  of  our  own 
photo  men  in  an  emergency  and 
secondly,  they  have  begun  to 
think  in  terms  of  pictures. 

“Quite  often,  they  will  come 
up  with  good  usable  news  and 
photo  ideas  that  a  few  years 
ago  they  would  not  even  have 
seen.  Most  of  them  know  how  to 
process  the  simple  shots,  at 
least. 

“On  our  three  man  city  desk, 
we  are  able  to  evaluate  with  an 
experienced  eye,  the  reproduc¬ 
tion  as  well  as  the  quality  of 
photos.  We  have  a  consciousness 
of  the  value  of  proper  cropping, 
what  makes  a  routine  or  a 
memorable  photo,  what  is 
needed  to  make  either  a  story  or 


a  photo  better.” 

Mr.  Weis  said  the  News  uses 
photos  whenever  it  can,  seldom 
just  for  the  sake  of  having  one. 
With  several  men  taking  pic¬ 
tures,  including  reporter-pho¬ 
tographers,  Mr.  Weis  believes 
that  the  paper  gains  in  variety 
of  photo  material  turned  in. 

“We  try  to  discourage  com¬ 
plete  specialization  in  photos  so 
that  the  staff  remains  v'ersatile. 
Whoever  we  assign  to  a  story 
will  have  had  some  experience 
in  the  type  of  work  he  is  doing. 

“We  have  frequent  discus¬ 
sions  of  photo  and  news  prob¬ 
lems.  We  will  take  any  amount 
of  time  necessary  to  show  any 
facet  of  the  business  to  any  staff 
member  who  shows  the  slightest 
interest  in  becoming  a  more 
rounded  and  capable  newsman. 

“I  think  that  we  are  above 
average  in  getting  the  photos 
that  our  readers  will  remember. 
No  longer  does  one  of  our  men 
go  to  the  scene  of  a  death  with¬ 
out  turning  every  stone  possible 
to  get  some  type  of  art  to  go 
with  it. 

“A  good  photographer  can 
make  a  good  reporter,”  Mr. 
Weis  concluded.  “A  good  re- 
porter-photographer  can  be  good 
material  for  a  spot  on  the  city 
or  photo  desk.” 

He  agrees  with  the  view  that 
the  best  way  for  a  person  to 
learn  photojournalism  is  through 
a  well-rounded  general  educa¬ 
tion  or  by  studying  for  a  jour¬ 
nalism  degree.  This  must  be 
done  in  conjunction  with  being 
trained  in  camera  and  darkroom 
techniques. 

“However,”  Mr.  Weis  added, 
“I’m  very  much  afraid  that  too 
little  note  is  paid  to  self-start¬ 
ing  qualities.  How  can  anyone 
master  their  trade  by  just  doing 
what  is  required? 

“If  you  want  to  see  the  future 
editors  and  deskmen,  walk  into 
a  newsroom  after  4  p.m.  and  see 
who  is  still  there.  The  degree  is 
a  darned  good  key  but  not  an 
insurance  policy  to  success.” 
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PROMOTION 


Annual  Projects  End 
Old  Year,  Start  New 


By  Ceor|;e  Wilt 

Many  newspapers  start  a  pro¬ 
motion  project  and  find  they 
have  a  tiger  by  the  tail.  What 
they  had  anticipated  would  be 
a  one-shot  operation  is  so  thor¬ 
oughly  accepted  by  the  commu¬ 
nity,  readers  or  advertisers  that 
it  turns  into  an  annual  com¬ 
mand  performance.  And  it’s  sur¬ 
prising  how  many  of  these  an¬ 
nual  promotion  activities  occur 
at  either  the  end  —  or  the  be¬ 
ginning  —  of  each  year. 

Take  calendars,  for  instance. 
Hundreds  of  newspapers,  maybe 
even  a  thousand  or  more,  pre¬ 
pare  promotional  calendars  for 
Christmas  distribution  to  home 
delivery  subscribers.  Many,  of 
course,  are  the  garden  variety 
of  commercial  piece,  printed  by 
a  calendar  house,  complete  with 
pictures  of  dogs  or  babies,  and 
imprinted  with  the  paper’s  logo. 
But  now  and  then  we  see  some¬ 
thing  more  original. 

The  Pittsburgh  (Pa.)  Post- 
Gazette’s  calendar  has  that 
something  extra  in  a  “School 
Holiday  Calendar,”  carrying  all 
school  holidays  for  Pittsburgh 
and  Alleghany  County  public 
and  parochial  schools,  plus  local 
college  and  university  schedules. 

At  the  Milwaukee  (Wis.) 
Sentinel,  Andy  Hertel  gets  out 
what  he  calls  a  “Scribble-In” 
Calendar.  There’s  room  on  each 
day  for  the  subscriber  to  write 
in  his  notes  and  appointments, 
and  at  the  top  of  every  month’s 
page  there’s  a  promotion  plug, 
complete  with  photo  and  illus¬ 
tration,  for  one  of  the  paper’s 
staff  columnists  or  feature  writ¬ 
ers. 

The  Los  Angeles  (Calif.)  Ex¬ 
aminer  prepares  monthly  Per¬ 
sonal  Appointment  Calendars  in 
handy  pocket  size,  each  month 
in  a  separate  three-page  folder, 
and  mails  them  six  at  a  time  to 
advertisers. 

A  new  feature  started  during 
the  past  Christmas  season  by 
the  Manchester  (Conn.)  Eve¬ 
ning  Herald,  was  the  distribu¬ 
tion  of  a  spiral-bound  Cook  Book 
to  all  home  delivery  subscribers. 
Titled  “From  Your  Neighbor’s 
Kitchen,”  the  52-page  booklet 
reprints  favorite  food  formulas 
of  Herald  readers  which  were 
published  weekly  in  the  women’s 
section. 

Prepared  originally  for  a  pro¬ 
motion  in  connection  with  the 
new  State  Legislature  which 


takes  office  in  January,  the 
Lansing  (Mich.)  State  Journal 
publishes  an  annual  pocket 
guide  to  the  state  capital.  In 
addition  to  data  on  the  city, 
landmarks,  hotels,  transporta¬ 
tion,  churches,  schools  and 
points  of  interest,  the  handy 
booklet  lists  all  elected  state  and 
city  officials,  names  and  ad¬ 
dresses  of  courts,  city  and  coun¬ 
ty  offices  and  agencies,  public 
buildings,  school  district  offices 
and  military  installations.  Also 
included  are  the  names  and 
meeting  dates  of  downtow’n 
service  and  luncheon  clubs,  plus 
keyed  maps  of  the  city  and 
downtown  area.  Public  Rela¬ 
tions  Director  Harold  Fildey 
points  out  that  the  booklet  is 
also  used  by  the  editorial,  cir¬ 
culation  and  advertising  depart¬ 
ments  of  the  State  Journal. 

Downcast  Oassic 

The  Downeast  Classic,  a  re¬ 
gional  college  basketball  tourna¬ 
ment  sponsored  by  the  Bangor 
(Me.)  Daily  News  during  the 
Christmas  vacation  season, 
promises  to  be  an  annual  fixture 
on  the  Maine  scene.  The  invita¬ 
tion  tourney  includes  Maine’s 
four  major  colleges.  Bates,  Bow- 
doin,  Colby  and  the  University 
of  Maine,  plus  four  invited 
schools.  1960  competitors  in¬ 
cluded  Harvard,  Cornell,  Bos¬ 
ton  U.  and  the  University  of 
Rhode  Island.  15,000  basketball 
fans  attended  the  series,  with 
6,000  viewing  the  finals  at  the 
Bangor  Municipal  Auditorium. 
The  Bangor  Daily  News  Chari¬ 
ties,  Inc.,  pays  all  expenses  of 
the  tourney  including  travel  ex¬ 
penses  of  all  eight  colleges.  Each 
school  shares  in  the  profits  of 
the  classic,  with  the  Daily  News 
Charities  taking  the  remaining 
20%.  Gordon  Clapp,  Daily  News 
p.r.  director,  states  that  he  be¬ 
lieves  this  is  the  only  newspa¬ 
per-sponsored  regional  sports 
classic  of  its  kind. 

Christmas  in  Denver 

The  Denver  (Colo.)  Post 
kicked  off  the  Yuletide  season 
with  a  giant  balloon  parade 
through  the  downtown  streets, 
with  more  than  60,000  lining  the 
parade  route,  and  then  followed 
up  with  three  other  rapid-fire 
Christmas  promotions  to  make 
sure  that  every  reader  got  the 
holiday  spirit. 


With  the  city  recreation  de¬ 
partment  as  co-sponsors,  the 
Post  treated  6,000  orphans  and 
other  youngsters  to  a  Christmas 
party  at  the  Denver  Audi¬ 
torium,  complete  with  hour-long 
stage  show,  refreshments  and 
free  transportation.  Next,  in 
conjunction  with  the  local  elec¬ 
trical  league  and  the  Junior 
Chamber  of  Commerce,  the  pa¬ 
per  staged  its  42nd  annual 
Christmas  Lighting  Contest,  of¬ 
fering  $1000  in  prizes  for  the 
best  outdoor  lighting  displays. 
Addresses  of  lighting  contest 
entries  were  published  in  the 
Post  for  the  convenience  of 
sightseers  who  joined  nightly 
auto  caravans  to  view  the  dis¬ 
plays  and  a  local  charter  bus 
company  offered  daily  tours  of 
the  winners.  Fourth  Christmas 
promotion  was  a  Holiday  Photo 
Contest,  offering  $1000  in  cam¬ 
eras  and  photo  equipment  prizes 
for  the  best  Christmas-theme 
snapshots. 

Sub  for  Santa 

Acting  as  a  clearing  house 
for  most  of  the  aid-to-the-needy 
programs  in  Salt  Lake  City,  the 
Salt  Lake  (Utah)  Tribune  op¬ 
erated  its  31st  annual  “Sub  for 
Santa”  program,  providing  toys 
for  youngsters,  as  well  as  cloth¬ 
ing  and  foodstuffs  for  needy 
families  in  the  area.  The  Trib¬ 
une  investigates  the  needs  of 
families  through  social  workers 
hired  by  the  newspaper.  In  the 
1960  program,  2,382  youngsters 
in  508  families  were  cared  for. 

*  *  * 

GROCERY  SURVEY  —  The 
14th  annual  Grocery  Products 
Distribution  Survey  of  Scripps- 
Howard  Newspapers  shows  71 
different  classifications  of  mer¬ 
chandise  found  in  grocery  stores 
in  Cincinnati,  Denver,  El  Paso, 
Evansville,  Fort  Worth,  Hous¬ 
ton,  Indianapolis,  Knoxville, 
Memphis,  Pittsburgh,  and  New' 
York  City. 

4,718  different  brands  in  the 
71  classifications  are  listed. 
Amazingly,  only  9%  of  these 
brands  were  found  in  all  mar¬ 
kets.  Just  16%  of  the  brands 
were  found  in  eight,  nine  or 
ten  markets,  pretty  conclusive 
proof  that  relatively  few  prod¬ 
ucts  enjoy  truly  national  dis¬ 
tribution. 

*  *  « 

AD  HONORS  CARRIER  — 
A  three-column  full  house  ad 
in  the  Chicago  (Ill.)  Tribune 
features  a  photo  of  Trib  carrier 
David  E.  Pingry,  and  a  testi¬ 
monial  letter  about  the  newsboy 
from  Dean  Thompson  of  the 
University  of  Illinois.  Inciden¬ 
tally,  the  lad’s  father  is  the  edi¬ 
tor  of  a  U  of  I  publication.  The 
Mathematics  Teacher.  Joe  Ep¬ 
stein,  president  of  the  Newspa¬ 


per  Distributors  of  Chicago,  or¬ 
dered  several  hundred  reprints 
of  the  ad,  terming  it  the  best 
carrier  promotion  ad  he  had 
ever  read. 

*  *  « 

‘UNTOUCHABLE’  —  A  14- 
part  series  of  articles  on  pro¬ 
fessions  involving  public  health, 
safety  and  w’elfare,  entitled 
“Our  Untouchable  Professions,” 
has  been  reprinted  in  Iwoklet 
form  by  the  Los  Angeles  (Calif.) 
Examiner,  and  7500  copies  dis¬ 
tributed  to  local  executives,  re¬ 
tail  and  national  advertisers  and 
agencies,  and  members  of  the 
legislature. 

*  *  « 

BROTHERHOOD  —  A  cam¬ 
paign  backed  by  the  Herald- 
News,  ( Passaic-Clifton,  N.  J.) 
has  netted  more  than  $20,000 
for  a  14-year-old  youth,  injured 
in  a  swimming  pool  accident. 

«  *  * 

OLD  NEWSBOYS  —  More 
than  3,500  volunteer  ‘newsboys’ 
hawked  copies  of  the  St.  Louis 
(Mo.)  Globe-Democrat  to  raise 
money  for  the  Children’s  agen¬ 
cies  of  the  area.  The  group  sold 
more  than  140,000  copies  of  the 
paper,  with  generous  citizens 
paying  with  coins  and  folding 
money  in  the  drive.  All  proceeds 
went  to  the  charities,  with  the 
Globe-Democrat  paying  total  ex¬ 
penses,  and  compensating  regu¬ 
lar  vendors  for  the  money  they 
would  normally  have  made  dur¬ 
ing  the  drive.  $165,000  has  been 
raised  in  the  past  four  years. 
• 

Joins  PR  Staff 

Detroit 

Don  O’Connor,  formerly 
Washington  Bureau  Chief  of  the 
Detroit  Times,  has  joined  the 
Public  Relations  staff  of  the 
Automobile  Manufacturers  As¬ 
sociation.  Mr.  O’Connor  served 
the  Times  in  Washington  from 
1950  until  the  newspaper  dis¬ 
continued  publication  in  Novem¬ 
ber. 

• 

Lever  Changes  Agencies 

Lever  Brothers  Company  has 
appointed  Sullivan,  Stauffer, 
Colwell  &  Bayles,  Inc.,  as  ad 
agency  for  its  “All”  line  of  prod¬ 
ucts.  It  has  also  named  BBDO 
as  the  agency  for  Swan  Liquid. 
Both  accounts  were  formerly 
handled  by  Nee<lham,  Louis  and 
Brorby,  Inc. 

• 

Vandal  Does  Damage 

Green  Bay,  Wis. 
A  vandal  broke  into  the  Green 
Bay  Press-Gazette,  smashed 
business  machines  and  type- 
wrriters  and  broke  hydraulic  lines 
to  the  paper’s  presses,  causing 
an  estimated  damage  of  more 
than  $10,000. 
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for  published  articles  relating  to  highways 


Writers  of  published  articles  or  editorials  that  con¬ 
tribute  to  better  public  understanding  of  highway 
development,  progress  and  use  are  eligible  for  the 
1!)61  Ted  V.  Rodgers  Journalism  Awards.  Sponsored 
jointly  by  the  ATA  Foundation,  Inc.  (American 
trucking  industry)  and  Trailmobile  Inc.  (manu¬ 
facturers  of  truck-trailers),  awards  are  given  for 
published  articles  in  three  media: 

Daily  Newspapers  .  .  .  Weekly  Newspapers  .  .  • 
Magazines  (except  those  devoted  primarily  to  trans¬ 
portation  industries) 

$9000  in  awards 

First  award  in  each  category  is  $1500,  second  $700, 
third  $300.  Also,  each  first  award  winner  may 
designate  a  school  of  journalism  to  receive  a  $500 
companion  award-grant. 

rules 

1.  Authors  of  all  articles  that  meet  the  requirements 
listed  in  these  regulations  are  eligible.  Entries  will 
be  judged  on  their  contribution  to  the  development 
and  progress  of  highways  and  their  use,  and  to 
better  understanding  of  the  role  of  highways  in  the 
economic  growth  of  community  and  nation. 

2.  Entries  in  the  1960-1961  Competition  must  have 
been  published  on  or  between  the  dates  of  July  1, 
1960  and  June  30,  1961. 

3.  Only  published  articles  are  eligible. 

4.  Articles  and  editorials  of  any  length  are  eligible. 
A  series  of  articles  will  be  considered  a  single  entry. 

5.  There  are  three  categories  of  participation: 


Magazines,  except  trade  publications  devoted  pri¬ 
marily  to  the  transportation  industries:  daily  news¬ 
papers;  weekly  newspapers.  Material  printed  in 
publications  devoted  primarily  to  the  transporta¬ 
tion  industries  is  not  eligible. 

6.  Each  entry  must  be  accompanied  by  a  statement 
of  copyright  ownership,  the  date  and  name  of  pub¬ 
lication  in  which  it  appeared,  and  the  category  in 
which  it  is  entered. 

7.  Awards  will  be  the  same  in  the  three  categories: 
First — $1500;  Second — $700;  Third — $300. 

8.  A  $500  cash  award  will  be  made  to  the  journalism 
school  from  which  the  first  place  winner  in  each 
category  graduated,  or  to  the  journalism  school 
designated  by  the  winner.  A  trophy  award  will  be 
made  to  the  original  publisher. 

9.  Entries  will  be  accepted  until  July  1, 1961  (post¬ 
mark).  They  should  be  mailed  to: 

Ted  V.  Rodgers  Awards,  The  ATA  Foundation,  Inc. 
1616  P  Street,  N.W.,  Washington  6,  D.  C. 

10.  Material  submitted  cannot  be  returned.  De¬ 
cision  of  the  judges  will  be  final.  In  event  of  ties, 
duplicate  prizes  will  be  awarded.  This  awards  pro¬ 
gram  is  subject  to  state  and  national  regulations. 
Winners  will  be  notified  by  special  letter  before 
Mid-October,  1961,  and  by  public  announcement. 
A  complete  list  of  winners  will  be  available  to  those 
requesting  it. 

enter  now 

Review  your  work  of  the  past  year.  Possibly  you 
have  a  published  piece  which  would  qualify.  Sub¬ 
mit  it  today. 
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•TOP  2  FOR  THE  MONEY' 


S-T  and  News  Launch 
$V2  Million  Promotion 


By  Georjje  A.  Brandenhur^ 


Chicago 

By  now,  national  advertisers 
and  their  agencies  are  aware  of 
the  “Top  Two  for  the  Money” 
research  and  promotion  cam¬ 
paign,  involving  the  introduction 
of  combination  rates  for  general 
advertisers,  by  the  Chicago  Sun- 
Times  and  Chicago  Daily  News. 

An  estimated  $500,000  is  be¬ 
hind  the  program,  which  includes 
a  combination  rate  for  classified 
advertisers. 

Both  programs  have  been  built 
around  the  study  made  for  the 
Field  newspapers  by  W.  R. 
Simmons  and  Associates,  Inc., 
New  York  firm  which  produced 
“Profile  of  the  Millions”  for  the 
New  York  Daily  News. 

“This  exhaustive  Chicago 
study,  based  on  a  large  sample 
of  4,374  validated  interviews  in 
the  Chicago  city  and  retail 
trading  zones,  was  made  with 
scrupulous  accuracy,”  said  Laur¬ 
ence  T.  Knott,  vicepresident-ad¬ 
vertising  for  the  morning  Sun- 
Times  and  evening  Daily  News. 

“The  study  is  the  first  of  its 
kind  ever  to  receive  the  approval 
of  the  Advertising  Research 
Foundation  for  methodology  and 
technique.  It  analyzes  the  people 
in  the  Chicago  market  by  age, 
sex,  income,  marital  status,  edu¬ 
cation,  families  with  children, 
housewives,  working  women,  in¬ 
dex  of  social  position,  leisure 
activities,  home  ownership, 
autos,  appliances.  It  also  shows 
which  newspapers  Chicagoans 
read — and  this  readership  is 
cross-tabulated  for  all  of  the 
information.” 

New  Rate  Structure 

A  money-saving  rate  structure 
based  on  the  city  and  suburban 
circulations  of  the  Sun-Times 
and  Daily  News,  is  offered  to 
general  advertisers  as  an  option¬ 
al  combination. 

The  rate  card  provides  uni¬ 
form  contract  rates  for  adver¬ 
tisers  using  either  or  both  news¬ 
papers,  a  city  and  suburban  rate 
giving  advertisers  using  the 
combination  the  choice  of  full 
run  or  metropolitan  coverage  at 
a  special  low  rate,  and  a  com¬ 
bination  discount  for  the  same 
ad  in  both  the  Sun-Times  and 
Daily  News. 

“This  is  a  long  step  toward 
reducing  substantially  the 
spread  between  national  and  re¬ 
tail  rates,”  said  Gabe  Joseph, 


S-T  and  Daily  News  advertising 
manager. 

Hea^-y  Promulion  Program 

The  two  Field  papers  are 
making  history  with  promotion 
campaigns  to  tell  their  “Chicago 
Now”  story. 

The  general  campaign,  based 
on  the  theme,  “Top  Two  for  the 
Money,”  revises  the  former 
slogan  of  “It  Takes  Two  in 
Chicago”  —  meaning  the  Sun- 
Times  and  Tribune. 

A  five-page  gatefold  cover, 
the  first  ever  run  by  Editor  & 
Publisher,  was  the  first  step  in 
the  promotion.  Other  business 
and  trade  papers  also  had  block¬ 
buster  ads. 

Full-page  ads,  showing  Chi¬ 
cago’s  skyline  upside  down,  ap¬ 
peared  in  the  New  York  Times, 
New  York  Herald  Tribune, 
Philadelphia  Inquirer,  Detroit 
News  and  the  Wall  Street  Jour¬ 
nal  Midwest  edition.  Color  was 
used  where  available. 

During  the  initial  period,  ad¬ 
vertising  agency  research  and 
media  directors  and  national 
advertisers  received  copies  of 
“Chicago  Now,”  a  64-page  sum¬ 
mary  of  the  Simmons  study,  at 
luncheon  meetings  in  Chicago, 
New  York  and  Detroit.  A  15- 
minute  sound  slide  film  explained 
the  study  and  new  rate  cards. 

“This  entire  project  has  been 
in  the  making  for  nearly  two 
years,”  Mr.  Knott  said.  “Back  in 
1949,  Carl  Nelson’s  organiza¬ 
tion  made  the  first  newspaper 
duplication  study  in  Chicago. 
This  study  was  brought  up  to 
date  every  two  years  through 
1959,  when  Marshall  Field  Jr., 
bought  the  Daily  News  from 
John  S.  Knight.  We  then  decided 
to  do  an  entirely  new  research 
study  and  employed  Simmons 
and  Associates  to  make  a  broader 
study  at  the  same  time  as  the 
1960  census.” 

Big  Oassified  Promotion 

The  classified  program  is 
backed  by  a  total  of  90  pages  of 
in-paper  advertising,  plus  105 
spots  per  week  on  four  Chicago 
radio  stations  over  a  nine-week 
period. 

In  addition,  both  newspapers 
will  feature  a  “Find  the  Right 
Job”  contest,  offering  up  to  $1,- 
500  in  prizes  each  week  to  per¬ 
sons  most  correctly  matching 


job  titles  with  pictures.  Truck 
posters  on  circulation  trucks 
support  the  contest. 

Under  the  combination  rates, 
an  ad  placed  in  the  Sun-Times 
at  the  rate  applicable  to  the 
advertiser’s  linage  volume  and 
classification  may  be  run  in  the 
Daily  News  for  35  cents  per 
line.  Linage  in  either  newspaper 
or  the  combination  counts  to¬ 
ward  fulfillment  of  the  contract. 

The  creative  work  on  the  en¬ 
tire  campaign  is  being  handled 
by  Earl  Ludgin  &  Company, 
Chicago  advertising  agency. 

• 

Lambourne  Named 
Business  Manager 

Salt  Lake  City 

Anton  F.  Peterson,  vicepresi¬ 
dent  and  general  manager  of 
Newspaper  Agency  Corp.,  has 
announced  changes  in  executive 
assignments. 

Douglas  E.  Lambourne,  direc¬ 
tor  of  advertising  since  1952, 
will  become  business  manager. 
The  advertising  director  will  be 
Ralph  H.  Davison,  formerly 
manager  of  retail  advertising 
and  assistant  advertising  direc¬ 
tor. 

Kenneth  E.  Bourne,  previous¬ 
ly  assistant  manager  of  retail 
advertising  department,  will  be¬ 
come  manager. 

Joining  NAC  as  auditor  will 
be  Patrick  J.  Hession,  formerly 
auditor  of  the  Keams-Tribune 
Corp. 

George  F.  Egan,  comptroller 
of  NAC  since  its  beginning  in 
1952,  has  been  named  business 
manager  and  treasurer  for  the 
Keams-Tribune  Corp.  Mr.  Egan 
jireviously  served  11  years  as 
chief  accountant  for  the  Kearns 
Corp. 

• 

Tube  System  Ends 
As  News  Carrier 

Chicago 

The  beginning  of  the  end  of  an 
era  in  Chicago  journalism  came 
last  week  when  City  News  Bu¬ 
reau  installed  a  Teletype  cir¬ 
cuit  to  replace  the  tube  system 
which  has  transmitted  news  to 
dailies  and  the  Associated  Press 
since  1892. 

Final  discontinuance  of  the 
tube  system  will  take  place  when 
Chicago’s  American  moves  its 
editorial  department  to  its  new 
quarters  in  Tribune  Square. 

The  reason  for  discontinuance 
of  the  tube  system  which  covers 
14  miles  underground,  is  that 
the  tunnels,  now  owned  by  the 
city  of  Chicago,  are  deteriorat¬ 
ing  and  water  seepage  is  a 
major  problem. 

Frank  T.  Fitzpatrick,  77,  is 
retiring  from  the  CNB,  where 
he  started  as  a  copyboy  at  the 
age  of  14. 


HaU  Million 
Deal  Swells 
Bolling  List 

The  Bolling  Company,  Inc. 
which  has  purchased  outri^t 
the  Headley-Reed  Co.  for  a  price 
in  excess  of  $500,000,  more  than 
doubles  its  present  billing  and 
ranks  it  sixth  largest  station 
representative  in  the  country. 
(E&P,  Dec.  31). 

With  some  exceptions,  all 
former  Headley-Reed  station* 
will  now  be  under  the  banner 
of  Bolling,  bringing  the  total 
station  list  to  approximately  45. 

Several  factors  underlined  the 
acquisition,  which  is  effective 
Feb.  1.  In  the  words  of  Mr. 
Bolling  it  will  “facilitate  the 
overall  performance  of  new  and 
better  services.” 

“We,  as  well  as  other  reps 
and  all  businesses,  are  continn- 
ally  faced  with  a  profit  squeeze," 
he  said.  “In  this  acquisition  we 
believe  we  have  found  the  best 
possible  answer  to  offset  this 
squeeze.  No  business  can  stay 
small  and  intimate  and  progress. 
Quite  the  contrary,  you  must 
move  with  the  times  or  retro¬ 
gress.” 

The  effective  date  of  the  pur¬ 
chase  is  also  the  14th  annive^ 
sary  of  the  Bolling  Company. 
On  Feb.  1,  1947,  George  W. 
Bolling  began  his  agency  rounds 
with  his  newly  formed  list  of 
stations  and  on  Feb.  28  received 
his  first  commission  check  for 
$6.54  from  WNBF  in  Bingham¬ 
ton. 

Mr.  Bolling’s  36  years  in  the 
broadcast  industry  began  in  1925 
when  he  was  named  sales  man¬ 
ager  of  KYW,  Chicago  and 
representative  for  the  other 
Westinghouse  stations. 

Mr.  Bolling  is  a  graduate  of 
the  United  States  Naval  Acad¬ 
emy.  His  main  interests  include 
golfing,  hunting,  fishing  and 
raising  pure  bred  Holstein  cattle 
on  his  farm  in  Traverse  City, 
Mich. 

Headley-Reed  was  a  subsidi¬ 
ary  of  Kelly-Smith  Co.,  news¬ 
paper  representatives. 

• 

Joins  Burnett 

Leo  Burnett  Company,  Int, 
has  announced  that  R^ph  F. 
Moriarty,  former  marketinf 
manager  of  the  S.O.S.  Diviska 
of  General  Foods  Corp.,  Chi- 
cago,  has  joined  the  advertising 
agency  as  marketing  supervise. 
He  was  formerly  assistant  man¬ 
ager  of  promotion  and  advertis¬ 
ing  for  Scripps-Howard  news¬ 
papers  in  the  South. 
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Column  on  Boating 
Hoists  Its  Anchor 


llv  Kick  FritMiman 


A  weekly  column  of  boating  their  way  back  to  Long  Island 
know-how,  “Nautical  Notebook,”  to  look  at  another  l)oat. 
by  Fay  Wells,  starts  Jan.  15  Also,  Mr.  Wells  had  gone  to 
in  the  New  York  Hvrald-Trib-  the  Naval  Academy  at  Anna- 
une  and  will  be  distributed  i)olis,  young  Wells  had  his  heart 
through  the  New  York  Herald  .set  on  someday  going  to  An- 
Tribune  Syndicate.  Spot  car-  napolis,  and,  well  —  the  Gods 
toons  are  being  drawn  for  the  of  the  Seas  couldn’t  have  blown 
column  by  Lou  Portuesi,  Her-  them  on  a  more  direct  course 
aid  Tribune  artist.  than  that  Maryland  city. 

The  column,  aimed  at  pleas-  They  bought  a  boat  there 
ure  I  (Gating  enthusiasts,  will  ex-  called  the  Siesta. 
plore  problems  facing  seasoned  “We  travelled  a  great  deal  on 
mariners  as  well  as  newcomers  the  water  all  of  our  lives,”  Mrs. 
to  the  sport;  herald  innovations  Wells  explains.  “And  we  loved 
in  accessories,  furnishings,  fash-  everything  connected  with  it. 
ions  and  food;  and  deal  with  all  We  also  thought  it  would  be  an 
styles  of  craft  from  rowboats  interesting  way  of  life  and  good 
to  yachts.  for  our  small  boy,” 

,  In  1954,  the  family  went  south 

riie  Hard  May  Siesta,  tying  up  in  Fort 

Mrs.  Wells  believes  her  col-  Lauderdale,  Fla. 
umn  will  help  persons  just  start-  “I.ioads  of  children  live  on 
ing  out  in  Iwating  and  introduce  boats  there  and  lead  otherwise 
newscomers  to  the  sport.  A  four-  normal  lives,”  Mrs.  Wells  said, 
years  veteran  of  houseboat  liv-  explaining  that  school  buses 
ing,  .she  half-kiddingly  reflects  make  stops  at  the  docks  and 
on  her  own  watery  l)eginnings  yachting  clubs, 
with  “I  had  to  learn  the  hard  The  Wellses  are  now  living 
way.”  in  New  York  City  but  they 


Man  and  Missiles 


Space  explorers  will  be  entering  a  fantastic  world  . . . 
in  space  capsules  with  powerful  booster  rockets. 

Men  will  be  weightless  for  many  hours  or  days  at  a 
time  . . .  may  need  drugs  to  get  restful  sleep  ...  be  subject 
to  motion  sickness  .  .  .  find  that  in  eating  solid  food 
like  steak  it  won’t  go  down — but  floats  around  instead! 

“Man  and  Missiles”  by  Loren  E.  Bollinger,  professional 

aeronaut . . .  the  new  CT-NYN  feature  starting  February  19 

.  .  .  opens  the  door  not  only  to  space  exploration,  but 

to  guided  missiles,  rockets,  electric  brains,  infra-red 

guidance  systems  . . .  everything  from  Moon  Colonies  to  the 

international  space  race!  Simply  written, 

easy  to  understand,  fascinating  to  read. 

Each  weekly  column  will  be  600-800 

words,  illustrated  with  a  drawing  or 

photograph — suitable  for  week-end 

publication.  ,  r.  „ 

*  Loren  L.  Uollingpr 

...  ...  for  a  dozen  years  has 

No  editor  will  want  to  miss  this 
spectacular  subject  .  .  .  about  which  electrical  and 

aeronautical  engineer 

every  reader  wants  to  know  more!  Ask  —and  an  educator  who 
to  see  specimens!  For  proofs  and  prices,  to  translate 

technical  facts  into 

phone,  wire,  or  write — right  now!  exciting  reading! 


Chi€*aqo  Tribune* ~Nt»9t^York 

Mmmf  -\e§rm  HuiMintf,  .\eir  York 
f  C.M  r €*9  #  nt.  •  Trtkmme  Tourer,  f  'hieamo 


SYNDICATES 


Cartoonist  A1  Capp 


SHE'S 

EVERYBODY'S 
DREAM  GIRL 


‘Health 

Capsules’:  Turns  Columnist 

Take  1  Daily 


Bv  Rav  Erwin 


“Health  Capsules,”  a  daily 
feature  by  Michael  A.  Petti, 
M.D.,  starts  distribution  through 
United  Feature  Syndicate  Feb. 


The  tall,  beautiful  lass 
from  the  peaceful  moun¬ 
tain  valley  is  the  heroine 
every  girl  and  every  woman 
understands  and  secretly 
envies  .  .  .  and  every  man, 
young  or  old,  would  like  to 
meet! 


That's  why  millions  of 
loyal  readers  follow  her 
romantically  entertaining, 
humanly  humorous,  always 
intriguing  adventures, 
daily  and  Sunday,  in: 


Arnold  to  Conduct 
One-Day  Makeup  Clinic 

Harrisburg,  Pa. 

A  Newspaper  Makeup  Clinic 
will  be  held  Feb.  3  in  the  Harris- 
burger  Hotel,  under  the  joint 
sponsorship  of  the  Pennsylvania 
Society  of  Newspaper  Editors 
and  the  Pennsylvania  News¬ 
paper  Publishers’  Association. 

Edmund  C.  Arnold,  head  of 
the  Graphics  Arts  Department 
of  the  Syracuse  University  Jour¬ 
nalism  School,  and  consultant 
for  Mergenthaler  Linotype  Co., 
will  be  featured.  Full  registra¬ 
tion,  including  lunch,  is  $3  per 
person.  Clinic  registration  is 
limited  to  55. 


HEALTH  CAPSULES 


ASE  CAREER  WOMEN 
MORE  LIKELY  TO 
OEVELOP  HEART  DISEASE? 


by  Bob  Lubbers 


In  the  daily  strip,  a  new 
story-sequence  will  start 
Monday,  Feb.  6th! 

A  new  Sunday-page  story 
starts  next  Feb.  26th! 


Daily  News  Report 
Column  in  Spanish 

Miami,  Fla. 

The  Miami  Herald  has  started 
a  daily  Spanish-language  news 
column. 

The  special  daily  report  is  a 
wrapup  of  top  national  and  in¬ 
ternational  news,  with  emphasis 
on  Latin  American  dispatches.  It 
is  edited  by  Latin  America  Edi¬ 
tor  George  Southworth. 

Four  Spanish  newspapers  are 
published  in  Miami,  including 
three  exile  editions  of  Cuban 
newspapers. 


Paper’s  Jubilee 

Hamilton,  Bermuda 
The  50th  anniversary  of  the 
Mid-Ocean  News  will  be  marked 
by  a  Special  Jubilee  Issue  of  the 
newspaper  to  be  published  Jan. 
31.  The  Issue  will  total  32  pages, 
and  advertisements,  either  con¬ 
gratulatory  or  straight  sell,  will 
be  accepted  at  the  newspaper’s 
usual  rate  of  $1  per  column  inch. 


PLACE  YOUR  ORDER  NOW! 


apparently  so.  a 
RECENT  STUDY  REVEALS 
THAT  CAREER  GIRLS  HAVE. 

5  TO  8  TIMES  MORE 
CORONARY  heart  DISEASE 
than  HOUSEWIVES. 


FEATURE  SYNDICATE 

220  EAST  42~.  STREET,  NEW  YORK  \7.  N.Y. 
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ANOTHER  SMASH  HIT! 


YOGI  BEAR 

A  new  Sunday  page  for  Young  and  Old.  Already  known  and  loved 
by  millions,  YOGI  BEAR  is  a  creative  achievement,  full  of  imagination 
and  humor. 

It  starts  February  5th  in  about  100  newspapers  including  The  Atlanta 
Journal,  Baltimore  Sun,  Buffalo  Courier-Express,  Chicago  Tribune, 

Dallas  Times  Herald,  Denver  Post,  Detroit  News,  Honolulu  Star-Bulletin, 

Houston  Chronicle,  Indianapolis  Star,  Los  Angeles  Times,  Memphis 
Commercial  Appeal,  Miami  News,  Milwaukee  Journal,  New  York 
Herald  Tribune,  Oakland  Tribune,  Oklahoma  City  Oklahoman,  St.  Louis 
Post-Dispatch,  Toledo  Blade,  Washington  Star,  etc. 

Available  in  half,  one-third  and  tabloid  sixes. 

Wire  collect  for  quotation  if  your  territory  is  still  open. 

McNAUGHT  SYNDICATE,  Inc. 

New  York  17.  N.  Y. 


60  East  42nd  Street 


Sylvester 


(Continued  from  pane  12) 

Herald  Tribune,  who  first  ser\'ed 
under  James  C.  Haperty  at  the 
White  House. 

“Believe  me,  I’m  not  poinp 
into  this  new  assignment  starry- 
eyed,  expecting  to  set  the  world 
on  fire,”  Mr.  Sylvester  con¬ 
cluded. 

This  particular  appointment 
to  the  Kennedy  Administration 
is  Ivy  League,  but  Princeton 
rather  than  Harvard.  Mr.  Syl¬ 
vester  was  bom  Oct.  21,  1901  in 
Montclair,  N.  J.  After  Mont¬ 
clair  High  School  he  went  to 
Old  Nassau,  and  was  graduated 
in  1923.  At  Princeton  he  got 
interested  in  writing  as  editor 
of  NoHsau  Lit.  (Adlai  E.  Stev¬ 
enson  was  at  Princeton  then  but 
Mr.  Sylvester  said  he  didn’t 
know  him  very  well.) 

Mr.  Sylvester  had  hope<l  to 
get  a  job  on  the  Toledo  Blade 
when  he  was  graduated  from 
Princeton.  That  did  not  pan  out, 
however.  His  father  wanted  him 
to  go  to  Harvard  Law  School. 
He  resisted  that,  and,  hoping  to 
get  a  chance  to  write,  went  to 
work  for  the  Macmillan  Book 
Company  as  a  salesman  in  1924. 

One  afternoon,  while  calling 
on  book  stores  in  Newark,  he 
heard  a  customer  say  he  was 
leaving  the  New’ark  News.  Mr. 
Sylvester  went  to  a  telephone 
and  called  up  the  city  editor. 

The  man  on  the  desk  said 
there  was  nothing  doing,  but 
took  down  his  name,  address 
and  telephone  number.  That 
night  he  got  a  telephone  call; 
there  was  an  opening  in  the 
Montclair  office. 

In  September  1924,  he  started 
working  for  the  News.  By  1925 
he  was  transferred  to  the  city 
staff,  where  he  did  general  as¬ 
signments  and  rewrite  until 
1929.  Then  in  March  of  that 
year,  at  28,  he  was  promoted  to 
assistant  city  editor.  After  a 
year  in  that  job  another  two 
years  as  feature  editor,  in  1936 
he  was  named  city  editor.  He 
held  that  job  for  eight  years, 
a  record  for  the  Newark  paper. 
He  was  made  chief  of  the  Wash¬ 
ington  bureau  in  1944. 

Mr.  Sylvester  recalls  that  in 
Washington  he  paid  little  atten¬ 
tion  to  Senator  John  F.  Ken¬ 
nedy.  On  one  occasion,  at  the 
time  of  the  Senator  McCarthy- 
Army  furor,  he  was  on  a  TV 
panel  with  Tom  Winship,  Bos¬ 
ton  Post,  and  Robert  Chalmers, 
Washington  Post. 

Senator  Kennedy  was  answer¬ 
ing  the  questions  by  saying  he 
was  ill  at  the  time  —  “flat  on 
my  back.”  Mr.  Sylvester  was  the 
one  who  finally  asked: 

“Do  you  approve  or  disap¬ 


prove  the  action  (censure)  the 
Senate  has  taken  on  Senator 
McCarthy?” 

Senator  Kenne<ly  thought  for 
several  moments,  then  .said:  “I 
approve.” 

Mr.  Sylvester  was  married 
Dec.  27,  1926  to  Kathrj’n  F. 
Ferguson,  then  a  rejjorter  on 
the  Newark  News.  They  have 
two  children,  Tony,  a  re|)orter 
for  the  Washington  Star’s  TV 
and  radio  station,  and  a  daugh¬ 
ter,  Natasha,  a  writer  and  free¬ 
lance  lK)ok  designer. 

• 

White  Hout^e  Corps 
W  ill  Fete  Kennetly 

Washington 

The  White  House  Correspond¬ 
ents’  Association  will  hold  a  din¬ 
ner  Feb.  25  honoring  Presi¬ 
dent  Kennedy  and  members  of 
his  official  family. 

The  stag  affair  has  set  off  the 
usual  grumbling  by  women 
members  of  the  press  corps. 
However,  the  Women’s  National 
Press  Club  will  entertain  the 
Kennedys  at  a  “stunt  night”  in 
the  spring. 

Pressure  for  tickets  to  the 
dinner  is  “terrific,”  according  to 
Paul  Wooton,  Neiv  Orleans 
T hues  -  Picayune  correspondent, 
whose  office  is  handling  reserv’a- 
tions. 

Association  president  is  Gar¬ 
nett  D.  Homer,  Washington 
Star. 

• 

Cainpai^  Subt»idy 

Washington 

Senator  Mike  Mansfield  of 
Montana,  Democratic  leader,  has 
proposed  in  an  elections  reform 
program  that  the  Government 
allow  up  to  $1,000,001)  each  to 
the  Republicans  and  Democrats 
toward  the  cost  of  radio-TV  time 
in  a  Presidential  campaign.  He 
suggested  that  the  appropriate 
committee  might  also  consider 
whether  there  should  be  a  sub¬ 
sidy  for  newspaper  advertising 
as  well. 

• 

Job  ill  W  ashington 

Scranton,  Pa. 

William  Keisling,  a  member 
of  the  staff  of  the  Tribune  and 
Sunday  Scrantonian,  has  re¬ 
signed  to  become  a  special  as¬ 
sistant  to  Congressman  William 
Scranton  of  this  city.  During 
the  campaign  Mr.  Keisling  was 
on  leave  from  his  newspaper 
job,  to  handle  publicity  work 
for  the  Republican  candidate. 

• 

New  W  ashington  Chief 

With  John  O’Donnell  on  ex¬ 
tended  sick  leave,  the  New  York 
News  has  appointed  Edward  W. 
(Ted)  Lewis,  veteran  political 
writer,  as  chief  of  its  Washing¬ 
ton  Bureau. 


‘Bogtrotters,  Clobs’ 
Cover  Royal  Visit 


Lo.mmkn 

Relations  between  the  Irish 
and  British  press  may  never  be 
the  .same  again  after  what  fu¬ 
ture  journalistic  histories  will 
undoubtedly  refer  to  as  “The 
Birr  Castle  Incident.” 

Journalists  of  lx)th  factions 
are  .still  exchanging  catcalls  and 
accusations  over  just  which 
group  was  responsible  for  the 
“siege”  of  Birr  Castle — the  home 
of  Antony  Armstrong-Jones’ 
mother — by  a  platoon  of  news¬ 
men  who  apparently  succeeded 
in  marring  the  first  visit  of 
British  royalty  to  Ireland  in  32 
years. 

Among  the  incidents  which 
annoyed  Princess  Margaret  and 
her  husband  when  the  couple 
visited  the  castle,  were  wall¬ 
scaling  photographers  and  a  70- 
man  phalanx  of  reporters  which 
attempted  to  accompany  the 
royal  couple  whenever  they  made 
a  move.  The  newsmen’s  antics 
finally  resulted  in  an  unprece¬ 
dented  appeal  from  London  by 
Queen  Mother  Elizabeth,  re¬ 
questing  that  the  Irish  and 
British  press  recall  the  reporters 
and  photographers  from  the 
castle  area  so  that  the  couple 
could  “enjoy  the  few  remaining 
days”  of  an  Irish  holiday. 

Most  national  dailies  moved 
immediately  to  oblige  the  Queen 
and  recalled  newsmen  both  from 
Birr  Castle  and  Abbeyleix,  the 
home  of  Viscount  and  Lady  De 
Vesci.  Lady  De  Vesci  is  Arm¬ 
strong-Jones’  sister. 

British  and  Irish  newsmen 
then  began  their  respectively 
partisan  post-mortems,  each 
blaming  the  other  for  the  royal 
“newsmen,  go  home”  plea.  The 
British  press  asserted  that 
overly-enthusiastic  Irish  news¬ 
men  started  the  whole  mess.  The 
Irish  counter-attacked  with 
emotions  which  apparently 
poured  forth  so  fast  they  spilled 
over  into  poetry. 

The  Dublm  Evening  Herald 
gave  the  following  account  of 
newsmen’s  conduct  during  Mar¬ 
garet’s  visit  to  Birr  Castle: 

“A  tourist  .strolled  into  Birr 
Square  one  day, 

“Over  from  America  to  see 
the  sights. 

“Before  he  left  he  was  heard 
to  say, 

“  ‘Oh!  The  wild  Irish- — I  never 
saw  the  like 

“  ‘In  civilization  or  the  U.S.A. 

“  ‘Trotting  over  the  bogs  in 
funny  hats, 

“  ‘Acting  as  if  they’re  all  gone 
bats. 


“‘Drinking  till  they’io  in  the 
rats.’ 

“We  told  him:  No,  it  was  not 

-SO. 

"But  the  lK)gtrotters  in  funny 
dross, 

“The  yokels,  dobs  and  crazy 
mobs, 

“Were  none  other  than  the 
British  press.” 

The  Herald  ahso  published  a 
cartoon  showing  two  English 
newsmen  fleeing.  One  of  the 
Englishman  is  .saying  to  the 
other:  “Ah,  well.  We  are  not 
the  first  British  fleeing  from  an 
Irish  castle.” 

Both  Irish  and  British  news¬ 
papers  honored  the  Queen 
Mother’s  request  for  privacy  for 
the  Princess  and  her  husband. 
The  World’s  Press  News,  a  pro¬ 
fessional  journal  of  the  British 
newspaper  world,  explained  that 
the  withdrawal  of  British  news¬ 
men  followed  the  country’s  jour¬ 
nalistic  tradition.  The  royal 
family  cannot  make  any  de¬ 
mands  of  the  press,  but  they  can 
request  and  get  cooperation. 

An  executive  for  the  London 
Daily  Herald  .said  he  thought 
the  story  had  run  its  course  any¬ 
way,  “but  such  requests  are 
always  respected.”  An  editor  of  i 
the  Daily  Mirror  said  he  thought 
the  request  was  “perfectly  justi¬ 
fied”  and  “would  lie  respected.” 

An  Evening  News  and  Star 
spokesman  commented.  “I  am 
against  intrusion.  Naturally,  we 
will  observ’e  the  Queen  Mother’s 
wishes.  After  all,  the  visit  was 
a  private  one.” 

A  spokesman  for  the  Daily 
Telegraph  .said  his  newspaper 
had  treated  the  visit  as  a  private 
affair  from  the  beginning.  “The 
Queen  Mother’s  appeal  was  per¬ 
fectly  justified,”  he  said.  “The 
army  of  newsmen  should  have 
left  off  by  now.” 

Shortly  after  the  Queen 
Mother’s  press  secretary,  Maj. 
A.  J.  S.  Griffin,  conveyed  her 
request  to  the  press  of  both 
countries,  the  ranks  of  70  news¬ 
men  covering  the  royal  couple’s 
visit  dwindl^  to  alrout  25.  News¬ 
men  were  .scattered  as  far  as  25 
miles  from  the  Abbeyleix  estate. 
• 

A<1  Sales  Director 

Lancaster,  Pi 

Melvin  J.  Powderly,  a  member 
of  the  ad  staff  since  1923,  has 
been  appointed  director  of  ad¬ 
vertising  sales  for  the  Lancaster 
Newspapers,  Inc.  Robert  P 
Williams  has  been  promoted  to 
manager  of  retail  advertising- 
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‘Coke' 


Atk  for  ii  eilhtr  vat  •  •  • 
trade-marki  mean  Iht  tarn*  thing 


This  Capital  is  important 
to  our  trade-mark 

When  you  have  occasion  to  refer  to  our  product 
by  its  friendly  abbreviation,  you’ll  keep  your 
meaning  clear  if  you  make  it  “Coke”. . . 
with  a  capital  “C”  please.  And  you’ll  help  us 
protect  a  valuable  trade-mark. 

Ne.xt  time  thirst  creeps  up  on  you,  be  really 
refreshed  . . .  pause  for  Coca-Cola.  The  cold  crisp 
taste  of  Coke  is  the  all-time, 
anytime  favorite  in  50  states  and  more  than 
100  countries  the  world  over. 


SIGN  OF  GOOD  TASTE 

Copyright  1959  THE  COCA-COLA  COMPANY 


How  well  do  you  know  your 


Capitals? 


olumbia 


This  Capital  is  important 
to  the  State  of  South  Carolina 


Unions’  Plant 
For  Portland 
Paper  Ready 


walkout  of  nearly  850  craft  and  CLASSIFIED  CLINIC 
editorial  union  workers  14 
months  ago  following  a  strike 

called  against  the  two  papers  by  ■  ■’ 

56  members  of  the  stereotyper 


Nothing  has  been  heard  for 
several  months  from  two  other 
groups  which  had  announced 
Portland,  Ore.  plans  for  starting  another  Port- 
New  quarters  for  the  Portland  land  daily  paper,  one  to  be  called 
Reporter,  strike-born  newspaper  the  Portland  Daily  Newn,  the 
produced  on  a  weekly  and  twice-  other  the  Portland  Examiner. 
weekly  basis  for  the  past  11  ^he  throwaway  tabloid  Re- 


Order  Extensions, 
Discounts  on  Fire 


By  Daniel  L.  Lionel 

New  York  Herald  Tribune 

‘Does  anyone  here  extend  In  answer  to  a  query  whether 


months,  were  shown  to  the  p^j-ter  was  born  three  months  oi'^ers  beyond  the  original  ex-  any  CAMs  present  offer  flat 
public  here  Jan.  5  at  an  open  ^ftej.  start  of  the  strike  as  a  piration  date  and  allow  the  ad-  rate  national  classified  adver- 
house  hosted  by  Publisher  Rob-  temnorarv  measure  with  Robert  vertiser  benefit  of  the  multiple  tisers  the  benefit  of  frequency 
ert  Webb.  Lee,  fo^er  Oreg^nirrl  assIS  insertion  rate?”  discounts.  25%  of  those  present 

The  former  Wells-Fargo  news  editor,  as  publisher.  When  Up  went  a  hand.  The  speaker  said  they  did.  Stanley  Finsness, 

freight  building  and  stable,  lo-  Mr.  Lee  left  to  take  a  position  ^nid,  “We  don’t,  but  the  Los  Providence  (R.  1.)  Journal,  sa.\i 
cated  in  the  northwest  area  with  the  New  York  Times,  Mr.  Angeles  Examiner  asks  adver-  about  75%  of  advertisers  ap- 
about  a  mile  and  a  half  from  Webb  moved  up  to  publisher,  tisers  who  call  to  cancel  ads  that  prised  of  the  national  classifi^ 
downtown,  has  l)een  converted  About  250  of  the  striking  union  have  produced  good  results  rate  incentives  snapped  up  the 
during  the  past  six  months  to  members  are  staff  members  of  whether  they  would  like  to  use  offer  for  additional  insertions, 
house  the  equipment  and  per-  the  Reporter.  balance  of  the  original  sched-  Promotion  devices  aimed  at 

sonnel  needed  for  production  of  Officers  editors  and  foremen  advertise  another  item.”  luring  more  transient  adver- 

the  Reporter  on  a  daily  basis,  Rp’nnrter  were  announced  “Thank  you !  Harry’  Outhet,  tisers  into  classified  were  given 

The  publication  missed  its  recently  by  Mr.  Webb.  Roby  ^^^Joronto  Globe  and  MaU,  a  careful  going  over.  Mr. 
Nov.  1  deadline  to  start  daily  Evans,  ex-Oregonian  printer,  is  .  Powderly  said  people  who  have 

appearance  setting  the  date  back  business  manager.  Jack  Walters,  Unless  a  copy  never  placed  a  classified  ad  to 

for  several  weeks.  Later  Mr.  one-time  Journal  circulation  change  is  permitted,  there’s  little  sell  an  unneedwl  item  have  no 

Webb  announced  another  post-  manager  who  left  that  post  ^ 

ponement.  At  the  open  house  he  eight  years  ago,  was  named  cir-  ad  that  hasn  t  produced  in  of  u  ant  ads.  He  told  of  the 

declined  to  pinpoint  the  next  culation  manager.  days  should  have  a  change  advertiser  who  called  him  to  say 

go-daily  date,  but  said  it  would  j  Wvkoff  former  Oretron-  copy.”  that  he  had  placed  an  ad  to  sell 

be  “soon.”  He  also  refused  to  another  hand,”  .says  a  boat  and  by  6:_0  A.M.  on 


of  copy.” 


that  he  had  placed  an  ad  to  sell 


indicate  which  wire  service  f'**'  the  Chairman.  ounaay,  me  nay  me  aci  .sianea, 

^ild  L  obtained  by  the  u^  tor  and  Lew  Gardner,  one-time  » AH  you  do  when  you  extend  he’d  made  the  sale.  “I  don’t 
Wki  naner  Oregonian  makeup  editor,  is  the  original  ex-  want  any  more  of  that  kind  of 

S  ..Si!,?!:' potion  date  aad  Brant  the  staff."  aaid  the  advertiser.  Ead. 


“I  .see  another  hand,”  .says  a  boat  and  by  6:20  A.M.  on 


Sunday,  the  day  the  ad  .started, 


“All  you  do  when  you  extend  he’d  made  the  sale.  “I  don’t 
orders  beyond  the  original  ex-  want  any  more  of  that  kind  of 


nrlfuct  f  ?h  •  tFl  ^  T  w  f  Gherman  Evans  the  Rochester  papers  give 

production  of  the  Mmmt  (^Fla  )  ^-Journal  telegraph  editor,  and  time  orders  at  every  employee  a  3  line,  7  day 

JoiW  was  shipped  here  by  the  Hector  Fox,  ex- Journal  copy  the  outset,”  said  the  last  hand  ad  to  sell  any  personal  property. 

International  Typographical  reader,  has  been  named  city  <<As  a  result  of  a  successful 

i^a'k  '  Scene  of  this  give-and-take  experience,  our  employees  be- 

mg  purchased  and  remodeled  by  mechanical  departments  was  the  Northeast  Classified  come  enthusiastic  want  ad  sales- 

P  company  formed  by  three  former  Journal  staff  mem-  Advertising  Managers’  annual  men,”  Mr.  Powderly  said, 

rortland  unions.  ti^j.^  t,ave  been  named  to  fore-  meeting  Jan  9-10  in  New  York 

One  reason  given  by  Mr.  man  jobs,  including  Robert  Pat-  C^.  Spurring  the  df^ussion  TOURN.4MENT  SECTION 

Webb  for  failure  to  go  daily  ton,  composing  room;  James  was  Anthony  T.  Powderly,  CAM,  The  Los  .\ngeles  Ernmintr>t 
Nov.  1  was  the  inadequacy  of  Rogers,  stereotyping;  Tom  Leed-  Rochester  Gannett  Newspapers,  special  Tournament  of  Roses 
stereotyping  equipment.  A  semi-  ham,  pressroom.  Assembled  were  48  CAMs  who  All-Year  Edition  contained  a 

automatic  machine,  owned  by  Qf  j42  members  of  the  dissected  nearly  every  aspect  of  Classified  .section  of  100  pages, 

the  union  and  leased  to  the  news-  Portland  Newspaper  Guild  who  classified  during  the  two-day  including  a  20-page  tabloid  fea- 

paper,  has  been  installed  and  originally  observed  the  .strike  .session.  turing  Western  States  Resort! 

test^.  PhotoengraAnng  equip-  <.^11,  52  remain  to  staff  the  Ranches  and  Acreage.  Within 

ment  is  to  be  installed  soon.  Reporter.  Sixty  of  the  original  Urce  .4ds  on  Radio  section  were  nearly  200,000 

Stock  Being  Sold  number  returned  to  regular  duty  A  surprising  number  of  CAMs  lines  of  classified  advertising. 

with  the  two  struck  papers  and  pointed  to  the  competition,  par-  Thousands  of  the  Tournament 
Financing  of  the^  contem-  30  have  either  left  Portland  or  ticularly  in  one-newspaper  of  Roses  Classified  Section  were 


plated  daily  is  being  done  taken  up  other  work, 
through  sale  of  $1,250,000  worth 
of  stock  in  $10  units.  The  issue 

was  approved  by  the  Securities  News  Digest  Buildm|5 
and  Exchange  Commission  and  o  i  i  i.  vt  •  ^ 

is  being  sold  by  a  volunteer  ^oI<l  by  Unity po 


towns,  by  radio  stations  who  give  sent  to  Hearst  newspaper  offices  ] 
listeners  free  ads.  One  CAM  has  where  they  will  be  made  avail- 
installed  tape  recorder  in  his  able  to  readers, 
salesmen’s  cars  to  pick  up  local  Joyce  Stephens,  “The  Exam- 
commercials.  On  returning  to  iner/Herald-Express  Classified 
the  office  these  are  played  back  Girl,”  is  on  a  nation-wide  tour  to 


force.  An  additional  block  of  Meriden,  Conn,  and  followed  up  for  classified  promote  and  supervise  distribu- 

shares  was  reserved  for  distri-  Unitypo  Co.,  a  subsidiary  of  sales.  The  CAM  .said  the  instal-  tion  of  the  All-Year  Classified 
bution  to  Reporter  staff  mem-  the  International  Typographical  lations,  which  cost  around  $300,  Section. 

bers.  According  to  the  stock  Union  of  Indianapolis,  has  sold  paid  for  themselves  in  a  few  The  Tournament  of  Roses 

prospwtus,  officials  of  the  ^  four-level  concrete  building  days.  Classified  Section  contains:  18 

organization  will  receive  a  por-  here  to  Meriden  Auction  Rooms.  Other  CAMs  said  they  moni-  individual  full-page  advertise 

tion  of  their  salaries  in  shares.  The  announced  price  was  $12,-  tored  commercials  by  hiring  ments;  14*^  pages  of  job  offer- 
The  Reporter  constitutes  the  000,  or  nearly  $20,000  less  than  women,  once  or  twice  a  month  ings;  17  pages  of  new  and  used 
principal  effort  of  out-of-work  Unitypo  paid  for  the  building  at  minimum  hourly  wages,  to  cars;  5  pages  of  real  e.state;  I 
union  members  to  oppose  their  nine  years  ago  when  it  was  listen  to  the  radio  .stations  from  pages  of  mobile  homes;  2  pagM 
former  employers  at  the  Oregon  acquired  to  house  the  Daily  opening  to  sign  off,  taking  the  of  business  opportunities,  all  i® 
Journal  and  the  Oregonian.  News  Digest,  a  union-financed  names  and  addresses  of  adver-  addition  to  the  20-page  tabloid 
Both  Portland  dailies  have  pub-  newspaper.  The  News  Digest  tisers.  These  are  followed  up  by  of  Western  States  Resort*, 
lished  uninterruptedly  .since  folded  April  23,  1954.  staffers.  Ranches  and  Acreage. 
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Comic  ^Monopoly^ 

(Continued  from  page  9) 

Karkfn'ound  Stated 

Reciting  the  background  of 
the  business,  the  complaint  says: 

“Virtually  every  newspaper  in 
the  United  States  which  pub¬ 
lishes  a  Sunday  edition  distrib¬ 
utes  a  color  comic  supplement 
with  each  copy  of  such  edition. 
Color  comic  supplements  range 
in  size  from  four  to  twenty-four 
pages  and  consist  of  copyrighted 
features  printed  in  color.  The 
copyrighted  features  include, 
but  are  not  limited  to,  comic 
strips,  romance  and  adventure 
stories,  cartoons,  games  and 
puzzles. 

“The  rights  to  publish  the 
copyrighted  comic  features 
which  appear  in  color  comic  sup¬ 
plements  are  generally  licensed 
to  newspapers  by  persons  or 
companies  called  ‘syndicates’. 
Defendant  Hearst,  through  its 
King  division,  and  defendant 
NE.4,  as  well  as  other  syndi¬ 
cates,  license  the  publication  of 
comic  features  to  newspapers, 
usually  by  written  contract. 
Along  with  such  rights  the  syn¬ 
dicates  furnish  the  ‘matrices’,  or 
moulded  designs,  of  such  comic 
featuri?s.  The  syndicates  ship  the 
matrices,  for  printing,  to  de¬ 
fendants  Greater  Buffalo  or  In¬ 
ternational,  to  co-conspirator 
Eastern,  to  other  color  comic 
supplement  printers,  or  direct  to 
newspapers  which  are  equipped 
to  print  their  own  color  comic 
supplements. 

“Approximately  86%  of  the 
total  number  of  newspapers  in 
the  United  States  which  distrib¬ 
ute  color  comic  supplements 
with  their  Sunday  or  Saturday 
editions  do  not  print  such  sup¬ 
plements  themselves.  The  color 
comic  supplements  distributed 
by  such  newspapers  are  printed 
by  the  defendants.  Greater  Buf¬ 
falo  and  International,  the  co¬ 
conspirator  Eastern,  or  by  other 
printers  of  color  comic  supple¬ 
ments.  Such  printers  generally 
provide  the  newsprint  for  the 
color  comic  supplements  which 
they  print,  using  for  such  print¬ 
ing  color  plates  cast  from  the 
matrices  received  from  King 
and  NEA  or  from  other  comic 
feature  syndicates.  Some  news¬ 
papers,  principally  large  news¬ 
papers  in  major  markets,  and 
some  newspaper  chains,  main¬ 
tain  facilities  for  printing  color 
comic  supplements  and  print 
their  own  color  comic  supple¬ 
ments. 


plates  from  matrices,  the  fur¬ 
nishing  of  newsprint  and  the 
printing  of  the  supplements,  is 
obtained  by  newspapers  through 
direct  contract  or  arrangement 
with  the  defendant  Greater  Buf¬ 
falo,  the  co-conspirator  Eastern, 
one  of  the  other  color  comic  sup¬ 
plement  printers,  or  by  contract 
or  arrangement  with  the  comic 
feature  syndicates.  King  and 
NEA.  King  and  NEA,  in  turn, 
fulfill  their  contracts  for  print¬ 
ing  through  arrangements  with 
defendant  Greater  Buffalo  or 
one  of  its  printing  subsidiaries. 
The  latter  furnish  the  news¬ 
print  and  print  the  color  comic 
supplements  that  King  and 
NEA  supply  to  their  newspaper 
customers.” 


SUNDAY  Ada 

(Continued  from  page  11) 

Tribune.  Mr.  McKittrick  was 
given  a  standing  ovation. 

Thanking  stockholders  and  di¬ 
rectors,  Mr.  McKittrick  com¬ 
mented  on  the  “bright  future” 
of  Metropolitan  Sunday  News¬ 
papers. 

“SUNDAY  magazine  is  the 
number  one  basic  medium  in  the 
field,”  he  said.  “Nothing,  in¬ 
cluding  TV,  can  do  the  job  of 
the  SUNDAY  magazine,  and 
publishers  should  realize  the 
importance  of  their  magazines.” 

Mr.  McKittrick  added  that 
comics  advertising  volume  will 
eventually  come  back  and  urged 
publishers  to  continue  study  and 
re-evaluation  of  the  medium. 

Two  new  members  were 
elected  to  the  board.  E.  P. 
Struhsacker,  Chicago  Tribune, 
succeeded  Mr.  McKittrick  and 
Harry  H.  Cahill  of  the  Seattle 
Times  was  added  to  bring  the 
board  up  to  10  members. 

Others  on  the  board  are  How¬ 
ard  Clother,  Buffalo  Courier- 
Express;  William  A.  Dyer,  Jr., 
Indianapolis  Star;  Earl  J. 
Gaines,  Pittsburgh  Press;  John 
W.  Moffett,  Minneapolis  Trib¬ 
une;  William  F.  Schmick,  Jr., 
Baltimore  Stin;  William  Davis 
Taylor,  Boston  Globe;  Mr. 
Stephens;  and  Mr.  Kline. 

• 

Moving  to  Israel 

Cleveland 

Paul  Danaceau,  general  as¬ 
signment  reporter  of  the  Cleve¬ 
land  Plain  Dealer,  is  leaving  the 
staff  in  February  to  live  and 
work  in  Israel.  He  began  on  the 
Plain  Dealer  as  a  copyboy. 

• 

Critic  to  Teach 


f]  ^Mainline  99’ 
i  !  4-Paper  Story 

■  I  San  Francisco 

■  Five  dailies  have  united  to 
^  provide  a  report  on  five  counties 
“atop  California’s  great  Central 
%  I  Valley,”  entitled  Mainline  Mar- 
^  ket  99  in  token  of  common  loca¬ 
tions  on  U.  S.  Highway  99. 

«'  The  four-page  report  in  color 
was  the  joint  activity  of  the 
‘  Redding  Reeord  -  Searehlight, 

Chico  Enterprise-Record,  Oro- 
ville  Mercunj,  Marysville -Yuba 
i  City  Appeal-Democrat,  and  the 

J  Red  Bluff  Daily  News.  Their 

M  circulations  range  from  5,000  to 

15,000.  The  larger  dailies  bore 
a  proportionate  share  of  the 
FLYING  HISH^ay  Brashear  of  promotion  expense, 
the  Phoenix  (Aril.)  Gazette  will  No  joint  .sales  effort  was  at- 
take  home  the  plaque  and  a  $200  tempted  in  the  presentation  pre- 
prize  as  a  sweepstakes  winner  in  pared  by  West-Holliday  Co., 
the  TWA  Competition.  Inc.,  which  represents  each 

4  •  *  Tfe*  member  of  the  group.  The  pre- 

1 1  sentation  does  point  out  that 

the  circulation  growth  of  the 
A  j  TW^T’  *4.*  dailies  has  totalled  42.4  per- 

/Xflfl  ntlUff  decade,  outpac- 

O  ing  a  population  increase  of 

•  35.7.  The  circulation  gain  of  15,- 

■  892  brought  total  circulation  to 

53,328. 

Winners  of  the  23rd  Annual  Mainline  Market  99  dailies 
Writing  and  Picture  Competi-  contained  2,238  full  pages  of 
tion  sponsored  by  Trans  World  food  copy  for  a  1959  total  of 
Airlines  were  announced  this  5,327,560  lines,  the  report  al.so 
week.  Awards  will  be  presented  -states. 

Jan.  19  at  Camelback  Inn,  ^ 

Phoenix,  Arizona. 

Awards  consist  of  $100  in  cash  ‘Newspaper  Game’ 
and  a  commemorative  plaque  for  Pq|.  Editors  on  TV 
each  winner.  An  extra  $100  and 

a  trophy  goes  to  the  sweepstakes  ‘‘The  Newspaper  Game,”  a 
winner  in  each  class.  program  dealing  with  the  make- 


a  trophy  goes  to  the  sweepstakes  ‘‘The  Newspaper  Game,”  a 
winner  in  each  class.  program  dealing  with  the  make- 

OPEN  —  Robert  Serling,  up  of  the  front  page,  will  be 
United  Press  International,  presented  on  WABC-TV’s  “Ex- 
Washington,  1).  C.,  best  aviation  pedition:  New  York”  on  Chan- 
news  repHjrting,  sweepstakes.  oel  7,  Jan.  17,  7-7:30  P.M. 

William  Yates,  late  travel  edi-  The  New  York  Herald  Trib- 
tor  of  the  Chicago  Tribune,  best  operations  will  be  described 


air  travel  reporting, 


by  Donald  Rogers,  business  edi- 


Kenneth  Fox,  Kansas  City  ^or.  The  first  half  of  the  pm- 


Star,  editorial. 


gram  will  deal  with  a  news  con- 


SELECTIVE— Jay  Brashear,  ference  in  which  Fendall  Yerxa, 
Phoenix  (Ariz.)  Gazette,  air  managing  editor,  meets  with 
travel  reporting,  sweepstakes.  editors  to  evaluate  the  news. 
Richard  Kerr,  Ann  Arbor  Cameras  will  film  the  Herald 


(Mich.)  News,  aviation  news 
reporting. 

George  Reiss,  American  Metal 
Market,  New  York,  editorial. 


Tribune’s  editors’  conference  on 
Jan.  16. 

The  second  part  of  the  show 
will  feature  a  number  of  col- 


PHOTOGRAPHIC  —  Gene  umnists  and  views  of  the  city 
Pesek,  Chicago  Sun-Times,  color  ^oom. 


photograph,  sweepstakes.  • 

Sol  Studna,  Kansas  City  Star,  ^ 
best  black  and  white  in  a  news-  Osteopathic  Prize 
paper  of  more  than  75,000  Chicago 

circulation.  The  American  Osteopathic  As- 


..  .  Cleveland 

ixHitraet  .Arraneement  t>  •  -ir  i.  u  u 

Bain  Murray,  who  has  been 

“The  aforementioned  color  music  critic  of  the  Heights  Sun- 
comic  supplement  printing  serv-  Press,  has  left  the  staff  to  con- 
ice,  including  the  casting  of  color  tinue  his  teaching  of  music. 
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Dante  Tranquille,  Utica  sociation  will  award  three  $100 
(N.  Y.)  Daily  Press,  best  black  prizes  for  the  liest  newspaper 
and  white  in  a  newspaper  of  stories  about  osteopathy  pub- 


75,000  circulation  or  less. 


lished  during  1960.  Entries 


Stewart  Love,  Pittsburgh  should  be  addressed  to  News- 
Press,  best  black  and  white  in  a  paper  Story  Competition,  Amer- 
Sunday  newspaper  magazine  ican  Osteopathic  Association, 
section.  212  East  Ohio  Street,  Chicago. 


Ike  and  Press 

(Continued  from  page  14) 


The  kind  of  things  that  you 
talk  of,  cartoons  and  unfriendly 
quips,  I  just  can’t  he  bothered 
with.” 

Later,  the  President  said  he 
normally  read  only  the  Sunday 
papers. 

Lilian  Levy,  of  the  National 
Jewish  Post  and  Opinion  and 
Science  Service,  brought  up  the 
question  of  press  .security  Jan. 
13.  She  said  U.  S.  authorities 
in  Berlin  had  put  a  lid  on  press 
information  and  questions  about 
officials  in  the  Bonn  government 
accused  of  former  Nazi  affilia¬ 
tions.  Their  excuse,  she  added, 
was  that  the  information  might 
l)e  embarrassing  to  the  Bonn 
government  and  she  wanted  to 
know  the  reason  for  the  press 
ban. 

The  President  suggested  she 
ask  the  State  Department. 

On  Jan.  26,  Sarah  McClendon, 
of  the  El  Pa.so  Times  and  the 
Mamdiester  (N.  H.)  Union 

Leader,  said  she  was  having  dif¬ 
ficulty  getting  the  names  of  two 
members  of  the  U.  S.  Intelli¬ 
gence  Board.  “Don’t  you  think 
that  the  American  people  have 
a  right  to  know  who  is  making 
decisions  that  may  affect  their 
security?”  she  asked. 

The  President  replied:  “I 
hadn’t  thought  of  this  question 
at  all,  I  don’t — I’ll  ask.” 

M  iss  McClendon  came  back 
with:  “Well,  could  you  ask  them 
to  get  those  names?” 

President  Eisenhower  re¬ 
torted:  “No,  no;  I  won’t  say 
that.  I’ll  just  ask  them  what 
the  procedure  is.” 

Mr.  Eisenhower  had  a  few 
words  for  the  press  on  Feb.  11. 
In  response  to  a  question  from 
William  McGaffin,  Chicago  Daily 
News,  he  said:  “You  people 
right  here  have  a  very  big  func¬ 
tion  to  perform.  The  biggest 
problem  there  in  the  United 
States  today  is  to  make  sure 
that  her  own  people — her  own 
people — understand  the  basic  is¬ 
sues  that  face  us  and  form 
their  own  judgment.  And  if  we 
inform  these  people  properly, 
then  we  can  be  sure  that  the 
health  and  vigor  of  the  democ¬ 
racy  will  solve  them  properly.” 

On  March  16,  John  Scali,  AP, 
asked  the  President  if  there 
really  was  a  letter  that  news¬ 
papers  in  West  Germany  re¬ 
ported  the  Chief  Executive  had 
received  from  Russia,  and  if  so, 
what  w'as  in  it. 

The  President  replied:  “I 
have  made  it  clear  I  will  not 
reveal  the — the  tenor  and  de¬ 
tails  of  me.ssages  that  pass  back 
and  forth  between  me  and  any 
other  head  of  state  or  head  of 


government  unless  there  is  some 
kind  of  agreement  that  this 
.should  be  done,  or  because  some¬ 
one  else  has  either  deliberately 
or  inadvertently  expo.sed  the 
correspondence,  and  then  I 
would  have  to.” 

.Sarah,  Ike  and  Jim 

On  April  27,  Miss  McClendon 
had  another  good  exchange  with 
the  President  over  press  .securi¬ 
ty.  Mr.  Hagerty  joined  in. 

Miss  McClendon  said:  “Mr. 
President,  Sir,  last  Dec.  2  I 
asked  you  a  question  and  you 
.said  you’d  look  into  it  and  that 
was  the  ex  parte  conversations 
of  Thomas  Corcoran,  a  lawj’er, 
with  members  of  the  Federal 
Power  Commission,  and  actions 
that  resulted  in  an  increase  in 
rates  not  once  but  at  least  twice. 
I  wonder  what  you  think  al)out 
this.” 

The  President  replied:  “Well. 
I  don’t  recall,  hut  I  assure  you 
this,  that  I  told  them  to  do  it.” 


He  then  turned  to  Mr.  Hagerty 
and  asked,  “Do  you  have  any¬ 
thing?” 

Mr.  Hagerty  said:  “Yes,  but 
it’s  too  long  an  answer  now.” 

The  President  suggested  Miss 
McClendon  go  to  Mr.  Hagerty’s 
office  and  see  if  he  could  give 
her  the  exact  answer. 

She  replied:  “Sir,  I’ve  been 
over  there  several  times  and 
asked  that  question — ” 

Mr.  Eisenhower  cut  in  on  her, 
kidded  a  moment  about  Mr. 
Hagerty,  then  recognized  E.  W. 
Kenworthy,  New  York  Times, 
for  a  question,  which  left  Miss 
McClendon  where  she  started. 

Lambert  Brose,  of  the  Luth¬ 
eran  Layman,  on  Aug.  17,  told 
the  President  there  had  been 
some  criticism  in  the  press  of 
the  hopeful  signs  the  Chief  Ex¬ 
ecutive  had  given  of  the  coun¬ 
try’s  economy  during  the  press 
conference  of  the  week  before. 
Mr.  Brose  .said  Newsweek  maga¬ 
zine  had  taken  some  of  the  gov¬ 


ernment  .stati.stics  quoted  by  the 
President  to  show  that  they 
were  not  as  favorable  :is  he 
had  declared. 

Mr.  Brose  read  off  srnne  of 
the  figures  mentioned  by  News¬ 
week,  then  a.sked  the  Pr(  .sident 
if  he  thought  the  public  may 
have  received  a  slightly  more 
favorable  outlook  of  the  econ¬ 
omy  at  that  press  conference 
than  was  really  justified. 

The  President  replied  he  had 
made  no  error  and  suggested 
that  Mr.  Brose  was  talking 
about  a  quarrel  Itetween  .News¬ 
week  and  the  Council  of  Eco¬ 
nomic  Advisers.  He  .suggested 
the  reporter  meet  them  and  see 
what  they  had  to  say  on  the 
subject. 

Explosive  Questions 

President  Eisenhower’s  tem- 
|)er  occasionally  exploded  at 
press  sessions. 

(Continued  on  page  (55) 


Number  Of  Times  Reporters  Were  Recognizedf 


Robert  S.  Pierpont 
CBS  Newi 
Felix  Bela  ir  Jr. 

New  York  Times 
Chalmers  M.  Roberts 
Washington  Post 
Ray  L.  Scherer 
NBC  News 
Merriman  Smith 
UP! 

David  Kraslow 

Knight  Newspapers 
May  Craig 

Portland  (Me.)  Press  Herald 
Frank  Van  Der  Linden 
Nashville  Banner 
Marvin  L.  Arrowsmith 
AP 

Spencer  Davis 
AP 

John  Scali 
AP 

John  M.  Hightower 
AP 

Edward  P.  Morgan 
ABC  News 
William  Knighton  Jr. 

Baltimore  Sun 
Raymond  P.  Brandt 
St.  Louis  Post-Dispatch 
*Sarah  Me  Clendon 
El  Paso  Times 
Charles  H.  Mohr 
Time  magazine 
Laurence  H.  Burd 
Chicago  Tribune 
Edward  T.  Folliard 
Washington  Post 
*Lillian  Levy 

National  Jewish  Post 
Carleton  Kent 

Chicago  Sun-Times 
James  Reston 

New  York  Times  . 

Rutherford  Poats 
UP! 

Peter  Lisagor 

Chicago  Daily  News 
Charles  W.  Roberts 
Newsweek 
John  R.  Gibson 

Wall  Street  Journal . 

Edward  Koterba 
United  Features  Syndicate  . 


William  Me  Gaffin  Don  Oberdorfer 

Chicago  Daily  News  4  Knight  Newspapers  I 

Thomas  N.  Schroth  Ronald  W.  May 

Congressional  Quarterly  4  Madison  (Wis.)  Capital  Times  .  I 

Rowland  Evans  Jr.  Jack  Raymond 

New  York  Herald  Tribune  4  New  York  Times  .  I 

David  P.  Sentner  Jerry  O'Leary 

Hearst  Newspapers  .  .  4  Washington  Star .  I 

E.  W.  Kenworthy  Warren  W.  Unna 

New  York  Times  4  Washington  Post  . I 

*Sarah  Me  Clendon  Anthony  Lewis 

Manchester  (N.  H.)  Union  New  York  Times  .  I 

Leader  .  .  3  Harold  Levy 

L.  Edgar  Prina  Newsday  .  I 

Washington  Star  3  William  J.  Eaton 

Lambert  Brose  UPl  .  I 

Lutheran  Layman  3  Alan  S.  Entory 

Stewart  Hensley  Watertown  (N,  Y.)  Times  I 

UPl  3  Charles  Bartlett 

Robert  S.  Spivack  Chattanooga  Times  I 

New  York  Post  3  Ralph  De  Toledano 

Lloyd  M.  Schwarti  King  Features  I 

Fairchild  Publications  3  S.  Douglass  Cater 

Robert  J.  Donovan  Reporter  Magazine  I 

New  York  Herald  Tribune  3  Frank  Eleazer 

♦Lillian  Levy  UPl .  I 

Science  Service  .  3  Paul  Martin 

Roscoe  Drummond  Gannett  Newspapers  I 

New  York  Herald  Tribune  2  Benjamin  R.  Cole 

Richard  L.  Wilson  Indianapolis  Star  I 

Cowles  Publications  2  *John  Herling 

Charles  E.  Shutt  Editors  Syndicate  I 

Telenews  2  Lowell  K.  Bridwell 

Ruth  S.  Montgomery  Seri pps-H award  Newsapers  I 

Hearst  Headline  Service  2  Clark  R.  Mollenhoff 

Charles  W.  Bailey  Des  Moines  Register  I 

Minneapolis  Tribune  2  J.  F.  Ter  Horst 

Andrew  F.  Tully  Jr.  Detroit  News .  I 

Scripps-Howard  Newspapers  2  prank  Borgholtier 

♦John  Herling  News .  I 

National  Newspaper  Syndicate  2  •  j  e  kj 

I  L  w  u  Richard  c.  Mooney 

John  V.  Horner  ai  v  i  t*  i 

Washington  Star  2  .  ' 

Kenneth  M.  Scheibel  N-  Taylor 

Gannett  Newspapers  2  Scripps-Howard  Newspapers  I 

Jack  Belt  Holmes  Alexander 

2  McNaught  Syndicate  I 

Don  Shannon  Mikhail  R.  Sagetlyan 

Los  Angeles  Times  2  '<»»*  Telegraph  Agency  I 

Pat  Munroe  ♦(Editor's  Note:  These  reporters 

Chicago  s  American  2  represent  more  than  one  publication. 

Earl  H.  Voss  They  are  noted  by  the  publication 

Washington  Star .  2  they  mentioned  when  recognized.) 
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(Marie  Torre  Can’t  Forget  Jail 
But  Judy  Garland  Forgives  CBS 


Ike  and  Press 

(ContiriHed  from  paf/e  (>4) 


Miss  McClendon  started  the 
New  Year  off  Jan.  13  on  a  hi^rh 
note  when  she  referred  to  the 
president’s  State  of  the  Union 
messape  as  “sort  of  an  attitude 
of  kissinp  off  defense  adequacy.” 

According  to  the  Times,  the 
Presiilent  had  been  in  good  hu¬ 
mor  (('sponding  to  most  ques¬ 
tions,  but  at  the  above  query  he 
turned  red-faced  and  snapped: 
“Are  you  asking  a  question  or 
making  a  speech?” 

Miss  McClendon  asked  him 
again,  and  again  used  the  phrase 
“kissing  off”  in  connection  with 
possible  partisanship  in  the  do¬ 
mestic  defense  debate. 

The  President  replied:  “I 
don’t  take  it  very'  kindly  that — 
the  implied  accusation  that — I 
am  dealing  with  the  whole  mat¬ 
ter  of  defense  on  a  partisan 
basis.” 

At  his  Feb.  11  conference,  the 
general  good  spirit  of  the  previ¬ 
ous  mt*etings  was  missing.  The 
Times  reported  that  his  replies 
to  questions  were  “unhesitating 
and  sometimes  blunt”  and  at 
times  “lK)rdered  on  the  sple¬ 
netic.”  According  to  the  Times, 
some  new.smen  regarded  this  as 
evidence  of  exasperation  while 
others  considered  it  merely  a 
calculated  effort  at  emphasis. 

Miss  McClendon  was  on  the 
receiving  end  again  when  she 
asked  about  Defense  officials  at¬ 
tending  GOP  fund-raising  din¬ 
ners. 

“Are  you  going  to  change  all 
the  tradition  and  the  habits  of 
America  since  we  formed  two 
parties  way  back  at  the  time 
of  Jefferson  and  Hamilton?” 
President  Eisenhower  asked  her. 

“Well,  Sir,”  Miss  McClendon 
began,  but  was  cut  short  by: 
“Now,  just  a  minute,  and  Pll 
finish  your  question.” 

President  Eisehower  reached 
one  of  his  angrier  moments  of 
the  year  on  Feb.  17.  Charles  E. 
Shutt,  of  Telenews,  reminded 
him  that  critics  had  charged  the 
Eisenhower  Administration  with 
being  complacent  in  advising 
the  people  of  the  dangers  faced 
by  the  U.  S.  in  world  affairs 
and  of  misleading  the  Ameri¬ 
can  people. 

The  President  denounced  as 
despicable  the  suggestion  he  had 
misled  the  American  people 
about  the  adequacy  of  U.  S.  de¬ 
fense.  According  to  the  Times, 
the  President  appeared  to  con¬ 
trol  himself  with  effort  as  he 
answered  questions, 

Heller  Frame  of  Mind 

Mr.  Eisenhow'er  was  in  a 
much  t)etter  frame  of  mind  on 
March  16,  after  returning  from 
South  America. 


At  his  July  6  conference,  the 
President  was  descril)ed  by  the 
Times  as  “a  model  of  restraint.” 

Mr.  Eisenhower  had  another 
sharp  exchange,  this  time  with 
Jack  Bell,  of  AP,  on  Aug.  10. 
Mr.  Bell  quoted  Senator  Lyndon 
Johnson  as  saying  the  President 
didn’t  intend  to  spend  $621,000,- 
000  of  the  money  that  Congress 
had  made  available  for  defense. 
Mr.  Bell  asked:  “Could  you  tell 
us  why  you  decided  against 
spending  the  money?” 

The  President  shot  back: 
“Well,  can  you  tell  me  how  you 
decided  that  his  statement  is 
correct?” 

Mr.  Bell  answered:  “Sir,  I 
didn’t  say  that  his  statement 
was  correct.  I  just  said  that 
Senator  Johnson — ” 

The  President  cut  him  off 
with:  “You  asked  me  why  I 
decided.  Well,  let’s  don’t  go  that 
far.” 

At  his  Aug.  25  conference  the 
President  apiwared  to  enjoy  the 
discussion  of  the  political  cam¬ 
paign  ahead. 

On  Aug.  10,  Ralph  de  Tole- 
dano,  of  King  Features  Syndi¬ 
cate,  asked  the  Chief  Executive 
if  he  had  any  plans  for  going 
over  the  heads  of  Congress  to 
the  people. 

The  President’s  reply:  “Well, 
IMjssibly  Pm  doing  it  right  now.” 


Orlando,  Fla. 

The  Orlando  Sentinel  has 
come  to  the  rescue  of  80  owners 
of  modest  homes  that  were 
flooded  twice  during  1960. 

.An  editorial  campaign  in  the 
Sentinel  needled  and  encouraged 
two  agencies  of  the  U.  S.  Gov¬ 
ernment  to  forgive  the  debts  of 
victims  of  a  low-lying  subdivi¬ 
sion  near  Orlando  so  that  80 
families  would  be  able  to  start 
afresh  without  the  burden  of 
FHA  and  VA  mortgages  haunt¬ 
ing  their  credit. 

In  March,  1960,  Westside 
Manor  subdivision  was  inun¬ 
dated  by  unprecedented  rainfall. 
Things  were  back  to  normal  in 
We.stside  Manor,  or  so  it  seemed 
until  September  when  hurricane 
Donna  struck  Central  Florida. 

The  Sentinel  took  the  position 
that  twice  was  too  much.  The 
newspaper  discovered  that  coun¬ 
ty  officials  had  issued  a  permit 
for  the  subdivision  without  hav¬ 
ing  been  assured  of  adequate 
drainage;  it  discovered  some 
Westside  homes  were  built  on 
an  old,  dry  lake  bottom,  with  the 
full  approval  of  the  FHA  and 
VA. 


Exactly  two  years  after  Marie 
Torre  paid  a  penalty  of  10  days 
in  prison  for  upholding  the  prin¬ 
ciple  of  a  reportorial  confidence, 
Judy  Garland  this  week  dropped 
her  suit  against  the  Columbia 
Broadcasting  System  for  libel 
and  breach  of  contract. 

The  case  went  on  the  record 
in  Federal  Court,  New  York,  in 
1957  and  its  file  folder  has  been 
swelling  from  time  to  time  with 
an  assortment  of  legal  papers. 
Fattest  file  of  all  is  that  con¬ 
cerning  Miss  Torre’s  refusal  to 
name  the  “CBS  executives” 
whom  she  had  quoted  in  her 
Television  column  for  the  New 
York  Herald  Tribune  in  regard 
to  Miss  Garland’s  failure  to 
carry  out  a  program  commit¬ 
ment. 

That  column,  on  Jan.  10,  1957, 
figured  in  the  actress-singer’s 
claim  for  $1,393,333  against 
CBS  and  led  to  Miss  Torre’s 
steadfast  challenge  of  court  au¬ 
thority  to  compel  her  to  divulge 
the  source  of  information  which 
she  declared  came  to  her  in  con¬ 
fidence. 

During  pre-trial  examination 


regardless  of  whose  fault  it  was 
that  the  homes  were  there,  the 
80  families  in  distress  should  be 
aided. 

The  Sentinel  talked  to  U.  S. 
Sen.  George  Smathers  of  Flor¬ 
ida.  It  consulted  with  F’HA  and 
V.A  officials  and  sent  its  own 
attorney  to  Washington. 

Everj’one  was  sympathetic, 
but  nothing  happened  immedi¬ 
ately.  Finally,  however,  after 
Sentinel  editorials  criticized 
FHA  and  VA  for  insuring  mort¬ 
gages  on  lakebottom  land,  the 
local  FHA  representative  rec¬ 
ommended  to  Washington  that 
the  mortgage  debt  of  Westside’s 
flood  victims  be  forgiven.  The 
VA  followed  suit. 

In  December,  almost  two 
months  after  the  newspaper’s 
campaign  began,  the  word  came 
that  FHA  and  VA  would  assume 
the  mortgages  at  a  cost  of  about 
$1  million. 

.A  week  or  so  later  there  was 
further  good  news.  It  was  an¬ 
nounced  that  water  -  damaged 
homes  in  the  second  troubleil 
subdivision,  Meadowbrook  .Acres, 
would  be  taken  over  by  govern¬ 
ment  mortgage-insuring  agen¬ 
cies. 


and  twice  in  open  court  Miss 
Torre  respectfully  declined  to 
name  the  quoted  executives.  Miss 
Torre’s  attorneys  took  the  case 
to  the  U.  S.  Circuit  Court  of 
Appeals  which  held  that  the 
right  of  a  plaintiff  in  a  lawsuit 
to  obtain  essential  testimony 
was  paramount  to  the  unwritten 
law  of  a  reporter’s  privilege  of 
guarding  a  source  of  informa¬ 
tion.  The  Supreme  Court  re¬ 
fused  to  review  that  decision. 
Federal  Judge  Sylvester  .1. 
Ryan  imposed  sentence  on  her 
as  “The  Joan  of  Arc  of  her  pro¬ 
fession.” 

On  Jan.  5,  1959,  Miss  Torre 
was  obliged  to  pay  $142.43  court 
costs  and  go  to  jail,  in  Hudson 
County,  New  Jersey,  for  10  days. 
She  has  lived  the  past  two  years 
under  threat  of  being  recalled 
to  testify  and  again  being  sub¬ 
jected  to  a  contempt  penalty. 

Several  attempts  to  bring  the 
Garland  suit  to  trial  were  un¬ 
successful,  mainly  liecause  of  the 
star’s  illness  or  engagements. 
Lionel  S.  Popkin,  the  lawyer  who 
prosecuted  the  action  against 
Miss  Torre,  withdrew  as  Miss 
Garland’s  counsel  some  months 
ago. 

The  late  Bartley  S.  Crum 
noted  Hearst  attorney  and  one¬ 
time  newspaper  publisher,  was 
retained  by  Miss  Garland  and 
Mortimer  Feuer  of  his  firm  ob¬ 
tained  further  delay  when  the 
case  was  entered  on  the  trial 
calendar  recently.  As  the  trial 
date  neared  there  was  another 
change  of  attorneys. 

Notices  filed  in  court  this 
week  said  “dismissed  with  preju¬ 
dice” — meaning  it  cannot  be  re¬ 
instituted — and  Freddie  Fields, 
Miss  Garland’s  new  manager, 
announced  through  CBS  press 
facilities  that  negotiations  were 
under  way  toward  the  i)ossibility 
of  her  appearing  on  a  CBS  show. 
• 

Gonibaiilt  .4i)|>ointe<l 
.48  Franee>Soir  GM 

P.ARIS 

Charles  Gombault,  who  ran 
the  Free-French  newspaper 
France  in  London  during  World 
war  II,  has  been  appointed  gen¬ 
eral  manager  of  France-Soir. 
He  takes  over  from  Pierre  Laza- 
rejf,  who  will  continue  to  be 
associated  with  the  evening 
newspaper  as  chairman  of  the 
group  of  publications  to  which 
France-Soir  belongs. 

Mr.  Gombault,  who  is  53, 
said:  “Lazareff  and  myself  have 
worked  together  all  our  lives, 
except  for  part  of  the  war  when 
he  was  in  New  York.  We  shall 
continue  to  work  together  now.” 


It  seemed  to  the  editors  that 
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Hagerty 


(Continued  from  page  12) 

exactly  accurate),  Mr.  Haperty 
said  Leonard  Goldenson,  presi¬ 
dent  of  American  Broadcasting- 
Paramount  Theatres,  Inc., 
charged  him  with  the  task  of 
“putting  vitality”  into  ABC’s 
news,  special  events  and  pub¬ 
lic  affairs.  Mr.  Hagerty’s  title 
will  be  vicepresident,  reporting 
directly  to  Mr.  Goldenson.  Actu¬ 
ally  he  succeeds  John  Daly,  who 
resigned  recently  in  a  policy 
dispute  with  Mr.  Goldenson 
after  the  network  had  retained 
outside  agencies  to  produce  some 
news  shows. 

Mr.  Hagerty  said  that  policy 
harmonizes  with  his  belief  that 
news  shows  should  Ije  produced 
by  the  best  talent  available,  but 
their  presentation,  naturally, 
should  be  subject  to  ABC’s  own 
decision. 

As  his  first  assistant  Mr. 
Haggerty  will  retain  Thomas  A. 
Velotta,  the  onetime  page  boy 
at  Radio  City  who  earned  his 
badge  of  experience  in  the  ex¬ 
ecutive  ranks  by  being  “vice- 
president  in  charge  of  Walter 
Winchell  and  Drew  Pearson.” 

Mr.  Hagerty,  who  was  the 
New  York  Times’  political  re¬ 
porter  at  Albany  before  he  was 
hired  away  by  Gov.  Thomas  E. 
Dewey  to  be  his  press  aide  in 
1943,  repeated  what  he  told  a 
group  of  editors  recently,  that 
the  day  is  near  when  news  will 
be  transmitted  via  space  satel¬ 
lites  between  all  points  of  the 
world.  He  said  he  is  most  anx¬ 
ious  to  effect  better  relations 
among  the  media. 

Many  job  offers  came  his  way, 
Mr.  Hagerty  said,  and  among 
them  was  one  for  a  newspaper 
position.  Mr.  Goldenson,  he  said, 
asked  him  three  months  ago  if 
he  would  be  interested  in  join¬ 
ing  ABC’s  executive  staff,  but 
it  wasn’t  until  “two  or  three 
weeks  ago”  that  discussions  be¬ 
came  serious.  He  decided  in  fa¬ 
vor  of  the  broadcasting  job,  he 
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said,  because  it  held  out  the 
greatest  challenge  in  an  entirely 
new  field  for  him. 

Did  he  think  he  could  main¬ 
tain  an  impartial  view  in  politi¬ 
cal  affairs  after  having  been  the 
“voice”  of  a  Republican  Presi- 
dential  candidate  (Mr.  Dewey) 
and  of  a  Republican  President 
for  so  long?  His  answer  was 
.sharp  and  terse;  “I  know  I  can  i 
be  objective.”  1 

As  an  afterthought  he  added :  ■ 

“I  have  friends  on  both  sides  of  . 
the  fence.”  ' 

Will  he  become  a  TV  per- 
sonality  himself?  No.  He  will  u 
work  liehind  the  scenes.  i- 

Is  he  planning  to  write  his 
memoirs  as  White  House  Press 
Secretary?  Definitely  no.  His 
relations  with  the  President 
have  been  too  personal;  he 
wouldn’t  feel  right  to  take 
money  for  writing  about  them. 

(He  took  four  days  off  this 
week  to  attend  the  ABC  sta¬ 
tions’  meeting  in  Miami,  but  in¬ 
structed  the  paymaster  in 
Washington  to  dock  him,  al-  ■ 
though  “the  Government  owes  ■ 
me  .some  overtime.”  His  salarj' 
has  been  $21,000  a  year.) 

What  did  he  think  about  Pres-  ' 
ident-elect  Kennedy’s  plan  to 
put  some  news  conferences  on 
“live”  TV  in  the  evening?  The 
President  has  every  right  to  de¬ 
termine  how  he  wants  to  meet 
with  the  press.  The  main  thing 
is  that  all  media  have  t*qual  op- 
iwrtunity  for  coverage.  Cam¬ 
eras  have  as  much  right  to  ’oe 
at  the  press  conference  as  i)en- 
cils. 

Does  he  intend  to  stress  news 
over  commentary’?  No,  but  opin¬ 
ion  will  be  projierly  identified. 

Does  he  fav’or  editorials  by 
the  network?  No,  that’s  a  mat¬ 
ter  for  local  stations. 

How  does  he  feel  about  the 
job  that  NBC  and  CBS  are  do¬ 
ing  on  news  and  public  affairs? 
“All  I  want  to  do  at  ABC  is  to 
give  them  fits.  We’re  going  to 
line  up  the  best  reporters  we 
can  get  and  I  mean  men  and 
women  who  know  news.  Their 
voices  and  appearances  will  be 
secondary  to  their  reportorial 
competence.” 

The  Hagertys  (Jim  and  Mar¬ 
jorie  and  the  boys,  Roger  and 
Bruce)  will  live  in  a  comfortable 
house  he’s  buying  in  suburban 
Westchester,  actually  in  East- 
chester,  a  place  made  famous 
by  John  Peter  Zenger. 

• 

He  Wants  to  Know 

Augusta,  Me. 
Louis  Jalbert,  a  member  of 
the  Maine  Legislature,  has  in¬ 
troduced  a  bill  that  would  re¬ 
quire  newspaper  editorials  to 
carry  by-lines  of  the  Avriters. 
Readers,  he  said,  don’t  know 
who  writes  the  opinionated  edi¬ 
torials  and  they  should. 
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ARRESTED  for  taking  pictures  of 
the  National  Capitol  in  Havana, 
Frank  Beatty  of  UPl  Newspictures 
argues  with  a  Cuban  militiawoman 
outside  the  U.S.  En>bassy.  Police 
said  Beatty  was  photographing 
machine  guns. 


Douglas  McKean  Gets 
Political  Editorship 

Portland,  Ore. 

Douglas  McKean,  25-yt  ar  vet¬ 
eran  of  the  Oregon  Journal  edi¬ 
torial  staff,  has  been  named 
political  editor  of  the  paper, 
succeeding  the  late  Larry  Smyth. 

Mr.  McKean,  who  has  been 
associate  editor  of  the  e<litorial 
page  for  the  past  five  years,  held 
the  political  editorship  on  a 
temporary  basis  for  a  23-month 
stretch  several  years  ago  when 
Mr.  Smyth  was  Department  of 
Interior  public  relations  chief. 
For  seven  years  he  was  the 
Journal’s  city  hall  reporter.  A 
graduate  of  Portland’s  Reed 
College,  Mr.  McKean  is  cur¬ 
rently  a  member  of  the  Oregon 
State  Board  of  Higher  Educa¬ 
tion. 

Mr.  McKean  will  head  the 
four-man  team  covering  the  1961 
session  of  the  Oregon  State 
Legislature  in  Salem. 


Bill  Ryan  Begins  Long  Trek 
To  See  Impact  of  Castroism 


Much  -  traveled  William  L. 
Ryan,  Associated  Press  news 
analyst,  took  off  Jan.  9  on  a 
newsgathering  expedition  into 
at  least  a  dozen  South  American 
countries.  His  tour  will  last  two 
months. 

Mr.  Ryan  .said  one  of  his 
purposes  will  be  to  “assess  the 
present  and  future  impact  of 
Castroism  and  other  pressures 
throughout  Latin-America.”  He 
planned  to  visit  the  interior  of 
many  of  the  countries. 

Mr.  Ryan,  who  had  previous 
knowledge  of  the  Spanish  lan¬ 
guage,  undertook  a  refresher 
course  in  conversational  Span¬ 
ish  in  preparation  for  the  as¬ 
signment. 

“Knowledge  of  the  language 
may  not  be  too  important  in 
talking  to  national  leaders  who 
frequently  are  fiuent  in  Eng¬ 
lish,”  he  said,  “but  it  is  ex¬ 
tremely  important  in  getting  the 
feeling  of  an  area  through  di¬ 
rect  conversation  with  its  peo¬ 
ple  —  most  particularly  the 
young  intellectual  class  which 
is  the  source  of  much  of  today’s 
ferment  in  all  countries.” 

Mr.  Ryan,  a  specialist  on  Rus¬ 
sia,  has  traveled  thousand  of 
miles  each  year  in  his  studies 
of  Red  influence. 

If  the  atmosphere  for  a  career 
in  banking  had  been  a  bit  bet¬ 
ter  than  it  was  in  1929,  Mr. 
Ryan  might  be  viewing  the 
world  over  a  polished  desk  in¬ 
stead  of  arranging  plane,  jeep 
and  burro  transportation  today 
in  South  America. 

He  attended  New  York  Uni¬ 


versity  and  Columbia,  graduated 
from  the  American  School  of 
Ranking,  but  l)egan  his  career 
by  working  a  short  period  on  the 
New  York  World.  He  became 
a  sports  editor  for  the  West¬ 
chester  papers  and  later  moved 
to  the  new’s  side  by  covering 
)x)litics  in  Connecticut.  He 
joined  the  Associated  Press  in 
New  York  in  1943. 

His  travels  in  the  past  decade 
have  taken  him  into  50  countries 
and  he  has  interv’iewed  most  of 
the  outstanding  figures  of  the 
day.  He  has  termed  Marshall 
Tito  of  Yugoslavia  the  most  in¬ 
teresting,  “and  the  toughest." 


anging  plane,  jeep  aP’s  William  L.  Ryan  (at  rigM), 
•ansportation  today  dimmed  down  from  usual  weigMi 
lerica.  talks  with  Morris  Rosenberg,  Latie- 

ed  New  York  Uni-  America  news  expert. 
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Kansas  Daily  Sold 

Fredonia,  Kans. 

The  Frt'donia  Daily  Hvrnld 
)ijs  been  sold  to  the  Wilson 
County  Publishing  Co.,  formed 
by  Ted  llickenbacher,  a  former 
business  manager  of  the  paper 
irho  lives  in  Dallas.  The  editor 
i5  W.  .1.  Olds,  formerly  of 
Montieello,  Utah. 


Sunday  Edition  Quits 

Cleveland 
The  Sunday  Sun,  suburban 
weekly  newspaper,  whose  first 
issue  came  out  last  Oct.  9,  has 
suspended  publication.  Harry 
Volk,  editor  and  publisher  of  the 
Sun  Newspapers,  said  adver¬ 
tising  and  circulation  “were  not 
enough  to  sustain  the  operation.” 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS 

_ Newspapers  Wanted  i 

RESPONSIBLE  NEWSPAPEat 
PUBLISHER  AND  BUSINESS¬ 
MEN  sMk  to  purchase  county- 
seat  daily  with  circulation  of 
7,500  or  more.  Please  send  com¬ 
plete  details.  Box  614,  Editor  & 
Publisher. 

Business  For  Sale 

MISSOURI  OFFICE  SUPPLY  BIZ,  , 
has  grossed  $50M,  priced  near  inven-  I 
tory  at  $16M:  terms.  Bailey-Krehbiei.  I 
Box  88,  Norton,  Kansas. 

Partners  Wanted 

PARTNERS  WANTED  for  now,  non-  ' 
competitive  printing  and  publishing  | 
business.  D.  Omsteen,  DuQuoin,  lUi-  ' 


NEWSPAPER  SERVICES 

Press  Engineers 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service— World  Wide 
SKIDMORE  AND  MASON  INC. 
56-59  Frankfort  Street 
NEW  YORK  38.  N.  Y. 
BArclay  7-9775 


Newspaper  Presses  and  Conveyors 

THE  EDWARDS  TRANSFER 
GO.,  INC. 

1100  Rosa  Ave.  -  1315  Ashland  St. 

Dallas  2,  Texas  Riverside  1-6363 

ERECTING.  DISMANTLING, 
TRUCKING,  REPAIRING, 

AND  PROCESSING 
Serving  the  South  and  S.W,  since  1900. 


announcements 

Newspaper  Brokers 

WE  KNOW  CAUF.  AND  ARIZONA 
Mwtpapers — and  they  know  usi  If  you  ' 
nnt  to  buy  a  California  or  Arizona  < 
newspaper  property,  let  us  show  you 
how  our  i>ersonal  service  operates. 
GABBERT  &  HANCOCK 
3709-B  Arlington  Avenue 
Rirerside  California 

SALES-PURCHASES-FINANaNG 
handled  with  discretion.  Publishers 
Service,  Box  3132,  Greensboro,  N.  C. 

t  TOP  PRICE!  FAST  ACTION  I  ★ 
H.  K.  Simon  Company 
Pelham,  New  York 

YOU  CANT  beat  midwest  newspapers 
for  stability.  HERMAN  KOCH,  2923 
Virginia  St..  Sioux  CSty,  Iowa. 


CONnDENTIAL  INFORMATION 
Daily  Newspai)er  Properties 
W.  H.  Glover  Co.,  Ventura,  Calif. 

WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  2234  East  Romneya 
Drive,  Anaheim.  California.  Phone;  < 

KEystone  3-1361,  day  or  night  1  I 

rrs  NOT  the  down  payment  that 
boys  the  newspapers — it’s  the  person- 
ilky  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
telling.  I 

LEN  FEIGHNER  AGENCY 
Box  192  Me.  Pleasant,  Mich,  j 

FLORIDA  Newspaper  Properties  I 

L  PARKER  UKELY— P.  O.  Box  431  I 

St.  Petersburg,  Florida 

HAY  BROTHERS,  Binghamton,  N.  Y,  , 
BMablished  1914.  Newspapers  bought 
and  sold  without  publicity. 

AHIZ.  NEWSPAPER  PROPERTIES 
Dsan  Sdlers,  625  E.  Main,  Mesa,  Ariz. 
Affiliate  of  Cummins  Trust 

I  newspaper  APPRAISALS  for  all 
purposes.  Newspaper  Service  Co.,  Inc., 
tW  S.  Bonita  Dr.,  Panama  City,  Fla. 

•  •  .SOUND  INVESTMENTS 
In  Selected  Publication  Proiterties 
ARTHUR  W.  .STYPES 
425  Market  St.,  San  Francisco-o 

Newspaper  Consultants 

DO  YOU  HAVE  A  ,  .  . 

1.  Newspaper  Tax  Problem  7 

2.  Newspai>er  Estate  Problem  7 
••  Depreciation  Problem  7 

4.  Management  Problem  7 

5.  Partnership  Dispute  7 

Or  are  you  in  doubt  about  the  value 
«your  newspaper  properties 7  I  can 
probably  help  you.  My  advice  has  saved, 
*®ong  others, 

426,000  for  a  North  Dakota  client 
420,000  for  a  Missouri  client 
440,000  for  a  Pennsylvania  client 
*M,000  for  a  South  Dakota  client 
botionally  recognized ;  fair,  realistic 
Brochure  —  no  obligation. 

HAWON  R.  KREHBIEL.  Consultant 
•«  N.  2nd  Ave.  Norton,  Kansas 


ANNOUNCEMENTS 

Newspapers  For  Sale 

CAUFORNIA  EXCLUSIVE  '  ] 
RURAL  WEEKLY  j 

Good  plant,  good  farm  area.  $10,000  ^ 

down  includes  receivables.  Jos.  A.  i 
Snyder,  Newspai>er  Broker,  2234  East  , 
Romneya  Dr.,  Anaheim,  Calif.  , 

I - I 

Western  weeklies  and  dailies  every-  1 
I  where.  JACK  L.  STOLL  &  ASSOCI-  , 
;  ATES,  Suite  600-601,  6381  Hollywood 
I  Blvd.,  Los  Angeles  27,  California. 

BEFORE  YOU  BUY  OR  SELL  THAT 
Newspaper,  let  me  tell  you  what  it  i 
is  really  worth.  Nationally  recognized:  { 

’  fair,  realistic  fees. 

MARION  R.  KREHBIEL.  Appraiser 
.  602  N.  2nd  Ave.  Norton.  Kansas  I 

i  CALIFORNIA  RURAL 

EXCLUSIVE  WEEKLY 
newspaper,  exceptionally  fine  plant, 
steady  growth,  isolation  from  competi¬ 
tion.  Operating  profit  $31,000.  Down 
payment  $25,000.  Jos.  A.  Snyder,  News- 
paper  Broker,  2234  E.  Romneya  Dr.,  i 
Anaheim,  Calif.  | 

SUBITRBAN  NEW  JERSEY  WEEK-  I 
LY.  booming  area,  big  potential,  once-  | 
j  in-lifetime  opportunity  for  man  with  I 
advertising  experience.  Has  cleared 
!  $14,000  annually  for  7  years,  live  wire  i 
can  increa.se  profit  greatly.  Age.  ill 
health  reason  for  selling.  $15,000  down, 
balance  five  years  out  of  earnings. 
No  curiosity  seekers.  Box  692.  Editor 
,  &  Publisher. 

I  WEEKLY.  Chart  2,  S25.CO0  required :  i 
‘  partnership  Chart  3.  $30,000  required: 

I  weekly  chart  3,  $10,000  needed.  Pub-  > 

!  lishers  Service,  P.O.  Box  3132,  Greens-  i 
I  boro,  N.  C. 

CALIFORNIA  EXCLUSIVE  DAILY 
priced  under  gross  for  immediate  ac-  . 

!  tion.  Totai  price  $70,000,  only  $20,000  i 
down.  Rich  farm  area,  sound,  profit-  i 
able,  daily  since  1918.  Hurry!  Joseph 
A.  Snyder,  Newspaper  Broker,  2234 
E.  Romneya  Dr.,  Anaheim,  Calif. 

COLORADO  WEEKLY  in  $100M  class. 

‘  Best  location.  Good  net.  Exclusivel 
I  Unique  opportunity!  Fine  plant!  Rea-  i 
I  sonable  terms  to  right  party.  RAY  E. 

I  MOHLER  &  Associates.  3025  So. 

I  Grape  Way,  Denver-22.  Colorado. 

$11..500  TEXAS  PANHANDLE  exclu- 
;  sive  weekly,  town  of  over  IM  pop.. has 
grossed  $17M:  owner  ill:  low  down 
.  i>mt.  Bailey-Krehbiei.  Box  88,  Norton, 
Kansas. 

FLORIDA  STEAL!  Fast-growing 
Weekly  on  West  Coast.  $40M  gross, 
j  $32M  cash  or  $33,500  terms  IF  SOLD  AT 
i  ONCE.  Family  reasons.  Johnson  and 
I  Lynch,  brokers,  NewfieJd.  N.  Y.  Ph. 

I  47778. 

I  OFFSET  FEVER?  Exclusive  Illinois 
,  offset  weekly  chain.  Complete  plant. 

.  Plenty  of  help.  Gross  $35,000.  Down 
'  $10,000.  Box  739,  Editor  &  Publisher. 

SOUTHWEST  MICHIGAN 

Prize-winning  weekly,  grossing  $38.- 
000  plus  and  growing,  with  excellent 
net.  Fine  stable  community,  beautiful 
!  surrounding  farm  and  resort  area.  Real 
buy  at  $40,500  including  good  building: 
terms  if  desired.  Write  fully,  please. 

I  i  The  DIAL  Agency,  Kalamazoo  8,  Mich. 


NEW.SP.4PER  .SERVICES  ; 

Features  For  Sale 

.SYNDICATED  WALL  ST.  COLUMN: 
Eight  weeks  free  trial.  Confirmed  in¬ 
side  Wall  St.  news.  Adds  prestige  and 
a  financial  section  to  your  paper. 
Weekly  column  is  presently  in  maga¬ 
zine  field.  Huge  investor  market  fosters 
circulation  and  advertising.  J.  D. 
Barnes,  67  Wall  Street.  New  York-5, 
N.  Y. 


NEWSPAPER  ERECTORS.  INC. 
Erecting-Planning-Ibipair 
P.O.  Box  124,  Islip,  New  York 
Juniper  1-8074 

Erecting  by  Paul  F.  Bird.  Gen'l.  Mgr. 

UPECO,  INC. 

Move — Erect — Anywhere 

SPECIALIZING  IN 
NEWSPAPER  PRESSES 

Lyndhurst,  N.J. — Phone  GEneva  8-3744 


Use  Editor  &  Publisher's 
Classified  Advertising  Pages 

'Market  Place  for  the  Newspaper  Industry' 

•  To  Buy  or  Sell  Newspaper  .Properties 

•  To  Hire  Newspaper  or  P.  R.  Help 

•  To  Buy  or  Sell  Machinery  or  Equipment 

•  To  Find  a  New  Job  .  .  . 

Clip  and  mail! 


Editor  &  Publisher: 

Classified  Department 

1475  Broadway,  New  York  36,  New  York 

Please  insert  my  classified  ad  tor 
(Count  five  average  words  per  line) 


insertions. 


CLASSIFICATION:. 


Q  Assign  a  box  number  and  mail  my  replies  daily! 

NAME _ 

ADDRESS _  _  _  _ 

CITY,  STATE.  _  _ 

Authorized  BY.  .  _ 

(For  Situations  Wanted  Ads.  Kindly  enclose  remittance  with  order 
see  Classified  Advertising  Rate  Box) 
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E  &  P  MACHINERY  AND  SUPPLIES  SECTION 

Superior  results  at  moderate  cost  from  classified  ads. 


Cnmpoxing  Room 


Compoxing  Room 


Preg*  Room 


Press  Room 


REBUILT  &  RECONDITIONED 
PROOF  PRESSES  FOR  SALE 

#325-A  VANDERCXJOK 
Power  w/chase  jniide  for  full-page 
w/chase  form  truck  leveller. 

#23  VANDERCOOK 
Qectric  Galley  Presa 

#032  VANDERCOOK 
Double  Page 

#2.'i.A  VANDERCOOK 
Hand  Press,  full-page 

#2.';  VANDERCOOK 
Hand  Press,  full-i>age 

MODEL  14  LINOTYPE 
MODEL  31  LINOTYPE 

Complete  proof  press  rebuilding  service 

H  &  B  PRINTING 
MACHINERY  REBUILDERS 

1943  W.  Walnut  St..  Chicago  12,  III. 


QUALITY  TYPESETTING  MACHINES 
Best  Selection  U.S.A. 

Models  5,  8.  14.  26.  31.  32.  35,  .36 
Linotypes :  Models  B.  C.  CSM,  F,  G-4. 
G-2-4,  V  Intertypes.  Will  e<iuip  to  your 
specifications-  -either  “.Hs  is”  or  rebuilt. 

Several  ITS  e<iuipped  machines ! 
Over  500  .satisfied  customers.  Write  for 
details. 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

1720  Cherry  St.  Kansas  City  8.  Missouri 


THE  NATION’S  NEWSPAPER  FORMS 
roll  on  L.  &  B.  Heavy  Duty  News¬ 
paper  Turtles — $84.50  to  $97.50,  fob 
Elkin.  Write  for  literature.  L  &  B 
SALES  COMPANY.  113  West  Market 
Street,  Elkin,  North  Carolina. 


CLASSIFIED 

Advertising  Rates 

"SITUATIONS  WANTED" 
(Payable  with  order  I 
_ 55c  per  line 

3- tiniei _ 70e  per  line 

2-tinies _ 80c  per  line 

1- time  _ 95c  per  line 

Add  25c  for  box  service 
Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 

"ALL  OTHER  CLASSIFICATIONS" 

4- times _ $1.00  per  line 

Mimes _ $1.15  per  line 

2- tiffles - $L30  per  line 

1-time  _ $1.45  per  line 

DEADLINE  FOR  ADVERTISING 
Wodnasdoy,  noon 

Count  6ve  average  words  per  line. 

(No  abbreviations)  ~ 

Beaholders'  identity  held  in  strict  eon- 
bdence,  and  all  replies  mailed  each  day 
as  they  arc  received. 


Editor  &  Publisher 
Co.y  Inc. 

1475  Broadway,  Now  Yorli-34,  N.Y. 
Tolopbono  BRyont  9-3052 


LINO-INTER  FONTS 

Over  600  beautifully  jontranted 
Fonts.  Free  of  hsurlines.  good  com¬ 
binations  ears  and  toes.  Money 
back  guarantee  with  each  Pont. 
List  sent  on  request,  proofs  and 
prices  sent  on  Fonts  desired. 

MATRIX.  INC. 

162  Forest  Street,  N.  E., 
Warren,  Ohio 


MODEL  26  LINOTYPE 
High  serial  number.  Completely  re¬ 
built.  Guaranteed.  .Selectro-matic  quad- 
der.  aux.  keyboard  shift.  Universal 
knife  block,  adj.  ejector  blades,  2  Uni¬ 
versal  and  2  recessed  molds,  electric 
IK»t.  latest  powerstat  electric  controls. 
AC  220.  metal  feeder,  two  34  channel 
aux..  90  channel  split  &  90  channel 
full  mag.  Save  thousands.  $69,50. 

LUDLOW  CASTER.  2  cabinets  with 
mats  and  accessories  .  $5950. 

SHELDON  PRINTING  MACHINERY 
5S4  Piquette  Detroit  2.  Mich. 
Telephone :  TR  5-8555 

Press  Room 


NEWSPAPER  CONVEYORS 

Heavy  Duty — 8  Wires 

PONY  AUTOPLATE  22%" 

GOSS  ROUTER  2234" 

AUTOMATIC 
AUTOPLATE  2234" 

JOHN  GRIFFITHS  CO.. 
INC. 

415  Lexin^rton  Ave.,  New  York  17,  N.Y, 
MUrray  Hill  2>5164 


PRESSES 

•  EXTRA  SPECIAL  • 

I  6  UNIT  SCOTT  23-9/16' 

Steel  Cylinder,  Roller  Bearing;  2  dou- 
'  ble  Folders ;  A.C.  Drives;  Knoxville 
Journal. 

DUPLEX  METROPOUTAN  22%' 

3  and  4  Unit  Preeees;  Double  Folders; 
A.O.  Drives.  Located  Staten  Island 
I  Advance;  Zanesville.  Ohio. 

SCXYTT  MULTI-UNIT  22%' 
i  4  Unit  Press  with  a  Reversible  Unit 
I  and  extra  Color  Cylinder;  3  to  2  Heavy 
Duty  Double  Folders;  3-Arm  Reels  with 
Jones  Tensions ;  C-H  Conveyors.  Re¬ 
maining  Press  located  at  Boston  Her¬ 
ald-Traveler.  Attractive  Terms  for  im- 
I  mediate  Removal. 

i  DUPLEX  METROPOUTAN  23-9/16' 

;  Any  Combination  of  Units  and  Folders; 

,  21  total  Units,  5  Folders  with  Balloon 
'  Formers;  5  extra  color  Cylinders;  5 
Drives  and  Controls ;  3-arm  Reels  & 
Tensions  End  Feed  or  on  substnicture. 
Available  at  once  due  to  Mechanical 
Plant  Merger  of  Bt.  Louis  Post  Dis¬ 
patch  and  Globe  Democrat. 

CKISS  (XJMET 

'  Located  Knoxville.  Tenn.  Excellent 
j  Condition.  Available  immediately. 

3  MODEL  AB  DUPLBX 
I  FLATBEDS 

Located  Park  Ridge,  N.  J.,  Sanford, 
'  N.  C.,  Salt  Lake  City,  Utah. 


3-unit  GOSS,  double  folder,  23%'  end 
feed,  color  hump,  AC,  drive. 

16-page  DUPLEX  TUBULAR.  2  to  1 
model,  stereo-mat  roller,  AC,  drive. 

5-unit  GOSS,  Hi  Speed,  Double  Folder, 
22%'  C^lor  Hump,  Reels,  Tensions, 
A(j,  Drives,  C-H  (^nveyors. 

LOYAL  S.  DIXON  CO. 

"Newspaper  Press  Erector” 

11164  Satiooy  St.  Sun  Valley,  Calif. 
Popular  5-0610  TRiangle  7-3871 


GOSS 

6-GOSS  HEADUNBR  UNITS 
23-9/16'  Cut-Off.  AC  motors. 

Now  Available.  Two  Double 
Folders.  How  many  units  do 
you  need? 

DUPLEX  TUBULARS.  16  and 
20-page.  All  Stereotype. 

GEORGE  C.  OXFORD 

Box  903  Boise,  Idaho 


DUTLEX  STANDARD  Tubular  Presses: 
4  and  8-paKe  decks;  comb,  half  &  quar¬ 
ter  folder:  separate  quarter  folders, 
balloon  former;  50.  60,  75  H.P.  two- 
motor  drives  complete:  all  'Tube  stereo 
etiuip.  available.  Qualified  erectors. 
References.  Write  for  details. 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

1720  Cherry  St.  Kansas  City  8,  Missouri 


*  STEREOTYPE 

!  Gaea  Twin  Screw  Flat  Shavers  with 
!  Shell  Plate  Hold  Down  Device;  extra 
I  Knife;  A.C.  Motor. 

I  Wood  Jr.  Autoplatea  with  Vacuum 
I  Backs,  A.C.  Motors. 

!  Wood  Standard  Autoshavers 

Wood  Pr^Register  Machine 

'  Kemp  Goss  Metal  Furnaces  complete 
I  with  Controls;  8  and  19  ton  capacity. 

Jampol  Plate  Conveyor  —  250' 

Jami>ol  Raised  Plate  Return — 16' 


PANCOAST  DECK-TYPE 
HOE  MAGAZINE  PRESS 

21%'  Cutoff 

I  Consists  of  12  reversible  printing 
I  plea  staggered  90',  single  right  aaitk 
j  folder  with  top  former,  2  bay  windowi, 
4  end-feed  roll  stands,  paper  roll  hoiat, 
100/7%  H.P.  General  Electric  driw 
I  (208V-3P-60CI  new  in  1951. 

i  Cylinders  «iuipped  with  bearers,  in, 
pression  cut  .0625,  takes  plates, 
has  roller  bearing  steel  cylinders  sad 
steel  side  frames.  Set  for  60'  nests, 
print.  Will  print  12  standard  or  14 
tabloid  pages  in  full  color  runniai 
straight. 

Offered  as  is  where  is  subject  to  prior 
I  sale. 

HEARST  NEWSPAPERS 

250  West  57th  Stre«t 
New  York  19.  N.  Y. 

Room  1818 

Or  call  Columbus  .5-7390 
Ext.  .591 


TUBULAR  DECK 

S-Page  2/1  deck,  long  frame 

TUBULAR 

16-Pagc  Duplex  Standard  2/1  Color  tai 
'■j  &  *4  Page  Folders  AC  Motor  Drire, 
Vacuum  Casting  Box  and  Stereo.  , 

HOE 

8  Units  &  2  Folders  22%' 

Balloon  Former  80  page  jiaiwrs 
Steel  Cylinders.  Roller  Bearings 
AC  Motor  Drive,  (Conveyors 

HOE 

32- Page  Rotary  22%'.  ’,7  &  %  Pis« 
Folder.  Stereo  Machinery  &  AC  MotoB 

JOHN  GRIFFITHS  CO.  INC. 

415  Lexinjfton  Ave.  New  York  17,  N.Y. 
MUrray  Hill  2-5164 


COMPOSING  - 

WANTED:  8-i 

PROOF  PRESSES  hed.  Advises®! 

^andercook  Electric  Powered  Models  4th  S 

MODEL  30  LINOTYPE  Linotypee- 

Mixer,  No.  61985:  2/90—2/72—4/34  PRINTCRAF] 

Magazines;  6  Molds ;  Electric  Pot,  A.C.  1  37  Warren  St. 
Motor;  Feeder.  ; - — 


MAILROOM 


JAMPOL  AUTOMATIC  BUNDLE 
PUSHERS 

TELESCOPIC  BUNDLE  LOADERS 
BELT  CONVEYORS 
FOR  LOADING  DOCK 


BEN  SHULMAN 
ASSOCIATES 

60  East  42nd  St.,  New  York  17 
Oxford  7-4590 

EDITOR  8C  PU 


W'anted  to  Buy _ 

WANTED :  8-page  Duplex  or  Goss  Ito 
b^.  Advise  serial  No.  and  when  a*»[- 
able.  NORTHERN  MACHINE  WORM. 
323  No.  4th  St.,  Philadelphia  6,  rs. 

Linotypes — Intertypes — Ludlowi  , 
PRINTCRAFT  REPRESBNTA’nVIJ 
37  Warren  St.  New  York  7,  N.  I 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STE21EO  EQUIPMiaJT 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.  N.Y.  17  OXford  7.45H 


NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESEITING  MACHINES  _ 
TELETYPBBETTBR  EQUIPMBJIT 
Ludlows — Elrods — Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
MACHINERY  CORP 

(Formerly  Inland  Newspaper  Suppj  M 
1720  Cherry  St.  Kansas  City  8,  • 
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EMPLOYMENT  OPPORTUNITIES 

A  national  guide  to  positions  in  publishing  and  related  fields. 


Administrative 

Display  Advertising 

Editorial 

Editorial 

GENEKAlj  preiemoiy  ex- 

ptricnc^-  Tell  full  story — full  experi- 
cDcea  and  ideas  for  irrowth.  Midwest 
lauJI  daily,  6,000  circulation.  A  Kood 
deal!  fox  632,  Eiditor  &  Publisher. 

business  manager.  Afternoon 
daily,  20.COO>50,000  circulation  bracket. 
OotitandinK  ofifiortunity  in  explosive 
mMem  inetro^itan  market.  Must 
kiow  all  phases  advertiainR,  circula¬ 
ting.  promotionally  minded,  all  phases 
btuiness  oritanization.  Excellent  salary, 
bonus  plan,  retirement  protrram,  frinire 
benefits.  A)te  35-42.  Give  complete  in- 
fonnation.  including  startinfr  salary  re¬ 
quired  to  fox  644,  Editor  &  Publisher. 

Circulation 

CniCUI,.\TION  MANAGEIR  wanted  by 
5,1)00  AB(t  daily  in  Northern  Ohio. 
Prefer  man  in  early  twenties  with 
Kireral  years  daily  newspaper  experi- 
mee.  Will  consider  irood  district  man¬ 
ner.  Must  be  amiMtious  and  of  (rood 
disracter.  Excellent  (rrowth  oppor¬ 
tunity.  Results  rewarded.  Complete 
rnume  in  first  letter.  Reflector-Herald, 
Norwalk.  OOiio. 

MOTOR  ROUTE  SUPERVISOR 
vsnted.  (^hart  Area  2.  Good  connec¬ 
tion  with  larire  settled  organization. 
Future  possibilities  excellent.  Moderate 
stirtinK  salary,  car  allowance,  bonuses. 
Tell  all  in  first  letter  and  salary  ex¬ 
ited.  Write  Box  672,  Eiditor  &  Pub¬ 
lisher. 

.\GGRE>;S1VE  (TRCUI-ATION  MAN¬ 
AGER  wanted  by  larire  ABC  Weekly 
In  romts't iti ve  field.  Must  be  exfieri- 
enred  and  able  to  build  stronir  earner 
onnnization.  No  lieirinners,  but  will 
pay  for  experience  and  know-how. 
Urmst  pai>er  in  its  field — a  <>nce-in-a-  I 
life-time  <>i>portunity  for  the  riirht  man  I  1 
Chart  Aren  2.  fox  718,  Editor  &  ! 
Publisher,  i 

riRCUI..i\TION  MANAGER  for  oolleite 
daily,  beirinninyr  June  1st.  to  svork  ' 
under  supervision  of  faculty  director. 
Opportunity  to  work  on  deirree.  Write 
Daily  Iowan.  Iowa  City,  Iowa. 

Classified  Advertising 

CLASSIFTED  MANAGER.  New  En«r- 
Isnd  daily,  13,000  circulation.  Salary 
plus  bonus,  with  opportunity  for 
uiwth.  Give  experience.  siUary  rangre. 
Box  687,  Elditor  &  Publisher. 

CLASSIFIED  MEN  for  daily  newspa¬ 
pers  in  Chart  Areas  6,  7,  8  and  Rocky 
Mountain  states.  Write  fully.  Inland 
Daily  Press  Association,  7  South  Dear¬ 
born,  Chicairo. 

Display  Advertising 

ADVERTISING  MANAGESt,  experi- 
sneed.  List  record,  increos^  linage 
Procram  and  special  editions  in  appli¬ 
cation.  Tell  all.  References.  Perma¬ 
nent.  Good  connection.  Salary  and 
»nio  bonuses.  Midwest  small  daily. 
Box  630,  Elditor  St  PubUsher, 

ADVEimsiNG  DIREXrrOR.  25,000 
cireidation,  metropolitan  market,  dy- 
namieally  exiemcUnK  western  arest. 
Strong  leadership,  know  retail,  claaai- 
Dsl.  ^ional.  Position  can  lead  to  out- 
ttaading  opportunities.  Work  closely 
all  detmrtmenta.  Elxcellent  salary, 
bonus,  other  benefits.  Prefer  man 
30-40.  List  complete  information,  In- 
d^ng  sorting  salary  to  fox  666, 
Editor  &  Publisber. 

FAST-GROWING  medium  New  Jersey 
daily  hu  opportunities  for  experienced 
aoressive  man  to  assist  advertising 
™anager  in  special  promotions,  lay- 
pola,  sell  and  supervise.  $120  plus 
b«ua  and  benefits,  fox  664,  Elditor  St 
Publisher. 

[HART  AREA  3  — man  experienced  in 
"Oiling,  copywriting  and  layouts.  Sal¬ 
ary  and  bonus.  Ideal  year  round  cli- 
™abe  and  congenial  working  condi- 
Enclose  layout  and  reply,  fox 
Editor  St  PubUsher. 


AUVEIRTISING  .SOLICITOR— display. 
Man  or  woman  with  some  experience 
on  daily  or  weekly  and  with  ability  to 
write  ropy  and  make  layouts  for  ac¬ 
counts.  For  complete  details  write 
G.  E.  Dellinger,  Advertising  Director. 
De  Kalb  Daily  Chronicle,  De  Kalb, 
Illinois. 

OPI24ING  NOW  FOR  MAN  OR  LADY 
experienced  in  the  art  of  copy  and 
layout  preparation  for  small  cam¬ 
paigns,  larger  ads  and  institutional 
promotions.  Fast  growing  city  of  50,000 
and  newspaper  now  well  past  22.000 
evening  and  .Sunday.  Prefer  young,  i 
ambitious  person  who  seeks  an  oppor¬ 
tunity  for  a  more  rewarding  future  and 
promotion  manager.  You  may  write  or 
contact  us  in  confidence.  I.ee  Cox,  The 
Meridian  Star,  Meridian,  Miss. 

OUTSTANDING  GROUP  afternoon 
newspaper  in  25.000  (ABC)  bracket  is 
looking  tor  a  hard-hitting  display 
salesman.  This  man  must  be  able  to  . 
service  and  sell  local  accounts  that  ' 
parallel  national  schedules,  initiate  i 
market  promotions,  and  bring  in  new 
business.  E'ine  growing  city  of  .50,000, 
(Tiart  Area  6.  Address  fox  676.  Elditor 
St  Publisher,  sending  full  details  first  ' 
letter. 

SALESBIAN  WANTED.  Elxperienced, 
or  first  or  second  year  trainee.  Write 
full  record.  Midwest  small  daily. 
Salary,  fox  638,  Editor  St  Ihiblii^r. 

ADVFatTISING  DIRECTOR  for  New 
Elngland  daily  under  100,000  circula¬ 
tion.  (ienerous  starting  salary  with  op- 
IKjrtunity  for  aggressive,  alert,  out¬ 
standing  man  to  demonstrate  he  is  i 
worth  more.  Candidates  should  i>ro- 
vide  complete  information  about  them- 
I  wives,  i>articularly  their  backgrounds  j 
I  in  newspaper  advertising  field.  Strength 
I  in  selling  and  sales  organization  leader- 
j  .ship  are  musts.  Position  calls  for  out- 
,  standing  administrative  talent  and  ag¬ 
gressive  ilevelopment  of  business,  fox 
.  752,  Editor  St  Publisher, 

AMBITIOUS  SALESMAN  for  growing, 
small  daily.  State  experience,  salary, 
j  references  first  letter.  Immediate  open- 
I  ing.  (liart  Area  2.  fox  741,  Editor  & 
Publisher. 

I  _ 

EXPERIENCTED  DISPLAY  SALES¬ 
MEN  for  daily  newspapers  in  Chart 
Areas  6.  7,  8  and  Rocky  Mountain 
states.  Write  fully.  Inland  Daily  Press 
Association,  7  fouth  Dearborn,  Chi¬ 
cago. 

I  ETXJRIDA  WEST  CXIAST  DAILY  seeks 
I  young,  exi>erienced  display  salesman 
I  strong  on  layout,  copy.  Good  salary 
plus  liberal  bonus  plan.  Reply  fox 
732,  Elditor  &  Publisher. 


BEGINNING  KEPORTEniS— Male  and 
E'emale.  Jobs  available  from  Coast  to 
Coast.  Send  resumes,  location  prefer¬ 
ence,  availability  date.  Contact:  Bill 
McKee,  BIRCH  PimSONNEL.  67  E. 
Madison  St.,  Chicago  2,  Illinois 
CE  6-5670. 


COPY  EDITOR 

Accurate  and  experienced  copyreader 
wanted.  Publishing  firm  needs  news- 
paper-trained  man  with  some  knowl- 
i  edge  of  college-level  physics  and  mathe¬ 
matics.  Excellent  opportunity,  fox  649, 
Elditor  St  Publisher. 

(DMBINATION  Reporter-Copyreader- 
Makeup  man.  NYC  weekly.  $125.  Open 
middle  E'ebruary.  Send  resume,  picture 
if  imasible.  fox  666,  Editor  St  Pub¬ 
lisher. 

COURT  HOUSE  REPORTER,  feature 
i  writer  with  camera  experience,  wanted 
i  by  January  16  for  Lincoln  (Illinois) 
Daily  Courier.  Tell  all  first  letter. 

EDITOR  for  small  .'i-day  daily  near 
I  Boston.  Must  be  progressive,  imagina¬ 
tive,  have  stable  interest  in  community, 
.and  be  able  to  assume  full  operational 
responsibilities.  Job  is  challenging, 
competitive  and  hard.  Give  full  par¬ 
ticulars  and  state  salary  requirements, 
fox  681,  Elditor  &  Publisher. 

E’EBRUARY  PERMANENT  OPENING 
top  newsman,  share  with  2nd  man  and 
woman  complete  news,  camera  cover¬ 
age  and  paper  makeup,  thriving  com¬ 
munity  4.600  Monday-Fi-iday  P.M. 

'  <laily.  Right  pay  to  right  man  with 
family,  references.  C'ontact  Franklin 
^  Yates,  Times-Gazette,  Shelbyville,  Tenn. 

POUCE  REPORTER  for  55.000  A.M. 
daily  in  Chart  Area  6.  Five-day  week. 
l>aid  vacations,  many  fringe  l>enefits. 
Good  pay  for  right  man.  Tell  all  in 
first  letter.  Box  674,  Elditor  St  Pub¬ 
lisher. 

RAPIDLY  EXPANDING,  prestige  sub¬ 
urban  newspaper  chain  has  two  edi¬ 
torial  openings  created  by  promotions 
on  staff  and  addition  of  14th  newspa¬ 
per  to  group.  Seeking  qualified  Jour¬ 
nalists  with  ideas  and  ideals  for  re¬ 
porter-feature  writer  posts.  Young, 
award-winning  staff  nationally  recog¬ 
nized  for  unique  approach  to  suburban 
journalism.  Modern  offices,  many  com¬ 
pany  benefits,  progressive  policies. 
Send  full  resume  and  clips  to  William 
L.  Dulaney,  Managing  Elditor,  Paddock 
Publications,  Inc.,  Arlington  Heights. 
Illinois.  Personal  interview  arranged 
I  at  our  expense. 


BEGINNING  REPORTE21  -  PHOTOG¬ 
RAPHER  wanted  to  take  advantage  of 
opi>ortunity  on  growing  daily  in  rapid¬ 
ly  growing  town  in  Land  of  Enchant¬ 
ment.  Prefer  J-School  graduate  or 
someone  off  small  daily  or  weekly  look¬ 
ing  to  future.  Paper  one  of  11  in 
chain.  Blossoming  town  of  25,000.  Tell 
all  in  first  letter.  Do  not  call,  but 
enclose  telephone  number  in  letter. 
Write  John  McMillion,  Managing  Edi¬ 
tor,  Clovis  News-Journal,  (lovis.  New 
Mexico. 


COPYREADER 

Eastern  morning  daily  has  rim  job 
for  fast,  accnirf^  man.  Tell  all  in 
first  letter.  Box  738,  Editor  &  Pub¬ 
lisher. 

(X)PYREAI>F]R  for  Pacific  Stars  and 
Stripes  in  Tokyo.  (Sood  wa^ce.  trans- 
l)ortation.  housing,  many  frinse  bene* 
fits.  Applicants  must  be  sinRle.  have 
three  years  experience  on  copy  desk  of 
Metroix>litan  Daily.  Address:  Manasrinpr 
Editor.  Pacific  Stars  and  Stri|>es.  APO 
94.  San  Francisco.  California. 


REPORTER 


I  WANT  A  GIRL! 

One  who  can  sell  advertising  in  a 
highly  competitive  market.  Daily  news¬ 
paper  in  beautiful  Florida  city.  Will 
offer  same  pay  standards,  benefits,  and 
respect  as  male  salesman.  Tremendous 
op|K>rtunity.  Write  all  first  letter,  fox 
702.  Elditor  &  Publisher. 

MAN  OR  WOMAN  who  knows  layout 
and  sales  for  large  weekly — 6900  circu¬ 
lation.  Tell  all  in  first  letter.  Send 
Photo.  Leaksville,  N.  C.,  News. 


EXPBRIENGEID  CXIMBINATION 
DESKMAN-RE7PORTBR 

for  progressive  Western  daily.  Located 
in  heart  of  recreational  area.  Reporting 
in  depth  essential,  sports  background 
desirable.  Good  storting  pay  for  right 
man.  All  replies  strictly  confidential. 
Ohart  Area  11.  Box  652,  Elditor  St 
Publisher. 

CAPABLE  YOUNG  NEWSMAN  to 
handle  writing.  layout  and  photography 
for  progressive,  growing  semi-weekly. 
Call  or  write  Hanes  Byerly,  The  Tide¬ 
water  News,  Franklin,  Virginia. 


wanted  for  morning  paper.  Prefer 
'  young  man  with  midwest  background. 
Limits  experience  or  journalism  school 
education  acceptable.  Good  starting 
salary,  benefits,  opportunity  for  ad¬ 
vancement.  Elxcellent  working  condi¬ 
tions.  General  assignment  and  some 
feature  work  available.  Write  full  de- 
i  tails  in  first  letter  to  J.  M.  Druck, 

'  Logansport  Press.  Logansirart,  Indi¬ 
ana. 

REPORTER  for  general  assignment: 

'  also  deskman;  in  Southern  New  Eng- 
j  land  city.  Box  689,  Elditor  &  Pub- 
I  lisher. 

^  SPORTS  EDITOR  who  can  write 
sparkling  columns  and  features,  lay  out 
I  interesting  pages  and  direct  4-man 
staff  on  lively  paper  in  one  of  Elost's 
most  interesting  cities,  fox  670.  Elditor 
&  Publisher. 

CTTY  EDITOR  to  team  with  veteran 
i  editor  in  achieving  new  heights  for 
1  competitive,  solid  7,200  circulation  New 
York  daily  in  sound  economic,  progres¬ 
sive  area.  Elxceptional  future  assured 
dedicated,  all-around  craftsman,  stall 
'  leader,  ready  to  root,  help  create  A-1 
'  i>roduct.  Fine  i>lant,  profit-sharing, 
i  other  benefits.  Give  full  background, 
experience,  references,  starting  salary. 
Box  730,  Elditor  &  Publisher. 


COPYREADER 

Large  metropolitan  daily  has  opening 
for  copyreader:  should  be  college  grad¬ 
uate  between  ages  of  25  and  40;  top 
salary  scale  in  country;  excellent  work- 
,  ing  conditions  and  employee  benefits : 

’  available  imme<liately.  fox  725,  Elditor 
&  Publisher.  Clhart  Area  8. 

DEISKMAN-REPORTER  and 
WOMEN’S  EDITOR 
sought  by  top-<|uality  small  daily.  Give 
details  of  experience,  references,  salary 
needed,  when  available.  Elditor,  Times- 
Gazette.  Ashland.  Ohio. 

EDITOR  for  news  features  agency — 

I  preferably  bilingual  English-Spanish, 
news  agency  or  newspaper  experience 
essential.  Immediate  opening,  fox  760, 

J  Elditor  &  Publisher. 

EXPANDING  SEMI-WEEKLY  in  sub¬ 
urban  Chart  Area  12  location  wants 
!  reporter-8i)ortawriter  for  new  iioeition. 

I  Photo  knowledge  helpful:  car  neces- 
I  sary.  Box  728,  Elditor  &  Publisher. 

;  MEN  AND  WOMEN  for  all  depart¬ 
ments  of  daily  newspapers  in  Chart 
Areas  6.  7.  8  and  Rocky  Mountain 
states.  Write  fully.  Inland  Daily  Press 
'  Association.  7  South  Dearborn,  Chi¬ 
cago. 

;  E’AST-GROWING  Central  New  Jersey 
I  daily  needs  tdditional  help  for  night 
!  side  operations— copyreader  and  two 
reporters  —  extwrienced  in  municipal 
government.  Sroles  up  to  $122.50 
(based  on  ex;)erience)  for  copyreader; 
and  $117.50  for  reporters.  Pension, 
profit-oharing  and  all  other  benefits. 
Write  fox  735.  Editor  St  Publisher. 

I  GENERAL  REPORTER  for  progressive 
small  daily.  Pleasant  rural  living  in 
■  Central  Calif.  Give  references.  Evening 
j  F’ree  Lance,  Hollister,  Calif. 

!  IF  YOU  ARE  an  experienced  reporter 
I  or  editor,  interested  in  job  as  news 
,  editor  sharing  management  responsi- 
I  bility  in  good,  growing  weekly,  in 
’  pleasant  town  near  fishing,  srolf.  moun- 
'  tains,  etc.,  write  The  Journal. 

I  Williamston.  S.  C. 

LEADING  BLACK  HILLS  WEEKLY 
I  needs  capable  man  or  woman  editor. 
I  12-14  pages.  Some  i)hotography.  Write 
fully  to  Mike  Heinbaiigh,  Publisher. 
I  The  Queen  City  Mail.  Spearfish,  South 
'  Dakota. 

NEIWS  EDITOR  for  aggressive  six-day 
I  afternoon  daily  stressing  local  news. 

'  Handle  local-wire  copy  and  diwt 
I  small,  hut  versatile  staff.  Give  particu- 
'  lars  first  letter,  salary  expected,  refer- 
I  ences.  fox  722,  Elditor  St  Publisher. 

I - 

1  NEWSPAPER  REPORTER,  college  de- 
i  gree.  3  to  6  yrs  experience,  to  coyer 
Courthouse,  Public  Utility  District. 
Clobimhia  Basin  Project.  Columbia 
I  Basin  Daily  Herald,  Moses  Igike.  Wash. 
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HELP  WANTED 

Editorial 


HELP  WANTED 

Production 


HELP  WANTED 

Public  Relations 


HELP  wantf:d 

Salesmen 


OPPORTUNITY 

ON 

DEALER  MAGAZINE 


ASSISTANT 

PRODUCTION 

MANAGER 


i  OROWING  MIDWESTERN  UNIVER- 
:  SITY  seeks  assistant  in  News  Bureau 
to  handle  treneral  assifrnments,  con¬ 
ventions.  Deirreo  required:  excellent 
salary.  Box  675,  Editor  &  Publisher. 


PROMINENT  newspaper  epreunts. 
tive.  looking  for  experiencrd  man  b*. 
tween  30  and  40.  State  start inir  salary. 
Fine  opportunity.  Box  731  Editor  t 
Publisher. 


Man,  not  over  36,  wanted  as  associate 
on  a  most  progressive  dealer  magazine 
with  monthiy_  circulation  of  over 
70,000 :  must  have  professional  news¬ 
paper,  magazine  or  wire  sers'ices  ex¬ 
perience.  Prefer  sorneone  from  North 
Central  region.  This  is  an  excellent 
opportunity  in  a  large  corporation  I 
located  in  Chart  Area  6.  | 

Box  758  Editor  &  Publisher 

REPORTER-DESKMAN,  some  experi¬ 
ence.  promising,  for  interesting  small  | 
Massachusetts  daily.  State  salary  de-  I 
sired.  Box  744.  Eklitor  &  Publisher.  i 


REPORTER  for  gener.al  news  assign¬ 
ment.  Fully  exi>erienced  preferred. 
Good  salary,  plus  top  employee  l>ene- 
fits.  Permanent  AM  statf.  Carl  B. 
Slabach,  NEWS-JOURNAL  CO.,  Wil¬ 
mington,  Delaware. 


REWRITE  MAN 

City  Room  of  large  metropolitan  daily 
(Chart  Area  2)  is  in  need  of  an  experi¬ 
enced  man  for  rewrite.  Primary  requi¬ 
site:  three  years  experience  pius  ver¬ 
satility,  accuracy  and  speed;  a  crafts¬ 
man  who  takes  facts  presented  and 
fashions  the  information  into  a  news 
story.  Send  complete  resume,  including 
age,  education,  minimum  salary  re¬ 
quirement  to  Box  756,  Editor  &  Pub¬ 
lisher. 


SOCIAL  EDITOR 
SACRAMENTO.  CALIF.  | 

Immediate  opening  for  experienced  1 
social  editor.  Permanent  position,  ex-  1 
celJent  employee  benefits.  Send  detailed  I 
resume  stating:  experience  and  ifeneral  ! 
(lualifications  and  availability  for  a 
perwnal  interview  in  Sacramento  at 
applicant  expen.se  to: 

Personnel  Department 
McCIatchy  Newspapers 
Sacramento,  California  ! 


TECHNICAL  EDITOR 

Opening  in  Northeast  section  of  the 
country  for  editor  with  good  technical 
background.  Interesting  proposition  for 
the  right  man  who  has  capital  to  in- 
VCTt.  All  replies  held  in  strictest  con¬ 
fidence.  Box  1.  Boston  80,  Mass. 


TOP-NOTCH  REWRITE  MAN  with 
imagination,  flair  and  sliced,  for  metro¬ 
politan  PM  newspaper  Chart  Area  1. 
^nd  resume,  clips  to  Box  712,  Editor  & 
Publisher. 


YOUNG  NEWSPAPER.MAN  qualified 
do  rewrite  work,  as  well  as  cover 
and  write  stories  on  municipal  and 
school  district  proceedings.  He  should 
also  have  sufficient  make-up  experience 
or  training  to  be  able  to  supervise 
make-up  of  some  sections  of  a  weekly 
newspaper.  Box  742,  Editor  &  Pub¬ 
lisher. 


Free  Lance 


WRITERS!  We're  looking  for  colorful, 
dramatic  articles  that  will  appeal  to  a 
mass  audience.  Celebrity  interviews, 
true  crime  and  adventure,  science, 
medicine,  general  interest  features. 
New  rates  start  at  $300  for  up-front 
articles,  1.500-2,000  words.  Send  for 
prospectus  giving  full  details  on  rates 
Md  story  requirements.  James  Allan, 
Man.  Eki.,  National  Enquirer,  Dept. 
796,  665  Madison  Ave..  New  York  21. 


Mechanical 


EXPERIENCED  MEN  for  daily  news- 
pai>er  mechanical  departments.  Chart 
Areas  6.  7,  8  and  Rocky  Mountain 
states.  Write  fully.  Inland  Daily  Press 
Association,  7  South  Dearborn,  Chi¬ 
cago. 
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Opening  on  a  large  metropolitan  daily 
in  the  east.  In  replying  please  state 
age,  full  record  of  new’spaper  and  other 
experience,  past  earnings  and  avail¬ 
ability.  Box  745,  Eklitor  &  Publisher. 


Promotion 


PROMOTION 


PUBLIC  INFORMATION  DIRECTOR. 
Lafayette  Codlege.  Easton,  P.a.,  wants 
assistant  director  (athletic  publicity, 
publications  editor).  If  interested,  send 
samples  of  publications,  stories,  biogra¬ 
phical  data,  references,  minimum  sal¬ 
ary  requirements  by  Jan.  25th. 


WRITING 


WANTED . 

MAN  FOR  MECHANICAL 
EQUIPMENT  SALES  TO 
NEWSPAPERS 


COPYWRITER 

One  of  America’s  largest  and  most 
respected  newspapers  (chart  area  2) 
has  an  opening  on  its  promotion  staff 
for  an  experienced  newspaper  promo¬ 
tion  copywriter  with  executive  ability. 
Box  740.  Elditor  and  Publisher. 


WRITING 

SALES  PROMOTION 
WRITER 

Recent  college  science  graduate 
interested  in  creative  writing  is  de¬ 
sired  by  major  Phila.  drug  firm  to 
prepare  promotional  material  for 
field  sales  force.  Previous  writing 
experience  preferred.  Minimum 
starting  salary  $55t0  tier  year 
along  with  comprehensive  benefit 
coverage.  Sfi-hour  week.  9  to  5, 
Monday  through  Friday.  Modern 
facilities.  Send  complete  resume — 
include  age.  Box  710,  Editor  & 
Publisher. 


PUBLIC  RELATIONS 
WRITER 

Progressive  Phila.  pharmaceutical 
firm  has  challenging  opening  for 
experienced  writer  in  its  Public 
Relations  Department.  Imaginative, 
disciplined  writing  based  on  solid 
!  experience,  is  essential.  Duties: 

I  Writing  of  speeches,  reports,  pro¬ 

motional  materials.  Excellent  sal¬ 
ary;  lilieral  benefits  program.  Send 
detailed  resume,  including  salary 
desired.  Box  716.  Eklitor  &  Pub¬ 
lisher. 


Salesmen 


ADVERTISING  .SPACE  REP.— N.  Y. 
office.  Eighty  year  old  national  class 
magazine  has  oiiening  for  resourceful, 
aggressive  beginner  eager  to  learn. 
Agency  or  space  sales  experience  desir¬ 
able  but  not  necessary.  Excellent  growth 
opiiortunity.  Start  $7,500.  Box  720  Edi¬ 
tor  and  Publisher. 


Field  sales  and  service  engineer,  « 
production  man  with  substantial  pr«. 
tical  newspaper  experience,  deiirini 
sales  career.  Ground  floor  >>pportanit| 
in  well  financed  gro^h  organixatioe 
specializing  in  material  handling  and 
other  equipment  for  newspapers. 

Technical,  industrial  engineering  or 
business  administration  education  deiin 
able.  Southern  location.  Salary  open. 

Address  iiersonal  to  Howard  M.  Jut. 
pol.  President.  Jampol  ('.orporatioa 
Division  of  Lamson  Corporation,  72$ 
742  61  Street,  Brooklyn  20,  N.  Y. 


INSTRUCTION 


Linotype  School 


OHIO  LINOTYPE  SCHOOL 
LOGAN  4,  OHIO 
Linotype,  Intertype  Instruction 
Information 


SITUATIONS  WANTED 


The  employer's  guide 


from  trainee  to  executive  personnel. 


Administrative 


Cartoonists  I  Display  Advertising 


GENERAL  MANAGER-EDITOR,  small 
daily-weekly.  Worked  top  daily,  wire 
service,  4-A’s  ad  agency.  Experienced 
all  phases— especially  cost  accounting. 
Two  degrees ;  own^  three  weeklies. 
Box  700,  Editor  &  Publisher. 


NEED  MANAGEMENT  strength,  in¬ 
tegrity  and  experience?  A  top  notch, 
capable  administrator?  Increased  gross 
60%  in  past  3  years!  Seeks  challenging 
situation  wtih  full  responsibility.  Sti¬ 
pend  $19,500  plus  %  gross  enhanced. 
Confidential  liaison  thru  Southern 
agency,  fee  paid.  Box  684,  Editor  & 
Publisher. 


PRODUCTION  MANAGER 

Thoroughly  qualified  by  experience  in 
all  phases  of  mechanical  operations. 
Finest  references.  Box  699,  Elditor  & 
Publisher. 


EXPERIENCED !  Know  all  depart¬ 
ments  on  small,  intermediate,  metro¬ 
politan  newspai^rs ;  mature.  Advertis¬ 
ing  mgr.,  business  mgr.,  publisher, 
advtg.  salesman.  Know  layout,  copy, 
merchandising,  business  administration, 
mechanical  production,  etc.  Now  em¬ 
ployed  metropolitan  daily.  Family.  Any-  ! 
where  in  Florida,  or  Chart  Areas  9,  | 
10  or  12.  Box  743,  Elditor  &  Publisher.  I 


MR.  PUBLISHER 

Exi^rienced  reporter,  bureau  chief, 
businessman,  30-35  range,  I\^  League 
&  LLB  degrees,  seeks  administrative 
or  assistant  to  publisher  iwst  in  me¬ 
dium  to  large  daily  or  group  operation. 
Seven  years  experience  with  one  of  the 
nation’s  most  resiiected  newspapers. 
Interested  in  public  affairs. 

Box  714  Elditor  &  Publisher 


TOUGH  TOP  MAN,  36 
resigning  corporate  vice-presidency. 
Former  nationally-known  newspaper 
executive.  $16,000.  Box  734,  Elditor  & 
Publisher. 


E®ITORIAL  CARTOONIST,  former 
West  Coast  man  now  in  New  Elngland, 
seeks  relocation  to  West.  Write  Box 
633,  Elditor  &  Publisher, 


Circulation 


LITTLE  MEHICHANT  SPECIALIST 
experienced  in  morning,  evening  and 
Sunday  operation.  Inunediately  avail¬ 
able!  Telephone  Dubuque,  Iowa,  58 
3-3362  after  6:00  P.M. 


CIRCULA'nON  DIRECTOR 
Over  20  years  experience  in  all  phases 
of  circulation,  including  mail  room  op¬ 
eration.  on  combination  newspapers 
from  75,000  to  400,000  circulation. 
Proven  recoid  of  circulation  and  net 
revenue  bulling.  Will  consider  #2 
spot  on  large  operation.  Box  686,  Eldi¬ 
tor  &  Publisher. 


Classified  Advertising 


YOUNG  MAN — alert  and  responsible, 
with  four  years  well-rounded  classified 
sales  experience,  desires  managers  po¬ 
sition  on  small  daily.  Chart  Area  6. 
Box  757,  Elditor  &  Publisher. 


Correspondents 


EXPERIENCED  MAGAZINE  WRITER 
located  near  Chicago,  seeks  stringer 
jotM  in  fields  of  education,  health,  arts 
and  entertainment,  welfare.  Take 
photos.  Box  708,  Editor  &  Publisher. 


Display  Advertising 


OOMBINA'nON  DISPLAY  SALES, 
feature  writer,  auto  editor,  idea  man, 
seeks  future  away  from  big  city.  Prefer 
Coastal  (Mlifomia.  Twenty  years  news¬ 
paper/radio  background.  Box  621, 
Elditor  &  Publisher. 


NEED  AD  DIREXTTOR-MANAGEai  ? 
Maturity,  ability,  enthusiasm  in  one 
energetic  package.  Outstanding  13-year 
record  me^um  dailies.  Top  references. 
Box  678,  Elditor  &  Publidier. 


START  THE  NEIW  YEIAR  RIGHT! 
Inaugurate  the  right  man  for  par 
manager’s  position  in  retail  or  assidut 
in  national.  Candidate’s  age  36,  va, 
eran  all  phases  retail.  (12  years),  phi 
one  year  and  at  present  national  sahs 
man.  100,006  class.  College  gradoMt. 
family  man.  Looking  for  newspaps 
which  advances  on  basis  of  aeeoB- 
plishment.  Resume.  Prefer  Midwt*. 
Box  647,  Elditor  &  Publisher. 


AD  MANAGER.  10  years  same  1#M 
daily.  B.A.  (English-Journalism),  (♦. 
family:  seeking  advancement,  posiiM 
management  West-South.  ImpreMin 
I  record.  Box  748,  Elditor  &  Publisha. 

SELVSONED  AD  MAN 
Eleven  yiws  daily  and  weekly  experi¬ 
ence  ;  also  agency  background.  Jxed- 
lent  layouts  that  sell  themselves.  Prowi 
sales,  and  special  editions  record.  Ap 
34.  Would  prefer  Display  Mansgoj 
Iiosition,  but  willing  to  consider  Oti 
irosition  depending  on  income  and  pe 
tential.  Box  723,  Elditor  &  Publiduf- 


Editorial 


EXPERIENCED,  IMAGINA'nVl!  - 
never  satisfied  with  second  rate  cw 
or  ideas.  Strong  on  art.  News  Edit* 
on  metropolitan  daily  that’s  used  h 
hitting  haid  with  integrity.  Seeks 
aging  Elditor’s  challenge  on  medW 
daily.  Chart  Arens  10-12  preferred,  oel 
it’s  WHAT  that  counts,  not  wb«» 
Family  man,  36.  Box  607,  Elditor  e 
Publi^er. 


EXPERIEINCED  NEIWSMAN,  all 
— copy  desk,  features,  editorials.  Sm 
spot  on  daily  in  February.  Chart 
12  or  Arizona.  Box  615,  Elditor  It  !’»' 
Usher. 


WOMAN  WRI’TER-EDI’TOR.  Lait  M 
years  in  PR  field;  also  newspapir. 
house  organ,  sports  pubUcity  exp» 
enoe.  Se^  career  opportunity,  w 
37.  Single.  College.  Will  relo^ 
.Write  Box  619,  Elditor  &  Publi**- 


EDITOR  8C  PUBLISHER  for  January  14,  19<1 


SITUATIONS  WANTED 

SITUATIONS  WANTED 

SITUATIONS  WANTED 

SITUATIONS  WANTED 

Editorial  1 

Editorial  1 

Free  Lance 

Photography 

•*  EDITOR  &  REPORTERS  ** 

Nitionai  Clearinfl'  house  for  competent 
p^K>nn>-l  roaat-to-coast  at  no  charge 
to  eenployer.  Phone,  Write  or  Wire 
HEADI,1NB  PB21SONNEL  (Agency) 

51  W.  45  St.,  New  York,  OXford  7-6728 

TOUNG,  C.\PITOl.  HILL  NEWSMAN 
letki  Hill  job.  Box  618,  Editor  & 
Poblishor. 

iuNAGING  EDITOR,  WOBtAN,  de- 
lire*  position.  Knows  ALL  PHASES 
of  a  newspaper.  Chart  Area  2.  Box 
556,  Editor  &  Publisher. 

FIRST-RATE  EDITOR,  43,  has  life¬ 
time  job  on  small  daily  at  $10,000  but 
wants  to  move  up.  CUlege  town  pre¬ 
ferred.  Box  680,  Editor  &  Publisher. 

HARD-WORKING  SPORTS  WRITER, 
fire  years  experience,  seeks  spot  on 
lanre  or  metropolitan  staff.  J-Sdu>ol 
sn^uatc.  30.  married.  Knows  nuikeup, 
dmk — writes  column.  Box  673,  Editor 
k  Ihiblisher. 

I'VE  RILVCHBD  THE  TOP  as  editor- 
managing  editor  of  smalltown  daily, 
after  boosting  circulation  2,000  in  two 
years.  Want  job  with  future,  preferably 
stock  imrehase  opportunity,  (hirrent 
pay,  $10  ,000,  Healthy  44,  no  drinker, 
married,  solid  20-year  background.  Box 
550,  Editor  &  Publisher. 

REPORTER  &  EDITORIAL  ASSIST¬ 
ANT,  29,  married.  Columbia  Journal- 
isn  graduate.  PR,  some  radio-TV  ex¬ 
perience.  Box  693,  Editor  &  Publisher. 

SPORTS  EDITOR:  Want  to  relocate  in 
Southwest  or  West  Coast.  BJ  Missouri. 
15  years  experience.  Top  columnist, 
local  coverage  fanatic.  Knows  sports. 
37.  No  drifter.  Box  683,  Editor  St 
Publisher. 

A  BUILDER!  Editor,  36,  will  lavish 
work  on  small  or  medium  daily.  De¬ 
grees — but  better — proved  interest.  Box 
703,  Editor  &  Publisher. 

ABLE.  ACCTURATE  employed  news¬ 
man,  43,  Missouri  graduate.  Navy  offi- 
(er,  offers  nine  years  solid  experience. 
Box  736,  Editor  &  Publisher. 

AGRiaiLTlTRE  WRITER-ITIOTOG- 
lUPHER  seeks  more  opportunity  me- 
dium-to- large  daily  or  magazine.  De¬ 
gree,  13  years  experience,  good  job 
hirtory.  State,  national  recognition. 
Box  44.7.  Lennsville,  Texas. 

ASSISTANT  (TTY  EDITOR  of  Chart 
Area  2  daily  (50.000)  seeks  greater  re¬ 
sponsibility,  opportunity  in  East.  Top 
references  for  man.  32,  with  9  years 
as  reporter,  deskman.  Box  726,  Editor 
k  Publisher. 

BOOK  AUTHOR,  article  writer  (35) 
wants  to  return  news  field  in  Chart 
Area  2.  preferably  part-time.  All-phase 
newsman — worker.  Box  705,  Editor  & 
Publisher. 

COLLEGE  GRADUATE,  recent  vet- 
ersn,  26,  single,  seeks  newspaper  job 
preferably  in  (Thart  Areas  1  or  2. 
Little  experience  but  much  drive.  Box 
717,  Editor  &  Publisher. 

EDITOR  of  20.000  award-winning  daily 
leeks  new  challenge  on  larger  paper 
ra*  trade  publication.  Aggressive,  under 
10,  all  around  experience.  Chart  Area 
4.  Box  724,  Editor  St  Publisher, 

experienced  AGRICULTURAL 
EDITOR-  writers  ore  scarce  I  My  14 
yean  of  farm  magazine  experience 
svailable  now  to  agriculturally-related 
trade  or  technical  publication.  Six  years 
M  editor  of  state  farm  magazine  of 
IW.OOO  class.  BS  in  Ag  Journali.sm. 
Widower,  42.  no  drinker.  Box  716, 
Editor  &  Publisher. 

,  experienced.  ENTERPRISING 
newsman,  26,  TOP  MAN  in  present 
position,  desires  news  job  in  larger 
tree — newspaper,  radio-TW,  PR.  Jour- 
ualiam-English  graduate.  Excellent  ref- 
oPoPoes.  Box  719,  Editor  &  Publisher. 

EXPERIENCED  NEWSMAN— all  beaU 
—wants  challenging  poet  with  publi- 
estion  which  advances  on  basis  of  re- 
juts.  College  graduate.  Family  man. 
Box  737,  Elditor  &  Publisher. 


EXPERIENCED  POLICE  REPORTER 
on  25,000  Ohio  daily  wanta  job  on 
larger  daily.  Ambition:  to  do  political 
reporting.  Will  go  anywhere.  Box  760, 
Editor  &  Publisher. 


IF  YOU  WANT  A  MAN  ! 

with  experience,  background  and  char¬ 
acter,  here  are  a  few  recommendations : 

Midwest  reared,  rural  background. 
World  War  II,  journalism  graduate: 
reporter-photograi^er  small  daily  ;  farm 
editor  medium  daily;  associate  editor 
farm  magazines;  make-up  chief  coordi¬ 
nating  editorial  functions  with  me¬ 
chanical  departments;  circulation  man¬ 
agement  farm  papers  with  special  em- 
l>hasis  on  reader-type  insurance  sold 
with  subscriptions. 

38  years  old,  wife  and  two  children. 
Prefer  CXiart  Area  11,  but  will  consider 
elsewhere. 

Box  729  Editor  &  Publisher 

IMPRESSIVE  main-line  sports  talent. 

29,  seeks  A.M.  outlet.  Box  706,  Editor 
St  Publisher, 

NEWSMAN  10  years,  small,  big  dailies; 
reporter  and  all  desk  jobs:  past  two 
years  editor  weekly  group ;  want  man¬ 
aging  editor  small,  medium  daily.  Box 
713,  Editor  &  Publisher. 

OVERSEAS  JOB  WANTED  by  re¬ 
porter.  13  months  on  small  daily. 
Covered  all  beeLs.  By-lines.  Good  on 
features,  sports.  College  grad.  vet.  sin¬ 
gle,  28.  Box  721,  Editor  &  Publisher. 

REPORTER.  13  years  experience  gen¬ 
eral  assignments,  police-eourt-city  hall 
beats,  medium-metro  southwest-midwest 
dailies,  seeks  permanent  spot  on  fast- 
paced  A.M.  or  P.M.  in  Chart  Areas 
2-4-6-12.  Enthusia-sm  of  20,  energy  of 

30,  s<d>er  judgment  of  47.  An  AP  prize¬ 
winner,  proficient  with  camera,  back¬ 
ground  qualifies  authoritative  “culture’* 
beat  coverage.  Available  immediately. 
Box  727,  Editor  &  Publisher. 

REPORTER,  25,  seeks  |x>sition  with 
prestige  daily  anywhere.  Experience  in 
Iiolitical,  lolice.  feature  and  sports 
writing.  M.A.  English;  veteran:  car; 
single.  CJurrently  with  75.000  daily. 
Bo.x  749.  Editor  &  Publisher. 

REWRITEMAN  -  DE.SKMAN,  experi¬ 
enced  all  beats.  Missouri  grad..  36; 
seeks  So.  Florida  job.  Box  709,  Editor 
&  Publisher. 

SEVEN-YEAR  VET  all  beats  PM  or 
PR  job  with  opportunity.  Family  man, 
35,  employed.  Biox  704,  Editor  &  Pub¬ 
lisher. 

SPORTS  or  reporter-photographer  job 
wanted — Chart  Areas  3.  4.  5,  9.  Two 
years  experience.  Excellent  references. 
Six  mon^s  active  duty  ends  March  3rd.  i 
Salary  of  $90  or  more  a  week.  Box  | 
746,  Editor  &  Publisher. 

SPORTSWRITBR.  25,  married:  now 
simrts  editor  of  20.000  a.m.  daily;  seeks 
s|)Ot  on  larger  Southern  paper  that 
can  offer  future  growth  and  pleasant 
working  conditions.  Exi)erience  in  all 
major  sports  coverage,  with  golf  a 
siiecialty.  Reply  Box  747,  Editor  & 
Publisher. 

WOMAN  REPORTER  with  Master’s 
wants  i>osition  primarily  religion,  pos¬ 
sibly  related  fields.  Chart  Areas  10  or 
12.  Box  711,  Editor  &  Publisher. 

WOMAN  REPORTER,  four  years  re¬ 
porting,  makeup,  desk  experience.  Sin¬ 
gle,  25,  college.  Travel.  Seeks  challeng¬ 
ing  job  on  metropolitan  daily.  Box  756, 
Editor  St  Publisher. 

WRITER-EDITOR,  two  valuable  years 
prize  daily  Chart  Area  6.  Strong  fea¬ 
tures,  will  work.  Spritely  makeup. 
Photo,  copy,  wire  editing.  Sports,  cam¬ 
era.  Three  years’  college.  Box  754. 
Editor  &  Publisher. 

YOUNG  WOMAN,  single,  available  im¬ 
mediately  for  permanent  spot.  Can  sub¬ 
mit  resume  and  samples  on  request. 
Box  763,  Editor  St  Aiblisher. 


BUSINESS  WRITER  will  cover  trade 
features  Rochester  area.  Howard  Duffy, 
Kirk  Dr.,  Rochester  10,  N.  Y. 

Mechanical 

IS  THERE  a  production  manager  or 
publiaher  seeking  a  COMPOSING  SU¬ 
PERINTENDENT  with  vast  back¬ 
ground  plus  knowledge  of  the  other 
deportments.  Seek  to  join  progressive 
newspaper  needing  above  average  man. 
References.  Box  610,  Editor  St  Pub¬ 
lisher, 

MECHANICAL 

SUPERINTENDENT 

Twenty-five  years  experience  on  met- 
ropolitan  dailies  including  offset,  color, 
'TFS,  cold  type.  Presently  employed, 
but  desire  Eastern  section.  All  former 
employers  for  references.  Box  627, 
Editor  St  Publiriier. 


PHOT(X)RAPHER  —  ambitious,  cre¬ 
ative,  seeks  change  from  25,000  Mid¬ 
west  daily  to  challenging  post  in  Chart 
Area  10,  11,  or  12.  Top  experience. 
Age  28,  married,  BFA,  veteran.  For 
resume  write  Bo.x  751,  Editor  St  Pub- 
I  Usher. 


PHOTOGRAPHER:  PHOTO  EDITOR: 
40 -Year -old  Photographer  (Single) 
wishes  challenging  op5M>rtunity  in 
News,  Sports,  .Advertising.  Will  con- 
.xider  all  locations.  Box  759,  Editor  St 
Publisher. 

PubHie  Relations 

NEWSMAN,  31,  with  five  years  daily¬ 
weekly  experience,  seeks  corporation 
PR  position.  Veteran,  married;  A.B. 
Political  Science.  Now  earning  $7,200. 
Box  696,  Editor  St  Publisher. 


MECHANICAL  i 

SUPERINTENDENT  ! 

A  professional  who  knows  production  i 
operations  from  practical  approach. 
Best  references,  itox  701.  EMitor  St 
Publisher.  I 

PRESSROOM  EXJREMAN— r-ompetent. 
35-year-old  family  man,  thoroughly 
trained,  press-stereo-color.  Currently 
employed  in  Caribbean:  desires  to  relo¬ 
cate  in  states.  Good  record :  17  years 
experience.  Box  707,  Editor  &  Pub¬ 
lisher. 

-  I 

PRODUCTION  MANAGER  1 
COMPOSING  ROOM  i 
SUPERINTENDENT  ! 

Fully  qualified  from  every  standpoint, 
wants  ixisition  with  present  rhallenire 
and  future  potential.  Union.  Box  7^. 
Editor  &  Publisher. 


Photography 

CREATIVE  PHOTOGRAPHER  | 
Scooped  world  at  Newport  riots.  Top  | 
national  credits — magazines,  news,  ad-  i 
vertising.  Will  travel  for  progressive  I 


PUBLIC  REUVnONS 
We  have  hundreds  of  publicity,  public 
relations  and  employee  cotnmunicationa 
I>eople  on  file.  Send  ua  your  job  speea. 
We’ll  send  you  resumes  to  match.  Con¬ 
tact:  Bill  McKee.  BIRCH  PERSON¬ 
NEL,  67  E.  Madison  St.,  Chicago  2, 
Illinois.  CE  6-5670. 

PUBUC  RELATIONS 
S^aoned  PR  man.  news  and  feature 
writer,  newspaper  and  magazine  editor, 
public  speaker,  ghost  writer,  fund 
raiser.  Completing  assignment,  will  re¬ 
locate.  Available  March.  Married,  45, 
unencumbered.  Box  667,  Editor  &  Pub¬ 
lisher. 

PUBLIC  RELA'nONS  WRITER.  29. 
married,  Columbia  Journalism  School 
graduate.  Newspaper,  radio-TV  exi)eri- 
ence.  Box  691,  Editor  St  Publisher. 

_ s _ 

REPOR’TER,  FEATITRE  WRI'TER. 
copy  editor  on  daily  with  9  years 
experience,  also  weekly  advertising 
background,  seeks  public  relations  or 
employe  communications  i>ost  in  Phila- 
I  delphia  area.  Box  635,  Editor  St  Pub¬ 
lisher. 

j  Special  Editions 

1  BUSINESS  REVIEW  PAGE 


deal  and/or  contract.  Under  30,  TV.  sold  to  n^  and  non-reirular  ad^iseru 
movie,  writini?  experience.  Howey  Cauf-  weeks  oommisaion  basis 


man,  258  So.  Main,  E'all  River,  Mass. 
Telephone;  Osborne  5-7030. 


for  52  weeks — commission  basis 
LES'TER  LAZARUS 
52  Cutler  St..  Winthrop,  Mass. 
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Inaugural  Credential 
Bids  Met  Half  Way 


Bv  Pat  Munroe 


Washington  His  top  price  of  $750  for  a 
More  than  half  of  the  news-  portrait  is  alxiut  to  go  up,  ac- 
inen  who  want  to  cover  specific  cording  to  rumors  in  George- 
Inaugural  events  will  be  ex-  town  where  he  has  a  studio, 
eluded  from  them  next  week.  ♦  *  ♦ 

Sam  Brightman,  deputy  chair-  Doris  O’Donnell  Anthony, 
man  of  the  Democratic  National  daughter  of  John  O’Donnell  and 
Committee  w'ho  has  taken  on  the  Doris  Fleeson,  is  taking  a  job 
unner\Mng  chore  of  handling  with  the  Press  Secretariat  at 
publicity  for  the  Inauguration,  the  White  House.  She  has  been 
says :  on  the  .staff  of  Gov'.  Edmund 

“Re(iuests  from  all  media  for  (Pat)  Brown  of  California.  Her 
all  events  have  had  to  be  cut  father,  by  tbe  way,  has  been  on 
at  least  in  half.”  sick  leave,  hasn’t  written  his 

Even  so,  Sam  will  hand  out  column  for  the  \ew  York  .Vcic.s 
1(),()0()  separate  credentials.  Only  since  June.  Appointment  of  Ed- 
a  limited  number  of  newsmen  ward  (Ted)  Lewis  as  chief  of 
will  have  entree  to  “all”  ev'ents.  the  News  bureau  here  was  an- 
Most  will  have  to  content  them-  nounced  this  week, 
selves  with  covering  only  one  *  *  * 

or  two — or  none,  unless  they  George  W.  Ball,  the  Iowa  law- 
go  as  paying  guests  (sample  yer  named  Under  Secretary  of 
charges;  $100  for  the  Inaugural  State  for  Economic  Affairs,  is  a 
Gala  and  $25  for  the  Ball,  part  owner  of  the  .Vorf/nu-n  Vir- 
tickets  to  which  are  scarce).  ginia  Sun  at  Arlington,  Va.,  and 
Requests  for  tickets  to  cover  Adlai  Stev'enson,  the  UN  Am- 
the  Parade  are  “in  excess  of  2,-  bassador,  has  an  interest  in  the 
500”  and  the  Ball  “almost  2,-  Bloomington  (Ill.)  Pantagrnpli. 
000.”  Fred  A.  Seaton,  Secretary'  of 

Balls  are  planned  for  three  the  Interior  in  the  Eisenhower 
separate  localities  but  press  cabinet,  is  returning  to  his  fam- 
credentials  wull  admit  a  person  ily  newspaper  and  broadcast 
only  to  one.  station  interests  in  the  Midwest. 

“Otherwise,”  Sam  said,  “you’d  *  ♦  ♦ 

have  reporters  coming  along  in  DATELINE:  New  York 

a  pack  with  the  President.” 

As  for  housing  shortages  fac-  Meanwhile,  in  New'  York,  that 
ing  the  some  500,000  visitors,  he  “tail  of  a  kite”  which  is  the 
says  solemnly:  press  corps  covering  the  peri- 

“This  is  the  worst  I’ve  ever  patetic  President-elect  brushed 
seen.”  the  upper  reaches  of  Fifth  Ave- 

One  shaken  bureau  chief  ^lue  with  working  space  in  the 
worked  through  the  Inaugural  Hotel  Stanhope. 

Housing  Committee,  found  his  A  score  of  byline  reiwrters  sat 
“brass”  had  been  placed  in  a  before  typewriters  like  school 
hotel  that  had  jacked  its  prices  ^oys  awaiting  a  visit  from 
$4  per  night  to  “profiteer”  dur-  Salinger  or  Andrew 

ing  the  tight  period.  Hatcher,  who  did  the  “leg  w'ork” 


WINNER  OF  ERNIE  PYLE  AWARD— In  competition  open  to  all  Ui, 
newspapermen,  James  O'Neill  Jr.,  left,  drama  editor  of  the  Washin9tov 
(D.  C.)  Daily  News,  won  the  I960  Ernie  Pyle  Memorial  Award  for  his 
stories  (written  with  "the  dramatic  impact  of  restraint")  on  the  earth*  j 
quake  in  Chile.  Check  for  $1,000  and  a  bronze  plaque  are  present*^  : 
to  him  by  Walker  Stone,  editor-in-chief  of  Scripps-Howard  Newspaper^ 
sponsors  of  the  Award,  while  his  editor,  John  T.  O'Rourke,  looks  oe. 

In  addition,  a  grant  of  $5,000  will  be  made  from  the  Scripps-Howard; 
Memorial  Fund  to  Evansville  College  to  promote  the  teaching  and  study  i 
of  journalism.  Mr.  O'Neill,  a  Wisconsin  grad,  joined  the  Washingtoa 
News  sports  staff  in  1946  after  serving  as  a  B-29  flight  engineer. 


FOR  THE  SALE  OR  PURCHASE  OF 

A  DAILY  NEWSPAPER 

IN  ANY  OF  THE  FOLLOWING  STATES— 

NORTH  &  SOUTH  DAKOTA  •  NEBRASKA  •  KANSAS 
MISSOURI  •  IOWA  ••  MINNESOTA  •  WISCONSIN 
MICHIGAN  •  ILLINOIS  •  INDIANA  •  OHIO 
Call  our  Chicago  Office— or  the  Office  Nearetf  You 


BROKERS  —  NEWSPAPERS  •  RADIO  AND  TELEVISION  STATIONS 

WASHINGTON,  D.C.  CHICAGO  DALLAS  SAN  FAANCISCO 

Ray  V.  Hamilton  Richard  A.  Shaheen  Dewitt  Landis  John  F.  Hardesty 

John  D.  Stebbins  Tribune  Tower  Joe  A.  Oswald  III  Sutter  St. 

1737  DeSales  St.,  N.W.  DE  7-2754  1511  Bryan  St.  EX  2-Si7l 

EX  3-3456  Rl  8-1175 


APPRAISALS 


NEGOTIATIONS 
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)  )u're  dollars  ahead 
th  Scan-A-(haver^- 
.S  ari-A-Sizer^ 
a  id  Fairchild  services 


SCAN-A-SIZER 


SCAN-A-GRAVER 
DUAL  SCREEN 


SCAN  A-GRAVER 
CADET 


AS  YOUR  NEWSPAPER  GROWS,  LET  FAIRCHILD 
MATCH  YOUR  EXPANDING  ENGRAVING  NEEDS 


Witli  Fairchild,  you  get  a  full  line  of  electronic  engravers 
to  choose  from,  not  just  one.  Select  the  model  that  best 
fits  your  needs  or  budget.  .And  as  your  newspaper  and 
its  engraving  needs  grow,  Fairchild’s  lease  arrangement 
makes  it  easy  — and  profitable— for  you  to  upgrade  your 
model  to  one  that  matches  your  rerpiirements. 

.\U  Fairchild  electronic  engravers  produce  sharp,  high- 
quality  halftones  iiKiuantify— conveniently, automatically, 
quickly,  economically.  With  these  compact  machines, 
too,  operation  is  simple  and  quickly  learned— right  in 
your  own  office  or  plant. 

Fairchild  engravings  are  made  on  Scan-A-Plate'®,  a 
low-cost,  long-wearing  engraving  material  specially  for¬ 
mulated  to  provide  a  perfect  halftone  dot  and  superior 
ink-transfer  qualities.  These  engravings  are  flexible,  eas¬ 
ily  mortised  or  shaped  with  scissors  or  sharp  pointed 
knife.  They  can  be  printed  direct  or  matted— both  with 
excellent  results.  .And  for  top  eeonomy,  you  can  save 
unengraved  pieces  of  Scan-A-Plate  for  future  use. 

•A  few  of  the  many  features  of  individual  models  are 
outlined  here.  For  the  complete  story,  send  coupon  today! 


Division  of  Feirthild  Comoro  and  IntIrumonI  Corp. 


Dittrict  OfficM:  Eoslchattar,  N.  Y.;  Atlanta,  Go.; 
Chicago,  III.;  Los  Angelos,  CaKf.;  Toronto,  Ont. 


SCAN-A-GRAVER  CADET  produces  halftone  engravings  same  size 
as  original  copy  up  to  6"x8". 

SCAN-A-GRAVER  DUAL  SCREEN  produces  same  size  engravings 
up  to  8"  X  10"  in  either  of  two  screens.  One  machine  provides  both 
coarse  screen  halftones  for  newspapers  and  fine  screen  engrav¬ 
ings  for  job  shop  work. 

SCAN-A-GRAVER  ILLUSTRATOR  engraves  directly  from  photo¬ 
graphs  35  mm  to  8~x  10"  same  size,  or  enlarges  from  any  print 
size  up  to  4"x  5",  in  either  of  two  ratios,  up  to  5  columns;  permits 
simultaneous  cropping,  enlarging,  and  selective  editing  of  photo¬ 
graphs  on  the  machine. 

SCAN-A-SIZER  reduces  or  enlarges  continuously  up  to  4  times 
directly  from  original  copy.  Without  intermediate  steps,  it  pro¬ 
duces  engravings  up  to  12Vi"x  16",  eliminates  photocopying.  Two 
screens  provided.  Large  flat  copyholder  permits  using  mounted 
pictures,  fabrics,  paste  ups,  wash  drawings,  wallpaper. 


Fairchild  Graphic  Equipment,  Dept.  FGEl 
Fairchild  Drive,  Plainview,  L.  I.,  N.  Y. 

Please  send  me  information  on; 

□  Scan-A-Graver  Cadet  □  Scan-A-Graver  Dual  Screen 

□  Scan-A-Graver  Illustrator  □  Scan-A-Sizer 
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EDITOR  in  the  Public  Service 


THE  FIRST  TIME  HE  SAW  the  Jacksboro  (Texas) 
Gazette  come  off  its  hand-fed  press,  Gordon  Hanna 
knew  newspapering  was  for  him.  He  broke  in  as  a 
police  reporter  for  the  Port  Arthur  News  and  in  1942 
joined  Scripps-Howard’s  Houston  Press.  After  a  stint 
with  the  Air  Force,  Gordon  spent  five  years  as  city 
editor  back  in  Houston,  then  five  more  as  managing 
editor  of  the  Memphis  Commercial  Appeal.  He  be¬ 
came  editor  of  The  Evansville  Press  in  1959. 
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4  V. 


Gordon  Hanna  of  The  Evansville  Press 


The  Ohio  River  ran  wild  in  '37,  and  with 
much  of  Evansville  under  water.  The  Press 
managed  to  continue  publishing— and  also 
printed  the  flooded-out  opposition  daily! 

That’s  the  newspaper  Gordon  Hanna 
took  over  in  '59.  A  newspaper  whose  annual 
ice  show  is  a  constructive  youth  recreation 
program  .  .  .  whose  investigative  zeal  has 
recently  helped  correct  county  purchasing 
methods  of  office  supplies— and  both  saved 
the  taxpayers’  money. 


It’s  the  newspaper  which  in  prohibition 
days  uncovered  bootlegging  among  city 
officials,  and  in  the  20’s  helped  break  the 
Klan’s  grip  on  local  politics.  And  it’s  the 
newspaper  which  a  year  ago  led  the  fight 
against  a  move  to  disfigure  the  city’s  river 
front  with  a  high  concrete  flood  wall. 
Evansville  will  be  protected,  but  with  an 
elevated,  river  front  boulevard. 

Past  and  present.  The  Press  has  a  record 
of  protecting  the  people’s  interests. 


The  Evansville  Press 


Give  light 

and  the  people  will 
find  their  own  way. 


SCRIPPS-HOWARD  NEWSPAPERS 


BIRMINGHAM  POST-HERALD 
EL  PASO  HERALD-POST  • 


CINCINNATI  POST  &  TIMES-STAR 


NEW  YORK  WORLD-TELEGRAM  &  THE  SUN  •  ALBUQUERQUE  TRIBUNE  •  BIRMINGHAM  POST-HERALD  •  CINCINNATI  POST  &  TIMES-STAR  •  CLEVEUND  PRESS  AND  N 
COLUMBUS  CITIZEN-JOURNAL  •  DENVER  ROCKY  MOUNTAIN  NEWS  •  EL  PASO  HERALD-POST  •  EVANSVILLE  PRESS  •  FORT  WORTH  PRESS  •  HOUSTON  PM 

INDIANAPOLIS  TIMES  •  KENTUCKY  EDITION,  CINCINNATI  POST  &  TIMES-STAR  •  KNOXVILLE  NEWS-SENTINEL  •  MEMPHIS  COMMERCIAL  APPEAL  •  MEMPHIS  PRESS-SCI 
PITTSBURGH  PRESS  •  SAN  FRANCISCO  NEWS-CALL  BULLETIN  (Affiliated)  •  WASHINGTON  DAILY  NEWS 


Oeneral  ArfvarHaine  Dapl. 


.  330  Park  Av».,  New  York  Chy  Chieeee  Sen  FrendK*  Lee  Aneelet  DatraM  Ciadnaati  PkHadelphla  OaNat 
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